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Academic Calendar 2018-2019
TRADITIONAL CALENDAR 
Woodbury University’s academic calendar includes three academic terms: Fall Semester; Spring Semester; 
and Summer Session. 

FALL 2018 
(16 week) 

SPRING 2019 
(16 Week) 

SUMMER 2019 
(10 week) 

Classes Begin Aug. 20 Jan. 14 May 20 

Late Registration Aug. 20-31 Jan. 14-28 May 20-24 
($75 late registration fee added) 

Course Add/Drop Period Aug. 20-31 Jan. 14-28 May 20-24 

Last Day to Withdraw Oct. 19 March 14 June 28 

Last Regular Class Nov. 27 Apr.30 July 19 

Studio Finals Nov. 28-Dec. 2 May 1 - 5 July 22-26 

Final Examinations Dec. 3-7 May 6 - 10 July 22-26 

Spring Break Mar. 11-15 
Traditional classes only 

Woodbury University Enrichment Days Oct. 8-9 Feb. 19 
No traditional day/evening classes – 
(Intensive classes meet on these days) 

Semester Recess Dec. 10-Jan. 13 May 12-18 July 28-Aug. 18 

SUMMER SUPER SESSION 6-WEEK 
INTENSIVE FORMAT

Summer Super Session courses must be dropped the Friday before classes begin to avoid incurring tuition charges 

SUMMER 2019 
Super Sessions Begin 
Session 1 May 13 
Session 2 July 1 

Course Add Periods 
Session 1 
Session 2 

Add on or before: 
Add on or before: 

May 10 
June 28 

Course Drop Periods 
Session 1 Drop on or before May 11 to avoid tuition charges May 11-17 
Session 2 Drop on or before June 29 to avoid tuition charges June 29 - July 5 

Last Date to Withdraw from Course 
Session 1 May 31 
Session 2 July 19 

Last Regular Class 
Session 1 June 22 
Session 2 Aug 10 
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7-WEEK INTENSIVE FORMAT
Woodbury undergraduate and graduate (MBA) programs are offered in seven-week modules during the day,
evenings, and on weekends.

Fall 2018 Spring 2019 Summer 2019 
Module Classes Begin 
Session 1 Aug. 20 Jan. 14 May 13 
Session 2 Oct. 15 Mar. 11 July 1 

Registration Deadlines 
Session 1 Aug. 24 Jan. 12 May 11 
Session 2 Oct. 19 Mar. 9 July 4 

Payment: Payment due at time of registration or no later than the Friday of the 1st week of class. 

Note: Registration in intensive courses is permitted through the first week of each session, with the exception 
of Business Classes: Please see Business Courses Add/Drop Periods Below. 

Add/Drop Periods  (for courses other than business) 
Session 1 Aug. 20 - 24 Jan. 14 - 18 May 13 - 17 
Session 2 Oct. 15 - 19 Mar. 11 - 15 July 1 - July 5 

Business Courses Drop Periods 
Session 1 Aug. 17 - 24 Jan. 11 - 18 May 10 - 17 
Session 2 Oct. 12 - 19 Mar. 8 - 15 June 28 – July 5 

Business Courses Add Periods 
Session 1   Add on or before: 
Session 2   Add on or before: 

Aug.17 
Oct. 12 

Jan. 11 
Mar. 8 

May 10 
June 28 

Last Date to Withdraw 
Session 1 Sept. 14 Feb. 8 June 3 
Session 2 Nov. 9 Apr. 5 July 26 

Last Regular Class 
Session 1 
Session 2 

Oct. 7 
Dec. 2 

Mar. 3 
Apr. 28 

June 30 
Aug. 18 

Semester Recess Dec. 3 - Jan 13 Apr. 29 - May 12 
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FALL 5-WEEK INTENSIVE FORMAT (only for select psychology courses) 
FALL 2018 

Module Classes Begin 
Session 1 Aug. 20 
Session 2 Sept. 24 
Session 3 Oct. 29 

Registration Deadlines 
Session 1 Aug 20-24 
Session 2 Sept. 24-Sept. 28 
Session 3 Oct. 29-Nov.2 

Course Add/Drop Periods 
Session 1 Aug 24 
Session 2 Sept. 28 
Session 3 Nov. 2 

Last Day to Withdraw 
Session 1 Sept. 7 
Session 2 Oct. 12 
Session 3 Nov. 16 

Woodbury University Graduation:  May 11, 2019 

WOODBURY UNIVERSITY BREAKS AND HOLIDAYS 2018/2019 
(5-week or 7-week Intensive classes may be in session during these periods.) 

Fall Semester 2018 Monday, September 3, Labor Day 
Thursday—Friday, November 22–23, Thanksgiving 

*December 10—January 13, Winter Break
December 24—January 1, Campus Holiday Closure

Spring Semester 2019 Monday, January 21, Martin Luther King Jr. Day
Monday, February 18, President’s Day
Monday—Friday, *March 11–15, Spring Break
Friday, March 15, Spring Holiday
Wednesday, March 27, Cesar Chavez Day (observed)

Summer Session 2019 Monday, May 27, Memorial Day
Thursday, July 4, Independence Day

* Woodbury University Offices will be open during the Winter and Spring Breaks, except for the Campus Holiday 
Closures as noted above.
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Registration for Spring 2019 and Summer 2019/Fall 2019 
The registration periods for semesters in the 2018/2019 and 2019/2020 Academic years are tentatively 
scheduled, and as a result, the actual dates registration begins are subject to change. Information will be provided 
to all students regarding advising and registration periods and also will be posted on the university portal as we 
approach those periods. 

Academic Advising and Course Selection Period for Returning Students 
SPRING 2019 Oct. 29, 2018 
SUMMER 2019 Oct. 29, 2018 

FALL 2019 March 18, 2019 

General Open Registration for Returning Students 
SPRING 2019  Nov. 26, 2018 - Jan. 28, 2019 
SUMMER 2019 Nov. 26, 2018 - Jan. 28, 2019 
FALL 2019 April 22, 2018 – Aug. 30, 2019 

Financial Aid Calendar  
Students reapplying for financial aid assistance for 2018/2019 should complete their applications by the priority 
dates listed below. If applying for the full year only the 1st priority filing date needs to be met.  

2018/2019 Priority Filing Date for Returning Students 
FALL 2018  April 2, 2018 
SPRING 2019 October 29, 2018 
SUMMER 2019 March 18, 2019 

Students reapplying for financial aid assistance for 2019/2020 should complete their applications by the priority 
dates listed below. If applying for the full year only the 1st priority filing date needs to be met.  

2019/2020 Priority Filing Date for Returning Students 
FALL 2019  April 1, 2019 
SPRING 2020 October 30, 2019 
SUMMER 2020 March 17, 2020 
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Handbook and 
Guide to Learning
Woodbury University
2018-2019 Catalog
Accreditation
Woodbury University is accredited by the Western 
Association of Schools and Colleges (WASC) Senior 
College and University Commission (WSCUC: 985 
Atlantic Avenue, Suite 100; Alameda, CA 94501; 
(510)748-9001) and is approved by the Bureau for
Private Postsecondary Education.

WASC granted Woodbury University its original 
regional accreditation in 1961.

Woodbury’s Architecture program was granted 
accreditation by the National Architectural Accrediting 
Board (NAAB) in 1994.

Woodbury University’s School of Business received 
its accreditation from the Accreditation Council for 
Business Schools and Programs in the spring of 1991. It 
received additional accreditation from the Association 
to Advance Collegiate Schools of Business (AACSB) in 
the spring of 2014.

The University’s Interior Architecture program 
was accredited by the Council for Interior Design 
Accreditation (CIDA)—formerly known as FIDER—in 
1991. Additional accreditation was granted by the 
National Association of Schools of Art and Design 
(NASAD) in 2008.

Along with Woodbury University’s Interior 
Architecture program, the University’s programs 
in Animation, Fashion Design, and Graphic Design 
received accreditation from the National Association 
of Schools of Art and Design (NASAD) in 2008. The 
Filmmaking program also received accreditation from 
NASAD in 2015.

Woodbury University’s Game Art & Design program 
received plan approval from NASAD in 2012. 

Veterans Affairs
Woodbury University degree programs are approved for 
Veterans Affairs educational funding benefits under U.S. 
Code Title Number 38. Veterans and dependents are 
required to comply with VA regulations under sections 
21.4135, 21.4235, and 21.4277 with regard to required 
class attendance and acceptable academic progress.

Nondiscrimination Policy
Woodbury University is committed to providing 
an environment that is free from any form of 
discrimination or harassment based upon an 
individual’s race, color, religion, sex, gender identity, 
pregnancy, national origin, ancestry, citizenship 
status, age, marital status, physical disability, mental 
disability, medical condition, sexual orientation, 
military or veteran status, genetic information, or any 
other characteristic protected by applicable state or 
federal law, so that all members of the community 
are treated at all times with dignity and respect. It 
is the University’s policy to prohibit all forms of such 
discrimination or harassment among University faculty, 
students, staff, and administration.

Disclaimer
Woodbury University reserves the right to modify 
locations and policies and adjust requirements and 
standards as described in this publication at any time 
and without prior written notice.

Effective Handbook Dates
This handbook is in effect from Fall Semester 2018 
through Summer Session 2019.

Curricular Changes
Courses listed in this handbook are subject to changes 
initiated by departments or programs approved by 
the Curriculum Committee, the Woodbury University 
Faculty Association (WUFA), and the Office of Academic 
Affairs (OAA).

Changes in curricula for the ensuing year are published 
in the handbook supplement or in the following 
academic year’s catalog. 
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Locale
Woodbury University’s main campus is located at 7500 Glenoaks Boulevard in Burbank, California, 91504, 
adjacent to the City of Los Angeles, about an eighteen-minute drive from downtown Los Angeles. The twenty-
two acre campus is at the foot of the Verdugo Hills, just east of the Burbank Airport, with convenient access from 
the Golden State Freeway (I-5) at the Buena Vista Street exit. Woodbury University’s San Diego campus is at 2212 
Main Street, San Diego, California, where it currently offers a five-year Bachelor of Architecture (BArch) program, 
a professional Master of Architecture (MArch), and two post-professional Master’s degrees in Architecture. 
Additional off-campus sites are located in Hollywood, Glendale, Beverly Hills, and at the Los Angeles County 
Sheriff’s Headquarters.
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Welcome to Woodbury University, where engagement, innovation, and 
transformation empower people to accomplish extraordinary things!

Established in 1884 as a small, private, non-profit institution, Woodbury 
University today is ranked 14th on Money Magazine’s list of “Colleges that 
Add the Most Value.” Located in the heart of the Southern California creative 
economy, its two extraordinary geographic locations benefit the institution’s 
architecture, design, business, and liberal arts programs. Within a few miles 
of its two campuses are some of the most innovative companies in the world, 
including the Walt Disney Company and Warner Bros. Studios. Creative 
enterprises like these are at the core of our academic programs. Specifically, 
three of Woodbury University’s key differentiators are: every major requires an 
internship before graduation; our award-winning faculty members mentor and 
focus on faculty-student interaction; and more than 90% of Woodbury graduates 
secure jobs in their chosen fields.

With more than twenty undergraduate and graduate majors in the Schools of 
Architecture, Business, Media, Culture & Design, and the College of Liberal 
Arts, each program is built on a strong, practice-based professional and liberal 
arts foundation, and on an extensive résumé of accolades. For example, I am 
proud to share that five of our programs have been granted accreditation from 
national rating organizations, and that four of our majors are also ranked in the 
top 25 in the nation. In addition, the Woodbury name is recognized as a leading 
university by the likes of the Economist, U.S. News & World Report, Colleges 
of Distinction, Graphic Design USA, DesignIntelligence, and Animation Career 
Review as offering top-notch academic programs and preparing students for 
excellence in their chosen fields and in their lives.

Our students hail from more than forty countries and reflect the cultural diversity 
of Southern California and beyond. More than half are the first in their families 
to earn a college degree. Many choose to take advantage of opportunities 
for travel to far-off lands as part of their Woodbury experience. Our alumni 
can be found in all fifty states and in forty-nine countries, and our faculty is 
comprised of the best minds in the academic world, as well as top professionals 
in their respective fields. Over the years, Woodbury University graduates have 
founded and built businesses, headed national publications, become noted 
fashion designers for movies and television, won design competitions, held 
public office, led non-profit organizations, and much more. Almost all of our 
students report that their Woodbury education taught them to look beyond 
their individual career interests, and to collaborate with others to find innovative 
solutions to a wide range of community challenges.

As we celebrate more than 130 years of academic excellence, I invite you to visit 
our website and our campuses in Burbank and San Diego (Architecture only) 
and learn more about what Woodbury University has to offer. It very well might 
change your life—and the world!

Cordially,

David M. Steele-Figueredo, PhD
President, Woodbury University

President’s Message
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The
Woodbury 
Culture
MISSION STATEMENT
Core Purpose
Woodbury University transforms students into 
innovative professionals who will contribute responsibly 
to the global community. We achieve academic 
excellence by focusing on purposeful student 
engagement, establishing external partnerships, and 
ensuring that our processes, services, and environment 
enrich the student experience.

Our Contribution to Society
Successful Woodbury graduates are ambassadors 
for the University. They are visionary leaders who 
help individuals and communities flourish. They 
are known for being strong communicators, ethical 
thinkers, and creative problem solvers with a deep 
commitment to sustainability and social justice. They 
are knowledgeable in their disciplines and eager 
for collaboration and continuous learning. They 
integrate professional skills with global citizenship, 
entrepreneurial energy, and intellectual curiosity.

Woodbury graduates make a difference.

Vision
Woodbury University cultivates a personal, interactive 
learning environment that focuses on an innovative, 
practice-based professional and liberal arts education. 
We add distinct value with our focus on faculty-student 
interaction and support for student development 
and achievement. We focus on our Core Values and 
Strategic Principles to enable the success of our 
students, of employers who hire our graduates,  
as well as the community at large.

Core Values
Excellence: Woodbury is driven by standards of 
excellence in teaching, services, student well-being, 
community safety, and sustainable practices.

Ethics: Woodbury sets the highest standards of 
academic and professional behavior to encourage 
social responsibility.

Aspiration: Woodbury pursues ever-higher levels of 
competitiveness, distinctiveness, and service learning.

Community: Woodbury builds a culture that values 
diversity, open communication, collaboration, and 
engagement.

STRATEGIC PRINCIPLES
The members of the Woodbury community have 
identified four principles that articulate more precisely 
what is necessary for the University to achieve its 
mission:

Design Thinking
Develop the ability, desire, and confidence to imagine 
new ideas to create impact and make a difference.

Transdisciplinarity
Harness the creative power of multiple disciplines 
and communities that broaden perspectives across 
academic boundaries.

Civic Engagement
Achieve civic fulfillment through the process of  
giving back.

Entrepreneurship
Foster a culture of creativity, innovation, and  
opportunity.
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Our History
In the late nineteenth century, Los Angeles was 
a rapidly growing town with a population of 
approximately eleven thousand. New business 
enterprises were being established and community 
leaders looked forward to expansion and growth 
driven by a real estate boom.

In 1884, in response to the needs of the city’s 
growing business community, F. C. Woodbury, an 
educational entrepreneur, arrived from San Francisco 
and founded Woodbury Business College, as it was 
initially named, in the center of the local business 
community. From that storefront on North Main 
Street, the historic link between Woodbury and the 
economic infrastructure of Southern California was 
forged and has been maintained throughout the 
history of the University.

For its first 103 years, the University occupied various 
locations in central Los Angeles, moving whenever 
necessary to accommodate the growth of its student 
body. In 1931, the Division of Professional Arts was 
established to focus on the fields of design that are 
closely allied with business. Woodbury then became 
a college of business administration and design. 
In 1937, despite a worldwide recession, legendary 
President R. H. “Pop” Whitten led the effort to build 
new facilities at 1027 Wilshire Boulevard. For fifty 
years, this location served as the University’s campus 
and saw the return of World War II and Korean War 
veterans, and thousands of other students who were 
the first in their families to attend college. In 1969, 
Woodbury introduced a graduate program leading to 
a Master’s degree in Business Administration (MBA). 
In 1972, Woodbury became a non-profit institution 
of higher education, and in 1974, Woodbury College 
became Woodbury University and began its initial 
efforts to raise money from friends and alumni. In 
1982, Computer Information Systems was added as 
a major, followed by Architecture in 1984. In 1985, 
under the leadership of then-president Dr. Wayne 
Miller, the University acquired its current location, a 
22.4-acre campus in Burbank/Los Angeles. Classes 
began at these new facilities in October 1987.

In 1998, Woodbury opened a campus in San Diego, 
where it offers a bachelor’s degree (BArch) and both 
professional and post-professional master’s degrees 
in architecture.

Our Faculty
Approximately 75 full-time faculty and more than 150 
adjunct faculty members constitute the group of 
dedicated educators who embody Woodbury 

University’s academic mission through their intellectual 
pursuits, scholarly inquiries, creative works, and 
professional expertise. Their academic endeavors—
specifically instruction and curriculum design—along 
with their professional practices in their respective fields, 
shape the educational experiences of the University’s 
students. The teaching, mentoring, and advising that 
our faculty provides to students helps pave the way for 
our graduates to not only succeed professionally, but 
also become lifelong learners. Ultimately, our faculty 
members honor the charge to “transform students  
into innovative professionals who will contribute 
responsibly to the global community,” and they 
accomplish this by embedding the University’s four 
Strategic Principles—design thinking, transdisciplinarity, 
civic engagement, and entrepreneurship—into each 
student’s educational experience.

Our Students
For 133 years, Woodbury University has helped 
students of diverse genders, races, ethnicities, 
and economic classes achieve their dreams. Today, 
Woodbury’s student body consists of approximately 
32% White non-Hispanic students, 29% Hispanic 
students, 8.5% Asian students, 23% international 
students, and 3% African-American students. The 
White, non-Hispanic students comprise diverse 
populations as well, including a large and growing 
number of students of Armenian heritage. The student 
population is 51% male and 49% female. Many 
students come from local communities with varied 
socio-economic and racial backgrounds and are the 
first in their families to attend college. All Woodbury 
students have an earnest desire to learn, and a belief 
that through the attainment of professional and 
academic skills, they can advance their lives, the lives 
of their families, and the communities they come from.

The Unique Characteristics of a  
Woodbury University Degree
In serving this group of students, and in striving to 
be innovative, dedicated, and socially responsible, 
Woodbury’s ambition is to provide intellectual and 
human capital to the region’s economic sectors, to 
offer opportunities to those who seek to contribute, to 
provide students with a world-class education, and to 
sustain a socially responsible community that examines 
and tries to preserve the important ecologies of the 
region’s nature, society, and culture. Throughout its 
evolution, Woodbury has adhered to core principles 
that value ethical behavior, student empowerment, 
diversity, and a rigorous professional education 
grounded in the liberal arts. Some of the unique 
characteristics of a Woodbury degree include:
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Transformation: We have historically catered to 
first-generation students raised in modest family 
circumstances.

Experiential learning: We educate using innovative 
pedagogies in a project-based learning environment, 
and require students to serve internships before 
graduation.

Culture of engagement: We create a culture of 
community engagement, social responsibility, ethical 
behavior, and pride in the institution.

Student success: We instill in our graduates our Core 
Values (Excellence, Ethics, Aspiration, Community) 
along with the knowledge and skills they will need to 
succeed in a dynamic global economy.

The 
Woodbury  
Academic 
Journey
Preface: How to Use this Book
Woodbury University believes that our central purpose 
is to foster student learning; we believe that the 
advancement of learning should be at the core of every 
University action and communication, including this 
book. This book’s purpose is to provide a handbook 
to learning that lays open the experiences and the 
resources the University will bring to bear in helping 
students learn. It is also a practical guide to supporting 
processes—such as registration and conduct—and it 
offers a glimpse of the community where Woodbury 
Learning takes place.

This book will provide a sense of the journey 
students undertake, a journey to be shaped by both 
experiences as individuals and as members of the 
greater University community. It explains what students 
will learn, how students will learn, and how students 
and others will know that they have learned. 

The Purpose of Education: To Transform
Learning at the University helps students acquire 
new knowledge to shape the world of the future. At 
Woodbury, education is built on the idea of personal 
transformation that can positively affect others. Our 
job is to help our students make a difference in all 
that they do—in their classes, on campus, and in their 
communities.

Academic Freedom
In conformity with higher education practices in use 
throughout the United States, Woodbury University 
faculty members have the right to express their 
understanding of the facts relating to the subject 
matter in a manner that instructors deem educationally 
effective and professionally appropriate. Instructors are 
encouraged to keep abreast of developments in their 
fields, and to share this knowledge and understanding 
with their students.

It is expected that controversial matters will be treated 
with sensitivity, fairness, and good taste. Instructors 
should bear in mind that theirs may be the only 
viewpoint on a particular subject to which students are 
exposed, and that they should avoid bias and aim for 
presentations that are factually sound and subject to 
documentation.

Faculty members have the opportunity to offer 
students a model of clear thinking and fair evaluation, 
and should consider the responsibilities placed upon 
them by the fact that their approach may become the 
student’s approach to value judgments. Instructors 
at Woodbury University should recognize that, in 
demeanor and appearance, they are setting a standard 
for professionals in the field.

Courses of Study: 
The Heart of Your Transformative Experience
 
ACADEMIC PROGRAMS

Woodbury University comprises three schools: the 
School of Business, the School of Architecture, and the 
School of Media, Culture & Design; and one college, 
the College of Liberal Arts. They offer undergraduate 
degrees in Accounting, Marketing, Fashion Marketing, 
Management, Architecture, Interior Architecture, 
Animation, Communication, Fashion Design, Game Art 
& Design, Graphic Design, Psychology, Filmmaking, 
Applied Computer Science, History, Interdisciplinary 
Studies, Political Science, Professional Writing, and 
Public Safety Administration; and graduate degrees 
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in Business Administration, Architecture, Interior 
Architecture, and Landscape Architecture. In addition 
to traditional modes of learning, Woodbury offers a 
number of selectively chosen programs in non-traditional 
formats, using cohorts and intensive methodologies that 
allow working students to pursue a degree.

Undergraduate Degree Programs
The University offers undergraduate curricula leading 
to the degrees of Bachelor of Arts (BA), Bachelor of 
Fine Arts (BFA), Bachelor of Science (BS), Bachelor 
of Architecture (BArch), and Bachelor of Business 
Administration (BBA). The BFA requires a minimum of 
123–128 semester units of credit and can be attained 
in most majors in the School of Media, Culture & 
Design, and in Interior Architecture. The BBA requires 
a minimum of 120 semester units of credit and can be 
attained in Accounting, Marketing, Fashion Marketing 
and Management. The BA and BS require a minimum 
of 120 semester units of credit; the BA can be 
attained in Communication, Interdisciplinary Studies, 
Leadership, Politics and History, and Psychology; 
and the BS in Interdisciplinary Studies and Applied 
Computer Science. The minimum requirement for the 
BArch degree is 160 semester units of credit. Most 
majors require an internship or other work experience. 
These are described in the sections pertaining to the 
individual degree programs.

Graduate Degree Programs
The University offers graduate curricula leading to the 
degrees of Master of Architecture (MArch), Master of 
Arts (MA), Master of Business Administration (MBA), 
Master of Landscape Architecture (MLA), Master of 
Interior Architecture (MIA), and Master of Science in 
Architecture (MSArch).

The Curricula
Classroom experiences are designed to focus on 
students as individual learners with specific needs for 
personal growth. These experiences help students 
attain the skills and knowledge expected of all college 
graduates, as well as the information and abilities 
essential to their chosen fields. Those skills and those 
varieties of knowledge are formed by a sequence of 
experiences that ultimately outfits each student to 
become more independent and creative.

Each individual curriculum and course has a set of 
student learning outcomes. As students progress 
toward graduation, they are able to see clearly and 
in measurable terms the success of each experience 
through their assessment of each learning outcome 
completed. In this handbook, each program has 
identified a set of student learning outcomes that 
clearly define what students will be able to do upon 
graduation. Each program learning outcome is 
informed by four larger institutional learning outcomes.

Graduate Degree

Required

Semester 

Units for 

Degree

MArch 2-year track 63 units

MArch 3-year track 93 units

MSArch 36 units

MSArch, Real Estate Development 36 units

MIA 2-year track 63 units

MIA 3-year track 93 units

MLA 2-year track 60 units

MLA 3-year track 90 units

MBA 36 units 
(up to 54 units 

if required to 

take PMBA 

courses)

Undergraduate Degrees

Required

Semester 

Units for 

Degree

BA, Communication 120 units

BA, History 120 units

BA, Interdisciplinary Studies 120 units

BA, Leadership 120 units

BA, Political Science 120 units

BA, Psychology 120 units

BArch 160 units

BBA, Accounting 126 units

BBA, Marketing 126 units 

BBA, Fashion Marketing 126 units 

BBA, Management 126 units 

BFA, Interior Architecture 128 units

BFA, Most majors in the School of 
Media, Culture & Design

123-128 
units

BS, Interdisciplinary Studies 120 units

BS, Applied Computer Science 120 units
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INSTITUTIONAL LEARNING OUTCOMES
Woodbury University’s academic programs adhere to 
the four strategic principles by using them to inform 
our Institutional Learning Outcomes (ILOs):

Design Thinking ILO
Demonstrate iterative processes to create impactful 
and innovative solutions.

Transdisciplinarity ILO
Integrate multiple perspectives and practices to 
develop broadly informed approaches.

Civic Engagement ILO
Apply critical knowledge, skills, or values to strengthen 
communities.

Entrepreneurship ILO
Transform challenges into opportunities for growth  
and success.

In addition to the four Institutional Learning Outcomes, 
each program has developed Program Learning 
Outcomes to provide students with the requisite 
knowledge to succeed in their professions.

CURRICULUM MAP
The curriculum map identifies required skills and 
knowledge necessary to move from one course to 
the next. The curriculum map is used by the faculty to 
ensure that each course is focused on both the individual 
course as well as the course in the context of the overall. 
In this handbook, you will find curriculum maps that 
show where students will encounter and master the skills 
and knowledge needed to reach their goals.

ASSESSMENT PROCESS
The assessment process is used to confirm that 
students are prepared for the next steps, and also 
allows the faculty to address any areas needing 
improvement in order for students to finish 
successfully. That might mean adjusting the journey 
to fit individual needs. The assessment process also 
informs changes in the curriculum for future students, 
so that the experience can be progressively successful. 
In this handbook, you will find the places where 
students’ overall progress will be assessed in order to 
continually improve the process of getting them to 
their destination.

At the end of their journey—as well as along the 
way—students will see the development of what they 
know and of what they can do and demonstrate to 
others. These developments are called the RESULTS 
OF LEARNING. From these results, others will know 

that our students have what it takes to make an 
impact in their professions, in their lives, and in their 
communities. In this handbook, there are lists of the 
tangible results of learning in each program.

In addition, students will find the courses, as well as 
the other experiences—such as travel study, leadership 
opportunities, involvement in civic engagement 
encounters, and internships—that will help shape 
their transformative journey. Students will also find the 
names and qualifications of their guides and mentors, 
our faculty. Students will work closely with faculty 
members who take an active interest in their success 
and who will work to find ways to support and improve 
student learning.

In the final analysis, no one learns by or for himself or 
herself alone. We all learn for others, for those who 
accompany us, and for those who come after us. What 
students learn and their process of learning will not 
only change the world, it will also be used to help 
improve the journey for others. You will already have 
an impact simply by blazing a trail of learning. It makes 
a difference that you are learning here.

GENERAL EDUCATION: DISTRIBUTED 
INTEGRATIVE LEARNING MODEL
The General Education curriculum serves as a 
foundation and an elaboration for all student 
learning at the University and describes the common 
knowledge and skills expected of every college 
graduate. Integrative learning describes a way of 
constructing connections between different bodies of 
knowledge so that learning in one area can be applied 
in another, and new ways of seeing and changing the 
world can develop. Together, the two help students 
acquire learning and abilities that will allow them to 
be successful in a variety of fields and endeavors and 
meet the demands of new developments in their lives 
and careers.

A common educational experience based on the values 
and principles of Woodbury University emerges from 
this process of integrating knowledge. This common 
experience is built through courses in the humanities 
and the natural and social sciences, including ethics, 
environmental studies, art history, and interdisciplinary 
studies, creating a foundation of writing and speaking 
skills as well as information and mathematical literacy. 
General education is an integral part of all University 
degrees and addresses the need for all students to be 
skilled, creative, well-informed, and socially responsible 
members of the community and of the world.
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To achieve greater student success, the General 
Education curriculum employs an assessment-based 
approach to the design of student learning outcomes, 
drawing upon traditional forms of defining bodies of 
knowledge, core competencies, and institutional values 
to create collaborations across disciplines, schools, 
and programs. This task requires the collaboration of 
all elements within the University. As such, all three 
schools and the College of Liberal Arts have a role 
in providing and sustaining the General Education 
curriculum, which is comprised of the general 
education courses, selected areas of study, as well as 
designated courses in a student’s major curriculum.

Mission
Inspire students to synthesize knowledge and action; 
make simple connections among multiple ideas to create 
complex solutions; cultivate involved, effective, and 
responsible citizens; understand multiple applications 
of knowledge; and advance students’ understanding of 
themselves and the world in which they live.

General Education Learning Outcomes:
Knowledge:
1.	Students will be able to understand the diverse ways  
	 of thinking that underline the search for knowledge  
	 in the humanities, sciences, and social sciences.  
	 Students will be able to understand the diverse ways  
	 of thinking that underline the search for knowledge  
	 in the humanities, sciences, and social sciences.

Intellectual and practical skills:
(addressing the five core competencies)
2.	Quantitative Reasoning: Students will be able to  
	 employ the higher-order reasoning and critical thinking  
	 skills needed to understand and create sophisticated  
	 arguments supported by quantitative data.

3.	Critical Thinking: Students will comprehensively  
	 explore issues, ideas, artifacts, and events, apply  
	 empirically based research and information literacy to  
	 decision making, and analyze alternative outcomes  
	 against relevant criteria and standards before  
	 accepting or formulating opinions or conclusions.

4.	Information literacy: Students will assess the value and  
	 ethical implications of various sources of information,  
	 evaluate different research methodologies and  
	 processes, understand research as an iterative inquiry,  
	 and be able to extract meaningful knowledge from  
	 information.

5.	Oral Communication: Students will be able to  
	 communicate effectively by means of spoken  
	 language for informational, persuasive, and  
	 expressive purposes.

6.	Written Communication: Through iterative  
	 experiences across the curriculum, students will  
	 learn to develop and communicate ideas in writing,  
	 engaging various genres, styles, and methodologies.

Personal/Social Responsibility: 
(addressing Civic Engagement & Entrepreneurship)
7.	Students will develop an understanding of the  
	 importance of responsible citizenship and acquire the  
	 knowledge needed to analyze conditions and create  
	 opportunities in order to offer solutions to real world  
	 challenges, in both human and non-human networks,  
	 on both personal and global levels.

Applied Learning: 
(addressing Transdisciplinarity & Design Thinking)
8. �Students will be able to investigate relationships  

among multiple disciplines, then synthesize knowl-
edge and skills from those investigations in order to 
create innovative solutions.

GENERAL EDUCATION REQUIREMENTS
Woodbury University General Education requirements 
total 49 units and comprise three broad categories: 
Core Competencies Courses (19 units), Breadth Courses 
(21 units), and Institutional Learning Outcome Courses 
(9 units).

1.	Core Competency courses ensure that students  
	 acquire the foundational skills necessary to build an  
	 advanced body of knowledge in their chosen  
	 disciplines and pursue greater academic endeavors.

2.	�Breadth Courses provide students with opportunities 
to add meaning to their chosen courses of study by 
infusing their body of knowledge with diverse liberal 
arts disciplines, adding student-driven meaning to 
their curricular requirements.

3.	Institutional Learning Outcome Courses provide  
	 knowledge that makes the Woodbury University  
	 curricular programs unique to our community of  
	 learners.
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Core Competencies
Students must take the following courses:

Note:
1. If a student has already completed the equivalent  
	 of LSCI 105 or LSCI 106 with a grade of “C” or  
	 better at another institution, the student is exempt  
	 from taking it here. The burden of proof is on the  
	 student, who must provide an official transcript by  
	 the end of the student’s second semester in  
	 residence at Woodbury.
2. �Students without college-level or AP math credits 

must take a math placement test upon entry. 
Students may test into MATH 049 Elementary 
Algebra or MATH 149 Intermediate Algebra. 
Students must demonstrate foundational 
competency in mathematics through MATH 149 
before enrolling in their major’s 200-level (core 
competency—see below) math course.

Breadth
Students must take the following courses:

Institutional Learning Outcome Courses
Students must take the following courses:

Below is a partial list of the Woodbury courses that 
fall into the larger liberal arts and sciences categories 
comprising the general education breadth coursework 
of Art History, Humanities, Social Sciences, Natural 
Sciences, and Mathematics. Speak with your faculty 
advisor or department chair to determine whether 
and when you need a specific course or a course from 
a specific category:

4. Lower-division General Education 
   (Some majors specify this 
   course requirement.)

3 units

5. Upper-division General Education 
   (300 level) (Some majors 
   specify this course requirement.)

3 units

6. Upper-division General Education 
   Principle (300 level)

3 units

7. Unrestricted General Education 
   (Some majors specify this  
   course requirement.)

3 units

TOTAL BREADTH COURSE 
UNIT REQUIREMENT 21 units

1. �Natural Science with a lab 
   (see partial list below):

3 units

2. Social Science 
   (see partial list below)

3 units

3. Humanities 
   (see partial list below)

3 units

1. Civic Engagement PHIL 210 or  
Departmental 
Ethics Courses

3 units

2. Entrepreneurship Major  
Requirement

0 units

3. Design Thinking ARTH 204, 205, 
or ARTH Topics 
Course or Depart-
mental Design 
History Courses 
(see list below)

3 units

4. Transdisciplinarity INDS 3XX or 
Transdisciplinary 
Seminar

3 units

TOTAL
INSTITUTIONAL 
LEARNING COURSE 
UNIT REQ. 9 unitsMATH 049 Elementary Algebra

MATH 149 Intermediate Algebra

1. Written communication WRIT 111 and 
WRIT 112

6 units

2. Oral communication COMM 120 3 units

3. Informational Literacy LSCI 105 or 
LSCI 106

1 unit

4. Critical thinking INDS 1XX 3 units

5. Quantitative literacy MATH 220, 
226, 249, 251, 
270 or  
PSYC 220

3 units

6. Scientific Investigation ENVT 220 3 units

TOTAL CORE 
COMPETENCY UNIT 
REQUIREMENT 19 units
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Art History (Animation, Architecture, Art History, 
Communication, Fashion Design, Filmmaking, Game 
Art, Graphic Design, Interior Architecture)

Natural Sciences (Biology, Physics)

Humanities (Communication, Foreign Language,  
History, Interdisciplinary Studies, Literature,  
Philosophy, Political Science, Writing).

Social and Behavioral Sciences (History, Interdisciplin-
ary Studies, Anthropology, Sociology, Psychology, 
Communication, Political Science)

Notes:
1. Communication and Politics and History courses  
	 fall into either Humanities or Social and Behavioral  
	 Sciences depending on the course content. Verify  
	 with your Academic advisor or the Registrar’s office  
	 the categories of specific courses.

Lower-Division General Education Requirements
Lower-division courses provide an opportunity for 
students to investigate courses that are of interest to 
them from the above-mentioned Breadth Courses. 
These allow students to study subject content outside 
their chosen discipline that they feel informs that 
discipline with knowledge tailored to the student’s 
interests. Students can choose one course within the 
Art History, Natural Sciences, Humanities, or Social and 
Behavioral Sciences selections partially listed above.   

JAPN 110 Beginning Japanese I

JAPN 113 Beginning Japanese II

LITR 206 The Short Story

LITR 270 Topics in Literature

PHIL 201 Introduction to Philosophy

PHIL 210 Ethical Systems

PHIL 270 Topics in Philosophy

POHI 101 The State, the Economy, and the City

POHI 102 Wars, Gods, and Revolutions

WRIT 212 Rhetoric and Design

SOCI 210 Introduction to Sociology

ANTH 220 Cultural Anthropology

ANTH 270 Topics in Behavioral Science

ECON 200 Elementary Economics

ECON 203 Macroeconomics

ECON 204 Microeconomics

INDS 101 Journeys

INDS 102 Natures

INDS 103 Conflicts

INDS 104 Knowledges

POHI 101 The State, the Economy, and the City

POHI 102 Wars, Gods, and Revolutions

PSYC 200 Introduction to Psychology

PSYC 210 Developmental Psychology

PSYC 270 Topics in Psychology

URBS 100 Introduction to Urban Studies

ANIM 240 History of Animation 1

ANIM 241 History of Animation 2

ANIM 245 Iconic Films: Essentials for Animators

ARCH 267 World Architecture I

ARCH 268 World Architecture II

ARTH 204 History of Modern Art

ARTH 205 History of Contemporary Art

ARTH 211 History of Latin American Art

COMM 222 Film Studies

FDES 260 History of Fashion 1

FDES 261 History of Fashion 2

FILM 101 Film History 1

FILM 102 Film History 2

GAME 224 History of Games

GAME 226 History of Games: Case Studies

GDES 260 History of Graphic Design 1

GDES 265 History of Graphic Design 2

INAR 164 Interior Architecture History I

INAR 265 Interior Architecture History II

BIOL 230 Biology (laboratory course)

BIOL 231 Human Biology (laboratory course)

BIOL 232 Botany (laboratory course)

PHYS 243 Physics for Architects (laboratory course)

CHIN 101 Beginning Chinese I

COMM 203 Communication Theory

COMM 210 Interpersonal Communication

COMM 100 Media Culture

FREN 110 Beginning French I

FREN 113 Beginning French II

INDS 101 Journeys

INDS 102 Natures

INDS 103 Conflicts

INDS 104 Knowledges
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Upper-Division General Education Requirements
Upper-division courses develop the goals of an 
integrative learning curriculum at a higher level 
of complexity and skill. Students are required to 
complete three advanced courses: 1) a deep study 
of a specific general education discipline; 2) a study 
based on one of the University’s four principles; 
and 3) a study that is either transdisciplinary or 
interdisciplinary in nature. The first two fulfill Breadth 
requirements. The one that is either transdisciplinary 
or interdisciplinary in nature fulfills a requirement for 
Institutional Learning Outcomes.

These courses are usually based on active learning 
practices and a combination of short lectures to clarify 
information and seminar discussion for critical analysis 
of the information. They often include group projects, 
oral presentations, and written assignments (essay ex-
ams, book reviews, research papers, etc.). A minimum 
of three separate measures of student performance is 
required, but at this level, at least two of these must 
be written assignments involving critical thinking and 
at least one opportunity to revise a written assign-
ment must be provided.

Class size is limited to twenty students. Prerequisite 
to all upper-division general education courses is 
completion of WRIT 112 Academic Writing II or WRIT 
212 Rhetoric and Design with a grade of C or better 
and completion of a 1-unit Information Theory and 
Practice course (LSCI 105 or 106) also with a grade of 
C or better, to help students further integrate learning 
from across their educational experience.

ARTH 341 History of Avant-Garde Film

ARTH 342 Art Theory and Practice 

ARTH 343 History of Digital Art and Electronic Media 

ARTH 370 Topics in Art History 

ARTH 375 Field Experience 

BIOL 370 Topics in Biological Science 

COMM 314 Contemporary Journalism 

COMM 323 Cultural Studies 

COMM 327 Gender and Communication 

COMM 330 Social Media 

COMM 335 Media and Social Change 

COMM 341 Film Genres 

COMM 342 Film Noir 

COMM 350 World Cinema 

COMM 370 Special Topics in Communication 

FILM 302 World Film History 

FILM 305 History of Film Directing 

INAR 366 Contemporary IA History and Theories 

INDS 322 Music and Literature 

INDS 325 L.A. Stories 

INDS 327 Film and Literature 

INDS 328 Reading the West 

INDS 340 Human Agency & Interior Spaces 

INDS 370 Topics in Interdisciplinary Studies 

LITR 328 American Experiences 

LITR 330 Autobiography 

MATH 370 Topics in Mathematics 

PHIL 310 Aesthetics 

PHIL 311 Moral Philosophy 

PHIL 312 Philosophy of Religion

PHIL 314 Existentialism

PHIL 315 Celebrity

PHIL 316 Philosophy of History

PHIL 317 Philosophy of Architecture

PHIL 370 Topics in Philosophy

PHYS 370 Topics in Physical Science

POHI 321 International Wars

POHI 322 Civil Wars 

POHI 323 Genocides 

POHI 325 Modern Revolutions 

ANTH 300 Animals, Culture, and Society 

ANTH 305 Anthropology of Religion 

ANTH 310 Food and Culture 

ANTH 315 Visual Anthropology 

ANTH 370 Topics in Anthropology 

ARTH 331 History of Modern Painting 

ARTH 332 History of Photography 

ARTH 333 History of Land Art 

ARTH 334 Curatorial Studies: Theory and Criticism 

ARTH 337 Video Art: Blurred History, Theory & 
Practice 

ARTH 338 History of Performance Art 

ARTH 339 History of Art and Violence 

ARTH 340 History of Zombie Films, Art, and Literature 
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The above list is comprehensive for courses meeting 
the first requirement for a deep study of a specific 
general education discipline. For the second 
requirement—a study based on one of the University’s 

four principles—please refer to your particular major 
program worksheet or consult your faculty advisor, as 
these courses are often offered by that program. The 
third requirement—a seminar that is transdisciplinary or 
interdisciplinary in nature—is designated each semester 
from courses offered by the College of Liberal Arts from 
the above listing and new topics courses. In general, 
the School of Media, Culture & Design administers 
the programs in Anthropology, Communication, 
Filmmaking, Psychology, and Sociology; the College of 
Liberal Arts administers all others.

Academic Proficiencies and Placement
Students are required to demonstrate the following 
proficiencies or undertake coursework to achieve the 
proficiency:

Writing Proficiency and Placement
Woodbury University offers a sequence of courses to 
complete its writing requirement. Students are placed 
into a course in this sequence after their writing is 
evaluated. The potential classes are:
1.	� Writing 100, Bridge to Academic Writing (for those 

who need it)
2.	 Writing 111, Academic Writing I
3.	 Writing 112, Academic Writing II

Students who have not taken any college-level 
Writing courses or AP exams must register for and 
complete the Writing Placement Exam. This is a 
timed, on-campus exam during which students have 
45-minutes to complete a four or five paragraph 
essay responding to a prompt. Based on the essay, 
students are placed into one of the Writing classes 
detailed above. Students are only allowed to take the 
Writing Placement Exam once. Additionally, students 
must complete the Writing Placement Exam before 
attending Student Orientation and Advising (SOAR). 

Students who have received a transcript evaluation 
from the Office of the Registrar in which it is indicated 
that they are receiving credit for Writing 111 and have 
therefore been placed into Writing 112 do not need 
to complete the Writing Placement Exam. It is advised 
that these students enroll in Writing 112 during their 
first semester.

Students who have received a transcript evaluation 
from the Office of the Registrar in which it is indicated 
that they are receiving transfer credit for both Writing 
111 and Writing 112 do not need to complete the 
Writing Placement Exam. These students must submit 
a Writing Portfolio to ensure their writing meets the 
Woodbury standard. Portfolio guidelines can be 
found on the website or by contacting the chair of the 
Writing Department.

POHI 326 Terrorism 

POHI 331 Classic Political Theory 

POHI 332 Contemporary Political Theory 

POHI 333 Globalization 

POHI 335 Migration and Colonization 

POHI 336 Liberation and Decolonization 

POHI 337 United States Constitutional Law 

POHI 339 The Holocaust 

POHI 370 Topics in Politics and History 

PSYC 300 Social Psychology 

PSYC 301 Group Processes 

PSYC 305 Personality 

PSYC 306 Influence and Persuasion 

PSYC 309 Abnormal Psychology 

PSYC 311 Human Sexuality 

PSYC 312 Environmental Psychology 

PSYC 313 Social Cognition 

PSYC 314 Psychology of Gender 

PSYC 315 Industrial/Organizational Psychology 

PSYC 316 Cross-Cultural Psychology 

PSYC 317 Media Psychology 

PSYC 318 Consumer Behavior 

PSYC 320 Sensation and Perception 

PSYC 321 Neuropsychology 

PSYC 322 Marriage and Intimacy

PSYC 324 Psychology of Fear

PSYC 325 Psychology of Fashion

PSYC 331 Advanced Statistics for the Behavioral 
Sciences 

PSYC 370 Topics in Psychology 

SOCI 370 Topics in Sociology 

URBS 301 Urban Theory 

URBS 302 Current Issues in Urban Studies 

URBS 311 Urban Ecology and Los Angeles 

URBS 312 The Infrastructural City 

URBS 321 Environmental Urbanism 

URBS 322 The Global Metropolis 

URBS 331 Food and the City

WRIT 312 Rhetoric and Electronic Environments
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COMPUTER LITERACY 
Students must demonstrate basic mastery of widely 
used practical computer applications that are 
appropriate to their disciplines. Each major program 
creates both the curriculum and the assessment that 
assures students’ proficiency. Details are available in 
this guide under each major.

INFORMATION LITERACY
Students must demonstrate a foundational level of 
Information Literacy by the end of the first year in 
residence. The information literacy requirement may 
be fulfilled in one of four ways: 
•	 by completing LSCI 105 Information Theory and  
	 Practice with a grade of “C” or better; 
•	 by completing LSCI 106 Information Sources in  
	 Architecture and Interior Architecture with a grade  
	 of “C” or better;
•	 by earning a grade of “C” or better in an equivalent  
	 course at another institution. 
More details about Information Literacy can be found 
in this guide under the College of Liberal Arts. 

MATHEMATICS PLACEMENT
All students must successfully complete one or more 
college-level mathematics classes. These requirements 
will vary depending on your major; courses in college-
level mathematics are Statistics, College Algebra, 
Business Math, Business Statistics, and Trigonometry 
with Descriptive Geometry. For incoming students, 
placement in these classes or in their prerequisites 
(Elementary Algebra and Intermediate Algebra) is 
determined by the Math Placement Test, which is 
given during Student Orientation, Advising, and 
Registration (SOAR) each semester. Students must 
take the placement examination within one semester 
of matriculation.

Transfer students who have completed a course 
equivalent to MATH 049 Elementary Algebra within the 
last year and received a grade of “C” (2.0) or better 
may be placed in MATH 149 Intermediate Algebra. 
These students may enroll in a 200-level math class 
if they take and pass the Mathematics Placement 
Exam. Transfer students who have completed a course 
equivalent to MATH 149 Intermediate Algebra with a 
“C” (2.0) or better will receive transfer credit for the 
course. However, these students will be allowed to 
enroll in a 200-level math course only if the equivalent 
course was completed within the last two years, or if 
they take and pass the Mathematics Placement Exam.

Elementary Algebra corresponds to high school 
Algebra I and Intermediate Algebra corresponds to

Algebra II. The placement test examines a student’s 
ability in both of these areas. Students are advised 
to study their high school mathematics texts prior to 
taking the placement examination. There are no re-
tests. Passing the Intermediate Algebra portion of the 
placement test or passing Intermediate Algebra with 
a grade of “C” (2.0) or better is required to enroll in 
college-level mathematics courses.

More details about Mathematics can be found in this 
guide under the College of Liberal Arts.

PERSONAL AND PROFESSIONAL 
DEVELOPMENT

Freshmen or transfer students entering into their first 
year of University studies take one of two courses 
that introduce the student to the University, their 
course of studies, co-curricular opportunities, and the 
Strategic Principles that make the Woodbury University 
experience unique. These courses also provide 
students with the tools necessary to document and 
reflect upon their journey.

WOODBURY INTEGRATED STUDENT
EXPERIENCE [WISE]
WISE provides opportunities for students to engage 
in curricular (courses) and co-curricular learning 
experiences. An intentional partnership between 
both environments creates highly impactful learning. 
The University has identified five experiences that 
engender highly impactful learning:
• Study Away
• Internship or other Work Experience
• Civic Engagement
• Leadership
• Undergraduate Research

Different components have different requirements for 
approved recognition as a WISE experience for the 
WISE Guarantee program.

STUDY AWAY
Study-away experiences provide students with 
opportunities to learn in places of environmental, 
cultural, and social conditions different than their own 
over an extended period of time. This helps them 
gain a better understanding of themselves and their 
culture, so they can become more open and inclusive 
global citizens.

PPDV 100 Transition to College

PPDV 200 Transition to Woodbury
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Eligibility Requirements
• Participation in a Study Away experience through 
	 registration in a course with a study-away component
• Successful fulfillment of required learning 
	 outcomes
• Required documentation in ePortfolio

WORK EXPERIENCE or INTERNSHIP
Work experience and internships provide students 
with opportunities to work in their fields of study 
under the supervision of experienced professionals 
before graduating. The purpose is to provide 
conditions favorable to applying theoretical ideas 
of the discipline to professional situations in order 
to increase students’ marketability and inform their 
continuing academic studies.

Eligibility Requirements
•	Registration in a required internship course or
	 fulfillment of department work experience
	 requirements
•	Successful fulfillment of required learning
	 outcomes
•	Required documentation in ePortfolio

CIVIC ENGAGEMENT
Civic engagement experiences provide students 
with the opportunity to collaboratively apply 
specified disciplinary knowledge to a problem-based 
project. Thus, knowledge and skills are acquired via 
participation in activities of personal or public concern 
that are individually life enriching as well as socially 
beneficial to the community. Pursuit of this knowledge 
and/or these skills is primarily to benefit a specific 
community and help fulfill its needs.

Eligibility Requirements
•	Registration in a CE-designated course
•	Successful fulfillment of required learning
	 outcomes
•	Required documentation in ePortfolio

LEADERSHIP
Leadership experiences provide opportunities for 
students to learn how to organize and implement 
ideas among diverse groups of people, direct conflict 
resolution, and build interpersonal skills. They also 
require participation as part of a team charged with 
accomplishing a common goal through the modeling 
of inclusivity and a strong ethical belief system.

Eligibility Requirements
•	Work with a faculty member or Student  
	 Development Staff member to create a WISE  
	 committee-approved leadership opportunity. (The  

	 Leadership proposal process is currently under  
	 development and faculty governance review.  
	 Eligibility for this experience is pending until these  
	 reviews are complete.)
•	Successful fulfillment of required learning outcomes
•	Required documentation in ePortfolio

UNDERGRADUATE RESEARCH
Undergraduate research experiences provide an 
opportunity for students to apply field research 
methods—such as conducting interviews, 
observations, surveys, focus groups, etc.—to 
systematically investigate a significant research 
question. The goal is to add to an existing body of 
knowledge through the involvement of professionals 
and other stakeholders beyond the classroom. 

Eligibility Requirements
•	Work with a faculty member or Student  
	 Development Staff member to create a WISE  
	 committee-approved undergraduate research  
	 opportunity. (The Undergraduate research proposal  
	 process is currently under development and faculty  
	 governance review. Eligibility for this experience is  
	 pending until these reviews are complete.)
•	Successful fulfillment of required learning
	 outcomes
•	Required documentation in ePortfolio

Incoming Freshmen must (a) be enrolled full-time, (b) 
complete a minimum of sixty (60) units at Woodbury 
University by the end of the semester before enrolling 
or participating in the WISE course or experience for 
which the scholarship will be earned, and (c) maintain 
a minimum cumulative collegiate GPA of 2.75. The 
WISE Tuition scholarship must be applied toward two 
WISE-approved curricular or co-curricular activities 
and may be applied in two separate semesters.

Incoming transfer and international students must (a) 
be enrolled full-time, (b) complete a minimum of thirty 
(30) units at Woodbury University and sixty (60) units 
total by the end of the semester before enrolling or 
participating in the WISE course or experience for 
which the scholarship will be applied, and (c) maintain 
a minimum cumulative collegiate GPA of 2.75. The 
WISE Tuition scholarship must be applied toward two 
WISE-approved curricular or co-curricular activities 
and may be applied in two separate semesters.
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School of Architecture
Ingalill Wahlroos-Ritter, FAIA
Dean, School of Architecture

Ewan Branda, PhD
Associate Dean, School of Architecture

Woodbury School of Architecture is distinguished 
by its multiple locations at the heart of the Southern 
California creative industries: Los Angeles, Hollywood, 
and San Diego. Together, these sites form a critical 
infrastructure for architectural investigations.

Our undergraduate and graduate programs 
prepare students to effect positive change in the 
built environment, to tackle theoretical debates, 
and to take on architecture, interior architecture, 
and landscape architecture as critical practices. 
We educate our students as entrepreneurs, citizen 
architects, and cultural builders equally committed 
to professional practice, theoretical discourse, social 
equity, and formal and technological inquiry. Our 
faculty is comprised of active and prolific architects, 
designers, and academics, building and writing across 
Los Angeles and San Diego.

A Woodbury School of Architecture education 
recognizes that the design of the built environment 
is a collaborative endeavor. We approach teaching 
multidimensionally: teaching across a range of 
pedagogies and design methodologies, and helping 
our students develop their own unique design 
voices. Through the act of building, our students 
learn to address urgent, contemporary issues 
grounded in reality. We introduce students to new 
technologies and resourceful, ethical practices. We 
prepare ethnically, economically, and academically 
diverse students to confidently engage in local and 
global discourse. Through engaged faculty-student 
interaction, we transform our students into innovative 
professionals with a commitment to the power of 
good design.

The Woodbury School of Architecture offers the 
following degree programs:

At our Los Angeles campus:
•	 a 5-year, NAAB-accredited, Bachelor  
	 of Architecture;
•	 a 4-year, CIDA- and NASAD-accredited,  
	 Bachelor of Fine Arts in Interior  
	 Architecture;
•	 a 3-year, NAAB-accredited, Master of  
	 Architecture with possible advanced standing;
•	� a 3-year Master of Interior Architecture with three- 

and two-year track options;
•	 a 1-year postgraduate Master of Science in  
	 Architecture.

At our San Diego campus: 
•	 a 5-year, NAAB-accredited, Bachelor  
	 of Architecture;
•	 a 3-year, NAAB-accredited, Master of  
	 Architecture with possible advanced standing;
•	 a professional Master of Landscape Architecture  
	 with possible advanced standing;
•	� a 3-year Master of Interior Architecture with three- 

and two-year track options;
•	 a 1-year post-professional Master of Science in  
	 Architecture, Real Estate Development.

LOCATIONS
Los Angeles
7500 N. Glenoaks Boulevard, Burbank, CA 91504
818-252-5121
Situated on the Burbank/Los Angeles border, the 
school continually draws from and responds to the 
urgent and often conflicting demands of the region. 
The Burbank Campus takes full advantage of the 
University’s academic offerings, student support 
services, comprehensive library, and residential 
campus life. At the same time, it offers specialized 
facilities, including a wood/metal shop, a materials 
resource library, a digital fabrication lab, computing 
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facilities, a render farm, and studio spaces with 24/7 
access. The School of Architecture occupies several 
buildings on campus, including a 15,000-square foot 
studio building built in 2009.

San Diego
2212 Main Street, San Diego, CA 92113 
619-235-2900
Sociopolitical and environmental issues dominate the 
San Diego context. Complicated by its relationship 
and proximity to the US/Mexico border, the region is 
ripe for focused study. Drawing from and responding 
to this corner of the United States (Baja Alta), San 
Diego faculty, students, and alumni are able to take 
full advantage of the opportunities in this rapidly 
growing, complex, and diverse region. The San Diego 
campus is contained within one building, completely 
renovated by and for the School of Architecture. 
Campus resources include a library, a wood and metal 
shop, a material resource library, a digital fabrication 
lab, computing facilities, plus film editing and studio 
spaces with 24/7 access.

Woodbury University Hollywood Outpost
6518 Hollywood Boulevard,  
Los Angeles, CA 90028
818-252-5121
Woodbury University Hollywood Outpost (WUHO) 
is located on Hollywood Boulevard in a storefront 
on the historic Walk of Fame. WUHO offers free 
programming throughout the year, supporting 
the study and practice of design and developing 
understanding of the impact of architecture and 
interior architecture on culture and the built 
environment. WUHO provides exhibition and event 
space to community organizations such as the Los 
Angeles Forum for Architecture and Urban Design 
and the Los Angeles chapter of the American 
Institute of Architects (AIA|LA), and is the primary 
space for exhibitions sponsored by the Julius 
Shulman Institute (JSI).

CENTERS AND INSTITUTES
Woodbury School of Architecture’s research centers 
and institutes form a dynamic network that works 
in conjunction with undergraduate and graduate 
education to provide public programming to the 
broader Southern California architecture and design 
communities.

Julius Shulman Institute
Named for the renowned architectural photographer, 
the Julius Shulman Institute (JSI) provides programs 
that promote the appreciation and understanding 
of the built environment, particularly as mediated 
by photography. Focused on Shulman’s enduring 
involvement in the principles of modernism, the JSI is 
informed by Shulman’s sense of social responsibility 
and passion for teaching. This mission is carried out 
through public programming, educational outreach, 
and research opportunities.

Agency for Civic Engagement
The vision of the Agency for Civic Engagement (ACE) 
at Woodbury University is to empower students to 
improve underserved communities through architecture, 
design, business, and interdisciplinary skills. ACE 
connects students and faculty with non-profit and 
governmental organizations dedicated to helping 
underserved communities. Students work collaboratively 
across Woodbury’s disciplines to combine their skills and 
test their fields of study on real projects for the public 
good. Projects include architectural design/build works 
where students create small tactical structures; business 
plans for organizations; graphic design, including 
wayfinding signage and logos; films and videos 
promoting a message; journalistic and creative writing; 
and other services.

STUDY AWAY
Woodbury School of Architecture offers many 
opportunities to travel and study both within the 
Americas and overseas, ranging from short trips 
to South and Central America and the American 
Southwest, to summer semesters abroad in Nanjing, 
Seoul, Barcelona, Rome, Berlin, Paris, and other cities. 
Study Away offers full-credit studio and lecture classes 
exploring theory, design, and history in these highly 
charged urban settings. These and other travel/study 
opportunities provide our students with a broad menu 
of choices.

CAREER DEVELOPMENT AND OUTREACH 
Our dedicated School of Architecture Career & 
Outreach coordinator offers a variety of programs, 
services, and resources to assist students in exploring 
careers and securing internships. Staff members 
work individually with students to develop successful 
internship search strategies and help students connect 
with employers through internship postings, resume 
collections, on- and off-campus interview opportunities, 
alumni connections, and employer outreach.
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STUDIO CULTURE POLICY
The Studio Culture Policy describes norms and 
expectations for student and faculty conduct in the 
School of Architecture; it is distributed on the first 
day of studio each semester. The policy is reviewed 
and revised at the close of each spring semester. For 
studio policy, see the student handbook.

DIGITAL LITERACY REQUIREMENTS
The School of Architecture requires its graduates to 
be digitally literate. Aspects include:

•	 Proficiency and professionalism in email  
	 communication, as demonstrated through regular  
	 communication with school administration and  
	 course instructors.
•	 Proficiency in online research, as demonstrated  
	 through successful completion or transfer of  
	 appropriate coursework as determined by each  
	 department. Proficiency is also demonstrated at all  
	 studio levels and in all history/theory courses  
	 through bibliographic documentation of database  
	 use and citation of web-based sources.
•	 Proficiency in digital writing and desktop publishing  
	 tools, as demonstrated at all studio levels through  
	 research assignments and essays, portfolios, and  
	 drawings/panels produced for design presentations  
	 and submitted digitally.
•  �Proficiency with digital design tools, as 

demonstrated at all studio levels, in transfer 
portfolios, and in final studio work.

COMPUTER REQUIREMENTS
The study of architecture, interior architecture, and 
landscape architecture requires an investment in 
technology—from basic analog tools to cutting-edge 
computational devices. Upon admission, students will 
be provided with a recommended purchase list that 
outlines the incoming resource expectations; students 
should expect additions to those lists each semester. 
These purchases constitute a substantial, but 
cumulative, investment toward becoming a practicing 
professional. Students should, in turn, anticipate 
spending a minimum of $2,000 in initial set-up and at 
least $500 each additional term.

ARCHIVING
The University reserves the right to retain student 
work for archival purposes. The School of Architecture 
is required by the National Architectural Accrediting 
Board (NAAB), the Council for Interior Design 
Accreditation (CIDA) and the Landscape Architecture 
Accreditation Board (LAAB) to maintain a current 

archive of student work demonstrating that the 
curriculum engages the Student Performance 
Criteria established by these and other, collateral 
organizations. Archived student work may be used for 
assessment and accreditation purposes and for the 
support of teaching and learning.

FACULTY
The Woodbury School of Architecture faculty is 
comprised of critical, inventive, accomplished, 
passionate educators who represent diverse 
interests and strengths. Through their involvement 
in professional practice and critical understanding 
of contemporary design inquiry, faculty members 
play a crucial role in infusing academic studies with 
professional knowledge. They provide invaluable 
learning experiences in and outside of the classroom, 
training students to be articulate, critical thinkers and 
highly capable practitioners, confident in both local 
and global discourse.

ARCHITECTURE
FULL-TIME FACULTY
Stanley P. Bertheaud, Professor, San Diego 
MArch, North Carolina State University

Ewan Branda, Professor, Los Angeles 
PhD, University of California, Los Angeles

Jeanine Centuori, Professor, Los Angeles 
MArch, Cranbrook Academy of Art

Catherine Herbst, Associate Professor, San Diego 
MArch, Montana State University

Mark Ericson, Associate Professor, Los Angeles 
MArch, Southern California Institute of Architecture

Heather Flood, Associate Professor, Los Angeles 
MArch, Southern California Institute of Architecture

Anthony Fontenot, Professor, Los Angeles 
PhD, Princeton University
Yasushi Ishida, Assistant Professor, Los Angeles 
MArch, Southern California Institute of Architecture

Marc J. Neveu, Professor, Los Angeles 
PhD, McGill University

Eric W. Olsen, Professor, Los Angeles 
MArch, Harvard University
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Jose Parral, Associate Professor, San Diego 
MA in Landscape Urbanism, Architectural Association

Hector Perez, Assistant Professor, San Diego
MS in Architecture Studies, Massachusetts Institute  
of Technology

Jason Rebillot, Associate Professor, Los Angeles 
DDes, Harvard University

Marcel Sanchez-Prieto, Professor, San Diego
MArch, University of California, Los Angeles

Paulette Singley, Professor, Los Angeles 
PhD, Princeton University

Gerard Smulevich, Professor, Los Angeles 
MArch, University of California, Los Angeles

Joshua Stein, Professor, Los Angeles
MArch, University of California, Los Angeles

Linda Taalman, Associate Professor, Los Angeles 
BArch, The Cooper Union

ADJUNCT FACULTY
Akore Berliner, San Diego
MS in Accounting, San Diego State University

Berenika Boberska, Los Angeles 
MArch, Bartlett School of Architecture

Biayna Bogosian, Los Angeles
MS in Advanced Architectural Design,  
Columbia University

Matthew C. Boomhower, San Diego 
JD, California Western School of Law

Philipp Bosshart, San Diego
MArch, Southern California Institute of Architecture

Jimmy Brunner, San Diego 
MArch II, Syracuse University

Michael Burnett, San Diego
MSArch in Real Estate Development, Woodbury 
University

Kristin Byers, San Diego 
BArch, University of Arizona

Anders Carlson, Los Angeles
PhD, California Institute of Technology

Carmelia Chiang, Los Angeles
BArch, Southern California Institute of Architecture

James E. Churchill, San Diego
MS in Civil Engineering, University of Massachusetts

Matthew Corbitt, Los Angeles
MArch, University of California, Los Angeles

Kishani De Silva, Los Angeles
BArch, Woodbury University

Brett Farrow, San Diego
MArch, New School of Architecture and Design

Anne Garrison, San Diego
MA, New England School of Photography

Anali Gharakhani, Los Angeles 
MArch, Woodbury University

Matthew Gillis, Los Angeles
MArch, University of California, Los Angeles

April Greiman, Los Angeles 
BFA, Kansas City Art Institute

Jeff Haile, San Diego
JD, University of San Diego

Tyler Hanson, San Diego
MSArch in Real Estate Development,  
Woodbury University

Amy Hoffman, San Diego
MLA, California State Polytechnic University, Pomona 

Natsuma Imai, Los Angeles
MArch, Harvard University

Miki Iwasaki, San Diego
MArch, Harvard University

Aleksandra Jaeschke, Los Angeles
DDes, Harvard GSD

Helena L. Jubany, Los Angeles
MArch, California State Polytechnic University, Pomona

Slade Kaufman, San Diego
BFA, School of the Art Institute of Chicago
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Robert Kerr, Los Angeles
MArch, Georgia Institute of Technology

Timothy Kohut, Los Angeles
MArch, University of California, Los Angeles

Richard Labonte, San Diego
MArch, Princeton University

Amber Lake, San Diego
MArch, New School of Architecture and Design

Jon Linton, San Diego 
MS in Architecture and Urban Design,  
Columbia University

Alan Loomis, Los Angeles
MArch, Southern California Institute of Architecture

Casey Mahon, San Diego
MArch, Southern California Institute of Architecture

Stephen Marshall, Los Angeles
Diploma, Architectural Association

Ryan Martinez, Los Angeles
MArch, Southern California Institute of Architecture

Duane McLemore, Los Angeles
MArch, Bartlett School of Architecture

Salvador Medina, San Diego
MArch, University of California, Berkeley

Nathan Moeder, San Diego
BA in Economics, University of San Diego

Louis Molina, Los Angeles
MArch, Southern California Institute of Architecture

Ed Ogosta, Los Angeles
MArch, Harvard University

Mark Owen, Los Angeles
MArch, University of California, Los Angeles

David J. Pearson, San Diego
MArch, Harvard University

Mikaela Pearson, San Diego
MLA, Harvard University

Rene Peralta, San Diego
BArch, New School of Architecture and Design

Melissa Peter
BArch, California Polytechnic State University,  
San Luis Obispo

Michael Pinto, Los Angeles
MArch, Southern California Institute of Architecture

Catherine Roussel, Los Angeles 
MA in International Policy Studies, Monterey Institute 
of International Studies

Lloyd J. Russell, San Diego
BArch, California Polytechnic State University,  
San Luis Obispo

David Saborio, San Diego
MSArch in Real Estate Development,  
Woodbury University

Jonathan Segal, San Diego 
BArch, University of Idaho

Patrick Shields, San Diego
MFA, University of California, San Diego

Bailey Shugart, Los Angeles
MArch, Southern California Institute of Architecture

Teddy Slowik, Los Angeles
MArch, University of Pennsylvania 

Armistead Smith, San Diego 
BArch, University of Virginia

Andrew Wagner, San Diego 
BArch, Woodbury University

David White, San Diego
MFA, University of California, San Diego
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EMERITUS FACULTY
Jay Nickels, Los Angeles
BArch, University of Southern California

INTERIOR ARCHITECTURE
FULL-TIME FACULTY
Annie Chu, Professor 
MS Building Design, Columbia University

Christoph Korner, Associate Professor 
MArch, University of California, Los Angeles

Heather Scott Peterson, Associate Professor 
MArch, Southern California Institute of Architecture

ADJUNCT FACULTY
Nina Briggs
BArch, University of Southern California, Los Angeles

Bojána Bányász
MArch, Southern California Institute of Architecture

Steven Chodoriwsky
Master of Engineering in Architecture, Tokyo Institute 
of Technology

Courtney Coffman
MA in Architecture, University of California,  
Los Angeles

Donatella Cusma
MArch, Università degli Studi ‘Mediterranea’ di  
Reggio Calabria

Todd Erlandson
MArch, Southern California Institute of Architecture

Lara Hoad
MA in Architecture, Royal College of Art

Robert Kerr
MArch, Georgia Institute of Technology

Branka Olson
PhD, Case Western Reserve University

Thomas Valle Stallman
MArch, Southern California Institute of Architecture

Gregory Van Grunsven
MArch, Southern California Institute of Architecture

Ciya Zetik
MIA, California State Polytechnic University, Pomona
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Bachelor of  
Architecture (BArch)
Catherine Herbst, AIA,  
Chair of Architecture, San Diego 
Heather Flood,  
Chair of Undergraduate Architecture, Los Angeles
Ryan Martinez, 
Assistant Chair of Undergraduate Architecture,  
Los Angeles

Introduction
Graduates of the Bachelor of Architecture program 
are articulate and innovative design professionals. 
The undergraduate architecture curriculum prepares 
students to balance the need to work competitively in 
the marketplace with the equally important concerns 
of ethical conduct and social responsibility. The 
economic, ethnic, and academic backgrounds of 
our student body reflect Southern California itself, 
and create a rich atmosphere of cultural diversity. 
Our faculty includes practicing professionals and 
accomplished academics. A low faculty-to-student 
ratio fosters a spirit of collaboration and community 
allowing students and faculty members to share a 
belief in the power of architecture to effect positive 
change in the world at large.

PROGRAM LEARNING OUTCOMES
Design studios form the core of the undergraduate 
architecture curriculum. Students gain skills in drawing, 
model making, material construction, design software, 
digital fabrication, and critical writing. All graduates of 
the undergraduate architecture program are expected 
to master five program learning outcomes:

• �Critical Thinking: the ability to build abstract  
relationships and understand the impact of ideas  
based on research and analysis of multiple cultural  
and theoretical contexts;

• �Design: the inventive and reflective conception,  
development, and production of our environment;

• �Building: the technical aspects, systems, and  
materials and their roles in the implementation of  
design;

• �Representation: the wide range of media used to  
communicate design ideas, including writing,  
speaking, drawing, and model making;

• �Professionalism: the ability to manage, argue, and  
act legally, ethically, and critically in society and the  
environment.

ACCREDITATION
The National Architectural Accrediting Board (NAAB) 
accredits the Bachelor of Architecture program at 
Woodbury University. In the United States, most 
state registration boards require a degree from 
an accredited professional degree program as a 
prerequisite for licensure. NAAB, which is the sole 
agency authorized to accredit U.S. professional 
degree programs in architecture, recognizes three 
types of degrees: Bachelor of Architecture (BArch), 
Master of Architecture (MArch), and Doctor of 
Architecture (DArch). A program may be granted 
an 8-year, 3-year, or 2-year term of accreditation, 
depending on the extent of its conformance with 
established educational standards.

The most recent accreditation evaluation for the 
Woodbury SOA BArch program took place in 2015. 
At that time, the program was awarded a full 8-year 
term of reaccreditation. The next evaluation will take 
place in 2023.

Curriculum Summary

Minimum units requirement	 Units
Major (M) 	 101
General Education/Integrative Learning (GE) 	 46
Unrestricted electives (UE) 	 13
Total	 160

FIRST YEAR
Fall

ARCH 182 Studio One 6 M

ARCH 120 Contemporary Architecture 
Culture 3 M

WRIT 111 Academic Writing I 3 GE

INDS 1__ Interdisciplinary Core 3 GE

____ ___ Unrestricted elective  
(or MATH 149) 3 UE

Spring

ARCH 183 Studio Two 6 M

ARCH 125 Architecture in Southern 
California 1 M

MATH 249 College Algebra 3 GE

WRIT 112 Academic Writing II 3 GE

LSCI 
105/106

Information Theory and  
Practice 1 GE

ARTH 205 History of Contemporary Art 3 GE
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SECOND YEAR
Fall

ARCH 281 Design Studio 2A 5 M

ARCH 243 Materials and Methods 3 M

ARCH 267 World Architecture I 3 M

MATH 251 Trigonometry/Descriptive 
Geometry 3 GE

ENVT 220 Environmental Studies 3 GE

Spring

ARCH 283 Design Studio 2B 5 M

ARCH 250 Professional Practice I 3 M

ARCH 268 World Architecture II  3 M

PHYS 243 Physics for Architects 3 GE

COMM 120 Public Speaking 3 GE

THIRD YEAR
Fall

ARCH 383 Design Studio 3A 6 M

ARCH 330 Theory of Architecture 3 M

ARCH 326 Structures 1 3 M

PHIL 210 Ethical Systems 3 GE

____ ___ Social Science Course 3 GE

Spring

ARCH 384 Design Studio 3B 6 M

____ ___ Unrestricted Elective (Portfolio) 1 UE

ARCH 327 Structures II 3 M

ARCH 425 Environmental Systems 3 M

FOURTH YEAR
Fall

ARCH 487 Design Studio 4A 6 M

ARCH 464 Systems Integration 3 M

ARCH 366 Contemporary Issues 3 M

____ ___ Humanities Course 3 GE

Spring

ARCH 489 Design Studio 4B 6 M

ARCH 334 Urban Design Theory 3 M

____ ___ General Education elective 3 GE

____ ___ Unrestricted elective 3 UE

FIFTH YEAR
Fall

ARCH 491 Design Studio 5A 6 M

ARCH 448 Professional Practice II 3 M

____3___ General Education elective 3 GE

____ ___ Unrestricted elective 3 UE

Spring

ARCH 492 Degree Project Studio 6 M

ARCH 450 Professional Practice III 3 M

INDS 3___ Interdisciplinary course 3 GE

____ ___ Unrestricted elective 3 UE

ARCHITECTURE ELECTIVE COURSES

ARCH 212 Digital Media 3 M

ARCH 269 Object Making 3 M

ARCH 2740 Digital Fabrication Workshop 1 M

ARCH 2741 Profession and Practice 
Workshop 1 M

ARCH 2742 Software Workshop 1 M

ARCH 2743 Portfolio Workshop 1 M

ARCH 2744 Drawing and Making 
Workshop 1 M

ARCH 351 Design, Animation & 
Simulation in Digital Env. 3 M

ARCH 375 Urban Environment: 
Foreign Study 3 M

ARCH 475 International Study Summer 
Studio 6 M

Students must file an Application for Graduation 
Petition with the registrar’s office during the spring 
term prior to the anticipated year of graduation.

WORK EXPERIENCE
Before graduation, each student must complete 160 
hours of work experience with a licensed architect 
or allied professional. This is not an internship 
requirement for credit. These hours do not need to be 
fulfilled in one place. It is recommended that students 
use these hours to experience several different types 
of workplaces, projects, and/or positions in order to 
gain a better idea of the types of work they might 
pursue upon graduation. The Career Development 
Office provides referral services for potential 
employers and the department chair sends out 
periodic emails with other employment opportunities. 
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It is recommended that you get verbal confirmation 
from the firm you are planning to work for to make 
sure it meets these requirements. Once you have 
completed your hours, you must ask your immediate 
supervisor for a letter on the firm’s letterhead 
indicating your responsibilities at the firm, the number 
of hours worked, and an assessment of how well you 
executed your responsibilities. This letter is to be sent 
to the Chair of the department.

ASSESSMENT AND RESULTS OF LEARNING 

Assessment Process
Faculty assess individual student learning outcomes 
in each project and for each course, following 
grading guidelines established across the University. 
Each year, key areas for measured assessment of 
student learning outcomes that involve not only 
programmatic outcomes, but also core competencies 
and institutional outcomes, are specified. The five 
core competencies include Oral Communication, 
Written Communication, Information Literacy, 
Quantitative Reasoning, and Critical Thinking. 
Institutional outcomes include Design Thinking, 
Civic Engagement, Transdisciplinarity, and 
Entrepreneurship.

The curriculum has two major parts: Core and 
Advanced, with a capstone at the end of each 
designed to demonstrate summative student 
learning. The portfolio review at the end of the 
third year measures a student’s developed skills, 
knowledge, and capacity for advanced architectural 
design inquiry. It also gives faculty the opportunity to 
review the efficacy of the core curriculum.

The final two years of the program ask the student 
to make individual choices about the kind of studio 
and seminar work engaged in, and encompass a 
comprehensive design studio (ARCH 487, Design 
Studio 4A), an intensive research project (ARCH 
448, Professional Practice II) and culminating in a 
degree project (ARCH 492, Degree Project Studio). 
Professional Practice II serves as the capstone to 
critical thinking, and the Degree Project studio is the 
capstone for demonstrating mastery and integration 
of program learning outcomes in a single project. 
Like the third-year portfolio review, both advanced 
capstone projects are summative measures of student 
learning, but also allow the faculty to gauge the 
effectiveness of the advanced curriculum and the 
extent to which the advanced work integrates and 
amplifies the core.

In addition to the summative assessment of student 
learning outcomes at the major milestones, formative 
assessment occurs within each studio. As students 
develop their projects, they receive regular, rigorous, 
and critical feedback in small groups, larger groups, 
and via individual desk critiques. Students also learn 
to provide rigorous and critical feedback to their 
peers, as well as to their own progress and process.

Formative assessment processes for student learning 
include:

Studio or Seminar Small Group Critiques
Students present their work to a group including 
other students and the instructor for feedback on 
research and analysis, development of an idea or 
belief, process rigor, movement toward clarity of 
idea or resolution of issue, and the skill and craft with 
which media are used.

Studio or Seminar Peer Critiques
Students present their work to each other for 
feedback on the same five points. In addition to 
developing these points in their own projects, 
students develop critical thinking and communication 
skills by providing relevant and cogent responses to 
other solutions and methods of working.

Studio Individual Desk Critique
Student and instructor meet individually to review 
progress in the project and to discuss directions for 
continued development. Students learn to work 
quickly to test new ideas, manifest concepts in 
multiple media, and evaluate content of criticism.

Lecture/Seminar Multistep Projects
Many lectures and seminars require iterative 
processes to develop a final product, whether a 
written paper, a presentation, a multimedia analysis, 
or a construction. The iterations provide the instructor 
with a gauge of student progress and provide 
students with intermediate feedback that contributes 
to product development.

Juried Public Project Reviews
Students present their work publicly to their peers, 
instructor(s) and invited guests—often architects, 
allied professionals, and other design educators—at 
the end of a project or semester. The jury’s comments 
are both summative and formative; they evaluate 
the work before them for research and analysis, 
development of idea or belief, rigor and completion, 
clarity and resolve, and skill and craft, but they 
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also suggest other approaches to the solution or 
additional work that might be done in any of the 
five areas noted. The jury’s remarks are intended to 
influence the student’s future work, not merely as 
judgment of the current work.

Public Gallery Reviews
Students present their work in a group gallery. 
Peers, instructors, and invited guests make a passive 
first pass through the gallery, observing the overall 
output of the group, then actively engage individual 
students in conversation about their work and how it 
contributes contextually to the display. Students learn 
that their design ideas exist in and affect a body of 
work that has physical, intellectual, aesthetic, social, 
and historical value.

Third-Year Portfolio
The faculty reviews student portfolios at the 
end of the third year to assess whether the work 
demonstrates the appropriate learning outcomes to 
proceed to the advanced curriculum. Students who 
fail the portfolio review are required to meet with 
the Chair or Assistant Chair for advising and to agree 
upon necessary improvements to the portfolio or the 
studios the student must repeat.

Students are strongly advised to enroll in the one-
unit portfolio workshop concurrently with ARCH 384, 
Design Studio 3B. Portfolio format specifications are 
discussed in this workshop; each project in the portfolio 
must be identified with a project name, a statement on 
the intent of the project, and the course number.

Public Studio Reviews
Studio project reviews are always public. This serves 
two purposes by asking students to model (visual, 
verbal, and written) presentations for their own 
professional development, and it drives the program to 
set and maintain high standards for student outcomes.

Grand Critique
Each fall, select members of the graduating class 
publicly present work they have produced at the 
Woodbury School of Architecture. They reflect on 
the meaning of that education, on larger implications 
for architectural education and architecture itself, 
and on their own futures. Three students are chosen 
by highest overall GPA, faculty choice, and from 
among the graduating class by their peers. School 
of Architecture faculty members and students, in 
addition to members of Woodbury University’s 
general faculty and staff and the professional 

community, are invited to join in the annual 
celebration and discussion.

ARCH 492 Degree Project Final Reviews
The Degree Project serves as a capstone of student 
learning and achievement of the five tracks of 
mastery. Through a rigorous level of highly resolved 
work, students demonstrate the application of 
theoretical research and positioning, and their 
ability to integrate site, program, and other design 
issues in a self-initiated architectural design project. 
Degree Project Final Reviews are our most public 
display of learning outcomes; guest critics are 
highly recognized in professional and academic 
realms. Families attend the reviews to observe the 
culmination of students’ undergraduate education. 
The debates generated in the review of student 
work stimulate our faculty, graduating students, 
and continuing students to imagine higher levels 
of architectural and academic achievement. The 
Degree Project Final Reviews promote the quality 
of the Woodbury School of Architecture regionally, 
nationally, and internationally, launching our 
graduates into highly competitive positions and 
graduate schools and attracting new faculty via the 
quality of the program and intellectual debate.

ACADEMIC STANDARDS AND POLICIES

Design Studio Academic Standards
Students must maintain a cumulative grade point 
average of 2.0 or higher for every two consecutive 
design studios to continue in the design studio 
sequence. A student whose two-studio GPA drops 
below 2.0 must repeat one of the two as necessary to 
achieve the minimum GPA prior to enrollment in the 
subsequent studio.

Upper-Division Studio Requirements
All students must complete the following three 
upper-division studios prior to taking ARCH 492, 
Degree Project: ARCH 487, Design Studio 4A: 
Comprehensive Design (ARCH 487 must be taken in 
a regular fifteen-week semester and cannot be taken 
during the Summer term); ARCH 489, Design Studio 
4B: Urbanism; and ARCH 491, Design Studio 5A: 
Contemporary Topics.

Satisfactory Studio Progress Policy
Any student who does not pass a studio with a grade 
of C or higher after enrolling in it three times is 
subject to dismissal from the program.
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Repeated Courses
A student may remediate a course for the purpose 
of improving the grade. However, the student only 
has one chance to repeat a course in which they have 
received a passing grade. If a passing grade was not 
achieved, then a student may repeat the course until 
they do achieve a passing grade. Financial aid cannot 
be applied to courses repeated voluntarily.

Fast Track
A student may opt to begin a fast track on the five-
year BArch program by taking a 4B or 5A studio in 
the summer following the completion of the second 
year of the program, but only if the student satisfies 
the following requirements:
•	 a cumulative studio GPA of 3.0 or higher for the  
	 first two years of study
•	 a cumulative overall GPA of 3.0 or higher for the  
	 first two years of study
•	 has passed all required classes through the second  
	 year of the curriculum

The student must meet with the Chair to discuss the 
academic plan and must sign a fast-track contract 
outlining those plans. A fast-tracking student must 
maintain the required GPA, and continue to meet 
curriculum requirements.

ADDITIONAL LEARNING OPPORTUNITIES

Integrated Path to Architectural Licensure (IPAL)
The School of Architecture has been approved by  
the National Council of Architectural Registration 
Boards (NCARB) to offer an integrated path to 
licensure upon graduation. Participation in the IPAL 
initiative grants students permission to take the 
Architect Registration Examination (ARE) prior to 
completion of the BArch degree.

Woodbury students in the second year of the BArch 
program who are on track to complete the degree 
requirements for the first two years of the BArch 
curriculum as defined in their academic worksheet 
may apply. Incoming transfer students scheduled 
to enroll in the fall semester of the third year of 
the BArch program may also apply if they have 
the equivalent of one summer of work experience. 
Students must work in firms belonging to the IPAL 
consortium, or in a firm approved by the Woodbury 
School of Architecture IPAL committee. Students 
must start their NCARB record prior to beginning 
work and must report all Architecture Experience 
Program (AXP) hours to NCARB according to the AXP 

Guidelines. Students then submit their AXP hours 
to the School of Architecture Career and Outreach 
Office at the end of each semester during which they 
have worked. International students must submit a 
completed Curricular Practical Training (CPT) form to 
the Woodbury University international student advisor 
before beginning any work. Students must stay on 
track academically and financially and remain in good 
standing as determined by the School of Architecture 
and the Woodbury University registrar.

Course Descriptions

ARCH 120 CONTEMPORARY ARCHITECTURE 
CULTURE
3 UNITS

This course will introduce first-semester students to 
the main currents and issues driving the discipline 
of contemporary architecture. Texts and lectures will 
provide a critical understanding of contemporary 
practice. Students will be introduced to techniques 
for analyzing and writing about architecture.

ARCH 125 ARCHITECTURE IN SOUTHERN  
CALIFORNIA
1 UNIT

Architecture in Southern California provides a 
foundation for engaging in the study of architecture. 
Students are introduced to seminal projects built 
in the Southern California region. Students learn 
fundamental skills for analyzing building forms, 
contexts, and material assemblies via on-site tours. 
Students are introduced to tools for documenting 
existing buildings and for transforming those 
documents into presentation materials.

ARCH 182 STUDIO ONE
6 UNITS

Studio One provides a technical and ethical 
foundation for engaging in the study of architecture. 
Students learn fundamental skills for generating, 
representing, and archiving three-dimensional form 
with precision and clarity using a wide range of tools. 
Students are introduced to fundamental media used 
in the generation, production, and representation 
of three-dimensional form. Qualitative issues of 
mass, space, and circulation are foregrounded in the 
production of a 1,000–5,000 sq. ft. project. Studio.

ARCH 183 STUDIO TWO
6 UNITS

Studio Two provides an intellectual and conceptual 
foundation for engaging in the study of architecture. 
Students learn fundamental skills for analyzing, 
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generating, and representing tectonic systems 
with precision and clarity in a wide range of media 
including drawings, diagrams, and physical models. 
Students are introduced to digital design and 
fabrication tools and learn to develop productive 
workflows between the two. Qualitative issues of 
mass, space, circulation, frame, and enclosure are 
foregrounded in the production of a 5,000–10,000 sq. 
ft. project. Studio. Prerequisite: none.

ARCH 212 DIGITAL MEDIA
3 UNITS

An introduction to the principles and methods of 
computer modeling and visualization applications 
on the Windows platform (AutoCAD, 3D StudioMax, 
Photoshop, Rhino, and Maya). This class explores the 
issues relating to and places emphasis on working 
and communicating three dimensionally in a digital 
environment. Studio.

ARCH 243 MATERIALS AND METHODS
3 UNITS

Each major material—wood, masonry, steel, concrete, 
and glass—is placed within a fundamental context 
of physical properties, historical evolution, structural 
behavior, sustainable design, contemporary methods 
of construction and detailing, building envelope 
systems, and new and future products. Their influence 
on design with respect to durability, building cost, 
lifecycle cost, and scheduling is evaluated. Lecture.

ARCH 250 PROFESSIONAL PRACTICE I:  
DOCUMENTATION AND CODES
3 UNITS

Legal codes and regulations that affect architecture 
and influence design are reviewed, including a study 
of energy, accessibility, egress, and life safety. The 
development of project documentation based on 
local codes is studied, with emphasis on technical 
documentation, drawing format organization, and 
outline specifications. Lecture.

ARCH 267 WORLD ARCHITECTURE I
3 UNITS

A survey of the history and theory of architecture 
and design in Western and non-Western societies 
spanning a chronological period from pre-history to 
the nineteenth century. This course traces history 
via focused explorations into diverse cultures, 
geographies, and places, examining many layers 
of historical time. When considered together, 
these explorations contribute to an understanding 
of architecture as a deeply bound discipline with 

components ranging from the artifacts of everyday 
life and ritual, to building traditions and practices, 
to the larger forces of geography and the design 
of entire cities. Equivalent to INAR 164 Interior 
Architecture History I (Ancient–1800). Lecture.

ARCH 268 WORLD ARCHITECTURE II
3 UNITS

Histories and theories of architecture, urbanism, 
and interiors in Western and non-Western societies 
from 1900 to the present are surveyed. The focus 
of this course is on the formal, aesthetic, cultural, 
and socio-political dimensions of modernism. 
Different historiographies are developed into various 
approaches toward understanding modern architecture 
in its varied contexts, including but not limited to 
Marxist, Feminist, and Psychoanalytic. Lecture.

ARCH 269 OBJECT MAKING
3 UNITS

An exploration of craft techniques in the making of 
furnishings and fixtures utilizing an array of materials. 
Studio. 

ARCH 2740 DIGITAL FABRICATION WORKSHOP
1 UNIT

In the Digital Fabrication Workshop, students become 
familiar with digital fabrication technology and 
practice techniques of digital fabrication. This course 
is repeatable twice for credit. Studio. Pass/Fail.

ARCH 2741 PROFESSION AND PRACTICE 
WORKSHOP
1 UNIT

The Profession and Practice Workshop prepares 
students to bridge architectural education with both 
the profession and the regulatory environment. This 
course is repeatable twice for credit. Studio. Pass/Fail.

ARCH 2742 SOFTWARE WORKSHOP
1 UNIT

In the Software Workshop, students become familiar 
with a specific software platform and its applications. 
This course is repeatable twice for credit. Studio. 
Pass/Fail.

ARCH 2743 PORTFOLIO WORKSHOP
1 UNIT

In the Portfolio Workshop, students practice 
communicating the outcomes of their core 
architecture education and produce a portfolio for 
faculty review. This course is repeatable twice for 
credit. Studio. Pass/Fail.
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ARCH 2744 DRAWING AND MAKING  
WORKSHOP
1 UNIT

In the Drawing and Making Workshop, students 
develop techniques of drawing and/or making. This 
course is repeatable twice for credit. Studio. Pass/Fail.

ARCH 281 DESIGN STUDIO 2A
5 UNITS

An in-depth analytical study of everyday domestic, work, 
and recreational rituals through written research and 
case study, with an emphasis on spatial accommodation 
of program through materiality, finish, structure, and 
form. Projects set in limited contexts emphasize the 
influence of internally driven relationships, with a special 
focus on hybrid programming. Studio. Prerequisite: 
ARCH 183, Studio Two.

ARCH 283 DESIGN STUDIO 2B
5 UNITS

Natural and urban site orders are explored and 
analyzed using writing, photography, mapping, 
and sectional studies to develop site planning and 
building design with special emphasis given to the 
relationship between program and external context. 
Projects focus on influences of adjacencies and 
environment, through the development of clear 
systems of movement, space, structure, energy 
efficiency, and daylight. Studio. Prerequisite: ARCH 
281 Design Studio 2A.

ARCH 293 SECOND YEAR OPEN STUDIO
5 UNITS

Students from different years in the studio sequence 
deal with common projects. The projects explore 
various degrees of complexity in the design response. 
Student evaluation takes into consideration the 
individual’s level in the program. This course can 
substitute for or remediate one design studio from 
the previous studio sequence (ARCH 281, Design 
Studio 2A or ARCH 283, Design Studio 2B). Studio. 
Prerequisite: Permission of the Chair.

ARCH 326 STRUCTURES I
3 UNITS

Fundamental architectural structures, forces, force 
systems, and resultants are introduced. Concepts of 
forces and stresses on trusses, beams, columns, and 
statically determinate structures are presented. Topics 
include equilibrium, behavior of structures subject to 
vertical and lateral forces, and strength properties. 
Structural analysis and design as it relates to wood 
structures is introduced. Lecture. Prerequisite: MATH 
149, Intermediate Algebra.

ARCH 327 STRUCTURES II
3 UNITS

Structural analysis and design is studied with 
respect to wood and steel structures, including 
tension, compression, flexural members, columns, 
connections, and seismic design. Fundamental 
concepts of reinforced concrete design are studied, 
emphasizing the ultimate strength method. Lecture. 
Prerequisite: ARCH 326 Structures I.

ARCH 330 THEORY OF ARCHITECTURE
3 UNITS

The concepts, philosophies, ideologies, models, and 
polemics that have influenced or been the genesis of 
architectural expression and form are surveyed and 
analyzed. Lecture/Seminar. Prerequisites: WRIT 111 
Academic Writing I.

ARCH 334 URBAN DESIGN THEORY
3 UNITS 

Cultural, sociological, contextual, and formal issues 
of urbanism and their influence on the contemporary 
design of cities are studied. The course investigates 
the relationship between architecture, landscape 
architecture, and urban planning. Emphasis is placed 
on processes of visual analysis, the role of nature and 
society, public and private space, human behavior 
and the physical environment, human diversity, and 
regulation and public policy. Lecture/Seminar.

ARCH 351 DESIGN, ANIMATION, AND  
SIMULATION IN THE DIGITAL ENVIRONMENT
3 UNITS

The course explores the possibilities and pitfalls of 
designing in the digital environment. Using a series 
of small projects and exercises, students explore 
new ways to conceive, represent, rationalize, and 
communicate design, space, and objects. Studio.

ARCH 366 CONTEMPORARY ISSUES
3 UNITS

The theories and debates that are currently animating 
architectural practice and discourse are examined, 
including the impacts of context, technology, 
sustainability, alternative practice, sociology, and 
philosophy. Lecture/Seminar.

ARCH 375 URBAN ENVIRONMENT: FOREIGN STUDY
3 UNITS

Using a foreign host city as the classroom, this course 
examines the numerous factors that contributed 
to shaping the city. Through “primary source” 
experiences and readings, the students examine 
the urban environment of the host city historically 
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and typologically. Course may be taken only once 
for degree credit. Lecture/Seminar. Prerequisite: 
Instructor consent.

ARCH 383 DESIGN STUDIO 3A 
6 UNITS

Through critical analysis and comparison of the 
historical, contemporary, and multi-cultural evolution 
of the house and housing, this studio addresses the 
form and meaning of the dwelling with a discussion 
that juxtaposes interior vs. exterior space, public 
vs. private space, community vs. the individual, and 
traditional vs. non-traditional families. The studio focus 
is divided between the single-family dwelling and 
multiple-unit housing typologies. The course includes 
a sustainable materials and systems component that 
includes lectures and written research assignments. 
Studio. Prerequisite: ARCH 283, Design Studio 2B.

ARCH 384 DESIGN STUDIO 3B
6 UNITS

Structure, technology, building systems, and codes 
are explored as design determinants, space-
makers, and form-givers in this synthesis studio. 
Building typologies, long-span structural systems, 
environmental systems, and electronic media are 
analyzed as they relate to design development. 
The studio has a portfolio development component 
that includes lectures and assignments. Studio. 
Prerequisite: ARCH 383 Design Studio 3A.

ARCH 393 THIRD YEAR OPEN STUDIO
6 UNITS

Students from different years in the studio sequence 
deal with common projects. The projects explore 
various degrees of complexity in the design response; 
student evaluation takes into consideration the 
individual’s level in the program. This course can 
substitute for or remediate one design studio from 
the previous studio sequence (ARCH 383, Design 
Studio 3A or ARCH 384, Design Studio 3B). Studio. 
Prerequisite: Permission of the Chair.

ARCH 425 ENVIRONMENTAL SYSTEMS
3 UNITS

Human comfort, climate analysis, passive and 
active systems, heating and cooling, daylighting, 
and acoustics are reviewed. This survey, with a 
special emphasis on sustainable design, provides an 
understanding of the basic principles and appropriate 
application and performance of building systems, 
including heating, cooling, and ventilation systems; 
electrical and plumbing distribution systems; lighting, 
acoustical, energy, waste, fire protection, security, and 

hazardous material systems. Lecture. Prerequisites: 
ENVT 220, Environmental Studies.

ARCH 448 PROFESSIONAL PRACTICE II:  
RESEARCH
3 UNITS

Theory and techniques for analyzing and integrating 
design methodologies, client or user needs, and site 
conditions into criteria for preparing for an architec-
tural project are studied. The theoretical and practical 
context for the Degree Project is researched and 
developed. Along with the completion of a sub-
stantiated written position of intent, a project site is 
selected, program written, and design methodology 
articulated. Lecture. Prerequisites: ARCH 330, Theory 
of Architecture.

ARCH 450 PROFESSIONAL PRACTICE III:  
DOCUMENTS
3 UNITS

Design delivery and project and firm management 
are studied, including understanding the client role 
in architecture, program preparation, an analysis of 
documents, services, professional contracts and fees, 
project budget and cost estimating, global markets, 
and professional ethics. Lecture.

ARCH 464 SYSTEMS INTEGRATION
3 UNITS

The interrelationships of the properties of materials, 
structures, environmental systems, building envelope 
systems, construction technology, building cost 
control, and life-cycle costs as they influence design 
development and decision making are examined. A 
comprehensive and integrative process is presented. 
Lecture. Prerequisites: ARCH 243, Materials and 
Methods, ARCH 425, Environmental Systems, ARCH 
326, Structures I. Co-requisite: ARCH 487, Design 
Studio 4A: Comprehensive Design.

ARCH 475 INTERNATIONAL STUDY SUMMER STUDIO
6 UNITS

This upper-division studio occurs in a foreign host city, 
employing existing buildings and sites within the city; 
the study of “new” and “old” is explored tectonically 
through program, structure, materials, and details. 
Design development is stressed, along with cultural/
social concerns. Course may be taken only once for 
degree credit. Studio.
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ARCH 487 DESIGN STUDIO 4A:  
COMPREHENSIVE DESIGN
6 UNITS

Students produce a comprehensive architectural 
project based upon a building program and site that 
includes the development of programmed space, 
demonstrating an understanding of structural and 
environmental systems, life-safety provisions, wall 
sections, building assemblies, and the principles of 
sustainability. The studio is open to fourth- and fifth-
year students. The last half of the semester is devoted 
to design development. Studio. Prerequisites: ARCH 
384 Design Studio 3B. Co-requisite: ARCH 464 
Systems Integration.

ARCH 489 DESIGN STUDIO 4B: URBANISM
6 UNITS

This course focuses on the architect’s leadership 
role in their community regarding issues of growth, 
development, and aesthetics through the study of 
urban design techniques and practices related to 
architecture and urbanism. A broad array of urban 
theories, tactics and strategies, building and space 
types, landscape and infrastructure design, and 
politics and policy-making are explored through the 
dialectic between private and public realms of urban 
culture. This studio is open to fourth- and fifth-year 
students. Studio. Prerequisite: ARCH 384, Design 
Studio 3B.

ARCH 491 DESIGN STUDIO 5A:  
CONTEMPORARY TOPICS
6 UNITS

Students will explore and test architectural design as it 
relates to one or more special contemporary issues. The 
studio is open to both fourth- and fifth-year students. 
An equivalent summer studio may be substituted for 
ARCH 491 Design Studio 5A: Contemporary Topics. 
Studio. Prerequisite: ARCH 384 Design Studio 3B.

ARCH 492 DEGREE PROJECT STUDIO
6 UNITS

Through a rigorous level of clearly resolved work, 
students must demonstrate the application of 
theoretical research and positioning, plus the 
ability to integrate site, program, and other design 
issues in a self-initiated architectural design project 
incorporating a high degree of critical thinking, 
skill, and craft. Studio. Prerequisites: ARCH 448, 
Professional Practice II: Research and Pre-Design, and 
ARCH 491, Design Studio 5A: Contemporary Topics.

ARCH 493 FOURTH YEAR OPEN STUDIO
6 UNITS

Students from various years in the studio sequence 
deal with common projects. The projects presented 
explore various degrees of complexity in the design 
response. Student evaluation takes into consideration 
the individual’s level in the program. This course 
can substitute for or remediate one design studio 
from the previous studio sequence (ARCH 487, 
Design Studio 4A, ARCH 489, Design Studio 4B, or 
ARCH 491, Design Studio 5A). Studio. Prerequisite: 
Permission of the Chair.

ARCH 170, 270, 370, 470 TOPICS IN  
ARCHITECTURE
3 UNITS 

An in-depth study of topics of timely significance 
in the field of architecture. Topics change as 
appropriate. Prerequisite: Instructor consent.

ARCH 299, 399, 499 INDEPENDENT STUDY
1-4 UNITS 

Individual investigation in an area of special interest 
selected by the student with the approval of an 
appropriate member of the faculty. Regular or 
periodic meetings with the assigned faculty member 
are required. Thirty hours required for each unit of 
credit. Prerequisite: Permission of the Chair.
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Professional Communication Skills  Ability to write and speak effectively and use appropriate representational media with peers and with the general public.

Design Thinking Skills  Ability to raise clear and precise questions, use abstract ideas to interpret information, consider diverse 

points of view, reach well-reasoned conclusions, and test alternative outcomes against relevant criteria and standards.

Investigative Skill   Ability to gather, assess, record, and comparatively evaluate relevant information and performance in order to support conclusions related to a specific project or assignment.

Architectural Design Skills   Ability to effectively use basic formal, organizational and environmental principles and the capacity of each to inform two- and three-dimensional design.

Ordering Systems   Ability to apply the fundamentals of both natural and formal ordering systems and the capacity of each to inform two- and three-dimensional design.

Use of Precedents   Ability to examine and comprehend the fundamental principles present in relevant precedents and to make informed choices regarding the incorporation of such principles into architecture and urban design projects.

History and Global Culture   Understanding of the parallel and divergent histories of architecture and the cultural norms of a 

variety of indigenous, vernacular, local, regional, settings in terms of their political, economic, social, and technological factors.
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Professional Conduct   Understanding of the ethical issues involved in the exercise of professional judgment in architectural design and 

practice and understanding the role of the NCARB Rules of Conduct and the AIA Code of Ethics in defining professional conduct.

Pre-Design   Ability to prepare a comprehensive program for an architectural project, which must include an assessment of client and user needs, an inventory of spaces and their requirements, an analysis of site conditions (including existing

 buildings), a review of the relevant building codes and standards, including relevant sustainability requirements, and assessment of their implications for the project, and a definition of site selection and design assessment criteria.

Site Design   Ability to respond to site characteristics including urban context and developmental patterning, historical fabric, soil, topography, climate, building orientation, and watershed in the development of a project design.

Codes and Regulations   Ability to design sites, facilities and systems consistent with the principles of life-safety standards, accessibility standards, and other codes and regulations.

Technical Documentation   Ability to make technically clear drawings, prepare outline specifications, and construct models illustrating and identifying the assembly of materials, systems, and components appropriate for a building design.

Structural Systems   Ability to demonstrate the basic principles of structural systems and their ability to withstand gravity, seismic, and lateral forces, as well as the selection and application of the appropriate structural system.

Environmental Systems   Understanding the principles of environmental systems’ design, how systems can vary by geographic region, and the tools used

 for performance assessment. This must include active and passive heating and cooling, indoor air quality, solar systems, lighting systems, and acoustics.

Building Envelope Systems and Assemblies   Understanding of the basic principles involved in the appropriate selection and application of 

building envelope systems relative to fundamental performance, aesthetics, moisture transfer, durability, and energy and material resources.

Building Materials and Assemblies   Understanding of the basic principles utilized in the appropriate selection of interior and exterior construction 

materials, finishes, products, components and assemblies based on their inherent performance including environmental impact and reuse.

Building Service Systems   Understanding of the basic principles and appropriate application and performance of building service 

systems including mechanical, plumbing, electrical, communication, vertical transportation security, and fire protection systems.

Financial Considerations   Understanding of the fundamentals of building costs, which must include project financing methods and feasibility, construction cost estimating, construction scheduling, operational costs, and life-cycle costs.

Research   Understanding of the theoretical and applied research methodologies and practices used during the design process.

Integrative Evaluation and Decision-Making Design Processes Ability to demonstrate the skills associated with making integrated decisions across multiple systems and variables in the 

completion of a design project. This demonstration includes problem identification, setting evaluative criteria, analyzing solutions, and predicting the effectiveness of implementation.

Integrative Design   Ability to make design decisions within a complex architectural project while demonstrating broad integration and consideration of environmental 

stewardship, technical documentation, accessibility, site conditions, life safety, environmental systems, structural systems, and building envelope systems and assemblies.

Stakeholder Role in Architecture   Understanding of the relationships among key stakeholders in the design process—client, contractor, architect, user groups, local community—and the architect’s role to reconcile stakeholder needs.

Project Management   Understanding of the methods for selecting consultants and assembling teams; identifying work plans, project schedules, and time requirements; and recommending project delivery methods.

Business Practices   Understanding of the basic principles of a firm’s business practices, including financial management and business planning, marketing, organization, and entrepreneurship.

Legal Responsibilities   Understanding of the architect’s responsibility to the public and the client as determined by regulations and legal considerations.

Cultural Diversity and Social Equity   Understanding of the diverse needs, values, behavioral norms, physical abilities, and social and spatial patterns

 that characterize different cultures and individuals and the responsibility of the architect to ensure equity of access to buildings and structures.
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Professional Communication Skills  Ability to write and speak effectively and use appropriate representational media with peers and with the general public.

Design Thinking Skills  Ability to raise clear and precise questions, use abstract ideas to interpret information, consider diverse 

points of view, reach well-reasoned conclusions, and test alternative outcomes against relevant criteria and standards.

Investigative Skill   Ability to gather, assess, record, and comparatively evaluate relevant information and performance in order to support conclusions related to a specific project or assignment.

Architectural Design Skills   Ability to effectively use basic formal, organizational and environmental principles and the capacity of each to inform two- and three-dimensional design.

Ordering Systems   Ability to apply the fundamentals of both natural and formal ordering systems and the capacity of each to inform two- and three-dimensional design.

Use of Precedents   Ability to examine and comprehend the fundamental principles present in relevant precedents and to make informed choices regarding the incorporation of such principles into architecture and urban design projects.

History and Global Culture   Understanding of the parallel and divergent histories of architecture and the cultural norms of a 

variety of indigenous, vernacular, local, regional, settings in terms of their political, economic, social, and technological factors.
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Professional Conduct   Understanding of the ethical issues involved in the exercise of professional judgment in architectural design and 

practice and understanding the role of the NCARB Rules of Conduct and the AIA Code of Ethics in defining professional conduct.

Pre-Design   Ability to prepare a comprehensive program for an architectural project, which must include an assessment of client and user needs, an inventory of spaces and their requirements, an analysis of site conditions (including existing

 buildings), a review of the relevant building codes and standards, including relevant sustainability requirements, and assessment of their implications for the project, and a definition of site selection and design assessment criteria.

Site Design   Ability to respond to site characteristics including urban context and developmental patterning, historical fabric, soil, topography, climate, building orientation, and watershed in the development of a project design.

Codes and Regulations   Ability to design sites, facilities and systems consistent with the principles of life-safety standards, accessibility standards, and other codes and regulations.

Technical Documentation   Ability to make technically clear drawings, prepare outline specifications, and construct models illustrating and identifying the assembly of materials, systems, and components appropriate for a building design.

Structural Systems   Ability to demonstrate the basic principles of structural systems and their ability to withstand gravity, seismic, and lateral forces, as well as the selection and application of the appropriate structural system.

Environmental Systems   Understanding the principles of environmental systems’ design, how systems can vary by geographic region, and the tools used

 for performance assessment. This must include active and passive heating and cooling, indoor air quality, solar systems, lighting systems, and acoustics.

Building Envelope Systems and Assemblies   Understanding of the basic principles involved in the appropriate selection and application of 

building envelope systems relative to fundamental performance, aesthetics, moisture transfer, durability, and energy and material resources.

Building Materials and Assemblies   Understanding of the basic principles utilized in the appropriate selection of interior and exterior construction 

materials, finishes, products, components and assemblies based on their inherent performance including environmental impact and reuse.

Building Service Systems   Understanding of the basic principles and appropriate application and performance of building service 

systems including mechanical, plumbing, electrical, communication, vertical transportation security, and fire protection systems.

Financial Considerations   Understanding of the fundamentals of building costs, which must include project financing methods and feasibility, construction cost estimating, construction scheduling, operational costs, and life-cycle costs.

Research   Understanding of the theoretical and applied research methodologies and practices used during the design process.

Integrative Evaluation and Decision-Making Design Processes Ability to demonstrate the skills associated with making integrated decisions across multiple systems and variables in the 

completion of a design project. This demonstration includes problem identification, setting evaluative criteria, analyzing solutions, and predicting the effectiveness of implementation.

Integrative Design   Ability to make design decisions within a complex architectural project while demonstrating broad integration and consideration of environmental 

stewardship, technical documentation, accessibility, site conditions, life safety, environmental systems, structural systems, and building envelope systems and assemblies.

Stakeholder Role in Architecture   Understanding of the relationships among key stakeholders in the design process—client, contractor, architect, user groups, local community—and the architect’s role to reconcile stakeholder needs.

Project Management   Understanding of the methods for selecting consultants and assembling teams; identifying work plans, project schedules, and time requirements; and recommending project delivery methods.

Business Practices   Understanding of the basic principles of a firm’s business practices, including financial management and business planning, marketing, organization, and entrepreneurship.

Legal Responsibilities   Understanding of the architect’s responsibility to the public and the client as determined by regulations and legal considerations.

Cultural Diversity and Social Equity   Understanding of the diverse needs, values, behavioral norms, physical abilities, and social and spatial patterns

 that characterize different cultures and individuals and the responsibility of the architect to ensure equity of access to buildings and structures.

(PART 2 OF 2)
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Bachelor of Fine Arts 
in Interior Architecture 
(BFA)
Christoph Korner, Department Chair

Introduction 
Welcome to the Interior Architecture program. 
You have chosen a course of study in an exemplary 
program where you will learn the professional and 
academic discipline of interior architecture. Our 
department has produced outstanding graduates who 
have become leaders in their chosen field of interior 
design or its related disciplines. In addition, this 
program will help you bring a critical discourse to a 
profession that is continually growing. The curriculum 
can also lead you into graduate studies, as many who 
came before you have found. Apply your passion 
for design and your curiosity for exploring the world 
around you and I am sure you will excel in this field.

Woodbury University offers a four-year Bachelor of Fine 
Arts in Interior Architecture. The program provides 
students with the design, analytical, and technical skills 
necessary in the diverse fields that deal with the design 
of interior spaces. The curriculum equips students with 
a strong understanding of the design process, through 
critical and creative thinking, combined with strong 
technical and representational skills.

The program explores how the physical and social 
join to create interior spaces infused with aesthetic 
and cultural relevance. Physical constructs of the 
visual arts, product design, furniture design, and 
architecture commingle with the social sciences and 
the humanities. Using three-dimensional models, 
computer rendering, and drawing, students explore 
various disciplines that collectively comprise interior 
architecture. Students gain expertise in developing 
the essential elements of interior design, such as 
form, color, light, finishes, and furnishings, along with 
appropriate building technology, material science, 
and behavioral factors, to create spatial compositions. 
In a field of rapidly changing technology and 
ideas, this program provides students with both 
the professional and intellectual tools needed to 
negotiate this exciting cultural landscape.

Woodbury’s BFA in Interior Architecture provides the 
depth necessary for graduates to begin careers in 
corporate and residential interior design. Graduates 
also engage in careers that focus on programming, 

interior planning, lighting, or color. Upon completion 
of this program, students are prepared to enter either 
graduate studies or the profession with a keen sense 
of space, combining the realm of the real with the 
realm of possibilities.

Interior Architecture critically engages design as a 
progressive craft of form making that transforms 
the individual and the social ways we inhabit space. 
Design creatively orchestrates conflicting constraints 
creating meaningful solutions that fit into larger social 
and cultural contexts. Through the stories of our 
students, faculty members, and envisioned characters, 
the ephemeral and structured qualities of interior 
environments illuminate the human condition and 
its culturally rich spatial narratives. Students explore 
real and imagined geographies to critically produce 
space that researches technique and effect in order to 
develop new ways of seeing, building, and designing.

PROGRAM LEARNING OUTCOMES
•	 Students gain the ability to engage in the analysis,  
	 understanding, and development of the built  
	 interior environment as a viable object of critical  
	 inquiry evidenced through design and research 
	 processes, written communication, proficient and  
	 multivalent visual communication, quantitative  
	 analysis, and historical research.
•	 Students gain the ability to analyze, understand,  
	 critique, and develop space as a social and cultural  
	 construction, as evidenced in the development of  
	 programmatic, behavioral, ethical, and collaborative  
	 strategies for the built environment within different  
	 scalar contexts and various professional settings.
•	 Students gain the ability to analyze, understand,  
	 critique, and develop interior spaces that elic 
	 it human response through the manipulation and  
	 enhancement of the sensual, as evidenced through  
	 the design of interior environments that illustrate  
	 and elicit experiential responses.
•	 Students gain the ability to analyze, understand,  
	 critique, and develop interior spaces through  
	 the techniques of innovative building processes, as  
	 evidenced through quantitative reasoning, systems  
	 integration, and production expertise.
•	 Students gain the ability to act in professional and  
	 academic environments with the highest ethical and  
	 cooperative character, as evidenced in the  
	 increasing ability to self-direct research and engage  
	 in team activities.
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ACCREDITATION
The BFA in Interior Architecture is accredited by the 
Council for Interior Design Accreditation (CIDA).

CIDA accreditation evaluation for the Woodbury BFA 
program took place in 2017, after which the program 
was awarded a full 6-year term of reaccreditation. The 
next accreditation visit will be in 2023. 

Curriculum Summary
Bachelor of Fine Arts (BFA)
	 Units
Major (M) 	 71
Restricted Design Electives (RE/DES) 	 3
General Education/Integrative Learning (GE) 	 49
Unrestricted Electives (UE) 	 5
Minimum semester hours required 	 128

FIRST YEAR
Fall Semester

ARIA 114 Design Communication I 3 M

INAR 105 Design Studio 1: 3D Design I 3 M

WRIT 111 Academic Writing I 3 GE

INDS 1__ Interdisciplinary Course 3 GE

____ ___ Unrestricted Elective (or MATH 149) 3 UE

____ ___ Unrestricted Elective (PPDV 1/2) 1 UE

Spring Semester 

FOUN 101 Beginning Drawing 3 M

INAR 106 Design Studio 2: 3D Design II 3 M

ARIA 115 Design Communication II 3 M

COMM 120 Public Speaking 3 GE

WRIT 112 Academic Writing II 3 GE

LSCI 
105/106 Information Theory & Practice 1 GE

SECOND YEAR
Fall Semester

INAR 207 Design Studio 3: IA Elements 3 M

INAR 252 Space Planning 3 M

INAR 256 Materials and Furnishings 3 M

INAR 164 Interior Architecture History I 3 GE

FOUN 106 Color Theory and Interaction 3 M

MATH 2__ Mathematics Course 3 GE

Spring Semester

INAR 258 Building Systems and Codes 3 M

INAR 282 Design Studio 4: Branding 
and Identity 4 M

ARIA 211 Design Communication III 3 M

INAR 265 Interior Architecture History II 3 GE

ENVT 220 Environmental Studies 3 GE

Students must pass portfolio review prior to 
enrollment in upper division studios.

THIRD YEAR
Fall Semester

INAR 259 Tectonics 1: Material Logic 3 M

INAR 363 Design Studio 5: Dwelling 
and Culture 4 M

INAR 366 Contemporary IA History and 
Theories 3 M

PSYC 200 Introduction to Psychology 3 GE

_____ ___ Natural Science with a Lab 3 GE

Spring Semester

INAR 328 Tectonics 2: Detail Design 3 M

INAR 365 Lighting Design 2 M

INAR 382 Design Studio 6: Community 
and Typology 4 M

____ ___ Humanities Course 3 GE

ARTH 2__ Art History Course 3 GE

____ ___ General Education Elective 3 GE

FOURTH YEAR
Fall Semester

INAR 454 Construction Documents 2 M

INAR 480 Design Studio 7: 
Narrative and Media 5 M

INAR 482 Senior Project Seminar 1 M

PHIL 210 Ethical Systems 3 GE

INDS 340 Human Agency & Interior 
Spaces 3 GE

Spring Semester

INAR 451 Professional Practice 2 M

INAR 483 Senior Project 5 M

____ ___ Restricted Design Elective 3 RE/DES

____ 3__ General Education Elective 3 GE

____ ___ Unrestricted Elective 1 UE
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Work Experience 
All students are required to fulfill 128 hours of work 
experience. This is not an internship requirement for 
credit. Students must find a job in an interior design, 
architecture, and/or other allied design firm and work 
for a minimum of 128 hours. These hours do not 
need to be fulfilled at one setting. It is recommended 
that students use these hours to experience several 
different types of workplaces, projects, and/or 
positions in order to gain a better idea of the types 
of work they might pursue upon graduation.The 
Career Development Office provides referral services 
for potential employers and the Chair sends out 
periodic emails with other potential employment 
opportunities. It is recommended that you get 
verbal confirmation from the firm you are planning 
to work for to make sure it meets the requirements. 
Once you have completed your hours, you must ask 
your immediate supervisor for a letter on the firm’s 
letterhead indicating your responsibilities at the firm, 
the number of hours worked, and an assessment of 
how well you executed your responsibilities. This 
letter is to be sent to the Chair of the department.

ASSESSMENT AND RESULTS OF LEARNING
Both formal and informal ongoing assessment 
strategies help develop and systemically evaluate 
student performance and attainment of key learning 
outcomes in interior architecture. The Curriculum Map 
articulates four key learning outcomes and respective 
levels of expertise—areas for measured assessment 
that include both formative and summative 
benchmarks and involve multiple forms of evaluation. 
Each year the department specifies key areas for 
measured assessment of student learning outcomes 
that involve not only programmatic outcomes, 
but also core competencies and institutional 
outcomes. The five core competencies include Oral 
Communication, Written Communication, Information 
Literacy, Quantitative Reasoning, and Critical 
Thinking. Institutional outcomes include Design 
Thinking, Civic Engagement, Transdisciplinarity, and 
Entrepreneurship. These processes provide a vehicle 
to assure program quality and promote continuous 
improvement in the effectiveness of teaching, the 
improvement of student work, and the ongoing 
design of the curriculum.

FORMATIVE ASSESSMENT
Jury Review
Industry professionals review student work at the end 
of each semester in a public forum of critique and 
feedback. These reviews are attended by department 

administration and selected faculty, and their purpose 
is to provide direct feedback to the students for 
project improvement, as well as to provide an 
informal assessment of class performance, project 
success, and faculty effectiveness.

Faculty Critique
Students receive regular and ongoing feedback 
by faculty throughout the semester. This in-class 
assessment provides students an opportunity for 
continuous improvement of their projects during the 
development process.

Peer Feedback
Class critiques and small group reviews in studios 
provide students with direct peer feedback on their 
work and assist students in developing standards of 
critical judgment.

Portfolio Review
Students produce a progress portfolio at the end of 
their second year of study to document their progress. 
The portfolio review acts as a gatekeeper for entry into 
the upper-division studios. The review process is used 
to review, analyze, and communicate the results of 
each evaluation to both faculty and students. Students 
are assessed on key learning outcomes derived from 
CIDA, NASAD, and WASC standards. Passing the 
portfolio review is a prerequisite for INAR 363, Design 
Studio 5: Dwelling and Culture.

Students who do not pass the portfolio review may be 
required to address design or technical deficiencies 
by taking one or more courses recommended by the 
portfolio review board. Upon completion of the required 
course or courses, students are required to resubmit 
their portfolios to assure they have overcome previous 
deficiencies and met the competency requirements. 
Students may only submit their portfolio for review 
a total of two additional times. Students are strongly 
recommended to enroll in the one-unit portfolio elective 
the semester before their portfolio is due.

SUMMATIVE ASSESSMENT
Program Accreditation
The program, including a review of student learning 
outcomes, is evaluated through a comprehensive 
subject-specific self-study produced for the Nation-
al Association of Schools of Art and Design. The 
process provides an opportunity to holistically assess 
the program from multiple perspectives and make 
any necessary improvements in policies, procedures, 
curriculum, or staff.
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CAPSTONE ASSESSMENT

�INAR 482, Senior Project Seminar  
In preparation for entry into the senior capstone 
project, students must successfully complete the 
Senior Project Seminar. The main objective of this 
course is for students to develop a proposal worthy 
of a senior project. In the future, there are plans to 
develop an assessment rubric that will allow faculty 
not teaching the course the ability to assess senior 
projects. This would provide an assessment tool for 
the program. Allowing faculty the opportunity to see 
what projects students are developing provides an 
insight into the program’s strengths and weaknesses.

�INAR 483 Senior Project  
Seniors develop a comprehensive project during 
their final semester in this program. Students present 
their projects in a public forum attended by outside 
professionals and faculty members from the School 
of Architecture and the Department of Interior 
Architecture. The department is currently developing 
further opportunities for project assessment. 
Developing a review of the projects during the week 
prior to graduation without the students present 
can provide an opportunity to evaluate the overall 
strengths and weaknesses of the curriculum.

RESULTS OF LEARNING
• �Students will develop comprehensive critical-

thinking skills necessary for multidisciplinary 
approaches to problem-solving issues concerning 
interior environments. 

• �The program will provide students with learning 
experiences that incorporate professional values, 
professional practices, and business procedures.

• �Students will develop design skills as a way of 
researching and solving problems.

• �Students will develop a comprehensive set of skills 
that focus on design problems regarding human 
habitation of interior spaces.

• �Students will develop quantifiable visual, verbal, 
and oral communication skills necessary to express 
research, analysis, and expression of design 
solutions.

• �Students will develop skills necessary for 
understanding and representing the technical art and 
regulations of building and designing interior spaces.

ACADEMIC STANDARDS AND POLICIES

Below-average work is not acceptable for a 
professional degree. Students are required to 
maintain a grade point average of “C” (2.0) or higher 
for any two consecutive design studios to continue 
in the design studio sequence. A student whose two-
studio GPA drops below 2.0 must repeat one of these 
two studios as necessary to achieve the minimum 
GPA prior to enrollment in the succeeding studio.

Satisfactory Progress Policy
Students are expected to maintain satisfactory 
progress in the BFA program. A student who earns a 
GPA below 2.0 in three semesters, which need not be 
consecutive, is subject to dismissal from the program. 
A student who does not pass a studio with a 2.0 or 
higher after enrolling in it three times is subject to 
dismissal from the program.

Fast Track
Interior Architecture students may opt to begin a fast 
track on the four-year BFA in Interior Architecture 
program by enrolling in INAR 2881 the summer after 
attending the first year of the program. In order 
to fast track, students must satisfy the following 
requirements:
• �a minimum studio GPA of 3.0 for their first year of 

study; 
• �a minimum overall GPA of 3.0 for their first year of 

study; 
• �passing all required classes through the first year 

of the curriculum, and completing a majority of the 
required general education electives.

The fast-tracking student must maintain the required 
GPA and continue to meet curriculum requirements 
through the second year, after which the student 
will take INAR 3880 during the second summer of 
enrollment in the program.

All students interested in participating in the fast track 
must meet with the department chair for an interview 
and detailed advising session prior to required Chair-
approved participation.

Students participating in the fast track must follow 
the required history and theory sequence starting 
with INAR 164 the fall of their first year, INAR 265 
the spring of their first year, and INAR 366 the fall of 
their second year. If students fail to meet this history 
and theory track requirement, they will not have the 
prerequisites necessary to enter INAR 482 prior to 
their senior project
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ADDITIONAL LEARNING OPPORTUNITIES

Interior Architecture: Structures Minor
(For interior architecture students interested in 
following structures sequence of architecture):

	MATH 249	 College Algebra	 3 units 
	MATH 251	� Trigonometry with  

Descriptive Geometry	 3 units
	 PHYS 243	 Physics for Architects	 3 units
	ARCH 326	 Structures I	 3 units
	ARCH 327	 Structures II	 3 units
Minimum unit requirement:	 15 units

Student Professional and Co-Curricular 
Organizations
IIDA and ASID are professional organizations that 
have student memberships available. Becoming a 
student member of these organizations provides 
you with scholarship and networking opportunities. 
Interior Architecture students have an IIDA campus 
center. The campus center provides students a vehicle 
for involvement in student leadership and activities 
about interior architecture and involvement in IIDA 
Southern California professional chapter events.

Course Descriptions

ARIA 114 DESIGN COMMUNICATION I
3 UNITS

This course introduces various drawing skills used in 
two- and three-dimensional methods and mediums 
of representation. Methods of perception, technique, 
composition, critical evaluation, and presentation 
are studied through representational assignments. 
Emphasis is placed on orthographic projection and 
documentation and constructed hardline drawing 
techniques. Students learn these methods of 
representation using both digital and analog drawing 
skills and media. Studio.

ARIA 115 DESIGN COMMUNICATION II
3 UNITS

This course develops various drawing skills used in 
two- and three-dimensional methods and mediums 
of representation. Methods of perception, technique, 
composition, critical evaluation, and presentation 
are studied through representational assignments. 
Emphasis is placed on orthographic projection and 
documentation and constructed hardline drawing 
techniques. Students learn these methods of 

representation using both digital and analog drawing 
skills and media. Additional skills in diagramming and 
more advanced representation techniques further 
develop ideas and skills learned in ARIA 114. Studio. 
Prerequisites: ARIA 114, Design Communication I, 
and INAR 105, Design Studio 1: 3D Design I.

ARIA 211 DESIGN COMMUNICATION III
3 UNITS

This is an intermediate-level course that builds on 
the fundamental skills of architectural representation 
learned in Design Communication 1 and 2. The course 
will take an experimental approach that combines 
hand-drawing and digital tools to explore a variety 
of drawing and representational techniques. Use of 
alternative production methods will be combined with 
digital tools. The class will primarily focus on two- and 
three-dimensional drawings, but will also expand 
to include physical three-dimensional “constructs” 
such as composite drawings and assemblages. 
Prerequisites: ARIA 115, Design Communication II or 
ARCH 211, Design Communication II.

INAR 105 DESIGN STUDIO 1: 3D DESIGN I
3 UNITS

As an introductory course in three-dimensional design, 
emphasis is placed on developing skills necessary for 
visualization, representation, and creation of three-
dimensional forms. Through descriptive geometry, 
orthographic projection, axonometrics, and model 
building, students examine plane, mass, and volume 
as space-defining elements. Studio.

INAR 106 DESIGN STUDIO 2: 3D DESIGN II
3 UNITS 

Design Studio 2 provides continued study of three-
dimensional design, developing individually defined 
spaces into more complex spatial organizations. 
Students analyze and design projects combining the 
three-dimensional use of color, light, and texture with 
simple programs. Descriptive geometry, orthographic 
projection, axonometrics, and perspective drawings 
are developed from skills learned in INAR 105, Design 
Studio 1: 3D Design I. Model-building techniques 
and use of computer graphics are developed. Design 
communication and visualization skills are developed 
using digital media, mixed-media hand drawings 
and model building. Studio. Prerequisite: INAR 105, 
Design Studio 1: 3D Design I.
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INAR 164 INTERIOR ARCHITECTURE HISTORY I 
(ANCIENT-1800)
3 UNITS 

This is the first of a three-course survey examining 
the history and theories of interiors and architecture. 
Emphasis is placed on gaining an understanding of the 
plastic arts and their relevance to and impact on the 
larger world, culturally, politically, etc. Significant works 
of furniture, interior spaces, and architecture; important 
architects and designers; formal and structural elements; 
periods, styles, theories, and regional differences within 
a given style or period are studied. Lecture. Prerequisite: 
WRIT 111, Academic Writing I.

INAR 207 DESIGN STUDIO 3: IA ELEMENTS
3 UNITS 

Through a series of design projects, students focus 
on specific components of interior architecture, such 
as color, light, furniture, materiality, and systems 
of inhabitation in relation to articulating space. 
Experimental exploration of materials and graphic 
representation inform programmatic hybridization in 
order to develop an awareness of social and cultural 
aspects of space. Studio. Prerequisite: INAR 106, 
Design Studio 2: 3D Design II.

INAR 212 PORTFOLIO WORKSHOP
2 UNITS 

This course is designed to develop student design 
portfolios to a professional level. Students will 
engage in development, critique, and editing of 
project content and presentation formatted into 
a professional portfolio. The course covers the 
fundamental principles of graphic and written 
communication and layout.

INAR 252 SPACE PLANNING
3 UNITS

An introduction to programming, behavioral factors 
of space, and proxemics as they apply to the layout 
and planning of interior environments. Several 
projects of increasing complexity examine different 
programmatic requirements. Studio. Prerequisite: 
INAR 105 Design Studio 1: 3D Design I.

INAR 256 MATERIALS AND FURNISHINGS
3 UNITS

Applied finishes and specifications for interior 
architectural elements, furniture, fixtures, and textiles 
are examined through a comprehensive project. 
Materials, manufacturing processes, application 

of mass-produced furniture and surface materials, 
methods of detailing, construction, fabrication, and 
the application of materials in custom elements 
are studied. Estimating and installation are 
introduced. Emphasis on commercial and institutional 
applications. Studio. Prerequisite: INAR 105 Design 
Studio 1: 3D Design I.

INAR 259 TECTONICS 1: MATERIAL LOGIC
3 UNITS

This course provides a studio-based exploration of 
the impact of materiality and fabrication on both 
the generation and reading of form and space. This 
will be addressed through readings, discussions, 
exercises, and design/build projects. Issues of craft 
and technique as they affect the design process will 
be addressed in both two and three dimensions. 
An intuitive knowledge of material properties and 
processes will be gained through full-scale hands-on 
exploration. Detailing, construction, and fabrication 
methods, and the application of materials in custom 
elements are studied through individual or group 
projects closely related to the body in scale or use. 
Formal, conceptual, and programmatic solutions are 
studied through a specific design strategy/process as 
assigned by the instructor, with an emphasis on new 
or hybrid programs/functions. Studio. Prerequisite: 
INAR 106, Design Studio 2: 3D Design II.

INAR 258 BUILDING SYSTEMS AND CODES
3 UNITS

This course analyzes construction materials and 
building systems—including structural, mechanical, 
electrical, plumbing, lighting, and acoustics—relative 
to interior spaces. In conjunction with the building 
systems, this course examines building codes related 
to interior architecture. Studio. Prerequisites: ARIA 
114, Design Communication I, INAR 106, Design 
Studio 2: 3D Design II, and WRIT 111 Academic 
Writing I.

INAR 265 INTERIOR ARCHITECTURE HISTORY II
3 UNITS 

This is the second of a three-course survey examining 
the history of interiors and architecture. Emphasis is 
placed on gaining an understanding of the plastic 
arts and their relevance to and impact on the 
larger world, culturally, politically, etc. The course 
identifies significant works of furniture, interior 
spaces and architecture, important architects and 
designers, formal and structural elements, periods, 
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styles, theories, and regional differences from 
the Industrial Revolution until the 1960s. Lecture. 
Prerequisites: INAR 164, Interior Architecture History 
I (recommended), WRIT 112, Academic Writing II or 
WRIT 212, Rhetoric and Design.

INAR 282 DESIGN STUDIO 4: BRANDING  
AND IDENTITY
4 UNITS

Branding, long considered a marketing strategy, has 
taken on aspects of constructing individual identities. 
This studio questions how space responds to and 
informs the way specific community and individual 
identities utilize branding strategies to create 
meaning in their inhabitation of public environments. 
Studio. Prerequisites: INAR 207, Design Studio 3: IA 
Elements, and INAR 252, Space Planning.

INAR 288 SECOND YEAR OPEN STUDIO
4 UNITS

Students from various years in the design sequence 
deal with common projects. The projects are explored 
at various levels of complexity via design solutions 
and presentations. Student evaluation takes into 
consideration the individual’s level in the program. 
This course can substitute or remediate one design 
studio from the previous second-year studio sequence 
(INAR 288.1 replaces INAR 282). Studio. Prerequisites: 
Permission of the department chair, minimum 3.0 GPA 
for accelerated students.

INAR 327 TECTONICS 2: DETAIL DESIGN
3 UNITS

This course studies materials and methods 
of detailing, fabrication, documentation, and 
specification for custom work. Emphasis is placed 
on detailing as a design process. Students learn 
detailing techniques through research, observation, 
and architectural documentation of non-structural 
elements of contemporary or modern design. 
Elements observed and documented may range 
from furniture and interior casework, to nonstructural 
exterior building elements (custom screens, trellises, 
etc.). Materials and their integration, application, and/
or connections are emphasized. Students are directed 
through research, conceptual design/diagramming, 
schematic design, and design development to 
the final production of a comprehensive project 
documenting design resolutions of a given project 
through detailed technical drawings and models. 
Studio. Prerequisites: INAR 258, Building Systems and 
Codes, INAR 259, Tectonics 1: Material Logic, and 
INAR 207, Design Studio 3: IA Elements.

INAR 363 DESIGN STUDIO 5:  
DWELLING AND CULTURE
4 UNITS

This studio questions how culture is represented in 
the media and how those representations can affect a 
design project that deals with assumptions on how we 
live as a society. This studio strives to develop design 
strategies that engage our understanding of changing 
modes of dwelling as this act is informed by cultural 
specificity. Studio. Prerequisites: INAR 282, Design 
Studio 4: Branding and Identity, permission of the 
department chair, and successful portfolio review.

INAR 365 LIGHTING DESIGN
2 UNITS

This course is an introduction to the basic design and 
technical requirements of lighting systems. Studio. 
Prerequisite: INAR 258, Building Systems and Codes.

INAR 366 CONTEMPORARY IA HISTORY  
AND THEORIES
3 UNITS

This course situates historical diversity of critical 
and generative approaches to late twentieth 
century design while introducing current themes 
and debates in contemporary design practice and 
related disciplines. The course is structured around a 
topic-based organization allowing for the exploration 
of contemporary theories as they have developed 
over the past fifty years. Emphasis is placed on 
gaining an understanding of the plastic arts and 
their relevance to and impact on the larger world, 
culturally, politically, etc. Significant works of furniture, 
interior spaces and architecture; important architects 
and designers; formal and structural elements; 
periods, styles, theories, and regional differences 
within a given style or period are identified. Lecture. 
Prerequisites: INAR 265, IA History II (recommended), 
and WRIT 112, Academic Writing II.

INAR 382 DESIGN STUDIO 6: COMMUNITY  
AND TYPOLOGY
4 UNITS 

Typologies have long been used as a tool for gen-
erating meaning in design relative to historical and 
cultural references. As a strategy for understanding 
common characteristics, typologies assist in creating 
community identity. This studio explores the ambiva-
lence between community identification and individ-
ual participation. Studio. Prerequisites: INAR 363, 
Design Studio 5: Dwelling and Culture, and INAR 259, 
Tectonics 1: Material Logic.
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INAR 388 THIRD YEAR OPEN STUDIO
4 UNITS

Students from separate cohorts in the studio 
sequence deal with common projects. Projects are 
explored at various levels of complexity in the design 
solutions and presentations. Student evaluation 
takes into consideration the individual’s level in the 
program. This course can substitute or remediate 
one design studio from the previous studio sequence 
(INAR 388.0 replaces INAR 363, INAR 388.1 replaces 
INAR 382). Studio. Prerequisites: Permission of the 
department chair, 3.0 GPA for accelerated students.

INAR 451 PROFESSIONAL PRACTICE
2 UNITS

Students gain an understanding of basic business 
concepts, practices, procedures, and documents as 
they relate to interior architecture with an emphasis 
on ethical and legal issues. Lecture. Prerequisites: 
INAR 256, Materials and Furnishings, and INAR 258, 
Building Systems and Codes.

INAR 454 CONSTRUCTION DOCUMENTS
2 UNITS

Graphic conventions and the organization of working 
drawings are studied through a comprehensive 
project. A brief survey of the legal nature and scope 
of the construction document package (contractual 
agreements, conditions, drawings, modifications, and 
specifications) is presented. Studio. Prerequisites: 
INAR 258, Building Systems and Codes, INAR 282, 
Design Studio 4: Branding and Identity, and INAR 
327, Tectonics 2: Detail Design (recommended).

INAR 480 DESIGN STUDIO 7: NARRATIVE  
AND MEDIA
5 UNITS

Working on the assumption that space houses the 
stories of the people who inhabit it, this studio 
explores how stories of communities and individuals 
inform design. The media used to communicate these 
narratives require the development of technological 
and performative strategies of expression. Studio. 
Prerequisite: INAR 382, Design Studio 6: Community 
and Typology.

INAR 482 SENIOR PROJECT SEMINAR
1 UNIT 

Through self-directed study and research, students 
develop a project proposal for their senior project. 

The course is broken into four modules that deal with 
the main components of the Interior Architecture 
senior project: program development, conceptual 
thesis, site analysis, and generative strategies. Via 
weekly meetings and seminars, students discuss 
their research as it progresses to final senior project 
proposals. Prerequisite: INAR 366, Contemporary IA 
History and Theories.

INAR 483 SENIOR PROJECT
5 UNITS 

Students develop a comprehensive project to 
demonstrate a thesis-level design proposition through 
an integration of site, program, process, materiality, 
and interior technology. Studio. Prerequisites: INAR 
480 Design Studio 7: Narrative and Media, and INAR 
482 Senior Project Seminar.

INAR 270, 370, 470 TOPICS IN INTERIOR  
ARCHITECTURE
2-3 UNITS 

These courses provide in-depth investigations into 
topics of timely significance in the field of interior 
architecture. Topics are determined based on faculty 
and student interest. Studio. Prerequisite: As noted 
per offering.

INAR 299, 399, 499 INDEPENDENT STUDY
1-4 UNITS 

These courses provide the opportunity for an 
individual investigation into an area of special interest 
chosen by the student with the approval of the 
department chair. Periodic meetings with an assigned 
faculty member are required. Prerequisite: Permission 
of the department chair.
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Technical considerations of interior environments   Students gain the ability to analyze, understand, critique and develop spaces through 
the techniques and innovative building processes as evidenced through quantitative reasoning, systems integration, and production expertise.

Integration and development of academic and professional methodologies   Students develop work processes that engender self-initiative, directed curiosity, and methodologies 
that seek to find knowledge beyond the given problem as evidenced through self-directed research, collaborative processes and professional character and ehtics.

Critical inquiry into the design, building and inhabitation of interior environments   Students gain the ability to engage in the analysis, understanding, and development of the built environment as 
a viable object of critical inquiry evidenced through design and research processes, written communication, proficient and multivalent visual communication, quantitative analysis and historical research.

Entrepreneurship

Social and cultural considerations of interior environments   Students gain the ability to analyze, understand, critique and develop space as a social and cultural construction as 
evidenced in the development of programmatic, behavioral, ethical and collaborative strategies for the built environment within different scalar contexts and different professional settings.

Experiential considerations of interior environments   Students gain the ability to analyze, understand, critique and develop spaces that elicit human 
response through the manipulation and enhancement of the sensual as evidenced through the design of interior environments that elicit experiential responses.
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School of Business
Joan Marques, PhD, 
Dean

Welcome to the School of Business. We are proud of 
our programs and all of the immediate stakeholders 
involved in our daily operations: our administrators, 
faculty, staff, and students. Woodbury’s School of 
Business is one of the smallest business schools 
awarded accreditation from the Association to 
Advance Collegiate Schools of Business (AACSB). 
Only 5% of Business Schools in the world hold this 
prestigious accreditation! Being an AACSB-accredited 
institution makes us the embodiment of two critical 
factors for success: sophisticated education and 
scholarship, and a small environment with a family-
like atmosphere. These two factors have proven to 
be a winning combination for our students! They feel 
comfortable from their first week on, while they know 
that their education will be innovative, eye-opening, 
enriching, and useful in their future careers.

As one of the oldest educational institutions in the 
Western part of the U.S., our school ensures a focus 
on four important aspects of today’s world. This is 
articulated as follows in our mission statement:

Woodbury University’s School of Business cultivates 
the distinctive talents of each student to prepare 
future leaders of business who communicate 
effectively, act ethically, and think globally.

Whether you are an MBA student or a BBA 
student majoring in accounting, fashion marketing, 
management, or marketing, you will find that we 
take your growth into a globally oriented, articulate, 
morally sound leader very seriously. At the same time, 
our school embeds into its education the University’s 
strategic principles: Civic Engagement, Design 
Thinking, Entrepreneurship, and Transdisciplinarity. 
You will find classes within your major, as well as 
within the general education part of your curriculum, 
adhering to these structures.

Our MBA Program is offered in a dynamic, innovative, 
and intensive format, tailored to the needs of 
working adults with managerial aspirations. With all 
prerequisites fulfilled, the MBA Program consists of 
12 courses in two concentrations: Accounting-Finance 
and Leadership and Global Strategy. Students have 
the option of selecting one of these two concentration 
options or fulfilling the general MBA track.

Our BBA program is mainly delivered in a traditional 
format with options for selected upper-division 
management courses to be taken in an intensive 
7-week format.

Both programs have specific student organizations 
that advocate on students’ behalf, and maintain a 
close relationship with the school’s administrators.

All School of Business administrators have an open-
door policy, welcoming students, prospective 
students, and alumni to walk in at any time to chat, 
share ideas, get advice, or just to say hello. Please 
stop by when you can!

FACULTY
Our award-winning, internationally diverse faculty 
comprises an ideal blend of teaching scholars and 
working professionals. Our faculty is passionate 
about teaching and mentoring. The faculty members 
of the School of Business have made their mark 
both in academia as well as in industry. They are 
“edu-preneurs” who routinely publish their research 
in professional journals and  books, present their 
findings at national and international conferences, 
and yet retain a highly practical and entrepreneurial 
orientation to their classroom teaching.

The educators in the School of Business are highly 
engaged in teaching, research, advising, curriculum 
development, and leading internships.
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ACCOUNTING
FULL-TIME FACULTY
Alice Shiotsugu, Assistant Professor
PA.D. University of La Verne
 
Jeffery Neumeister, Chair
MBA, Woodbury University

ADJUNCT FACULTY
Kirit M. Dave
MS, Golden Gate University

Dennis McGuckian
MBA, Dartmouth College

Ray Scalice
MS, Golden Gate University

EMERITUS FACULTY
Jon Myers, CPA
DBA (hon), Woodbury University

FASHION MARKETING
FULL-TIME FACULTY
Wendy K. Bendoni, Assistant Professor
MA, California State University, Los Angeles

ADJUNCT FACULTY
Evelyn Chai Chua
EMBA, Claremont Graduate School
MBA, Tsinghua University

Kimberly A. Westmoreland, Esq.
JD, Loyola Law School, Los Angeles

MANAGEMENT
FULL-TIME FACULTY
Tahmoures A. Afshar, Professor
PhD, Indiana University

David Cho, Assistant Professor
PhD, Indiana University

Satinder Dhiman, Professor
PhD, Tilburg University
EdD, Pepperdine University

Nathan Garrett, Associate Professor
PhD, Claremont Graduate School

Svetlana Holt, Associate Professor
Ed.D, Pepperdine University

Yasuo Nishiyama, Associate Professor
PhD, University of California, Berkeley

Alexandra Saba, Assistant Professor
MA, Northern Arizona University
MC, Arizona State University

Paul Sabolic
EdD, Nova Southeastern University

Adam Wood, Assistant Professor
PhD, University of Southern California

ADJUNCT FACULTY
Arthur Baghdasarian
JD, Whittier Law School

Chris Banescu
JD, Southwestern School of Law

Jack Condon
MBA, Woodbury University

Michael Cook
DPA, University of La Verne

Alfred Hacopian
MBA, Pepperdine University

Hovik Krikorian
MA, California State Polytechnic University of Pomona

Brandon Shamim
MS, University of La Verne

Farhana Siddiqi
PhD, Claremont Graduate School

EMERITUS FACULTY
Robert A. Schultz, Professor
PhD, Harvard University

Robert Bjorklund, Professor
PhD, University of Massachusetts, Amherst 

MARKETING
FULL-TIME FACULTY
Thuc-Doan T. Nguyen, Assistant Professor
PhD, University of Utah

ADJUNCT FACULTY
Peter Zaharkiv
MASc, Ryerson Polytechnic

EMERITUS FACULTY
Karen Kaigler-Walker, Professor
PhD, Ohio State University
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Accounting 
Jeff Neumeister, Department Chair

Why Learn Accounting?
Accounting is the universal language of organizations, 
be they large or small, local or international, for-profit 
businesses or not-for-profit organizations. Being 
conversant in accounting allows you to communicate 
important information globally, make more informed 
social policy decisions, design better information 
systems, market ideas to superiors, and motivate 
subordinates to help you do your job better.

Why Major in Accounting?
The accounting major prepares you to enter and 
thrive in the accounting profession. As an accounting 
graduate, you’ll have an excellent opportunity to 
thrive in a well-paid career.

Accounting is a time-honored and universal 
profession; accountants are key professional advisors 
to organizations and individuals. Accountants are 
often asked to honestly and objectively measure 
and reflect the financial status of individuals and 
organizations. Those who leverage their education 
to become Certified Public Accountants (CPAs) join 
an elite group recognized throughout the world 
for helping people and organizations make better 
financial decisions.

What Do You Need to Bring Into Your Classes to 
Succeed in the Accounting Major?
Those students who succeed and go on to become 
CPAs must be logical, methodical, attentive to details, 
and have excellent people and communication skills.

What Do Students Learn in Accounting Classes?
In the two lower-division accounting courses, which 
are required for all business majors, students learn the 
fundamentals of accounting information systems, how 
to use accounting information, and how to work with 
accountants to make better financial decisions. These 
courses emphasize the strengths and weaknesses of 
accounting data, accounting information systems, 
and the accounting way of thinking. These courses 
provide an environment for students to learn 
the critical and fundamental concepts that drive 
accounting, accountants, and financial analysis, as 
well as opportunities for students to apply these 

concepts while practicing the research, analytic, 
critical thinking, and communications skills that are 
important in management practice and crucial to 
good citizenship.

In upper-division accounting courses, students focus 
on learning the key details of accounting that are 
essential when entering the profession. The focus is 
on six major areas included on the CPA exam and 
other related professional exams: financial accounting, 
managerial accounting, taxation, auditing, business 
law, and government/not-for-profit accounting.

How Do Students Learn in Accounting Classes?
Accounting is logical, but not obvious. It requires 
hard work in order to master professional financial/
accounting terminology and understand how the 
artificial information system works.

Students learn by reading, working through short 
quantitative problems, discussing answers in study 
groups, and actively participating in class discussions. 
Once the fundamentals are covered, students practice 
applying what they’ve learned to new situations (often 
called “business cases”), making recommendations, 
and offering alternative ways of dealing with the 
opportunities or challenges presented in those cases. 
Students will support their recommendations with 
calculations and communicate their analyses in written 
reports and in-class presentations.

Scope of the Program
The Department of Accounting is responsible for 
undergraduate accounting courses. The coordinator 
of the department also has been assigned the 
scheduling of the undergraduate finance courses 
required of all business majors.

Many states require more than a BBA degree in 
accounting to become a CPA. In 2013, California 
added a requirement that all candidates for a 
California CPA license must pass 150 semester units 
of college courses. These units need not be from 
graduate or even upper-division courses; courses 
taken at community colleges, as well as university 
extension programs, will qualify. Those students who 
wish to become CPAs might also consider furthering 
their education by earning an MBA in accounting or 
taxation. Completing both the BBA in Accounting 
and the MBA program at Woodbury will satisfy these 
educational requirements for CPA licensure.
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MISSION
Our mission is for accounting majors to be able to 
use accounting information to make better financial 
decisions and for our graduating accounting majors to 
enter and thrive in the profession.

PROGRAM LEARNING OUTCOMES
Students will demonstrate the following program 
learning outcomes in addition to University- and 
School of Business-wide student learning outcomes.

• �Students passing the lower-division core courses in 
accounting are able to manifest the ability to apply 
accounting data in making business decisions.

• �Graduating accounting majors are able to 
demonstrate knowledge of accounting concepts 
required for entry-level positions in the accounting 
profession within either the public of private sectors.

Below are the key learning outcomes supported by 
their related fundamental learning objectives:

Lower Division (Service Courses)
Learning Goal: Students passing the lower-division 
core courses can manifest the ability to apply 
accounting data in making business decisions.

Learning Objectives:
•	� Students will be able to identify commonly used 

ratios, cost-related techniques, and the qualitative 
characteristics of Generally Accepted Accounting 
Principles [knowledge].

•	� Students will be able to determine which are of 
greater importance [understanding].

•	� Students will be able to evaluate the financial 
condition of an organization or investment 
[application].

Upper Division (Accounting Major Courses)
Learning Goal: Graduating accounting majors can 
demonstrate knowledge of accounting concepts 
required for an entry-level position in the profession. 

Learning Objectives:
•	� Students will be able to identify key accounting 

issues under primary authorities, such as Generally 
Accepted Accounting Principles, Generally 
Accepted Auditing Standards, or federal income 
tax law [knowledge].

•	� Students will be able to determine which are of 
greater importance [understanding].

• ��Students will be able to prepare advice or a client 

based on environmentally rich, practical, lifelike cases 
in which many issues are raised, the facts given are not 
“complete,” and insufficient space exists to allow for a 
thorough discussion of either application.

Curriculum Summary

ACCOUNTING  MAJOR CURRICULUM
Bachelor of Business Administration (BBA)
	 Units
Major (M)	 24
Business Core (BBA)	 36
Internship 	 3
General Education 	 52
Unrestricted electives (UE)	 5
Minimum semester hours required	 120

SUGGESTED SEQUENCE OF COURSES
FIRST YEAR
Fall Semester

MGMT 100 Fundamentals of Business 
Enterprise 3 BBA

WRIT 111 Academic Writing I 3 GE

INDS ___ Interdisciplinary Core 3 GE

ENVT 220 Environmental Studies 3 GE

____ ___ Unrestricted Elective 2 UE

Spring Semester

MGMT 110 Legal Environment of 
Business 3 BBA

COMM 120 Public Speaking 3 GE

PSYC 200 Introduction to Psychology 3 GE

WRIT 112 Academic Writing II 3 GE

LSCI 105 Information Theory and Practice 1 GE

MATH 220 Business Mathematics 3 GE

SECOND YEAR
Fall Semester

ACCT 205 Financial Accounting for 
Decision Making 3 BBA

MGMT 326 Management and 
Organizational Behavior 3 BBA

ECON 203 Macroeconomics 3 GE

MATH 226 Business Statistics 3 GE

PHIL 210 Ethical Systems 3 GE

____ ___ Natural Science with Lab 3 GE
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Spring Semester

ACCT 206 Managerial Accounting for 
Decision Making 3 BBA

MRKT 301 Principles of Marketing 3 BBA

ARTH 2XX Art History Course 3 GE

____ ___ Unrestricted Elective 3 UE

THIRD YEAR
Fall Semester

ACCT 300 Cost Accounting 3 M

ACCT 304 Intermediate Accounting I 3 M

ACCT 352 Concepts of Taxation 3 M

MGMT 336 Management of 
Information Systems

3 BBA

MGMT 350 Business Ethics 3 BBA

INDS 3XX Transdisciplinary Seminar 3 GE

Spring Semester

ACCT 305 Intermediate Accounting II 3 M

ACCT 388 Advanced Business Law 3 M

FINA 360 Financial Management 3 M

____ 3__ General Education Elective 3 GE

FOURTH YEAR
Fall Semester

ACCT 410 Auditing 3 M

MGMT 400
Operations Methods in  
Value Chain Management 3 BBA

ACCT 403
Government & 
Not-For-Profit Accounting 3 M

ACCT 3/4 Accounting Elective 3 M

____ 3__ General Education Elective 3 GE

Spring Semester

ACCT 490 Accounting Internship 3 M

MGMT 483 Business Policy and Strategy 3 BBA

MGMT 461 Leadership Theory and 
Practice 3 BBA

____ ___ Art History or Humanities 
Course 3 GE

____ ___ General Education  Elective 3 GE

ACCOUNTING ELECTIVES

ACCT 351 Advanced Taxation 3

ACCT 353 
Entertainment Industry Produc-
tion Accounting & Management 3

ACCT 401 Advanced Accounting 3

ACCT 405 Accounting Information Systems 3

ACCT 470 Topics in Accounting 3

ACCT 485 Accounting Problems 3

ACCT 499 Independent Study in Accounting 1-3

ASSESSMENT PROCESS
In the accounting program, both formative 
and summative assessments of each student’s 
performance are applied throughout the curriculum. 
Because the program is part of the overarching BBA 
degree program, all students are required to take the 
twelve BBA core courses. These courses are noted 
above with the designation “BBA.”

For the BBA core courses, formative assessment 
processes include: opportunities for students to 
provide structured feedback to their peers; detailed 
feedback from professors on homework submissions 
through Moodle; Moodle forums; evaluation of 
students’ formal presentations; inclusion of Writing 
Department consultants to enhance writing skills 
in MGMT 326, MGMT 350, and MGMT 461; and 
simulation games in MGMT 336 and MGMT 483.

The summative assessment processes for the BBA 
core courses include research and reflection papers, 
formal presentations, portfolio presentations, final 
exams, and the capstone project.

For accounting major courses, formative assessment 
processes include detailed feedback from professors 
on homework submissions through Moodle, computer 
literacy requirements, field projects, an internship 
project, and faculty advising through mandatory one-
on-one meetings.

Summative assessment processes for accounting 
major courses include formal presentations, portfolio 
presentations, and final or comprehensive exams.

RESULTS OF LEARNING
Students complete the program with a portfolio 
of written case projects and PowerPoint-type 
presentations in which financial statements or 
accounting reports have been analyzed and the 
resulting advice defended by numbers.
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In upper-division accounting courses, items to be 
included in a student’s portfolio tend to be more 
specialized. Examples include comment letters 
on new accounting standards proposed by the 
International Accounting Standards Board in financial 
accounting courses, tax returns and comparative 
calculations from operating in different business forms 
(such as a corporation, partnership, or limited liability 
company) in tax courses, advice on optimal assurance 
strategies in auditing courses, presentations on 
alternative costing approaches (such as GAAP versus 
full-absorption income statements) in cost accounting 
courses, and memorandums advising on business 
aspects of real-life cases.

ACADEMIC STANDARDS
The department applies University- and School-wide 
academic standards.

SPECIAL LEARNING  
OPPORTUNITIES/REQUIREMENTS
Capstone
Since the primary role of professional accountants is 
to serve as professional advisors, accounting majors 
practice this in the required capstone course taken 
as a senior: MGMT 483, Business Policy and Strategy 
is a three-unit course that provides an opportunity to 
integrate the functional areas of marketing, finance, 
accounting, production, and management in the form 
of a team-based, nationally normed case competition.

The capstone course uses a computer simulation in 
which organizations are analyzed with respect to the 
effectiveness and appropriateness of strategies and 
goals in each of the functional areas. Also measured 
are the synergies of the functional areas for achieving 
optimal results consistent with their respective missions.

Internship 
Woodbury’s Career Development Office offers a 
variety of programs, services, and resources to 
assist students in exploring careers and securing 
internships. The staff works with students one-on-one 
to develop successful internship search strategies 
and help students connect with employers through 
internship postings, resume collections, on- and off-
campus interview opportunities, alumni connections, 
and employer outreach in the U.S.

Accounting majors who do not have significant 
business experience are required to serve a 120-
hour internship. Accounting majors are encouraged 
to look for paid internships at CPA firms in private 

industry (such as Disney or Parsons) or in the public 
sector (such as the IRS or JPL). In addition, accounting 
students who are already working during their 
education are encouraged to switch to accounting-
related jobs (such as accounts payable or tax return 
preparation). Woodbury’s Career Development Office 
is adept at helping students search for such jobs.

The required work experience is a three-unit 
internship or accounting work experience of at least 
120 hours (non-credit). If the requirement is satisfied 
by non-credit work experience, an additional upper-
division accounting course will be required.

Other
Accounting students are advised to focus on their 
coursework and pursue accounting-related jobs rather 
than part-time jobs outside the field.

We encourage you to participate in student case 
competitions (such as those offered by the Institute of 
Management Accountants) and to submit papers to 
accounting conferences (such as the Western Decision 
Sciences Institute’s annual meeting).
Participation may be awarded academic credit 
through ACCT 499, Independent Study.

Students are also encouraged to join professional 
organizations such as the California Society of CPAs 
(memberships are currently free for accounting 
students) and student organizations such as Woodbury’s 
Accounting Society, Woodbury’s BPWOW (Business and 
Professional Women of Woodbury) and Woodbury’s 
CEO (Collegiate Entrepreneurs’ Organization). Students 
can also compete in CEO’s annual Business Plan 
Competition for substantial cash prizes.

Accounting majors are strongly encouraged to 
consider investing their required upper-division GE/
IL courses in law-related courses (such as POHI 337, 
United States Constitutional Law) as well as those 
involving ethics, journalism, social media, and the 
social sciences.

COMPUTER LITERACY REQUIREMENTS 
Students will use word processing software (such as 
Word), presentation software (such as PowerPoint), 
and spreadsheet software (such as Excel). Students 
also use professional research tools (such as ProQuest 
and Lexis/Nexis), and—in upper-division courses—
specialized software (such as Lacerte for tax returns, 
CCH Online Tax Research NetWork, ACL, FARS, and 
the SEC’s EDGAR database) typical for practitioners 
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who specialize in the accounting areas taught 
(e.g. general ledger programs for an intermediate 
accounting practice set).

STUDENT COMPUTER AND OTHER EQUIPMENT 
REQUIREMENTS
In addition to the Computer Literacy Requirements 
listed directly above, students need to use computers 
with meaningful web access. Although computer labs 
are available on campus, students are encouraged 
to have their own netbooks and printers to work 
on homework and projects off campus. Accounting 
students are encouraged to have a financial calculator 
in ACCT 304, Intermediate Accounting I.

Course Descriptions

ACCT 205 Financial Accounting for  
Decision Making
3 UNITS 

In this course, students will learn the principles of 
accrual accounting, basic processes of financial 
record keeping, and use of basic financial statements. 
Emphasis is on learning the strengths and weaknesses 
of financial accounting in order to better use 
accounting information to make financial decisions. 
Prerequisites: MGMT 100, Fundamentals of Business 
Enterprise; and MATH 220, Business Mathematics or 
MATH 249, College Algebra.

ACCT 206 Managerial Accounting for  
Decision Making
3 UNITS

In this course, students will learn advanced topics 
in accounting with an emphasis on managerial 
accounting, including inventory costing, capital and 
operational budgeting, and break-even analysis. 
Prerequisite: ACCT 205, Financial Accounting for 
Decision Making.

ACCT 300 Cost Accounting
3 UNITS 

In this course, students will learn about product 
costing, including activity-based costing, job-order 
costing, standard costing, variance analysis, and 
cost-volume-profit analysis. Students will also learn 
cost accounting techniques related to the budgeting 
of operations and capital expenditures, inventory 
control, performance measurement, and management 
decision making. Prerequisite: ACCT 206, Managerial 
Accounting for Decision Making. Students must bring 
the textbook to each class meeting.

ACCT 304 Intermediate Accounting I
3 UNITS 

This course provides a concentrated study of financial 
accounting within the conceptual framework that 
underlies financial reporting, with emphasis on 
accounting issues related to asset valuation and 
reporting. Prerequisite: ACCT 206, Managerial 
Accounting for Decision Making. Students must bring 
the textbook to each class meeting.

ACCT 305 Intermediate Accounting II
3 UNITS 

This course examines the development and 
application of accounting standards, such as those for 
evaluation, income taxes, compensation, or revenue 
recognition, with an emphasis on new standards 
and current developments. Prerequisite: ACCT 304, 
Intermediate Accounting I. Students must bring the 
textbook to each class meeting.

ACCT 351 Advanced Taxation
3 UNITS 

This course focuses on advanced topics in taxation with 
an emphasis on strategic tax planning. Prerequisite: 
ACCT 305, Intermediate Accounting II. Students must 
bring the textbook to each class meeting.

ACCT 352 Concepts of Taxation
3 UNITS 

This course introduces a broad range of tax concepts 
and types of taxpayers, covering the role of taxation 
in the business decision-making process; basic tax 
research and planning; professional standards and 
ethics; and the interrelationship and differences 
between financial accounting and tax accounting. 
Prerequisite: ACCT 206, Managerial Accounting for 
Decision Making. Students must bring the textbook 
to each class meeting.

ACCT 353 Entertainment Industry Production 
Accounting and Management
3 UNITS 

This course focuses on accounting and management 
applications specific to the entertainment industry, 
with general use in areas of media production, such as 
film, television, commercials, music videos, and games 
development. Topics include production budgeting, 
management reporting, film terminology, and studio 
distribution contacts. Financial reporting requirements 
promulgated by the American Institute of CPAs 
and the Financial Accounting Standards Board will 
be discussed. Prerequisite: ACCT 206, Managerial 
Accounting for Decision Making. Students must bring 
the textbook to each class meeting.
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ACCT 388 Advanced Business Law
3 UNITS

This course examines key legal doctrines and rules 
governing organizations. Emphasis is on analyzing 
open-ended, lifelike fact patterns (i.e. case studies) 
to identify and complete appropriate standard 
legal forms. Prerequisites: ACCT 205, Financial 
Accounting for Decision Making and MGMT 110, 
Legal Environment of Business. Students must bring 
the textbook to each class meeting.

ACCT 401 Advanced Accounting
3 UNITS 

This course focuses on advanced topics in accounting, 
such as business combinations; consolidated financial 
statements; foreign currency transactions and financial 
statements; partnership formation and liquidation; 
and an introduction to government/not-for-profit 
accounting. Prerequisite: ACCT 305, Intermediate 
Accounting II. Students must bring the textbook to 
each class meeting.

ACCT 403 Government and  
Not-For-Profit Accounting
3 UNITS 

In this course, students will examine fund accounting, 
the study of the accounting literature applicable to 
governmental units and not-for-profit entities such 
as colleges, universities, and hospitals. Prerequisite: 
ACCT 305, Intermediate Accounting II. Students must 
bring the textbook to each class meeting.

ACCT 405 Accounting Information Systems
3 UNITS 

This course focuses on the study of the application 
of computer processing to accounting procedures, 
including control mechanisms and procedures to 
maintain the integrity of data and the effective 
reporting of information. Prerequisite: ACCT 206, 
Managerial Accounting for Decision Making. Students 
must bring the textbook to each class meeting.

ACCT 410 Auditing
3 UNITS 

This course will examine financial auditing practices 
and procedures. Professional standards of practice 
and reporting are also explored. Prerequisite: ACCT 
305, Intermediate Accounting II. Students must bring 
the textbook to each class meeting.

ACCT 470 Topics in Accounting
3 UNITS 

Accounting subjects or developments of interest not 
covered elsewhere are explored. Students must bring 
the textbook to each class meeting.

ACCT 485 Accounting Problems
3 UNITS 

A review of current accounting theory in which 
problems are used to test understanding 
and application in professional examinations. 
Prerequisites: ACCT 300, Cost Accounting and ACCT 
305, Intermediate Accounting II. Students must bring 
the textbook to each class meeting.

ACCT 490 Accounting Internship
3 UNITS 

Students will gain practical experience in an 
accounting environment.

ACCT 499 Independent Study
3 UNITS 

This is an individual investigation of an aspect of 
accounting chosen by the student and approved by 
the instructor.

FINA 360 Financial Management
3 UNITS 

This course provides an introduction to finance. Topics 
covered include financial statement and ratio analysis, 
working capital management, financial forecasting, 
leveraging, time-value of money, valuation of stocks 
and bonds, cost of capital, capital budgeting, and 
raising capital. Prerequisites: ACCT 206, Managerial 
Accounting for Decision Making, and ECON 203, 
Macroeconomics.
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Fashion Marketing 
Wendy K. Bendoni, MA, Department Chair

Woodbury University offers a fashion marketing 
program that provides students with a thorough 
understanding of the conditions, techniques, and 
requirements of marketing and promoting fashion. 
Professionals in the field teach fundamentals of 
fashion merchandising, promotion, digital marketing, 
and trend analysis. Advanced courses feature theories 
of marketing, consumer behavior, and international 
business. Drawing upon case study analysis, students 
learn to apply fashion marketing principles to solve 
problems and develop plans of action.

Innovative think tanks, field experiences, and a strong 
senior internship program give students the exposure 
and experience necessary to succeed in the fashion 
industry. Graduates of this program are qualified 
professionals who are  well-prepared for management 
positions in a variety of fashion career areas, including 
fashion director, style editor, fashion forecaster, social 
media strategist, fashion buying, advertising, styling 
for the media, promotion, public relations, and special 
event production.

Why Study Fashion Marketing
Since fashion marketing encompasses a broad 
spectrum of endeavors—from product development 
to advertising—students can develop their specific 
interests and talents within the fashion arena and be 
assured that there is a place for them in the fashion 
business community. No fashion company is too small 
or too large to need professional marketers. For this 
reason, fashion marketing graduates are often able 
to choose the type and size of organizations that suit 
their personal tastes.

What Students Learn
Fashion marketing students learn the fundamentals 
of the business of fashion: entrepreneurship to 
start one’s own business, social media marketing, 
promotion, and trend analysis for the creative 
industries. Fashion marketers have a good head 
for business and enjoy the creative process of 
design. Students learn how to adapt proven fashion 
marketing strategies to the ever-evolving world of 
the fashion business by learning both the psychology 
of why people purchase fashion products, and how 
to effectively develop, price, distribute, and promote 

products and services. As a part of this dynamic 
industry you will become a storyteller who conveys a 
message about fashion products and brands. In this 
process, you will share these stories through social 
media, television, magazines, retail promotion, and 
virtual reality.

How Students Learn
Students learn via a variety of experiences in a 
diverse range of settings. All classes are interactive, 
with a minimum of formal lecture and a maximum of 
student-centered activities. In each class, students are 
given the opportunity to learn by working in groups, 
writing, speaking, and completing projects—all of 
which enable students to engage and hone a broad 
range of talents.

What Are the Results of the Course of Study in 
Fashion Marketing?
The results of students having majored in fashion 
marketing are evidenced by the Senior Year Projects 
they produce in their marketing research course 
of study. Successful completion of those projects 
requires  synthesis of knowledge gained in all classes 
leading up to this course.

Students are also evaluated by their internship 
supervisors on a rating scale that measures 
students’ abilities to perform in a fashion marketing 
environment.

MISSION
The mission of the Department of Marketing is to 
provide both the highest level of education in fashion 
marketing and the strong liberal arts foundation it 
rests upon. The interdisciplinary nature of our majors 
cultivates successful students with  strong, enduring 
awareness of personal and social responsibility. We 
prepare students to be competent communicators 
who understand the complexities of our global and 
technological environments.

PROGRAM LEARNING OUTCOMES
•	� Graduates will manifest professional entry-level 

fashion marketing communication skills.
•	� Graduates will incorporate an ethical fashion 

marketing perspective in their professional decision 
making.

•	� Global awareness will be evidenced in our graduates’ 
decision making within the field of marketing.

•	� Graduates will apply the underlying principles of 
fashion marketing when making business decisions.
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Below are the key learning outcomes as supported by 
their related fundamental learning objectives:

1.	�Effective Communication: To manifest professional 
entry-level fashion marketing communication skills.

Learning Objectives:
•	� To identify and analyze fashion marketing 

audiences, purposes, key ideas, sequencing of 
content, format, voice, style, technology, and key 
terms of art.

•	� To apply effective principles of communication 
within the fashion marketing environment.

•	� To cogently and concisely present managerial 
advice derived from an environmentally rich, 
ambiguous set of facts embodying actual situations 
faced by fashion marketers.

2.	�Ethical Behavior: To incorporate ethical perspective 
into professional decision making in the field of 
fashion marketing.

Learning Objectives:
•	� To identify ethical theories and challenges in fashion 

marketing.
•	� To apply ethical principles when facing challenges 

in making fashion marketing decisions.
•	� To be able to advise organizations on the suitability 

of ethical fashion marketing approaches to 
operational challenges that are raised in actual 
situations faced by marketers.

3.	�Global Perspective: To exhibit a global awareness 
in professional decision making in the field of 
fashion marketing.

Learning Objectives:
•	� To identify multicultural challenges in social and 

fashion marketing environments.
•	� To apply knowledge of the global nature of fashion 

marketing when making decisions.
•	� To effectively analyze the pros and cons of 

alternative approaches to fashion marketing 
challenges that are raised in actual situations faced 
by business people.

4.	�Marketing Principles: To apply the underlying 
principles of fashion marketing when making 
business decisions.

Learning Objectives:
•	� To understand the underlying principles of fashion 

marketing.

•	� To apply the underlying principles of fashion 
marketing in real-world business situations.

•	� To effectively analyze various fashion marketing 
principles and their appropriate applications in 
business settings.

Curriculum Summary

FASHION MARKETING MAJOR CURRICULUM
Bachelor of Business Administration (BBA) 
	 Units
Major (M)	 30
Business Core (BBA)	 36
Internship (I)	 3
General Education 	 46
Unrestricted electives (UE)	 8
Minimum semester hours required	 120

SUGGESTED SEQUENCE OF COURSES 
FIRST YEAR
Fall Semester

FMRK 100 Fashion Fundamentals 3 M

WRIT 111 Academic Writing I 3 GE

COMM 120 Public Speaking 3 GE

ENVT 220 Environmental Studies 3 GE

____ ___ Unrestricted Elective 3 UE

____ ___ Unrestricted Elective 1 UE

Spring Semester

MGMT 100 Fundamentals of Business 
Enterprise 3 BBA

FMRK 235 Trend Analysis 3 M

WRIT 112 Academic Writing II 3 GE

MATH 220 Business Mathematics 3 GE

PSYC 200 Introduction to Psychology 3 GE

LSCI 105 Information Theory and Practice 1 GE

SECOND YEAR
Fall Semester

FMRK 360 Fashion, Culture and Society 3 M

MGMT 110 Legal Environment of 
Business

3 BBA

ECON 203 Macroeconomics 3 GE

PHIL 210 Ethical Systems 3 GE

MATH 226 Business Statistics 3 GE

INDS 1XX Interdisciplinary Studies Core 3 GE
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Spring Semester

MRKT 301 Principles of Marketing 3 BBA

ACCT 
205

Financial Accounting for 
Decision Making 3 BBA

FDES 261 History of Fashion II 3 GE

____ ___
Natural Science Course 
with Lab 3 GE

THIRD YEAR
Fall Semester

FMRK 3/4XX Fashion Marketing Elective 3 M

____ 3__ General Education Elective 3 GE

ACCT 206 Managerial Accounting for 
Decision Making 3 BBA

MGMT 326 Management and 
Organizational Behavior 3 BBA

MRKT 310 Consumer Behavior 3 M

____ ___ Art History Course 3 GE

Spring Semester

FMRK 375 Field Experience 3 M

____ ___ Unrestricted Elective 1 UE

FINA 360 Financial Management 3 BBA

MGMT 350 Business Ethics 3 BBA

MGMT 336 Management of  
Information Systems 3 BBA

INDS 3XX Transdisciplinary Seminar 3 GE

FOURTH YEAR
Fall Semester

FMRK 3/4XX Fashion Marketing Elective 3 M

MGMT 400 Operations Methods in 
Value Chain Management 3 BBA

MGMT 461 Leadership Theory and 
Practice 3 BBA

FMRK 490 Internship 3 M

Spring Semester

MRKT 455 Market Research and Analysis 3 M

MGMT 483 Business Policy and Strategy 3 BBA

FMRK 
3/4XX Fashion Marketing Elective 3 M

____ ___ Unrestricted Elective 3 UE

UPPER-DIVISION FASHION MARKETING 
ELECTIVE COURSES 
Select one or two from the following:

FMRK 246 Retail Fashion Buying

FMRK 330 Store Planning and  
Merchandise Presentation

FMRK 340 Fashion Promotion

FMRK 350 Fashion Styling for the Media

FMRK 365 Fashion Journalism

FMRK 410 Fashion Production and Wholesaling

FMRK 470 Topics in Fashion Marketing

UPPER-DIVISION MARKETING ELECTIVE COURSES 
Select one or two from the following:

MRKT 312 Public Relations

MRKT 321 Advertising and Promotion 
Management

MRKT 325 Retail Marketing Management

MRKT 341 Marketing on the Internet

MRKT 342 Media Marketing

MRKT 330 Sustainable Marketing

FMRK 320 Fashion Retailing

MRKT 430 Service and Non-Business Marketing

MRKT 441 Sales Management

MRKT 451 Strategic Marketing

FASHION MARKETING MINOR

FMRK 100 Fashion Fundamentals 3

FMRK 235 Trend Analysis 3

MRKT 301 Principles of Marketing* 3

Select the sufficient number of courses to complete 
the fifteen-unit minor:

FMRK 246 Retail Fashion Buying 3

FMRK 375 Field Experience 3

FMRK 330 Store Planning and  
Merchandise Presentation 3

FMRK 340 Fashion Promotion 3

FMRK 350 Fashion Styling for the Media 3

FMRK 365 Fashion Journalism 3

FMRK 410 Fashion Production and  
Wholesaling

3

FMRK 320 Fashion Retailing 3

FMRK 470 Topics in Fashion Marketing 3

Minimum unit requirements	 15
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*MRKT 301 will not count as a minor course for 
students who are required to take the course as part 
of their major.

ASSESSMENT PROCESS
In the fashion marketing program, both formative 
and summative assessments of student performance 
throughout the curriculum are applied. Because 
the program is part of the overarching BBA degree 
program, all students are required to take the twelve 
BBA core courses. These courses are noted above 
with the designation “BBA.”

For the BBA core courses, formative assessment 
processes include: opportunities for students to 
provide structured feedback to their peers; detailed 
feedback from professors on homework submissions 
through Moodle; Moodle forums; evaluation of 
students’ formal presentations; inclusion of Writing 
Department consultants to enhance writing skills 
in MGMT 326, MGMT 350, and MGMT 461; and 
simulation games in MGMT 336 and MGMT 483.

The summative assessment processes for the BBA 
core courses include research and reflective papers, 
formal presentations, portfolio presentations, final 
exams, and the capstone project.

For fashion marketing major courses, formative 
assessment processes include detailed feedback 
from professors on homework submissions through 
Moodle, computer literacy requirements, final 
projects, an internship project, and faculty advising 
through mandatory one-on-one meetings.

Summative assessment processes for fashion 
marketing major courses include formal presentations, 
portfolio, poster and research paper submissions and 
presentations, and final exams.

In FMRK 490, Internship in Fashion Marketing, each 
student successfully completes a 120-hour internship 
that is evaluated by both the faculty advisor and the 
on-site supervisor. Data from the supervisor survey 
is compiled each semester for analysis. Decisions 
regarding the FMRK curriculum and individual courses 
are made based on this data.

RESULTS OF LEARNING
FMRK graduates are accepted into MBA and other 
graduate programs and find positions in fashion 
marketing.

ACADEMIC STANDARDS
The department applies University- and School-wide 
academic standards.

SPECIAL LEARNING OPPORTUNITIES/ 
REQUIREMENTS
Woodbury’s Career Development Office offers a 
variety of programs, services, and resources to 
assist students in exploring careers and securing 
internships. The staff works with students one-on-one 
to develop successful internship search strategies 
and help students connect with employers through 
internship postings, resume collections, on- and off-
campus interview opportunities, alumni connections, 
and employer outreach in the U.S.

Internship
Students are required to take FMRK 490, Internship 
in Fashion Marketing during their senior year. The 
ten- to fifteen-week experience offers students 
the opportunity to work in a fashion marketing 
environment of their choice, during which they apply 
and expand their knowledge of the business of 
fashion marketing.

Study-Away
The department offers study-away programs to China 
and Europe. Students are encouraged to participate 
in study programs offered in London, Paris, Italy, and 
New York City.

Other
Students are encouraged to take part in School of 
Business co-curricular activities such as the Collegiate 
Entrepreneurs’ Organization (CEO). In MGMT 483, 
Business Policy and Strategy, students participate in 
the Capsim program and compete with counterparts 
at other universities across the country.

COMPUTER LITERACY REQUIREMENTS 
Students use word processing software (such as Word) 
and presentation software (such as PowerPoint). 
The accounting and management courses utilize 
spreadsheet software (such as Excel). All courses in 
marketing require students to use online information 
search vehicles (such as ProQuest). Students utilize 
the statistical package SPSS in MRKT 310, Consumer 
Behavior and MRKT 455, Market Research and Analysis.

STUDENT COMPUTER AND OTHER EQUIPMENT 
REQUIREMENTS
Students must be able to access and use a computer 
for every marketing course. Although the University 
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maintains computer labs for this purpose, it is strongly 
advised that each student own a notebook.

MINOR REQUIREMENTS 
Although a minor is not required, students are 
encouraged to minor in an area that will support the 
fashion marketing degree in the area of greatest 
interest to the student. Suggested minors that 
are especially useful to fashion marketers include 
fashion design, psychology, graphic design, and 
communications.

Course Descriptions

FMRK 100 FASHION FUNDAMENTALS
3 UNITS

This course introduces the student to all sectors of the 
fashion industry. This multifaceted industry markets 
not only clothing, but a myriad of accessories as well. 
It operates at three different levels: the development 
and production of raw materials; the design, 
manufacture, and wholesale distribution of goods; 
and the retailing of the finished product. Students 
will learn all phases of the marketing process and 
how these are repeated at each level of the industry. 
Emphasis is placed on the interrelationships that exist 
throughout the industry. Lecture. Prerequisite: none.

FMRK 235 TREND ANALYSIS
3 UNITS

This course introduces the basic theories of fashion, 
including perspectives on the nature of fashion 
and the fashion process, fashion life cycles, fashion 
leadership, and fashion adoption cycles. In addition, 
the course includes an overview of the means by 
which fashion trends are analyzed and predicted. 
Topics include the influence of the media on fashion, 
trend reporting, and prediction services. Lecture. 
Prerequisite: FMRK 100, Fashion Fundamentals.

FMRK 246 RETAIL FASHION BUYING	
3 UNITS

Provides an overview of the fashion merchandising 
function with special emphasis on planning, buying, 
promotion, selling, and control of fashion goods. 
Basic merchandise mathematics are incorporated. 
Lecture. Prerequisites: FMRK 100, Fashion 
Fundamentals and MATH 149, Intermediate Algebra.

FMRK 275 FIELD EXPERIENCE
3 UNITS

This course is an in-depth study of the fashion arena 
that includes a minimum six-day field experience. 
Topics include fashion designers, schools of fashion, 
manufacturers, major retailers, visual merchandising, 
accessories, as well as major museums, cultural 
activities, theater, and the financial business district. 
Lecture. Prerequisite: Consent from the department 
coordinator.

FMRK 320 FASHION RETAILING
3 UNITS

This course provides an in-depth overview of the 
fashion merchandising function and store operations 
management. Topics include planning, buying, and 
control of fashion goods; organizational structures; 
retail acquisition and expansion; developing a retail 
business plan; and utilizing entrepreneurial skills in 
retail settings. Lecture. Prerequisites: FMRK 235, 
Trend Analysis; MATH 220, Business Mathematics or 
MATH 249, College Algebra; MRKT 301, Principles 
of Marketing.

FMRK 330 STORE PLANNING AND MERCHANDISE 
PRESENTATION
3 UNITS

This course provides an overview of the fashion 
merchandising function with special emphases on 
planning, buying, promotion, selling, and control of 
fashion goods. Basic merchandise mathematics are 
incorporated. Lecture. Prerequisites: FMRK 235, Trend 
Analysis and MRKT 301, Principles of Marketing.

FMRK 340 FASHION PROMOTION
3 UNITS

This course provides an analysis of fashion 
advertising, promotion, publicity, special events, and 
visual merchandising. The student will gain a better 
understanding of how promotion is used to attract 
the customer in the retail environment. Topics include 
fashion show production, event development, and 
visual techniques. Lecture. Prerequisites: FMRK 235, 
Trend Analysis; WRIT 112, Academic Writing II; and 
MRKT 301, Principles of Marketing.

FMRK 350 FASHION STYLING FOR THE MEDIA
3 UNITS

This course explores the field of styling and will focus 
on cultivating the skills needed to succeed in this 
profession. The student will develop an understanding 
of wardrobing, research techniques, and how to build 
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a portfolio. Lecture. Prerequisites: FMRK 235, Trend 
Analysis and MRKT 301, Principles of Marketing.

FMRK 360 FASHION, CULTURE, AND SOCIETY
3 UNITS

The impact of fashion/appearance on human behavior 
and the role of fashion as a form of communication 
are studied. Theories of psychology, social psychology, 
sociology, and anthropology are incorporated to 
assist in the understanding of how individuals express 
themselves through their appearance. The course 
examines the interrelationship between postmodern 
culture and fashion/beauty, beginning with an analysis 
of the primal, underlying motivations for adorning 
the body. Topics include non-verbal communication 
aspects of appearance; cultural appearances; the 
inherent sexism, lookism, ageism, and ethnocentricity 
of fashion; and the impact of sociological/religious/
political/economic systems on dress and adornment. 
Lecture. Prerequisites: FMRK 235, Trend Analysis; 
WRIT 112, Academic Writing II or WRIT 212, 
Rhetoric and Design; and PSYC 200, Introduction to 
Psychology.

FMRK 365 FASHION JOURNALISM
3 UNITS

This course examines the history of fashion media 
and its impact on the fashion industry. The course 
will explore the interrelationship between fashion 
journalists, public relations specialists, photographers, 
and designers. Topics include effective interviewing, 
writing and editing articles, photo-shoot organization 
and management, and the newest form of fashion 
journalism, the internet and blogs. Lecture. 
Prerequisites: FMRK 235, Trend Analysis; WRIT 112, 
Academic Writing II or WRIT 212, Rhetoric and Design.

FMRK 375 FIELD EXPERIENCE
3 UNITS

This course provides an in-depth study of the 
fashion arena that includes a minimum six-day field 
experience. Topics include fashion designers, schools 
of fashion, manufacturers, major retailers, visual 
merchandising, accessories, as well as major museums, 
cultural activities, theater, and the financial business 
district. Lecture. Prerequisites: FMRK 235, Trend 
Analysis and MRKT 301, Principles of Marketing.

FMRK 410 FASHION PRODUCTION AND 
WHOLESALING
3 UNITS

This course will examine the dynamic changes in 
the fashion apparel supply chain. The student will 
gain an understanding of the apparel supply chain, 
including manufacturing, product development, 
and the distribution channel of product. Lecture. 
Prerequisites: FMRK 235, Trend Analysis; WRIT 112, 
Academic Writing II or WRIT 212, Rhetoric and 
Design; and MRKT 301, Principles of Marketing.

FMRK 490 INTERNSHIP IN FASHION MARKETING
3 UNITS

Students obtain practical on-the-job training in a 
fashion marketing environment. Work experience 
is complemented by an academic requirement 
and periodic meetings with the fashion marketing 
department coordinator. 120 hours. Prerequisites: 
Senior standing and FMRK 246, Retail Fashion Buying; 
twelve units upper-division FMRK/MRKT courses.

FMRK 299, 399, 499 INDEPENDENT STUDY
1-3 UNITS

This is an individual investigation into a field of special 
interest chosen by the student with the approval of 
the appropriate dean. Regular, periodic meetings with 
the department coordinator or an assigned faculty 
member are required. Thirty hours are required for 
each unit of credit. Prerequisite: contract approval by 
the dean.
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1 2 3 4

Develop and Practice Fashion Marketing
Tools and Skills

STRATEGIC PRINCIPLES Design Thinking Transdisciplinarity Civic Engagement Entrepreneurship Internship

Develop Understanding of Function
of Fashion Marketing

COURSES

Introduced/Assessed Developed/Assessed Practiced/Assessed Mastered/Assessed BBA Core Courses

Introduced Developed Practiced Mastered Fashion Marketing Courses
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CURRICULUM MAP
Bachelor of Business Administration in Fashion Marketing BBA

INTRODUCED DEVELOPED MASTERED
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School of Media, 
Culture & Design 
Sue Vessella, MFA
Dean, School of Media, Culture & Design

Jennifer Peterson, PhD
Associate Dean, School of Media, Culture & Design

The School of Media, Culture & Design offers many 
challenging degree paths designed to cultivate 
students’ particular talents throughout their 
educational journey. Our goal is to educate the 
next generation of creative professionals seeking to 
make an impact on the global society. The school 
encompasses eight undergraduate programs in 
the fields of animation, applied computer science, 
communication, fashion design, filmmaking, game art 
& design, graphic design, and psychology. Students 
are encouraged to explore the areas between 
and around these disciplines as they develop their 
personal vision. Graphic Design students might 
select a Consumer Behavior course in Psychology 
to better understand the factors that influence 
purchasing decisions. Fashion Design students 
may be interested in exploring costuming in the 
Filmmaking department. Game Art & Design students 
might connect with Applied Computer Science 
to understand the logic that powers their games. 
Animation students might look to the Psychology 
department to understand the power of story to 
influence thought and behavior. The Communication 
department provides a cultural context for these 
connections, from visual communication, to verbal 
and non-verbal social interactions, to the examination 
of social and ethical entailments of rapidly evolving 
technological innovation. By integrating diverse 
fields in the areas of media, culture, and design, our 
programs are able to provide innovative learning 
opportunities in an interdisciplinary environment. 
Students are able to realize their educational 
objectives within a creative nexus that fully embraces, 
informs, and enriches each academic journey.

MISSION
The School of Media, Culture & Design aligns multiple 
avenues of inquiry to produce the critical skills and 
knowledge necessary for students to excel in their 
chosen disciplines. We prepare students to live in the 
global community as innovative problem solvers and to 
work in a wide variety of cultural industries as creative, 
critically aware, socially responsible individuals.

GOALS
The departments within the School of Media, Culture 
& Design work together to support the following 
programmatic goals:

•  �Present comprehensive evidence of disciplinary 
knowledge related to the specific history, theory, 
standards of practice, and technologies found 
within a field of study.

•  �Develop expertise in the processes associated 
with the creation, form, content, production, and 
dissemination of meaning and message.

•  �Gain proficiency in creative inquiry, as manifest in 
research methodologies, interpretive applications, 
or aesthetic content.

•  �Demonstrate the ability to work collaboratively 
across diverse disciplines, to understand the 
value of cooperative activities, and to conduct 
transdisciplinary inquiry.

•  �Show competence in critical thinking, especially  
as it pertains to the fields of media, culture, 
and design.

The School of Media, Culture & Design discourages 
the use of waivers or substitution in all degree 
programs. Neither are generally granted unless 
equivalent or more advanced replacement units in the 
major are available. Students are required to prove 
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requisite skills and abilities for waived or substituted 
courses through testing, project presentation, or 
completion of equivalent types of course matter, as 
approved by the department chair. Substitutions are 
offered when there are curriculum changes and apply 
only to courses of a comparable or more advanced 
academic level in the major.

FACULTY
Through scholarly research and professional practice, 
Woodbury faculty actively participates in the shaping 
of all programs in the School of Media, Culture 
& Design. This is manifest in the creation of new 
courses, regular updates to existing courses, and 
the study and research assistance students receive. 
Via their creative work and private practices, faculty 
members are involved in their own scholarly studies as 
well as contemporary design and media movements, 
directly impacting their students’ educational 
experiences. This type of engagement creates a 
community atmosphere within and beyond the 
classroom, further contributing to student success  
in learning.

ANIMATION
FULL-TIME FACULTY
Angela Diamos, Professor
MFA, California State University, Northridge 

ADJUNCT FACULTY
Nick Bane
BFA, Woodbury University

Jerry Beck
School of Visual Arts; New School for Social Research

Dave Brain
BFA, Chouinard Art Institute

Alina Chau
MFA, University of California, Los Angeles

Frank Gladstone
BA, University of Florida 

Katia Grifols
BFA, ArtCenter College of Design

Sue Kroyer
BS, University of Wisconsin

Paul Matthew Manning
BA, CSU Long Beach

Ashby Manson
BFA, ArtCenter College of Design; BA, Trinity College

Jim Richardson
BA, Columbia College Chicago

Edward Rosas
California College of the Arts

Joe Weatherly
MFA, California State University, Fullerton

EMERITUS FACULTY
Dori Littell-Herrick, Professor
MFA, University of California, Los Angeles

ANTHROPOLOGY
ADJUNCT FACULTY
Gillian Grebler
BA, University of California Berkeley
PhD candidate, Oxford University
 
Alexandra Meyers
MA, California State University, Northridge

EMERITUS FACULTY
Barbara J. Bowley, Professor
MA, MS, Columbia University

APPLIED COMPUTER SCIENCE
FULL-TIME FACULTY
Ana Herruzo
MArch, Madrid Superior School of Architecture
MDesR (MediaSCAPES), Southern California Institute 
of Architecture

ADJUNCT FACULTY
Biayna Bogosian
MS, Advanced Architectural Design,  
Columbia University

Ivaylo Getov
BFA, Film & Television, NYU Tisch School of the Arts

Kate Hollenbach
MFA, Design Media Arts, University of California,  
Los Angeles
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Newton Lee
MS, Virginia Tech

Nikita Pashenkov
MS, Massachusetts Institute of Technology

Lee Tusman
MFA, Design | Media Arts, University of California,  
Los Angeles

COMMUNICATION
FULL-TIME FACULTY
Kristen Fuhs, Assistant Professor
PhD, University of Southern California

Nicole Keating, Associate Professor
PhD, University of Pennsylvania

Jennifer Peterson, Associate Professor
PhD, University of Chicago

ADJUNCT FACULTY
Ken Ehrlich
MFA, California Institute of the Arts

Rebecca Lee Johnson
PhD, University of Southern California
 
Olga Legg
PhD, Herzen University, Saint Petersburg, Russia
 
Ani Okkasian
MA, Georgetown University

Dahlia Schweitzer
MA, Art Center College of Design
PhD candidate, University of California,  
Los Angeles

Kari Storla
PhD, University of Southern California
 
Stephanie Thomas
MA, Academy of Art University

Teri Thompson
BA, California State University, Long Beach
 
Bethany Turner (San Diego campus)
EdD, University of Sarasota

Risa Williams
MFA, New York University
MA, Antioch University

DESIGN FOUNDATION
FULL-TIME FACULTY
Patrick Nickell, Associate Professor
MFA, Claremont Graduate University

Doug Post, Associate Professor
MFA, Academy of Art University

ADJUNCT FACULTY
Olivia Booth
MFA, ArtCenter College of Design

Kelvin Nguyen
BFA, California State University, Fullerton

Nate Page
MFA, California Institute of the Arts

Jaime Scholnick
MFA, Claremont Graduate University

Keith Walsh
MFA, Tufts University

Michelle Wiener
MFA, Otis College of Art and Design

FASHION DESIGN
FULL-TIME FACULTY
Anna Leiker, Assistant Professor
MS, California State University, Northridge

Wayne Kastning, Assistant Professor 
BA, University of Arkansas

ADJUNCT FACULTY
Evita Chu
BS, University of Southern California

Nina Dark
MA, California State University, Los Angeles

Roberta Garland
BA, University of Massachusetts

Karri Ann Frerichs
BA, University of Nebraska, Omaha
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Sean Hornbeak
BA, Chapman University

Jizell Keseian
BFA, Woodbury University 

La Tanya Louis
MFA, Academy of Art University

Susan K. Monte
MFA, Otis Art Institute

Helene Reiner
BFA, Moore College of Art and Design

May Routh
National Diploma of Design, St. Martin’s College  
of Art & Design, London

Sara Stevens
MS, California State University, Northridge

Magaly Velez
BFA, Woodbury University

EMERITUS FACULTY
Penny Collins, Professor
MFA, California State University, Northridge
MS, College of New Rochelle 

FILMMAKING
FULL-TIME FACULTY
George Larkin, Assistant Professor
PhD, University of California, Berkeley 

Xiaolin Yu, Assistant Professor
MFA, American Film Institute

ADJUNCT FACULTY
Steve Astor
MA, University of California, Los Angeles
JD, Southwestern University School of Law

Kadina de Elejalde
MFA, Yale University

Andrew deWaard
PhD, University of California, Los Angeles
 
Valerie Mayhew
BFA, The Juilliard School

Samuel Kim
MFA, American Film Institute
 
Omar Samad
MFA, American Film Institute
 
Fred Schultz
PhD, Vanderbilt University
 
Nils Timm
MFA, American Film Institute
 
Kyle Soehngen
MFA, American Film Institute

GAME ART & DESIGN
FULL-TIME FACULTY
William Novak, Assistant Professor
MFA, Mills College

ADJUNCT FACULTY
Tyler Chiocchio
BA, Art Institute of Phoenix

Alan Flores
BS, University of California, Los Angeles

Bryan Jaycox
MFA, University of Southern California

Geoffrey Long
PhD, University of Southern California

Paul M. Smith
MA, William Paterson University

GRAPHIC DESIGN
FULL-TIME FACULTY
Behnoush McKay, Associate Professor
MFA, California State University, Northridge

Cate Roman, Professor
MFA, Claremont Graduate University

ADJUNCT FACULTY
Rebekah Albrecht
BA, California State University, Northridge

Jerri Hemsworth
BA, Pepperdine University
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Brian Herbst
MFA, California State University, Northridge

Dan Hoy
BA, California State University, Northridge

Bert Johnson
BFA, University of Illinois, Urbana-Champaign

Niku Kashef
MFA, California State University, Northridge

Dan McCollum
BA, University of California, Santa Barbara

María del Carmen Lamadrid
MFA, ArtCenter College of Design

Michael Patrick Dee
MFA, Kent State University
 
Carol Newsom
MA, Pennsylvania State University

PSYCHOLOGY
FULL-TIME FACULTY
Michael Faber, Assistant Professor
PhD, University of New Hampshire, Durham

Joye Swan, Professor
PhD, Claremont Graduate University

Robert Thornton, Assistant Professor
PhD, University of Southern California 

ADJUNCT FACULTY
Jacquelyn Christensen
PhD, Claremont Graduate University

Mercedes Nelson
MA, Pepperdine University

Emily Prior
MA, California State University, Northridge

Viken Yacoubian
PhD, University of Southern California

EMERITUS FACULTY
Zelda Gilbert, Professor
PhD, University of Kentucky
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Animation 
(BFA)
William Novak, MFA, Department Chair
Doug Post, MFA, Assistant Chair

There will always be artists who are driven to  
recreate the visions that dance in their heads;  
visions so fantastic that only animation can express 
their stories. By combining a complex arrangement 
of images, timing, and sound, animation fuses motion 
and character in a way no other medium can. It can 
awaken surreal worlds or focus on small, emotional 
moments. It can be humorous or provide incisive 
political commentary. Previously relegated to the 
arena of children’s entertainment, animation is now 
part of our visual cultural language: on the internet 
and in mobile applications, in games and motion 
pictures, the same guiding principles that made 
Mickey Mouse dance can make dragons fly, Orc 
armies march, or ice palaces grow. From Bambi to 
Zootopia, from Bugs Bunny to Moana, animation  
is a medium for all ages, enabling creative dreamers  
to tell their particular stories.

Our mission in the Animation program is to deepen 
each student’s understanding and appreciation of 
the art and craft of animation through skill building 
and the active creation of projects. The animation 
curriculum is structured to challenge each student  
to achieve these goals:
•	� discover their creative voices through the 

production of personal, animated projects;
•	� cultivate the use of visual language as an artist and 

creator of time-based media applicable to film, 
broadcast, mobile, and experimental platforms;

•	� focus skills for entry into the animation profession 
while simultaneously experimenting with a broad 
range of techniques and styles;

•	� develop critical thinking skills through the study  
of the history of animation, art, and film, as well  
as through analysis and critique of student work;

•	� develop citizenship as professional artists with an 
understanding of the ethical and legal standards of 
the industry and the culture in which they create.

MISSION
Animation is a unique marriage of art, performance, 
music, sound design, media, technology, and the 
written word. By engaging our culturally diverse 

students in the production of challenging and relevant 
animation in a variety of forms, we encourage the 
development and growth of each individual. Students 
are supplied with the tools to develop hand-drawn, 
computer-generated, and stop-motion projects. Our 
mission is to keep pace with the rapid technological 
changes in animation while providing the most basic 
tools and knowledge necessary to excel in all areas 
of the craft. Each student is encouraged to strive for 
artistic excellence and professional expertise in the 
development of individual vision.

PROGRAM LEARNING OUTCOMES
•	� Create a substantial body of personal work that 

showcases a unique creative voice;
•	� Exhibit mastery of hand-based and digital art skills 

in creative projects;
•	� Organize and present narrative content in 

storyboard form using visual and cinematic 
language;

•	� Apply animation principles in the design and 
production of time-based media;

•	� Develop and coordinate art and design strategies 
in both collaborative and independent production 
settings;

•	� Engage in constructive critical analysis of both 
creative process and product when offering and 
receiving critiques in a studio setting;

•	� Communicate artistic intent in a professional 
manner that illustrates a working knowledge of 
animation history and related fields;

•	� Demonstrate artistic mastery of the tools and 
technology in the chosen skill set of animation 
through presentation of a professional-quality reel 
and portfolio;

•	� Understand legal and ethical issues relating to 
professional practices and career management in 
the animation industry.

Curriculum Summary
ANIMATION MAJOR CURRICULUM 
Leading to the Bachelor of Fine Arts  
(BFA) Degree
	 Units
Major (M) 	 74
General Education/Integrative Learning (GE/IL) 	 46
Restricted Design Electives 	 3
Unrestricted Electives (UE)	 5
Minimum Unit Requirement	 128
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SUGGESTED SEQUENCE OF COURSES

FIRST YEAR
Fall Semester

	 ANIM 100	 Animation Principles 	 3 M

	FOUN 101 	 Beginning Drawing	 3 M

	FOUN 102	 Design and Composition	 3 M

	 WRIT 111	 Academic Writing I	 3 GE

	 INDS 1__	 Interdisciplinary Core	 3 GE

Spring Semester

	 ANIM 102	 Beginning Figure Drawing	 3 M

	 ANIM 112	 Portfolio Review Workshop	 1 M

	 ANIM 161	 Introduction to Digital Media	 3 M

	 FOUN  	 Drawing Concepts 

	 104	 and Composition	 3 M

	 WRIT 112	 Academic Writing II	 3 GE

	 LSCI 105	 Information Theory and Practice	 3 GE

SECOND YEAR
Fall Semester

	 ANIM 203	 Sophomore Studio I: 	 3 M 

		  Animation	

	 ANIM 210	 Design Symposia	 1 M

	 ANIM 211	 Storyboarding	 3 M

	 ANIM 240	 History of Animation 1	 3 GE

	 ANIM 263	 Introduction to Stop Motion 	 3 M

	MATH 2__	 Mathematics	 3 GE

Spring Semester
	

	 ANIM 204	 Sophomore Studio II: Layout	 3 M

	 ANIM 221	 Character Design	 3 M

	 ANIM 262	 Introduction to  

		  3D Computer Animation	 3 M

	 ANIM 245	 Iconic Films: 

		  Essentials for Animators	 3 M

	 ANIM 289	 Progress Portfolio Review	 0 M

	COMM 120	 Public Speaking	 3 GE

	 ARTH 2__	 Art History	 3 GE

THIRD YEAR
Fall Semester

	 ANIM 305	 Junior Studio 1	 3 M

	 ANIM 340	 Visual Development	 3 M

	 ANIM 241	 History of Animation II	 3 GE

	 ANIM 3__	 Animation Production 

		  Techniques Elective	 3 M

	 ENVT 220	 Environmental Studies	 3 GE

	 PSYC 200	 Introduction to Psychology	 3 GE

Spring Semester 

	 ANIM 306	 Junior Studio II	 3 M

	 ANIM 330	 Animal Drawing	 3 M

	 ANIM 380	 Senior Studio Research Seminar	 3 M

	 ANIM 491	 Internship Seminar	 1 M

	 ________	 Ethics Course	 3 GE

	 _____3__	 General Education Elective	 3 GE

120 Hours Field Experience Required  
(Prerequisite: ANIM 491, Internship Seminar)

FOURTH YEAR
Fall Semester 

	 ANIM 485	 Senior Studio I	 4 M

	 ANIM 495	 Animation Portfolio	 3 M

	 ANIM 430	 Figure Drawing Workshop	 3 M

	 INDS-3XX	 Transdisciplinary Seminar	 3 GE

		  Natural Science Course 

	 ___	 with lab	 3 GE

Spring Semester 

	 ANIM 486	 Senior Studio II 	 4 M

	   ____ 3__	 General Education  

		  Elective	 3 GE

		  Restricted Design Elective	 3 RE/DES 

	 ____ ___	 (see list below)	

	 ____ ___	 Unrestricted Elective	 3 UE

	 ____ ___	 Unrestricted Elective	 2 UE
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PORTFOLIO REQUIREMENT 
All incoming freshman and transfer students majoring 
in Animation are required to submit a portfolio as 
part of the admission process. A range of work is 
preferable and may include any of the following: 
figure drawing and sketching; painting and illustration; 
animation or other media clips; photography; and 
sculpture or other three-dimensional work.

Incoming freshmen students should submit 10-15 
pieces of their best work. Please include a variety of 
work such as pencil sketches and color work. All work 
will be submitted in a digital format.

Transfer students must submit a digital portfolio of 
their work for studio placement. This work should 
include samples from art, design, or media courses 
that may transfer to Woodbury for credit in the major. 
A minimum of 10 samples are required.

Instructions for portfolio submission are included on 
the application page of the Woodbury  
University website.

ASSESSMENT PROCESS
The Animation curriculum is designed to systematically 
assess student performance and learning throughout 
the four-year program. Students are assessed 
both formally and informally within the individual 
courses. Course final reviews include assessment by 
industry professionals as well as faculty members. 
The department has identified two specific points in 
the curriculum for a measured formative assessment 
and summative assessment. The outcomes of 
the assessments are used to promote continuous 
improvement, assure program quality, and evaluate 
individual student performance. The two points 
include the Progress Portfolio Review (ANIM 289) at 
the end of the second year, and the Senior Capstone 
Animation Project (ANIM 486, Senior Studio II).

In-Studio Assessment 
Studio courses are designed to give the faculty 
ongoing opportunity to provide  informal and written 
feedback and critique of student work. Guided by 
this input, as well as that of their peers, students 
are able to improve their projects during the course 
of the class. Evaluation rubrics are used to provide 
written feedback to the students. Each studio course 
ends with a juried review of the students’ course 
work. Industry professionals—along with other faculty 
members—attend and  provide students direct 

ANIMATION ELECTIVE COURSES:

	 ANIM 231 	 Painting: Traditional and  

		  Digital Explorations 	 3 units

	 ANIM 223 	 The Costumed Figure 	 3 units

	 ANIM 316 	 Intermediate Animation 	 3 units 

	 ANIM 335 	 Experimental 

		  Figure Drawing 	 3 units

	 ANIM 405 	 Background Painting 	 3 units

	 ANIM 410 	 Advanced Figure Drawing 	 3 units

	 ANIM 416 	 Character 

		  Animation Workshop 	 3 units

	 ANIM 420 	 Effects Animation 	 3 units

	ANIM 170, 	  

	 270, 370, 	  

	 470 	 Topics in Animation 	 3 units

	ANIM 299, 	  

	 399, 499 	 Independent Study 	 1-4 units

		
ANIMATION PRODUCTION TECHNIQUES  
ELECTIVES: 

	 ANIM 361 	 3D Computer Animation I 	 3 units

	 ANIM 362 	 3D Computer Animation II 	 3 units

	 ANIM 363 	 2D Computer Animation I 	 3 units

	 ANIM 364 	 2D Computer Animation II 	 3 units

	 ANIM 366	 Puppet Building for 

		  Stop Motion	 3 units
		
Courses that meet Restricted Design 
Elective requirements
Course selection for Restricted Design Elective (RE/
DES) includes any course offered in Animation, 
Fashion Design, Filmmaking, Game Art & Design, 
Graphic Design, and Interior Architecture (ANIM, 
FDES, FILM, GDES, GAME, INAR) plus the following:

	ARCH 269	 Object Making

	 ARTH 204	 History of Modern Art

	 ARTH 205	 History of Contemporary Art

	 ARTH 211	 History of Latin American Art

	 INDS 327	 Film and Literature

	 PHIL 310 	 Aesthetics
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feedback. The faculty can then informally assess the 
success of the course based on  professional critique. 
In order to develop the ability to critically analyze 
their own work and the work of others,students are 
encouraged to participate in the formal critique 
sessions and at final reviews. Additionally, as students 
work in-studio outside of class hours, they often 
provide each other with the most immediate feedback.

Pre-Capstone Requirements
Progress Portfolio Review (ANIM 289): At the end 
of their second year, all students must submit a 
progress portfolio and written artist statement to 
the Progress Portfolio Review. This portfolio will 
consist of work from all studio courses taken prior to 
the review, including work from Design Foundation 
courses. Personal work is also encouraged. Faculty 
reviewers and the department chair will evaluate 
whether the student is demonstrating the skills 
necessary to advance to the junior studio sequence. 
These skills include: storytelling, drawing, digital 
fluency, visual language, design principles, and 
animation fundamentals. Students who fail to pass 
this review with a minimum rank of “acceptable” in all 
categories must remediate based on the reviewers’ 
recommendations and resubmit their portfolio for 
review prior to the fall semester of their junior year. 

Progress Portfolio Review also provides the faculty  
with the opportunity to assess whether the major’s 
lower-division courses meet the course and program 
learning outcomes. 

CAPSTONE COURSES
In their senior year, each student must complete a 
personal animation project as part of ANIM 485-6, 
Senior Studios I and II. Students may choose to work in 
collaborative teams with the permission of the course 
instructor, provided each student takes a leadership 
role in somecreative aspect of the project. This 
capstone project demonstrates the student’s mastery 
of visual language and thematic narrative and serves 
as the central project in their professional portfolio. All 
completed projects that meet the above standards are 
shown in the annual Woodbury Animation Showcase. 
Completed capstone projects are expected to be of 
festival-level quality and all students are encouraged to 
enter their projects into appropriate animation festivals. 

ANIM 495, Animation Portfolio 
Students will collect their work from across the 
program and compile a professional portfolio. 

Assessment and critique of the student work happens 
during a juried review by faculty members and 
animation professionals. Students receive both verbal 
and written comments. Animation professionals 
evaluate the portfolio in terms of quality, presentation, 
and focus of the work.

In addition, faculty members evaluate the portfolios 
for students’ demonstration of the program learning 
outcomes at the appropriate level based on the 
Curriculum Map. Students are asked to provide a 
review of the program using the learning outcomes as 
a framework for the discussion. This may be informally 
conducted in the class or collected as a paper.

ANIM 486, Senior Studio II
Capstone projects are reviewed and assessed in a 
juried final review. This occurs one week prior to the 
year-end Woodbury Animation Showcase. Animation 
professionals review the work and provide written or 
verbal feedback. Students then have a chance to make 
improvements in advance of the Showcase screening. 
In addition, faculty members assess students’ 
demonstration of the program learning outcomes as 
presented in the Curriculum Map.

ANIM 491, Internship Seminar
Work experience is a graduation requirement of all 
Animation students. ANIM 491, Internship Seminar, 
is a corequisite to apply for work experience hours. 
Students will learn how to keep a journal of their 
internship and present it as part of this course. 
Students will also fulfillwork experience requirements 
such as obtaining a signed evaluation from the host 
company supervisor indicating that the student has 
successfully completed the accompanying work 
experience and demonstrated appropriate professional 
conduct. Students may enroll in ANIM 490, Internship/
Work Experience for additional credit hours with the 
permission of the chair.

RESULTS OF LEARNING
Each studio course requires the production of various 
animation projects specific to the learning outcomes 
of the course. Projects may be hand-made drawings 
or objects or digital media. Examples of projects for 
hand-drawn animation include character design, visual 
development art, storyboards, layouts, and traditional 
animation. Stop-motion animation projects may include 
character puppets and miniature sets. Both traditional 
and stop-motion animated finals are completed 
digitally. Computer graphic animation is done entirely 
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on the computer. In all three types of animation, the 
final output of the project will be digital, and may be 
presented and archived digitally.

All student work is reviewed by professionals during 
the juried review period at the end of each semester. 
In addition, students compile their work into portfolios 
at the end of their second year to be assessed by both 
faculty and invited industry professionals. In the senior 
year, students develop their professional portfolio to 
be reviewed by industry professionals and members 
of the animation faculty. The final capstone project is 
presented to the Woodbury community and invited 
guests at the Woodbury Animation Showcase

STUDENT WORK
The Animation program is committed to supporting 
its students in ownership of their creative work. The 
University reserves the right to retain student work for 
archival, educational, and marketing purposes.

In general, original work is returned within one 
calendar year but may be kept for up to three years 
to meet accreditation needs. Digital copies of work 
may be kept indefinitely, based on the decision of 
the Animation department. For further details on this 
policy, see the Animation portal site.

ACADEMIC STANDARDS
Below-average work is not acceptable for a 
professional degree. Students must maintain a grade 
of “C” (2.0) or better for any core animation studio 
in order to continue in the core studio sequence. A 
student whose grade drops below a “C” must repeat 
that studio prior to enrollment in the succeeding 
studio. In order to meet these standards, it is strongly 
recommended that a student not enroll in more than 
nine studio units in a semester.

Core animation studio courses include ANIM 100, 
Animation Principles; ANIM 161, Introduction to 
Digital Media; ANIM 211, Storyboarding; ANIM 203, 
Sophomore Studio I; ANIM 204, Sophomore Studio II; 
ANIM 305, Junior Studio I; ANIM 306, Junior Studio II; 
ANIM 485, Senior Studio I; ANIM 486, Senior Studio II; 
and ANIM 495, Animation Portfolio

SPECIAL LEARNING OPPORTUNITIES/
REQUIREMENTS
Woodbury’s Career Development Office offers a variety 
of programs, services, and resources to assist students 
in exploring careers and securing internships. The staff 

works one-on-one with students to develop successful 
internship search strategies and to help students 
connect with employers through internship postings, 
resume collections, on- and off-campus interview 
opportunities, alumni connections, and employer 
outreach in the U.S.

Woodbury University Animation faculty members 
are dedicated to providing students with enriching 
experiences outside the classroom and campus. 
Internships or work experience give students a close-
up look at the professional world of animation. Local 
organizations as well as on-campus student clubs offer 
lectures, conferences, and screenings of a wide range 
of animation, including games, experimental animation, 
and related arts. Opportunities to explore the rich  
Los Angeles entertainment and arts communities  
and to study away either in a summer program or  
as an exchange student are an encouraged part of  
the program.

Internship/Work Experience
Prior to graduation, students must complete 120 
hours of work experience in the animation profession 
or a related field. This may be paid or unpaid and 
should be accomplished in their junior or senior year 
in conjunction with ANIM 491, Internship Seminar. 
With the aim of maintaining the highest level of 
excellence in coursework, full-time students are 
encouraged to work no more than ten hours per 
week. Students are responsible for completing an 
internship contract between the sponsor company 
and the chair of the department, and maintaining 
a written journal that may include art detailing the 
experience, how they met the learning objectives, 
and what professional skills they gained from the 
internship. At the completion of the internship, the 
sponsoring company must complete an evaluation of 
the student’s work and include a statement of number 
of hours completed. This signed evaluation will be 
submitted to the chair of the department to complete 
the requirements of the internship

Study Away
The School of Media, Culture & Design offers summer 
study-away programs, exploring topics such as design, 
fashion, and photography. Past locations have included 
London, Paris, Cuba, and Turkey. Woodbury also hosts 
international students, many of whom participate in 
the Animation program, allowing for a cross-cultural 
experience in our production studios.
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Design Symposia
This required course takes students off campus 
to attend a wide range of art, design, field, and 
performance experiences in the greater Los Angeles 
area. The faculty assists the students in connecting 
these experiences to the history of animation, art, and 
fields of study at Woodbury. Each student maintains a 
journal of both written and visual material and takes 
part in discussions of the various events they attend. 

Lectures
Each year, full-time Animation faculty hosts fall 
and spring animation events, inviting alumni and 
professionals from local studios to present their work 
and speak to students about a variety of topics: 
recent lectures have focused on character design, 
pitching TV shows, and using motion analysis in 
gaming animation. Students attend these lectures  
as part of their coursework and receive credit in  
some classes

Local Events and Organizations
Because we are located in the heart of the Los 
Angeles animation industry, there are many local 
events and organizations that can enrich and expand 
the Animation student’s experience at Woodbury

CTN ANIMATION EXPO
The CTN Animation Expo, the largest talent-focused 
conference, is held annually in the Burbank area. It 
brings together artists, educators, and students from 
the global animation community including film and 
video, gaming, and education. Woodbury University 
is a proud sponsor of this event and encourages 
our students to volunteer and attend this unique 
gathering of animation talent.

ASIFA-HOLLYWOOD
ASIFA-Hollywood (The International Animated 
Film Society) is the largest chapter of ASIFA 
International, a UNESCO-chartered non-profit 
organization dedicated to the advancement of 
the art of animation. Woodbury University and the 
Animation program are happy to sponsor many 
ASIFA-Hollywood events on campus, including 
screenings, book signings, and panel discussions led 
by industry professionals. Students are encouraged to 
join ASIFA-Hollywood to receive the many benefits of 
membership, including opportunities to network with 
industry professionals.

COMPUTER LITERACY REQUIREMENTS 
The Animation Department requires its graduates 
to be literate in the current digital media of 
representation and communication, as demonstrated 
by the following:
• �Proficiency in computer systems operations, including 

communication, upgrades, and management; 
familiarity with the multiple platforms available in 
Woodbury IT labs.

• �Proficiency in internet research, through successful 
completion of LSCI 105, Information Theory and 
Practice, or an appropriate equivalent. Bibliographic 
documentation of database and web-based sources 
of all text and images is required in all Animation 
courses.

• �Proficiency in word processing and document 
formatting, including image and color management 
for printing.

• �Proficiency in financial and asset management in 
a shared digital environment and using multiple 
software programs in an animation pipeline through 
successful completion of ANIM 161, Introduction to 
Digital Media, and ANIM 262, Introduction to 3D 
Computer Animation, or appropriate equivalents.

• �Proficiency in computer graphics software for 
image processing and two- and three-dimensional 
animation, as demonstrated through successful 
completion of ANIM 100, Animation Principles;  
ANIM 161, Introduction to Digital Media; ANIM  
262, Introduction to 3D Computer Animation;  
ANIM 263, Introduction to Stop Motion; or 
appropriate equivalents.

Media literacy is embedded in the curriculum at 
all levels and animation students are expected to 
demonstrate these proficiencies through successful 
completion of their coursework. 

STUDENT COMPUTER AND OTHER EQUIPMENT 
REQUIREMENTS
The Department of Animation requires a laptop 
computer for third- and fourth-year studios beginning 
with ANIM 305, Junior Studio I, but also strongly 
recommends this for first-year students. Systems and 
software must be compatible with existing on-campus 
computer labs. Students may choose Mac or PC based 
on personal preference, needs, and budget. Questions 
may be directed to the department chair. Specific 
hardware and software requirements are listed on  
the Animation portal site.
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All incoming students must purchase an external  
hard drive for use in classes and to catalog their work. 
Specific requirements are listed on the Animation portal 
site and the University website.

Students are responsible for email and ISP accounts; 
student-owned computers used on campus must have 
a network and/or wireless card, depending on where 
the computer will be used.

LAB FEES
Some courses require a lab fee, which is applied to 
instructional supplies utilized in the studio. Specific  
fees are outlined in the Fee section of the catalog.

MINOR REQUIREMENTS
ANIM Minor (For Design Majors) 

			   Units

ANIM 100 		 Animation Principles	 3 

ANIM 161 		 Introduction to Digital Media	 3 

ANIM 102 		 Beginning Figure Drawing	 3 

ANIM 211		  Storyboarding	 3 

	

Select one from the following courses:

ANIM 221 		 Character Design	 3 

ANIM 240 		 History of Animation I 	 3 

ANIM 340		  Visual Development 	 3 

ANIM 330 		 Animal Drawing 	 3 

ANIM 262 		 Introduction to  

		  3D Computer Animation 	 3 

	

Total Units			  15 

ANIM Minor (for Non-Design Majors)

	 FOUN  

	 102 	 Design and Composition	 3 

	 ANIM 100 	 Animation Principles 	 3 

	 ANIM 211 	 Storyboarding	 3 

	 ANIM 161 	 Introduction to Digital Media	 3 

	 ANIM 240 	 History of Animation 1 	 3 

	

Total Units			  15 

		

Course Descriptions

ANIM 100  Animation Principles 
3 UNITS

This is an introductory studio course in the 
fundamental principles of animation. Through lecture, 
demonstration, and in-class exercises, the students 
will study the basic theory and mechanics of the 
discipline. Students will develop both drawing and 
observational skills through the creation of simple 
animations using principles such as squash and 
stretch, overlap, and follow-through. Emphasis on the 
fundamentals of character design, storyboarding, and 
layout will be studied through the creation of a short 
animation project. Studio. Prerequisite: None.

Portfolio Project: Students’ final class project and 
animation test is delivered on a DVD. Supporting art 
and written material may be included.

ANIM 102  Beginning Figure Drawing
3 UNITS

This is a beginning course in life drawing. Expressive 
and technical studies in various media emphasizing 
gesture, structure, and anatomy. Studio. Prerequisite: 
FOUN 101, Beginning Drawing.

Portfolio Project: A selection of ten pieces from 
varying projects representing the student’s best work 
will be presented in portfolio form. Written material 
and supporting sketches may be included.

ANIM 112  Portfolio Review Workshop
1 UNIT

This is a lecture course in the preparation of academic 
portfolios to support students in preparing for ANIM 
289, Progress Portfolio Review. Lecture.  
Prerequisite: None.
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ANIM 161  Introduction to Digital Media
3 UNITS

This studio course introduces students to the 
fundamental computer applications and processes 
used for digital media production. Emphasis on 
software programs dealing with imaging, drawing 
and painting, editing, compositing, motion graphics, 
raster graphics, and vector artwork. Studio. 
Prerequisite: None.

Portfolio Project: Students will create a DVD 
presentation of all major projects. Supporting written 
material, storyboards, and concept sketches should 
accompany the DVD either as slide shows on the DVD 
or in portfolio format.

ANIM 193  Open Studio: Animation Principles
3 UNITS

This course can substitute or remediate for ANIM 
100, Animation Principles. This is an introductory 
course in the fundamental principles of animation 
taught in an open studio format. Students will 
develop both drawing and observational skills 
through creation of simple animation exercises using 
principles such as squash and stretch, overlap, and 
follow-through. Emphasis on the fundamentals of 
character design, storyboarding, and layout will be 
studied through creation of a short animation project. 
Studio. Prerequisite: Permission of instructor or 
department chair.

Portfolio Project: Students’ final class projects 
and animation tests will be delivered on a DVD. 
Supporting art and written material may be included.

ANIM 1931  Open Studio: Storyboarding
3 UNITS

This open studio course in storyboarding for 
animation can substitute or remediate for ANIM 121, 
Storyboarding. Emphasis is on visual storytelling, 
story structure, character development, cinematic 
language, and drawing techniques used in 
storyboarding. Studio. Prerequisite: Consent of 
instructor or department chair.

Portfolio Project: Three animation storyboards  
should be presented in portfolio format. All 
supporting writing and art related to the boards 
should be included.

ANIM 203  Sophomore Studio I: Animation
3 UNITS

This is a studio course building on ANIM 100, 
Animation Principles, in which students further 
develop skills in character animation. Emphasis is 
on the basic principles of character development, 
performance, and animation techniques. Students  
will assemble their projects into a finished pencil  
test animation reel. Prerequisite: ANIM 100, 
Animation Principles.

Portfolio Project: Students will create a DVD 
presentation of the pencil test animation reel 
including all major projects. Any written material for 
the course will be included in the portfolio.

ANIM 204  Sophomore Studio II: Layout
3 UNITS

This is a studio course in the fundamentals of 
animation layout and pictorial composition as staged 
environments for animated characters. Topics will 
include perspective, lighting and tone, issues of 
style, architectural elements, natural elements, 
and props as visual storytelling devices. Students’ 
artist statements for their sophomore year Progress 
Portfolio will be completed in this class. Studio. 
Prerequisites: FOUN 101, Beginning Drawing, ANIM 
203, Sophomore Studio I, and FOUN 104, Drawing 
Concepts and Composition.

Portfolio Project: Students will create a presentation 
in portfolio form of assignments such as background 
design, scene layout, and workbook example. All 
research, preliminary work, written treatments,  
and artist’s statements will be included as part of  
the portfolio.

ANIM 210  Design Symposia
1 UNIT

Students will attend lectures, exhibitions, and/or 
events exploring a variety of topics in design. Both 
on- and off-campus events are encouraged. Lecture. 
Prerequisite: None.

Portfolio Project: Each student will submit a journal 
of collected materials, writing, and sketching related 
to the events attended.
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ANIM 211  Storyboarding
3 UNITS

This is a studio course in storyboarding for animation. 
Emphasis is on visual storytelling, story structure, 
character development, cinematic language, and 
drawing techniques used in storyboarding. Studio. 
Prerequisite: ANIM 100, Animation Principles.

Portfolio Project: Students will create three animation 
storyboards presented in a portfolio or DVD. All 
supporting writing and art related to the boards may 
be included.

ANIM 221  Character Design
3 UNITS

This course focuses on the examination and 
exploration of the figure, both nude and clothed, as a 
reference for creating animated characters, sequential 
studies, and caricature. Studio. Prerequisite: ANIM 
203, Sophomore Studio I: Animation; ANIM 102, 
Beginning Figure Drawing; or FOUN 105, Introduction 
to Figure Drawing.

Portfolio Project: A selection of ten observational 
studies from in-class figure work and a selection 
of various projects representing the student’s best 
work will be presented in portfolio form. Research, 
supporting sketches, and written statements may be 
included.

ANIM 223  The Costumed Figure
3 UNITS

An intermediate studio emphasizing the figure with 
costumes and props. Investigation of both drawn and 
painted forms using a variety of media. Topics include 
composition, color, and lighting. 

Portfolio Project: A selection of ten pieces from 
various projects representing the student’s best work 
will be presented in portfolio form. Written material 
and supporting sketches may be included.

ANIM 231  Painting: Traditional and  
Digital Explorations
3 UNITS

This course is a beginning studio exploring painting 
techniques in both traditional and digital media. 
Watercolor, gouache, and acrylic will be explored 
as well as digital painting techniques that mimic 
traditional and more experimental styles. Studio. 
Prerequisite: FOUN 103, Color and Composition, or 
permission of instructor.

Portfolio Project: Students will submit a minimum 
of six finished paintings—three traditional and three 
digital—in portfolio format. Supporting sketches and 
written material may be included.

ANIM 240  History of Animation 1
3 UNITS

This lecture course focuses on the historical, 
theoretical, aesthetic, and technical developments 
that have shaped the medium since its beginnings. 
Lectures include screenings of animated works, 
stages of production, and a general overview of the 
animation process. Lecture. Prerequisite: None.

Portfolio Project: A final paper for the course will be 
submitted in printed form.

ANIM 241  History of Animation II
3 UNITS

This is a lecture course building on ANIM 240, 
History of Animation I, and focusing on specific 
animation genres, studios, and artists. Course content 
will include research, readings, screenings, and 
visiting lecturers. Prerequisite: ANIM 240, History of 
Animation I.

Portfolio Project: A final paper for the course will be 
submitted in printed form.

ANIM 245  Iconic Films: Essentials for Animators
3 UNITS

Even though animation is created one image at 
a time, it is still considered cinema, and, as such, 
the audience expects future animated films to 
be evermore cinematic in content. This course 
is intended to be an overview of the great films 
and filmmakers of the last century and how they 
influenced the art of cinema as we know it. Material 
will be through lectures and screenings of films, 
supplemented by suggested reading. Lecture. 
Prerequisite: WRIT 111, Academic Writing I.

ANIM 262  Introduction to 3D Computer Animation
3 UNITS

This course will focus on instruction in the 
fundamental principles of animation as applied to 
three-dimensional digital animation, with emphasis on 
the basic processes of modeling, texturing, lighting, 
and rendering. Students will create a series of simple 
animations, modelling and lighting simple props using 
3D software. Prerequisite: ANIM 161, Introduction to 
Digital Media.
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Portfolio Project: Students will create a DVD 
presentation of all major projects. Supporting written 
material, storyboards, and concept sketches may 
accompany the DVD either as slide shows on the  
DVD or in portfolio format.

ANIM 263  Introduction to Stop Motion
3 UNITS

This studio course is an introduction to the 
fundamentals of stop motion and experimental 
animation. Students experiment with lighting, 
staging, and camera placement while animating 
three-dimensional materials shot with a digital camera 
in real three-dimensional space. Students will learn 
animation software specifically designed to shoot 
stop-motion animation. For final review, students are 
required to submit four finished projects in QuickTime 
format on a DVD. Prerequisite: None.

Portfolio Project: Students will submit a DVD 
presentation of all animation projects created in the 
course. Written material, concept sketches, and other 
material may be included.

ANIM 289  Progress Portfolio Review
0 UNITS

Required as a prerequisite to ANIM 305, Junior Studio 
I, students will prepare a digital portfolio including 
work from each Animation and Design foundation 
studio completed. Work from courses transferred into 
the major and personal work may also be included. 
Students will complete a written statement reflecting 
on their strengths, weaknesses, and goals. A panel of 
faculty members will assess the students’ portfolios 
for progress in the major and readiness for upper-
division studios. Studio.

ANIM 293  Open Studio:  
Sophomore Studio I: Animation
3 UNITS

This course can substitute or remediate for ANIM 
203, Sophomore Studio I: Animation. ANIM 293 
is an open studio course building on ANIM 100, 
Animation Principles, in which students develop 
skills in character animation. Emphasis is on the basic 
principles of character development, performance 
and composition, and visual storytelling. Studio. 
Prerequisites: ANIM 100, Animation Principles, and 
ANIM 121, Storyboarding, or consent of the instructor 
or department chair.

Portfolio Project: Students will create a DVD 
presentation of the pencil test animation reel 
including all major projects. Any written material  
for the course may be included in the portfolio.

ANIM 2931  Open Studio:  
Sophomore Studio II: Layout
3 UNITS

This course can substitute or remediate for ANIM 204, 
Sophomore Studio II: Layout. ANIM 2931 is an open 
studio course in the fundamentals of animation layout 
and pictorial composition as staged environments for 
animated characters. Topics will include perspective, 
lighting and tone, issues of style, architectural 
elements, natural elements, and props as visual 
storytelling devices. Students’ artist statements for 
the Progress Portfolio will be completed in this class. 
Studio. Prerequisites: FOUN 101, Beginning Drawing, 
ANIM 203, Sophomore Studio I, FOUN 102, Design 
and Composition; or consent of the instructor or 
department chair.

Portfolio Project: Students will submit a presentation 
in portfolio form of background design, scene layout, 
and workbook example. All research, preliminary 
work, written treatment of story, and an artist’s 
statement will be included as part of the portfolio.

ANIM 305  Junior Studio I
3 UNITS

This is an intermediate studio course in project 
development focusing on the execution of story into 
film. Students in groups of four to six will create a 
project proposal, which will be completed in ANIM 
306, Junior Studio II. Topics will include dramatic 
structure, theme, continuity, visual language, and 
presentation skills. Project proposals will include 
a treatment, storyboards, concept art, character 
design, a short animatic, and a production schedule 
showing how the project will be completed. Studio. 
Prerequisites: ANIM 204, Sophomore Studio II: Layout 
and ANIM 289, Progress Portfolio Review. Students 
must have a laptop in order to enroll in this class.

Portfolio Project: Each student will compile a 
portfolio or DVD of his or her contribution to the 
animated project. The full animatic may be included 
at the end of the DVD for context. All material will be 
clearly labeled, explaining what part of a scene the 
student worked on. Supporting sketch and concept 
art, along with any  written material, should be 
included in a process book or portfolio format.
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ANIM 306  Junior Studio II
3 UNITS

This is an advanced studio course integrating 
all aspects of professional animated production. 
Students will work in their established teams in 
the production of the animated project developed 
in Junior Studio I. Emphasis is on the elements of 
visual storytelling, animation, sound, editing, and 
compositing.  Students will complete their artist 
statements and proposals for Senior Studio in this 
class. Studio. Prerequisite: ANIM 305, Junior Studio I.

Portfolio Project: Each student will assemble 
a properly documented clip reel of his or her 
contribution to the animated project on a DVD. 
The full project may also be included at the end of 
the DVD for context. Supporting sketches, art, and 
written material should be included in a process book 
or portfolio format.

ANIM 316  Intermediate Animation
3 UNITS

This is an intermediate class focused on traditional 
animation and building on the skills introduced in 
ANIM 204, Sophomore Studio II: Layout. Emphasis is 
on character construction and drawing, expressions 
and posing, sequential storytelling, scene planning, 
secondary animation, and dialogue. Studio. 
Prerequisite: ANIM 203, Sophomore Studio I: 
Animation.

Portfolio Project: A DVD presentation of all 
animation tests will be presented as a pencil test reel. 
Written material, supporting sketches, designs, and 
research may be included.

ANIM 325  Introduction to Acting and Improvisation
3 UNITS

This is a course for anyone interested in exploring 
human behavior and their own creativity “through the 
lens of the actor.” Working individually and in groups, 
students will explore the actor’s tools of observation, 
listening, physical expression, and imagination, as 
well as the basics of improvisation and creating a 
character. Emphasis is on acting for the screen and 
television: class sessions will be videotaped. Studio. 
Prerequisite: None.

Portfolio Project (for Animation students): A DVD 
presentation of the student’s best work will be 
recorded during the class sessions.

ANIM 330  Animal Drawing
3 UNITS

This is an intermediate studio course in sketching 
and drawing animals. Students will participate in 
onsite drawing of a wide variety of animals at the Los 
Angeles Zoo, as well as drawing sessions on campus 
utilizing both domestic and wild animals. Basics 
include gesture, rhythm, volumes, and proportion 
with an emphasis on quick study, character design, 
movement, and comparative anatomy. Studio. 
Prerequisites: ANIM 221, Character Design, ANIM 
102, Beginning Figure Drawing,and FOUN 105, 
Introduction to Figure Drawing.

Portfolio Project: A selection of ten pieces from 
various projects representing the student’s best work 
will be presented in portfolio form. Written material 
and supporting sketches may be included.  

ANIM 335  Experimental Figure Drawing
3 UNITS

This course is an advanced studio course in figure 
drawing using various dry media. Emphasis is on 
non-traditional visual sense of figure through the use 
of interpretive distortion and discovery through the 
juxtaposition of materials. Students will draw from 
the model with full figure, drapery, costuming, and 
props. Students will also further develop a personal 
style through experimentation with materials and 
compositional ideas. Studio. Prerequisite: ANIM 102, 
Beginning Figure Drawing.

Portfolio Project: A selection of ten pieces from 
various projects representing the student’s best work 
will be presented in portfolio form. Written material 
and supporting sketches may be included.

ANIM 340  Visual Development
3 UNITS

Students will examine and explore composition, 
lighting, color, style, character design, and various 
painting techniques as components of animation 
development and visual storytelling. Emphasis is 
placed on techniques used by professional artists and 
illustrators in the animation industry. Prerequisites: 
ANIM 221, Character Design and ANIM 204, 
Sophomore Studio II: Layout.

Portfolio Project: A selection of six pieces from 
various projects representing the student’s best 
work will be presented in portfolio form. Research, 
supporting sketches, and written statements may  
be included.
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ANIM 361  3D Computer Animation I
3 UNITS

This is an intermediate studio course in 3D computer 
applications. Topics include modeling, rigging, and 
techniques of character animation using 3D computer 
software. Students will create projects using both 
character and camera animation while exploring 
lighting and texturing. Studio. Prerequisite: ANIM 262, 
Introduction to 3D Computer Animation.

Portfolio Project: The portfolio project of this course 
will consist of a DVD of three or more projects, 
including the final project, showing the range of skills 
the student has gained during the course. Supporting 
written and sketch material may be included on the 
DVD as a slide show or presented in a portfolio format.

ANIM 362  3D Computer Animation II
3 UNITS

This is an advanced studio course in three-dimensional 
computer animation. Emphasis is on advanced 
animation techniques, staging, lighting, texturing, 
and rendering. Students will create and produce 
an animated sequence and produce it from start to 
finish. Studio. Prerequisite: ANIM 361, 3D Computer 
Animation I.

Portfolio Project: The portfolio project of this course 
will consist of a DVD of the completed sequence 
including examples from all stages of production. 
Supporting storyboards, sketches, research, and 
written material may be included as a slide show or 
presented in portfolio format.

ANIM 363  2D Computer Animation I
3 UNITS

This is a course focusing on 2D software currently 
in use for production of television and short-form 
animation. Emphasis is on applying the basic 
principles of animation production in a two-
dimensional CG environment. Students will create 
a short project to completion in the 2D software. 
Studio. Prerequisite: ANIM 161, Introduction to 
Digital Media, or consent of the instructor.

Portfolio Project: The portfolio project of this course 
will consist of a DVD of the final project showing 
the range of skills the student has gained during the 
course. Supporting written and sketch material may 
be included on the DVD as a slide show or presented 
in a portfolio format.

ANIM 364  2D Computer Animation II
3 UNITS

This is an advanced course in the principles of 
two-dimensional compositing. Emphasis is on the 
use of post-production techniques to enhance 
visual storytelling and problem solve in production 
situations. Topics include principles of editing and the 
visual language of cinema. Studio. Prerequisite: ANIM 
161, Introduction to Digital Media.

Portfolio Project: The portfolio project of this course 
will consist of a DVD of animation demonstrating an 
understanding of compositing principles. At least 
one example of a complete scene broken down into 
the various layers should be included. All supporting 
process art and written material may be presented in 
portfolio format. All DVDs should be accompanied by 
a detailed shot list.

ANIM 366  Puppet Building for Stop Motion
3 UNITS

This studio course is an in-depth investigation into the 
art and animation of stop motion and experimental 
animation. The student will develop, design, and 
shoot a stop-motion short animated project based 
on their own ideas. Students are permitted to take 
this course to develop puppets, props, and stages for 
their capstone senior films. For final review, students 
are required to submit a finished project in QuickTime 
format on a DVD, or document the development of 
their assets on a disc. Course enrollment is limited 
based on stage space and equipment availability. 
Prerequisite: ANIM 263, Introduction to Stop Motion.

Portfolio Project: The portfolio project for this  
course consists of a DVD presentation of all 
animation projects created in the course. Written 
material, concept sketches, and other material  
may be included.

ANIM 380  Senior Research Seminar
3 UNITS

The capstone research seminar provides students 
with the opportunity to explore possible capstone 
projects, research and gather support materials, 
identify a faculty review committee, and, if necessary, 
gather a team to the project. At the end of the 
research semester, students will submit an Animation 
Capstone Project Proposal signed by three members 
of the faculty representing the disciplines delineated 
in the proposal. Prerequisites: ANIM 305, Junior 
Studio I, and consent of chair.
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Students involved in interdisciplinary teams may, 
with the permission of the chairs of the appropriate 
departments, participate in either TECH 302, Media 
Technology Research Seminar, or GAME 302, Game 
Capstone Research Seminar, in lieu of ANIM 380, 
Senior Research Seminar. 

ANIM 393  Open Studio: Junior Studio I
3 UNITS

This course can substitute or remediate for ANIM 
305, Junior Studio I. This is an intermediate open 
studio course in project development focusing on the 
execution of story into film or interactive projects. 
Students will form groups of four to six to create a 
project proposal, which will be completed in ANIM 
3931, Junior Studio II. Topics will include dramatic 
structure, theme, continuity, visual language, and 
presentation skills. Project proposals will include 
a treatment, storyboards, concept art, character 
design, a short animatic, and the production schedule 
showing how the project will be completed. Studio. 
Prerequisites: ANIM 204, Sophomore Studio II: 
Layout, and ANIM 289, Progress Portfolio Review.

Portfolio Project: Each student will compile a 
portfolio or DVD of his or her contribution to the 
animated project. The full animatic may be included 
at the end of the DVD for context. All material will be 
clearly labeled, explaining which part of a scene the 
student worked on. Supporting sketch and concept 
art as well as written material, should be included in a 
process book or portfolio format

ANIM 3931  Open Studio: Junior Studio II
3 UNITS

This course can substitute or remediate for ANIM 
306, Junior Studio II. This is an advanced open 
studio course integrating all aspects of professional 
animated production. Students will work in their 
established teams in the production of the animated 
project developed in Junior Studio I. Emphasis is on 
the elements of visual storytelling, animation, sound, 
editing, and compositing. The Students will complete 
their artist statements and  proposals for Senior Studio 
in this class. Studio. Prerequisite: ANIM 305, Junior 
Studio I, or consent of instructor or department chair.

Portfolio Project: Each student will assemble 
a properly documented clip reel of his or her 
contribution to the animated project on a DVD. 
The full project may also be included at the end of 

the DVD for context. Supporting sketches, art, and 
written material should be included in a process book 
or portfolio format.

ANIM 405  Background Painting
3 UNITS

This is an advanced studio course in both traditional 
and digital background painting techniques, . 
Emphasis is placed on staging and supporting the 
theme and narrative of an animated story through 
color, composition, perspective, tone, and mood. 
Studio. Prerequisites: ANIM 204, Sophomore Studio 
II: Layout, and ANIM 340, Visual Development, or 
consent of instructor.

Portfolio Project: The portfolio project consists 
of a selection of six pieces from various projects 
representing the student’s best work presented in 
portfolio form. Research, supporting sketches, and 
written statements may be included.

ANIM 410  Advanced Figure Drawing
3 UNITS

This is an advanced course in life drawing and 
the study of the human figure using a variety of 
traditional and experimental media. Emphasis is on 
the development of figure art for use in professional 
portfolios. Studio. Prerequisite: ANIM 102, Beginning 
Figure Drawing.

Portfolio Project: A selection of ten pieces from 
various projects representing the student’s best work 
will be presented in portfolio form. Written material 
and supporting sketches may be included.

ANIM 416  Character Animation Workshop
3 UNITS

This is an advanced studio workshop focusing on  
character animation within the production environments  
of junior and senior studios. Emphasis is on setting up 
a scene, including character layout, posing, timing, 
dialogue, performance, and placing the scene within the 
continuity of the story. Studio. Prerequisite: ANIM 203, 
Sophomore Studio I: Animation.

Portfolio Project: A DVD presentation of all 
animation tests will be presented as a pencil test reel. 
Written material, supporting sketches, designs, and 
research may be included.
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ANIM 420  Effects Animation
3 UNITS

This course is an introduction to the principles of 
effects animation in two- and three-dimensional 
projects, hand-drawn and CG. Subjects will include 
water, fire, smoke, shadows, and other natural 
phenomena. Emphasis will be on the appropriate 
use of effects to support the story and art direction 
in an animated project. Studio. Prerequisites: ANIM 
161, Introduction to Digital Media, and ANIM 262, 
Introduction to 3D Computer Animation, or consent 
of instructor.

Portfolio Project: The portfolio project will consist of 
a DVD including six projects, three in 2D animation 
and three in 3D animation. Supporting sketches and 
written material will be assembled in a project book 
to be presented with the DVD.

ANIM 430  Figure Drawing Workshop
3 UNITS

This course is an advanced figure drawing course 
with a focus on linear technique  and will include the 
use of one-minute poses. Emphasis is on continuing 
refinement of anatomical knowledge, combined with 
use of line, modeling in light, and composition to 
develop an expressive and personal style. This course 
is designed to support students in the development of 
a professional portfolio that meets studio standards. 
Prerequisite: ANIM 102, Beginning Figure Drawing, or 
FOUN 105, Introduction to Figure Drawing.

Portfolio Project: A selection of ten pieces from 
various projects representing the student’s best work 
will be presented in portfolio form. Written material 
and supporting sketches may be included.

ANIM 485  Senior Studio I
4 UNITS

This advanced studio course consolidates all 
animation methodologies. Emphasis is on concept 
design, pre-production processes, and design 
thinking for the Senior Thesis Project. Students will 
develop presentation storyboards, process books, 
concept design, and animatics. Studio. Prerequisite: 
ANIM 306, Junior Studio II.

Portfolio Project: Each student will create a 
production bible that will be maintained through 
the completion of the thesis project. Concept art, 
storyboards, character design, and research material 
will be included. The final animatic will be submitted 
as a DVD.

ANIM 486  Senior Studio II
4 UNITS

This advanced studio course covers all aspects of 
animation production. The course is a continuation 
of Senior Studio I. Emphasis is on production 
of the Senior Thesis Project and preparation for 
national or international animation festivals. Studio. 
Prerequisites: ANIM 485, Senior Studio I, and 
permission of the instructor.

Portfolio Project: Students will create a completed 
poster for the final project and the production 
bible for the project will be submitted. The final 
project will be submitted as a DVD in an appropriate 
professional case.

ANIM 490  Internship Work Experience
1-4 UNITS

ANIM 490 is an off-campus internship in animation 
that may be taken with or without credit. The student 
bears the responsibility for submitting the proposal 
that identifies the sponsor of the participating 
organization, the learning objectives, and criteria 
for evaluation. The department chair must approve 
all internships. A minimum of forty hours is required 
for each unit of credit. Prerequisites: Animation 491, 
Internship Seminar, junior standing, and permission of 
the department chair. 

Portfolio Project: Students will maintain a written 
journal which may include art detailing the experience, 
how they met the learning objectives, and what 
professional skills they gained from the internship.

ANIM 491  Internship Seminar
1 UNIT

This seminar is designed to prepare students for a 
successful internship experience. Subjects will include 
researching and applying for internships, mock 
interviews, and company expectations of interns. 
Students who have completed internships will present 
their experiences. Prerequisites: Junior standing and 
consent of chair.

Portfolio Project: Students will maintain a written 
journal which may include art detailing the internship 
experience, how they met the learning outcomes, 
and what professional skills they gained from  
the internship.
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ANIM 493  Open Studio: Senior Studio I
4 UNITS

This course can substitute or remediate for ANIM 485, 
Senior Studio I. ANIM 493 is an advanced open-studio 
course that consolidates all animation methodologies. 
Emphasis is on concept design and pre-production 
processes for the Senior Thesis Project. Students will 
develop presentation storyboards, process books, 
concept designs, and animatics. Studio. Prerequisite: 
ANIM 306, Junior Studio II. Students must pass 
Sophomore Portfolio Review or have the consent of 
the instructor or department chair.

Portfolio Project: Students will maintain a production 
bible through the completion of the thesis project. 
Concept art, storyboards, character design, and 
research material will be included. The final animatic 
will be submitted as a DVD.

ANIM 4931  Open Studio: Senior Studio II
4 UNITS

This course can substitute or remediate for ANIM 
486, Senior Studio II. ANIM 4931 is an advanced 
open-studio course covering all aspects of animation 
production and is also a continuation of Senior Studio 
I. Emphasis is on the production of the Senior Thesis 
Project and preparation for national or international 
animation festivals. Studio. Prerequisite: ANIM 
485, Senior Studio I, or consent of instructor or 
department chair.

Portfolio Project: Students will create a completed 
poster for the final project and the production bible 
for the project will be submitted. The final project  
will be submitted as a DVD in an appropriate 
professional case.

ANIM 4932  Open Studio: Animation Portfolio
3 UNITS

This course can substitute or remediate for ANIM 495, 
Animation Portfolio. Instruction is in the preparation 
and presentation of the animation resume, portfolio, 
and reel. Lecture topics include professional practice, 
studio structure, career strategies, and business 
practices relating to animation. Studio. Prerequisite: 
ANIM 306, Junior Studio II, or consent of instructor or 
department chair.

Portfolio Project: All elements of the student’s 
projects from all classes will be reviewed and 
the appropriate work will be assembled into a 
professional portfolio and reel designed for job 
seeking. Resumes, cover letters, artist’s statements, 

and other written material will be included. The 
student will provide a copy to be maintained in the 
Animation archive.

ANIM 495  Animation Portfolio
3 UNITS

The focus of this course is instruction in the 
preparation and presentation of the animation 
resume, portfolio, and reel. Lecture topics include 
professional practice, studio structure, career 
strategies, and freelance business practices relating 
to animation. Students will create long-term career 
strategies that reflect their personal goals and 
vision as entrepreneurial animation artists. Studio. 
Prerequisite: ANIM 306, Junior Studio II.

Portfolio Project: All elements of the student’s 
projects from all classes will be reviewed and the 
appropriate work will be assembled into a professional 
portfolio and reel for job hunting. Resumes, cover 
letters, artist’s statements, and other written material 
will be included. The student will provide a copy to be 
maintained in the Animation archive.

ANIM 170, 270, 370, 470  Topics in Animation	
3 UNITS

These courses provide in-depth study of specialized 
topics in the field of animation. Lecture, three hours 
per week. Studio, six hours per week. Prerequisite: 
Consent of instructor.

Portfolio Project: To be determined by the instructor 
and chair of animation department. All projects must 
include an art component and a written component.

ANIM 299, 399, 499  Independent Study
1-4 UNITS

Independent study is an individual studio 
investigation of special interest chosen by the 
student. Regular, periodic meetings with an assigned 
faculty member are required. Students must have 
consent and approval of the department chair. Thirty 
hours required for each unit of credit. No more than 
ten units of credit may be given for independent 
study courses toward the BFA degree. Prerequisite: 
Independent study contract.

Portfolio Project: To be determined by the instructor 
and chair of animation department. All projects must 
include an art component and a written component.
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Anthropology 

ANTH 220  Cultural Anthropology
3 UNITS

This course provides students with a study of the 
similarities and varieties of human behavior as 
reflected in kinship systems, religions, arts and crafts, 
technologies, and lifestyles throughout the world. 
Lecture. Prerequisite: None. 

ANTH 300  Animals, Culture, and Society
3 UNITS

This course examines human-animal interactions 
from evolutionary and sociocultural perspectives. 
It explores the co-evolution of humans and animals 
dating from the time of our earliest ancestors, the 
role that animal domestication has played in the 
development of human culture, animal representations 
cross-culturally, the phenomenon of animal 
communication, and sociopolitical issues concerning 
animals in Western society, including animals as 
companions, entertainment, and food. Lecture. 
Prerequisites: WRIT 112, Academic Writing II, or WRIT 
212, Rhetoric and Design; and LSCI 105, Information 
Theory and Practice, or LSCI 106, Information Sources 
in Architecture and Interior Architecture, or LSCI 205, 
Information in the Disciplines.

ANTH 305  Anthropology of Religion
3 UNITS

The course examines religion through a cross-cultural 
lens. It explores major anthropological perspectives 
on the domain of the sacred. The class will analyze 
areas of mysticism such as magic, witchcraft, 
shamanism, spirit possession, and altered states 
of consciousness. It looks at the role of religion in 
today’s society, focusing on world religions, secular 
religions, holy wars, fundamentalism, and the place of 
religion in relation to other ways of knowing. Lecture. 
Prerequisites: WRIT 112, Academic Writing II, or WRIT 
212, Rhetoric and Design; LSCI 105, Information 
Theory and Practice, or LSCI 106, Information Sources 
in Architecture and Interior Architecture, or LSCI 205, 
Information in the Disciplines.

ANTH 310  Food and Culture
3 UNITS

Food is the basis for our survival as a species and 
touches upon almost every aspect of culture. This 
course examines multiple dimensions of food across 
a wide variety of cultures. Topics include food rules 
and symbolism, the link between food and power, 
and the relationship between gender and food. We 
also examine cultural differences in culinary practices, 
traditions, and food technology, as well as the cross-
cultural dimensions of food and health, obesity and 
thinness, and malnutrition and starvation. Students 
get hands-on experience with the relationship 
between food and culture by doing fieldwork in 
venues such as markets, restaurants, and food 
banks. Lecture. Prerequisites: WRIT 112, Academic 
Writing II, or WRIT 212, Rhetoric and Design; and 
LSCI 105, Information Theory and Practice, or LSCI 
106, Information Sources in Architecture and Interior 
Architecture, or LSCI 205, Information in  
the Disciplines.

ANTH 315  Visual Anthropology
3 UNITS

Visual mediums provide a rich analysis of culture 
because they capture social activities where they 
occur. This course explores how visual media 
can enable us to observe and record culture in a 
holistic way. The course focuses on photographs, 
ethnographic films, documentary films, feature films, 
social media, and video-sharing sites. The class 
examines how people use visual media to record, 
analyze, or change reality, and how media can both 
represent and distort culture. Students have an 
opportunity to perform anthropological analyses 
of existing visual artifacts and to create their own. 
Lecture. Prerequisites: WRIT 112, Academic Writing 
II, or WRIT 212, Rhetoric and Design; and LSCI 
105, Information Theory and Practice, or LSCI 106, 
Information Sources in Architecture and Interior 
Architecture, or LSCI 205, Information in  
the Disciplines.

ANTH 401  Ethnographic Seminar
3 UNITS

Ethnography is the study of cultures through close 
observation and interpretation of cultural phenomena, 
and it represents the main mode of analysis in cultural 
anthropology. This course provides students with the 
opportunity to experience intensive reading of key 
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ethnographic texts and practice original ethnographic 
research. Students will learn how to read 
ethnographies, evaluate ethnographic techniques, 
and apply these techniques toward an original 
ethnographic project of their own design. This is a 
seminar-style class in which each student will facilitate 
class discussion concerning an ethnographic text. 
Each student will also present their final ethnography 
to the class and to the department for analysis 
and feedback. Prerequisites: WRIT 112, Academic 
Writing II, or WRIT 212, Rhetoric and Design; and 
LSCI 105, Information Theory and Practice, or 
LSCI 106, Information Sources in Architecture and 
Interior Architecture, or LSCI 205, Information in the 
Disciplines; and ANTH 220, Cultural Anthropology.



A
p

p
lied

 C
o

m
p

uter Science 

1502018-2019 Course Catalog

Applied Computer 
Science 
(BS)
Ana Herruzo, MArch, MDesR, Department Chair

The use of digital technology as a tool in art, design, 
and media continues to expand exponentially. Here 
in Los Angeles, in the heart of the animation, film, 
television, and game industries, it is now necessary 
for all artists entering these fields to “speak 
technology,” as well as use those digital tools that 
now are common to their professions. It is increasingly 
necessary as well for technologists to “speak art 
and design” in order to integrate into creative 
studio culture and work side-by-side with artists and 
designers. The Applied Computer Science Bachelor 
of Science degree is designed to meet that need by 
integrating programming and technology skills with 
the current BFA degrees in MCD (Animation, Graphic 
Design, Game Art & Design, Fashion Design, and 
Filmmaking). Applied Computer Science will also 
support those students in Architecture and Interior 
Architecture who have an interest in the technology-
heavy aspects of architecture, such as themed 
environments (e.g., Disney Imagineering). Many of 
the designers working in the local special effects and 
game industries hold architecture degrees.

Applied Computer Science is designed to be a 
Bachelor of Science degree that aligns closely with 
our Bachelor of Fine Arts degrees. Most Applied 
Computer Science courses are project-based and will 
be taught in a studio (or lab) format, with five hours 
per week of faculty contact per three-unit studio 
course. This will integrate well with the current studio 
culture in MCD. In addition, the Animation, Applied 
Computer Science, and Game programs share 
many classes in their major sequence. This will allow 
students to work in a cross-disciplinary environment 
and encourage multidisciplinary capstone teams 
formed of artists, designers, and technologists, 
mirroring the professional world.

Applied Computer Science requires a fifteen-unit 
Design/Media concentration. The concentration 
is designed to provide students with in-depth 
exposure to a creative discipline, leading to deeper 
integration at the capstone level. All courses in this 
concentration must be approved by the Applied 
Computer Science chair.

MISSION
As creative disciplines continue to incorporate 
technology into their core practices, the demand for 
technically knowledgeable university graduates has 
increased dramatically. Traditional design programs 
are challenged to address this demand. The Applied 
Computer Science Bachelor of Science program 
offers an alternative by providing technically minded 
students a solid grounding in the history, theory, and 
practice of software and hardware systems, while 
also emphasizing a dialogue with creative disciplines 
via collaborative projects throughout the four-year 
degree. Applied Computer Science graduates will 
pursue creative high-tech jobs prepared to face the 
demands of the twenty-first century marketplace.

STUDENT LEARNING OUTCOMES
•	� Students who graduate from the Applied Computer 

Science program will explore and analyze the 
historical and cultural context of digital media 
within a range of creative disciplines, including 
narrative visual media and games.

•	� Students who graduate from the Applied Computer 
Science program will demonstrate mastery of 
modern software development practices, including 
prototyping, developing, debugging, managing 
source code, documentation, and deployment.

•	� Students who graduate from the Applied Computer 
Science program will demonstrate familiarity with 
development environments and mastery of at least 
one coding language.

•	� Students who graduate from the Applied Computer 
Science program will collaborate in teams 
comprised of people from different disciplines.

•	� Students who graduate from the Applied Computer 
Science program will take a leadership role in a 
collaborative project.

•	� Students who graduate from the Applied  
Computer Science program will develop original 
software or hardware in the field of human/
computer interaction.

•	� Students who graduate from the Applied Computer 
Science program will demonstrate the utility of 
original software or hardware within a specific 
media context.

•	� Students who graduate from the Applied Computer 
Science program will demonstrate the integration 
of a high level of quantitative and logic skills within 
software development.

•	� Students who graduate from the Applied Computer 
Science program will apply computational skills 
to analyze, scope, and resolve problems as they 
arise in the development and/or deployment of 
technology projects.
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•	� Students who graduate from the Applied Computer 
Science program will demonstrate mastery of 
written and oral presentation, including technical 
documentation of technology projects.

ACADEMIC STANDARDS
Below-average work is not acceptable for a 
professional degree. A minimum grade of C is 
required of all 300 and 400 level courses in Applied 
Computer Science. Students receiving a grade below 
a “C” must successfully repeat that course prior to 
enrollment in the succeeding course.

LAB FEES
Some courses require a lab fee, which is applied to 
instructional supplies utilized in the studio. Specific 
fees are outlined in the Fee section of the catalog.

Curriculum Summary
COMMUNICATION MAJOR CURRICULUM
Leading to the Bachelor of Arts (BS) Degree
	 Units
Major (M)
Applied Computer Science Core Courses	 52
Design/Media Concentration	 15
General Education/Integrative Learning (GE) 	 43
Unrestricted Electives (UE)	 10
Minimum Semester Hours Required	 120

SUGGESTED SEQUENCE OF COURSES
FIRST YEAR
Fall Semester

Spring Semester

SECOND YEAR
Fall Semester

Spring Semester

THIRD YEAR
Fall Semester

TECH 101 Technology & Culture I 2 M

TECH 111 Introduction to Programming I 3 M

TECH 103 Media Technology  
Lecture Series 

1 M

_________ Design/Media Concentration 3 M

WRIT 111 Academic Writing I 3 GE

INDS 1__ Interdisciplinary Core 3 GE

_________ Elective (PPDV recommended) 1 UE

TECH 102 Technology & Culture II 2 M

TECH 112 Introduction to Physical 
Computing

3 M

TECH 103 Media Technology Lecture 
Series 

1 M

_________ Design/Media Concentration 3 M

WRIT 112 Academic Writing II 3 GE

MATH 249 College Algebra 3 GE

LSCI 105 Information Literacy 1 GE

TECH 211 Scripting with Python 3 M

TECH 301 Programming for Visual 
Media

3 M

__________ Design/Media Concentration 3 M

ANIM 210        Design Symposia 1 M

COMM 
120

Public Speaking 3 GE

MATH 2704 Math for Media Technology I 3 M

TECH 212     Digital Media Fundamentals 3 M

____ ___ Design/Media Concentration 3 M

TECH 2XX Progress Portfolio 0 M

PSYC 200 Introduction to Psychology 3 GE

COMM 235 Media Ethics 3 GE

ENVT 220 Environmental Studies 3 GE

TECH 221 Human/Computer Interaction 3 M

____ ___ Media Technology Major 
Elective

3 M

____ ___ Design/Media Concentration 3 M

MATH 2705 Math for Media Technology 
and Games II 

3 M

____ ___ Art History 3 GE
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Spring Semester

Summer between third and fourth year is the 
recommended time for internship/work experience.

FOURTH YEAR
Fall Semester

Spring Semester

REQUIRED FOR GRADUATION:
120 hours of internship/work experience, paid or 
unpaid, in the applied computer science field is 
required.

Course Descriptions

TECH 101 TECHNOLOGY & CULTURE I
2 UNITS

A foundation course composed of introductory 
modules focused on theoretical and applicable 
topics in art, science, and technology. Technology 
is inextricably a part of our lives, and yet it is 
increasingly difficult to define. As we explore new
frontiers, our technologies may outpace our ability to 
predict their social, cultural, or environmental impacts. 

This course, part one of a two-semester sequence, 
centers on the history of technologies, their role in 
catalyzing disruptive change, and what we can learn 
by examining today’s cutting edge from a historical 
perspective. Part one of a two-semester sequence. 
Lecture.

TECH 102 Technology and Culture II
2 UNITS

A foundation course composed of introductory 
modules focused on systems-thinking as a way to 
further understand technology’s role in cultural 
formation. Building on the previous semester’s 
exploration, this course introduces systems-thinking 
as a powerful analytical tool in understanding 
technology. Systems-thinking forces us to 
acknowledge the ethical, operational, and structural 
implications of our technological choices, and 
provides a window into the potential for purpose-
driven technological innovation. The course provides 
a rigorous introduction to the systems lens and asks 
students to apply such thinking to their own uses of 
technology. Students will complete regular writing 
assignments, culminating in a semester research 
paper. Part two of a two-semester sequence. Lecture. 
Prerequisite: TECH 101, Technology and Culture I.

TECH 103 Media Technology Lecture Series
1 UNIT

The Media Technology Lecture Series features 
practitioners from a wide range of creative and 
scientific fields, all of whom incorporate technology 
at the core of their professional inquiry. Open 
to the entire Woodbury community, this course 
aims to foster dialogue around the increasing role 
of technology in society, its application across a 
diverse range of professional practices, the resulting 
explosion of creative and expressive modes of 
production, and the ethical and moral dilemmas that 
have emerged as technology has evolved. Lecture.

TECH 111 Introduction to Programming I
3 UNITS

An introduction to foundational principles of 
computer science for students with no prior 
background in computing. Topics include the 
history of computers, writing algorithms and using 
programming constructs, data organization and 
computer applications, introductory concepts 
in digital electronics and computer architecture, 
computer languages, and the impact that computers 
have had on society and are likely to have in the 
future. Students will complete weekly programming 

TECH 411 Media Technology Capstone 
Project I

3 M

TECH 421 Future of Digital Media 3 M

COMM 
360

General Education Elective 3 GE

____ ___ Elective 3 units

____ ___ Elective 3 units

TECH 412 Media Technology Capstone 
Project II 3 M

TECH 422 Media Technology  
Professional Practice 3 M

____ ___ Humanities Course 3 GE

____ ___ Elective 3 UE

TECH 302 Media Technology Research 
Seminar

3 M

____ ___ Media Technology Major 
Elective

3 M

____ ___ Film History 3 GE

INDS 3__ Interdisciplinary Course 3 GE

____ ___ Natural Science Lab Course 3 GE
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assignments, culminating in an original semester 
project that elaborates on the concepts and 
techniques covered in the course. Part one of a two-
semester sequence. Studio.

TECH 112 Introduction to Physical Computing
3 UNITS

An introduction to foundational principles of 
computer science for students with no prior 
background in physical computing. Topics include 
the history of micro-controllers, writing algorithms 
and using programming constructs, data organization 
and computer applications, introductory concepts in 
electronics, sensors and micro-controller architecture, 
computer languages, and the impact that micro-
controllers have had on society and are likely to have 
in the future. Students will complete weekly circuit 
builds and programming assignments, culminating in 
two original projects that elaborate on the concepts 
and techniques covered in the course, focusing on 
User Interface, User Experience design, and using 
micro-controllers to sense the world. Part two of a 
two-semester sequence. Studio. Prerequisite: TECH 
111, Introduction to Programming I.

TECH 211 Scripting with Python
3 UNITS

An introductory course in Python: an interpreted, 
interactive, object-oriented, extensible programming 
language that has become a standard across the 
creative media industry. This class will focus on 
fundamentals of language syntax, data structures, 
functions, and reusable classes, and will highlight 
core strategies for scripting in the context of creating 
digital media. Students will complete regular 
programming exercises, culminating in a semester 
project that demonstrates facility with the Python 
language as applied in digital media workflows. 
Studio. Prerequisite: TECH 112, Introduction to 
Physical Computing.

TECH 212 Digital Media Fundamentals
3 UNITS

A hands-on course introducing core concepts and 
practices of digital media creation and workflows. 
Creative industries have shifted en masse to digital 
workflows for all stages of production. This course will 
provide students with hands-on training on cameras, 
techniques, and software used in working with time-
based digital media workflows that can be applied 
across a number of industries. Topics may include: 
animation, codecs, non-linear editing systems, video 

standards, video cameras, and video workflows. 
Students will complete weekly assignments that 
culminate in a final project combining disparate 
media. Studio.

TECH 221 Human/Computer Interaction
3 UNITS

Human/Computer Interaction has evolved from its 
origins in Human Factors and Functional Design 
to embrace the multi-disciplinary concept of User 
Experience (UX). The UX field frames research 
as a fundamental component of design thinking, 
centering the lived experience of users as the prime 
inspiration for technological innovation. This class 
introduces students to the UX field, providing hands-
on opportunities for students to apply this theory in 
their design practice. Studio. Prerequisite: TECH 112, 
Introduction to Physical Computing.

TECH 2xx Progress Portfolio
0 UNITS

Required as a co-requisite to TECH 212 or TECH 214, 
students will develop a portfolio highlighting work 
from each major design studio completed. 
Students also will complete a reflective self-
assessment evaluating strengths, weaknesses, 
and overall performance in lower-division studios. 
Students will be assessed for their progress in the 
program and their readiness for upper-division 
studios. Studio. Prerequisite: TECH 221, Human/
Computer Interaction.

TECH 301 Programming for Visual Media
3 UNITS

This course focuses on the recent history, uses, and 
aesthetics of programmatic visuals. Topics include C/
C++ programming languages, programming inside 
of an Integrated Development Environment (IDE), 
computer vision, image and video textures, vectors 
and force calculation, particle systems, projection 
mapping, and system control. Students will complete 
weekly programming assignments culminating in 
an original semester project that elaborates on the 
concepts and techniques covered in the course. 
Studio. Prerequisite: TECH 111, Introduction to 
Programming I; and TECH 112, Introduction to 
Physical Computing.
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TECH 302 Media Technology Research Seminar
3 UNITS

The capstone research seminar provides students 
with the opportunity to explore possible capstone 
projects. Students will research and gather support 
materials, identify a faculty review committee, and 
gather a project team. At the end of the research 
semester, students will submit a Media Technology 
Capstone Project Proposal signed by three members 
of the faculty from the disciplines represented in the 
student’s proposal. Studio. Prerequisite: TECH 301, 
Programming for Visual Media.

TECH 311 Introduction to Computer Music
3 UNITS

Digital technologies have profoundly impacted the 
ways that sound is created, recorded, processed, 
and distributed. Personal computers have replaced 
studios full of sound recording and processing 
equipment, completing a revolution that began 
with recording and electronics. Students will learn 
the fundamentals of digital audio, basic sound 
synthesis algorithms, and techniques for digital 
audio effects and processing. Students will apply 
knowledge to programming assignments using a 
visual programming environment for sound synthesis 
and composition. Students will complete a semester 
project that reflects a personal approach to sound 
and interaction, demonstrating mastery of tools 
and techniques. Studio. Prerequisites: TECH 111, 
Introduction to Programming I; and TECH 112, 
Introduction to Physical Computing.

TECH 321 Programming for Mobile I
3 UNITS

Fueled by the explosion of Apple’s iOS and Google’s 
Android platform, the increasing ubiquity of mobile 
devices has reshaped the technological landscape. 
This course will provide a solid grounding in the 
development, testing, and deployment of software 
across a variety of mobile hardware platforms and 
APIs. Students will complete regular programming 
assignments, culminating in a semester project 
consisting of deployment-ready code and clear 
technical documentation. Part one of a two-semester 
sequence. Studio. Prerequisite: TECH 221, Human/ 
Computer Interaction.

TECH 322 Programming for Mobile II
3 UNITS

This course provides further exploration of the 
reshaped technological landscape. The course will 
also provide further grounding in the development, 
testing, and deployment of software across a variety 
of mobile hardware platforms and APIs. Students 
will complete regular programming assignments, 
culminating in a semester project consisting 
of deployment-ready code and clear technical 
documentation. Part two of a two-semester sequence. 
Studio. Prerequisite: TECH 321, Programming for 
Mobile I.

TECH 332 Media Environments
3 UNITS

This course focuses on the recent history, uses, and 
aesthetics of video projection mapping to create 
immersive environments. Topics include display 
hardware, hard- and software media servers, light, 
networks, projection mapping onto planar and 
non-planar surfaces, show-control protocols, and 
video standards. Students will complete weekly 
in-class assignments culminating in an original 
semester project that elaborates on the concepts 
and techniques covered in the course. Studio. 
Prerequisite: GAME 105, 3D Game Fundamentals; 
TECH 212, Digital Media Fundamentals; and TECH 
301, Programming for Visual Media.

TECH 411 Media Technology Capstone Project I
3 UNITS

This course integrates the interdisciplinary elements 
of curricula. Students will work with their faculty 
review committee and the course facilitator to 
begin their capstone project based on the Media 
Technology Capstone Project Proposal submitted 
in TECH 302. Part one of a two-semester sequence. 
Studio. Prerequisite: TECH 302, Media Technology 
Research Seminar.

TECH 412 Media Technology Capstone Project II
3 UNITS

Students will continue to work with their faculty 
review committee and the course facilitator to 
complete their capstone project. Final review will 
include presentation to the student’s faculty review 
committee and presentation in the Media Technology 
Senior Showcase. Continuation of TECH 411, Media 
Technology Capstone Project I. Part two of a two-
semester sequence. Studio. Prerequisite: TECH 411, 
Media Technology Capstone Project I.
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TECH 421 Future of Digital Media
3 UNITS

From traditional television to the web, games, 
movies, mobile devices, and advanced interactive 
systems, digital media surrounds us and drives a 
diverse array of cultural and political conversations. 
Yet the transition to digital media has increasingly 
been defined by the consolidation of media outlets 
into the hands of a very few. Students will explore 
the new digital landscape, how it came about, 
where it is going, and how it can be leveraged for 
civic engagement. Grounded in joint research with 
community partners, students will propose solutions 
that involve average citizens more meaningfully in 
the political process. Studio. Prerequisite: TECH 302, 
Media Technology Research Seminar.

TECH 422 Media Technology  
Professional Practices
3 UNITS

This course focuses on developing the ethical 
foundations of good professional practices in the 
media technology industries. The course will provide 
a basic survey of ethical theories and discussions of 
the role of professional organizations in maintaining 
good practice, including ethical concerns such as data 
privacy, and software and media piracy. Students will 
complete regular writing assignments, culminating 
in a semester research paper. Lecture. Prerequisite: 
TECH 421, Future of Digital Media.

TECH 490 Internship
3 UNITS

All supervised, professional, experienced, third-year 
students in good academic standing will apply for 
internships. They will submit a Media Technology 
Internship Contract signed by their faculty advisor, 
the program chair, and the professional industry 
supervisor from the place of internship for approval 
prior to beginning the internship. Grades are Pass/Fail 
only and are based on the student’s internship journal 
and a letter of completion and evaluation from the 
professional industry supervisor.
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Demonstrate mastery of written and oral presentation including 
technical documentation of technology projects.

Apply computational skills to analyze, scope, and resolve 
problems as they arise in the development and/or 

deployment of technology projects.

Demonstrate the integration of a high level of quantitative and 
logic skills within software development.

Demonstrate the utility of original software or hardware 
within a specific media context.
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CURRICULUM MAP
Bachelor of Science in Applied Computer Science BS

INTRODUCED DEVELOPED PRACTICED MASTERED ASSESSMENT

STRATEGIC PRINCIPLES 1 Design Thinking 2 Transdisciplinarity 3 Civic Engagement

Strategic Principles..

Assuring
Academic
Quality in
Applied 

Computer Science
(BS)

Explore and analyze the historical and cultural context of 
digital media within a range of creative disciplines

 including narrative visual media and games.

Demonstrate mastery of modern software development 
practices including prototyping, developing, debugging, 
managing source code, documentation and deployment.

Demonstrate familiarity with development environments 
and mastery of at least one coding.
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Take a leadership role in a collaborative project.

Collaborate in teams comprised of people 
from different disciplines.

Develop original software or hardware in the field of 
human/computer interaction.

4 Entrepreneurship
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Communication 
(BA)
Jennifer Peterson, PhD, Department Chair 

The Communication Department is a vital part of 
Woodbury’s School of Media, Culture & Design and 
benefits from its strategic location in what is often 
referred to as “the media capital of the world,” 
Burbank, CA. Our curriculum spans the full range 
of communication studies, including media analysis, 
cultural studies, and strategic communication. 
Students in the major have abundant opportunities to 
develop a personalized education plan that includes 
additional cross-disciplinary coursework from other 
areas of the school, such as animation, graphic 
design, game design, applied computer science, 
fashion, and psychology.

Communication is a hybrid discipline that bridges 
the humanities, social sciences, and fine arts. Many 
people are drawn to the study of communication 
because they find it helps them understand the 
underlying symbolic processes found throughout 
the modern world. As such, it is an ideal gateway 
degree for entry into careers and graduate programs 
related to media, entertainment, and culture. Business 
leaders regularly cite communication as one of the 
top critical skills needed for employment in the 
twenty-first century. Communication has become  
one of the most popular undergraduate majors in  
the U.S. today.

The education provided in our department builds 
the self-awareness needed to make reflective choices 
from an ever-expanding array of communication 
possibilities. During their course of study, students 
become active critical thinkers with unique, 
well-developed perspectives on communication 
practices. They cultivate the ability to communicate 
effectively with diverse others and to examine the 
nature of communication from multiple theoretical 
perspectives. In short, they acquire all the attributes 
of a communication scholar.

Creative inquiry is a hallmark of our program. 
In addition to a solid foundation in traditional 
communication research, students explore the 
boundaries of their thought using all the modern 
media available to them. They are given the necessary 
tools to become proficient public speakers, academic 
researchers, and digital communicators. Courses are 
clearly aligned to program outcomes so that students 
can direct their own progress as they move through 
the curriculum. 

Course assignments are carefully tailored to meet the 
learning outcomes for each class.

The curriculum has been devised to follow four stages 
loosely connected to the four years of a traditional 
degree cycle. The first stage provides a solid 
introduction to the field in both its theoretical and 
applied aspects. The second develops the interpretive 
capabilities of the student through the close reading 
of texts and examination of personal communication 
practices. Students expand their purview in the 
third stage to include visual communication and the 
broader socio-cultural aspects of communication. In 
the fourth stage, they delve further into the study 
of media and culture while also personalizing their 
research agenda. Successful completion of each stage 
of the curriculum, as well as its related theory and 
research components, is demonstrated in student 
essays, senior thesis projects, and the end-of-year 
departmental showcase.

The major culminates in a four-year Bachelor of 
Arts degree. For further information about the 
Communication major, contact Jennifer Peterson, 
Chair at jennifer.peterson@woodbury.edu.

MISSION
The Communication Department at Woodbury 
University teaches students to become critical thinkers 
trained in strategic communication and media studies, 
as well as the integration of theory with practice. 
The program fosters a passion for creative inquiry, 
an awareness of diverse cultures, and a spirit of 
collaboration with the other programs located within 
the School of Media, Culture & Design.

PROGRAM GOALS AND LEARNING OUTCOMES
Program Goal 1: Develop a Body of Knowledge
• �Students recognize and gain fluency in key concepts 

and theories in the study of media, culture, and 
communication;

• �Students are able to explain the significance of 
major moments in communication and media 
history;

• �Students apply human communication skills across 
settings, purposes, and cultures.

Program Goal 2: Practice Analysis and Refine 
Communication Skills
• �Students build sound and effective critical 

arguments;
• �Students analyze communication variables in 

personal, professional, and community settings and 
propose competent communication strategies;

• �Students develop and express ideas through 
persuasive written, oral, and visual communication;
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• �Students apply disciplinary vocabulary toward 
analysis, interpretation, evaluation, and production 
of communication and media texts.

Program Goal 3: Produce Quality Research
• �Students formulate pertinent research questions 

and apply appropriate methodologies;
• �Students evaluate and use suitable reference 

materials;
• �Students employ proper citation methods.

Program Goal 4: Communicate Within and Across 
Communities and Cultures
• �Students discover and consider the needs, interests, 

and values of diverse cultures, audiences, and 
communities;

• �Students recognize, critically reflect upon, and 
advocate for the legal, ethical, personal, and social 
responsibilities of communicators across diverse 
contexts.

Curriculum Summary
COMMUNICATION MAJOR CURRICULUM (2017–18)
Bachelor of Arts (BA) 
	 Units
Major (M) 	 53
General Education/Integrative Learning (GE) 	 49
Unrestricted electives (UE)	  18
Minimum semester hours required	 120

FIRST YEAR
Fall Semester

COMM 
100 

Intro to Media Studies 3 M

COMM 
120

Public Speaking 3 GE

WRIT 111 Academic Writing I 3 GE

INDS 1__ Interdisciplinary Core 3 GE

_________ Humanities Course 3 GE

Spring Semester

COMM 
101

Communication Advocacy 3 M

COMM 
102

Principles of Human 
Communication

3 M

WRIT 112 Academic Writing II 3 GE

LSCI 105 Information
Theory & Practice

1 GE

_______ Social Science Course 3 GE

_______ Unrestricted Elective 3 UE

SECOND YEAR
Fall Semester

COMM 
230

Research Methods 3 M

COMM 
237

Media & Identity 3 M

COMM 2__ Communication Foundation 
Elective

3 M

ENVT 220       Environmental Studies 3 GE

PSYC 200 Introduction to Psychology 3 GE

Spring Semester

COMM 215 Media History 3 M

COMM 235 Media Ethics 3 GE

COMM 2__ Comm Foundation Elective 3 M

MATH 2__ College Level Math 3 GE

ARTH 2__ Art History 3 GE

THIRD YEAR
Fall Semester

COMM 323 Cultural Studies 3 M

COMM 3__ Communication Focus Elective 3 M

COMM 360 Media Professions 2 M

INDS 3__ Transdisciplinary Seminar 3 GE

________ Unrestricted elective 3 UE

Spring Semester

COMM 310 Argumentation 3 M

COMM 3__ Communication Focus Elective 3 M

COMM 335 Media & Social Change 3 GE

COMM 490 Internship 3 M

________ 300-Level GE Elective 3 GE

FOURTH YEAR
Fall Semester

COMM 
400

Philosophy of Communication
3 M

COMM 3__ Communication Focus Elective 3 M

________ Natural Science w/Lab 3 GE

_________ Unrestricted Elective 3 UE

_________ Unrestricted Elective 3 UE
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Spring Semester

COMM 485 Senior Seminar 3 M

COMM 3__ Communication Focus Elective 3 M

_________ GE Elective 3 GE

_________ Unrestricted Elective 3 UE

_________ Unrestricted Elective 3 UE

LIST OF ALL COURSES IN MAJOR COURSE OF STUDY:
I. Required Courses (a.k.a. Communication Core courses)

COMM 100 Intro to Media Studies 3 units

COMM 101 Communication Advocacy	  3 units

COMM 102 Principles of Human 
Communication 3 units

COMM 215 Media History 3 units

COMM 230 Research Methods 3 units

COMM 237 Media & Identity 3 units

COMM 310 Argumentation 3 units

COMM 323 Cultural Studies 3 units

COMM 360 Media Professions 2 units

COMM 400 Philosophy of Communication 3 units

COMM 485 Senior Seminar 3 units

COMM 490 Internship 3 units

II. Lower-Division Major Electives  
(a.k.a. Foundation Electives) 
(Choose two):
Note: the department will offer two of these courses 
each semester

COMM 204 Public Relations 3 units

COMM 209 Advertising 3 units

COMM 210 Interpersonal Communication 3 units

COMM 212 Intercultural Communication 3 units

COMM 225 Writing for Media 3 units

COMM 222 Film Studies 3 units

COMM 226 Television Studies 3 units

COMM 
2715

Journalism and Society
3 units

III. Upper-Division Major Electives  
(a.k.a. Focus Electives) 
Choose 4 (3 from your focus area):
Note: the department will offer 2-4 of these courses 
(from section III) each semester

Strategic Communication Focus:

COMM 305 Media, Self, and Society 3 units

COMM 307 Rhetorical Theory 3 units

COMM 330 Social Media 3 units

COMM 
3741

Women and Rhetoric
3 units

COMM 
3762

Media Entrepreneurship
3 units

Media Studies Focus:

COMM 327 Gender and Communication 3 units

COMM 341 Film Genres 3 units

COMM 342 Film Noir 3 units

COMM 350 World Cinema 3 units

COMM 
3746

Avant-Garde Film
3 units

COMM 337 Surveillance and Culture    3 units

COMM 338 History of Documentary 3 units

COMM 
3777

Stars and Celebrity 
3 units

COMM 
3747

Media Scandal on Film
3 units

COMM 
3779 

Media Authorship
3 units

COMM 
3782

The History of Hollywood 
3 units

COMM 
4700

Senior Writing Seminar
3 units

Courses that span both Strategic Communication 
and Media Studies

COMM 314 Digital Journalism 3 units

COMM 336 The Art of the Pitch 3 units

COMM 370 Special Topics in 
Communication 3 units

COMM 
3740

Media and Globalization
3 units

COMM 
3748

Power of Photography    
3 units
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Note: Other courses may occasionally be added and 
run as topics courses. Public Speaking, Media Ethics, 
and Media & Social Change are regularly offered by 
the Communication Department, but these are GE 
courses, and are thus not listed here as part of the 
core curriculum.

ASSESSMENT PROCESS
Student performance and attainment in 
Communication is evaluated systemically throughout 
the program via ongoing assessment strategies 
that involve Cornerstone, Milestone 1 and 2, and 
Capstone levels. Each year, the department specifies 
key areas for measured assessment of student 
learning outcomes that involve not only programmatic 
outcomes, but also core competencies and 
institutional outcomes. The five core competencies 
include Oral Communication, Written Communication, 
Information Literacy, Quantitative Reasoning, and 
Critical Thinking. Institutional learning outcomes 
include Design Thinking, Civic Engagement, 
Transdisciplinarity, and Entrepreneurship. The 
processes provide a vehicle to assure program 
quality and promote continuous improvement in the 
effectiveness of teaching, the improvement of student 
work, and the design of the curriculum.

CAPSTONE COURSE
A senior seminar capstone class is taken in the final 
semester of the major course of study. In this class, 
students undertake extensive research and produce a 
major research paper or original project appropriate 
to the field of communication. Under the guidance of 
the faculty instructor, students choose and develop 
a research or creative project in line with their own 
individual interests.

SPECIAL LEARNING OPPORTUNITIES/
REQUIREMENTS
The department provides excellent opportunities for 
students to gain industry-related field experience 
in the local creative economy. It also encourages 
study away through partnerships with international 
universities and summer course options.

• �Work Experience/Internship  
Students majoring in Communication are required 
to complete 120 hours of internship or field 
experience. There are many internship opportunities 
in the local area connected to the region’s media, 
culture, and design industries. Internships give 
students practical experience and critical insight 
into career opportunities.

• �Professional Communication Associations 
Students are encouraged to become members of 
the National Communication Association (NCA) and 
Western States Communication Association (WSCA) 
as part of their course of study. Students graduating 
with a GPA of 3.5 or higher are eligible to join 
Lambda Pi Eta, the NCA’s Honor Society.

• �Student Associations 
The department supports the activities of the 
Communication Club as well as the 7500 Club, 
which supports Woodbury University’s student-run 
magazine, 7500. These groups promote academic 
achievement, organize events, and facilitate extra-
curricular activities. 
 
Woodbury’s Career Development Office offers a 
variety of programs, services, and resources to 
assist students in exploring careers and securing 
internships. The staff works with students 
one-on-one to develop successful internship 
search strategies and help students connect 
with employers through internship postings, 
resume collections, on- and off-campus interview 
opportunities, alumni connections, and employer 
outreach in the U.S.

Communication Minor (15 units)
Take two courses from this list of core courses:

COMM 100	 Intro to Media Studies	 3 units

COMM 101	 Communication Advocacy	 3 units

COMM 102	 Principles of Human  

Communication	 3 units

COMM 215	 Media History	 3 units

COMM 237	 Media & Identity	 3 units

Take one 200-level Communication elective:

COMM 204	 Public Relations	 3 units

COMM 209	 Advertising	 3 units

COMM 210	 Interpersonal Communication	 3 units

COMM 212	 Intercultural Communication	 3 units

COMM 225	 Writing for Media	 3 units

COMM 222	 Film Studies	 3 units

COMM 226	 Television Studies	 3 units
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Take two 300-level Communication electives:

COMM 305	 Media, Self, and Society	 3 units

COMM 307 	 Rhetorical Theory	 3 units

COMM 310 	 Argumentation	 3 units

COMM 314 	 Digital Journalism 	 3 units  

COMM 327	 Gender and Communication     	 3 units

COMM 330	 Social Media	 3 units

COMM 335	 Media and Social Change	 3 units

COMM 336	 The Art of the Pitch	 3 units

COMM 337	 Surveillance & Culture	 3 units

COMM 338	 History of Documentary	 3 units

COMM 341	 Film Genres	 3 units

COMM 342	 Film Noir	 3 units

COMM 350	 World Cinema	 3 units

COMM 370	 Special Topics in Communication	 3 units

COMM 37xx	Topics Course	 3 units

Course Descriptions

COMM 100 Intro to Media Studies
3 UNITS

This course is designed to provide an understanding 
of the dynamic interactions that exist between the 
self, media, society, and culture. It is meant to impart 
a sense of the forces guiding our involvement in this 
nexus, and the accompanying consumption of media 
products like books, TV, radio, and even toys. We will 
learn about the history of media systems directed at 
mass audiences, the major trends in effects research, 
and the general impact of the large-scale industrial 
production of culture. Lecture co-requisite WRIT 111, 
Academic Writing I.

COMM 101 Communication Advocacy	
3 UNITS

This course will introduce key approaches to the study 
of rhetoric, language, persuasion, and cultural processes 
across diverse contexts. Students will explore theories 
of advocacy, gain experience in the critical analysis of 
persuasive messages, and develop skills in creating and 
analyzing strategic communications. Lecture. 

COMM 102 Principles of Human Communication	
3 UNITS

This course provides a framework for thinking 
about how culture and society are constructed 
in our communication practices by exploring 
the technological, social, cultural, and aesthetic 
dimensions of human communication and introducing 
students to key topics in interpersonal, intercultural, 
and nonverbal communication. Lecture.

COMM 110 Creative Writing
3 UNITS

This course introduces the student to fiction writing 
with an emphasis on the short story that provides 
a foundation for writing across all disciplines. Self-
expression and experimentation will be encouraged 
within the framework of the narrative tradition. 
Mini-lectures on craft, reading assignments, writing 
exercises designed to inspire creativity and help the 
student reach his or her full potential, and thoughtful 
critiques of those exercises will guide the student 
toward planning, organizing, and completing the 
final project: a short story from five-hundred to one-
thousand five-hundred words. Students will learn how 
to submit stories for publication and will be given the 
opportunity to read in front of an audience. Lecture. 
Prerequisite: WRIT 111, Academic Writing I. 

COMM 120 Public Speaking	
3 UNITS

This course provides a study of the oral presentation 
of ideas and feelings blending contemporary 
communication theory with traditional approaches to 
public address. This course also provides experience 
in public speaking, interpersonal communication, and 
critical listening. Lecture. Prerequisite: none.

COMM 204 Public Relations
3 UNITS

This course introduces messaging strategy using a 
combination of public relations theory and practical 
application. Lecture. Prerequisite: WRIT 111, 
Academic Writing I. 

COMM 209 Advertising
3 UNITS

This course introduces students to North American 
advertising techniques. Components of advertising 
campaigns are used to illustrate these techniques in 
both successful and unsuccessful marketing efforts. 
Lecture. Prerequisite: WRIT 111, Academic Writing I. 

COMM 210 Interpersonal Communication
3 UNITS

Interpersonal communication is the most widespread 
form of human communication. This course fosters 
a dialogic view of interpersonal exchange, in which 
meaning is co-created. Throughout the semester, the 
course provides opportunities for students to improve 
interpersonal communication in their personal and 
professional lives. Lecture. Prerequisite: WRIT 111, 
Academic Writing I.
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COMM 212 Intercultural Communication
3 UNITS

This course provides inter-, intra-, and cross-
cultural analyses of processes and problems of 
communication as affected by ethnic or national 
identity; effects of differences in language, values, 
meaning, perception, and thought are examined. 
Lecture. Prerequisite: WRIT 111, Academic Writing I. 

COMM 215 Media History
3 UNITS

How do new forms of media and communication grow 
out of older forms? How do new media technologies 
alter the cultures from which they emerge? This 
course explores how major developments in media 
technologies have influenced history, and how major 
historical and social changes have reshaped media 
forms. In so doing, the course draws connections 
between the present and historically and culturally 
specific modes of communication. Through course 
readings, discussions, library research, and media 
screenings, students will engage with this living 
history and gain insight into the social implications 
of the media technologies of today. Lecture. 
Prerequisite: WRIT 111, Academic Writing I.

COMM 222 Film Studies
3 UNITS 

This class will introduce students to the study of 
film form and culture. Films can be understood 
from a number of perspectives: as technology, as 
business, as entertainment, as art, and perhaps 
most importantly, as a socio-cultural artifact that 
reflects the cultural conditions under which they are 
produced and received. To that end, this class will 
explore a wide variety of issues related to the study 
of film, including aspects of production, distribution, 
reception, film form and style, genre, and authorship. 
Lecture. Prerequisite: WRIT 111, Academic Writing I.

COMM 226 Television Studies
3 UNITS 

This course will analyze television as a medium of 
information, purveyor of mass culture, and form of 
aesthetic expression, tracing the development of 
television as both a cultural product and an industry. 
Lecture. Prerequisite: WRIT 111, Academic Writing I.

COMM 225 Writing for Media
3 UNITS

In this course, students will develop writing skills 
specific to communication and media-related fields. 

Emphasis will be placed on writing structure and 
style, the importance of revising and editing, and the 
emergence of a writer’s voice. Lecture. Prerequisite: 
WRIT 111, Academic Writing I.

COMM 230 Research Methods
3 UNITS

This course examines the complex relationship 
between the many scholarly disciplines that 
study communication and the theoretical and 
methodological divides that separate them. Students 
will acquire working knowledge of interpretive, 
historical, ethnographic, survey, and experimental 
research methods in historical context. The goal of 
the course is to help students develop tools for a 
rigorous, multi-method research practice. Lecture. 
Prerequisite: WRIT 111, Academic Writing I.

COMM 235 Media Ethics
3 UNITS

This course will explore the origins of ethical behavior 
and actions within the media by looking at both 
classical and contemporary approaches to ethical 
decision making and applying them to modern media 
practices. Students will question media behavior, 
critique media practices, and search for suggestions 
that will most positively affect both the media 
institutions and the publics with which they interact. 
Lecture. Prerequisite: WRIT 111, Academic Writing I.

COMM 237 Media & Identity
3 UNITS

This course examines the relationship between 
mediated forms of communication and the formation 
of individual and social identities, with a particular 
emphasis on identities related to race, class, gender, 
ethnicity, and sexuality. Through a combination of 
lecture, screenings, and discussion, students will 
examine the ways in which popular media serves 
to construct, maintain, reproduce and/or challenge 
patterns of representation that shape our social 
and cultural understanding of identity. Lecture. 
Prerequisites: WRIT 112, Academic Writing II; and 
LSCI 105, Information Theory and Practice or LSCI 
106, Information Sources for Architecture and  
Interior Architecture. 

COMM 305 Media, Self, and Society
3 UNITS

This course provides an exploration of the 
techniques used in propaganda and the persuasive 
communication strategies that convert ideas into 
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ideologies. These techniques and strategies are 
illustrated in several ways, including marketing 
campaigns, artistic efforts, and wartime propaganda. 
Lecture. Prerequisites: LSCI 105, Information Theory 
and Practice or LSCI 106, Information Sources for 
Architecture and Interior Architecture; WRIT 112, 
Academic Writing II; and COMM 100, Intro to  
Media Studies. 

COMM 307 Rhetorical Theory
3 UNITS

This course surveys major classical and neoclassical 
treatises on rhetoric. Works include those of Plato, 
Aristotle, Cicero, Quintilian, St. Augustine, Blair, 
Burke, Whately, Toulmin, Campbell, Habermas, and 
other leading theoreticians. New units might look at 
African, Asian, and feminist approaches to rhetoric. 
Lecture. Prerequisites: LSCI 105, Information Theory 
and Practice or LSCI 106, Information Sources in 
Architecture and Interior Architecture; WRIT 112, 
Academic Writing II.

COMM 310 Argumentation 
3 UNITS

This course focuses on the theory and practice of 
argumentation, with an emphasis on developing skills 
in argumentation and applying those skills to real 
world problems. Students will study a range of topics 
in argumentation theory as well as engage in argument 
in a variety of contexts. Lecture. Prerequisites: LSCI 
105, Information Theory and Practice or LSCI 106, 
Information Sources in Architecture and Interior 
Architecture; WRIT 112, Academic Writing II; and 
COMM 120, Public Speaking.

COMM 314 Digital Journalism
3 UNITS 

This course develops writing, editing, reporting, 
design, production, and public relations skills through 
work on the Woodbury student digital magazine, 
7500. Lecture. Prerequisites: WRIT 112, Academic 
Writing II; LSCI 105, Information Theory and Practice 
or LSCI 106, Information Sources in Architecture or 
Interior Architecture.
 
COMM 323 Cultural Studies
3 UNITS

Cultural Studies is an academic discipline devoted 
to understanding and reading the world around us, 
particularly those elements we define as “culture.” 
In this class, we will examine some of the different 
theories and theorists that make up the field of 
Cultural Studies, as well as various methods used 

to decode the objects and ideas that surround us. 
Lecture. Prerequisites: LSCI 105, Information Theory 
and Practice or LSCI 106, Information Sources in 
Architecture and Interior Architecture; and WRIT 112, 
Academic Writing II. 

COMM 327 Gender and Communication
3 UNITS

How does culture construct gender? How are 
femininity, masculinity, and a spectrum of gender 
identities shaped by cultural and social images, 
practices, and values? How have images of gender 
changed over time? This is a gender studies course 
that draws from media studies and communication 
methodologies. In this course, we will examine 
the social construction of gender in contemporary 
American culture. We will draw upon various 
theoretical approaches to gender, and we will look 
at a number of case studies that demonstrate how 
femininity and masculinity are constructed, disputed, 
and debated in our culture today. We will examine 
the visual presentation of female and male bodies in 
media, how the media represents sexuality, and how 
celebrities serve to mobilize and manage spectator 
desire. Lecture. Prerequisites: LSCI 105, Information 
Theory and Practice or LSCI 106, Information Sources 
in Architecture or Interior Architecture; and WRIT 112, 
Academic Writing II.

COMM 330 Social Media
3 UNITS

This course looks at the channels of communication 
that make up the social media space, focusing 
specifically on how media technologies figure into 
practices of everyday life and the construction 
of social relationships and identities. Lecture. 
Prerequisites: LSCI 105, Information Theory and 
Practice or LSCI 106, Information Sources in 
Architecture and Interior Architecture; and WRIT 112, 
Academic Writing II.

COMM 335 Media and Social Change
3 UNITS

This course examines the relationship between media 
and social justice, first by exploring the theoretical/
historical foundations of these connections, and 
then by putting theory into practice through media-
production projects. Since media representation 
structures cultural meanings, it inevitably creates 
social change. In this course, we explore why and 
how this change occurs, and then learn how to 
harness the power of media to create positive 
transformation towards social justice. Working in 
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groups of 4-6, students develop media-production 
projects designed to create social change within 
specific areas of interest. Lecture. Prerequisites: 
LSCI 105, Information Theory and Practice or LSCI 
106, Information Sources in Architecture and Interior 
Architecture; and WRIT 112, Academic Writing II.

COMM 336 The Art of the Pitch
3 UNITS

This course helps students become more persuasive 
speakers. It offers a history and context of the pitch 
process and documents the multiple formats of 
pitching across the design and business disciplines. 
Students also develop the analytical and critical tools 
necessary to evaluate the pitches of other students 
from multiple majors. This course is intended for 
juniors or seniors and is preparatory for senior 
projects. Lecture. Prerequisites: WRIT 112, Academic 
Writing II; LSCI 105, Information Theory and Practice 
or LSCI 106, Information Sources in Architecture or 
Interior Architecture; COMM 120, Public Speaking.

COMM 337 Surveillance & Culture
3 UNITS

This course will introduce students to a broad range of 
political, social, and cultural applications of surveillance 
technologies in the 20th and 21st centuries, and will 
pay particular attention to the ways in which film, 
television, and new media technologies structure the 
way in which the culture of surveillance currently plays 
out in our daily lives. Lecture. Prerequisites: WRIT 
112, Academic Writing II; and LSCI 105, Information 
Theory and Practice or LSCI 106, Information Sources 
in Architecture or Interior Architecture.

COMM 338 History of Documentary
3 UNITS

This class surveys the international history of 
documentary film and video with particular emphasis 
on the relationship between nonfiction practices 
and questions of truth, knowledge, history, politics, 
and ethics. In this course, we will investigate how 
the traditional concerns of documentary theory such 
as realism, authenticity, and commitment to public 
discourse have been redefined in contemporary 
times. Lecture. Prerequisites: WRIT 112, Academic 
Writing II; and LSCI 105, Information Theory 
and Practice or LSCI 106, Information Sources in 
Architecture or Interior Architecture.

COMM 341 Film Genres
3 UNITS

This course is a theoretical and historical survey 
of film genre as a stylistic and narrative device. It 
will focus on one or more genres as a case study 
for exploring genre’s significance in the historical, 
cultural, and economic fabric of the film industry. 
Lecture. Prerequisites: LSCI 105, Information Theory 
and Practice or LSCI 106, Information Sources in 
Architecture or Interior Architecture; and WRIT 112, 
Academic Writing II.
 
COMM 342 Film Noir
3 UNITS

This course explores the origins and evolution 
of the film noir, from its literary beginnings to its 
contemporary manifestations. Students will look 
at the loosening of censorship structures that 
allowed for noir’s emergence in Hollywood, the 
politics of post-war America that gave context to 
its bleak cynicism, and its distinctive styles and 
recurring character archetypes to develop a better 
understanding of the genre’s significance within 
the history of cinema. Lecture. Prerequisites: LSCI 
105, Information Theory and Practice or LSCI 106, 
Information Sources in Architecture or Interior 
Architecture; and WRIT 112, Academic Writing II.

COMM 350 World Cinema
3 UNITS

This course offers a survey of narrative filmmaking 
outside of the United States from World War II 
through the beginning of the twenty-first century, 
focusing on various New Cinemas and other 
significant and influential film movements. The goal 
of the course is to examine the aesthetic histories 
of international filmmaking, while analyzing how 
particular film movements respond to local and global 
changes in political, social, and cultural climates over 
time. Lecture. Prerequisites: LSCI 105, Information 
Theory and Practice, or LSCI 106, Information Sources 
in Architecture and Interior Architecture; and WRIT 
112, Academic Writing II.

COMM 360 Media Professions
2 UNITS 

This course provides a window into various fields 
related to communication and media studies, and 
gives students the chance to examine future career 
options. Through guest speakers, field trips, analyses 
of media industries, and completion of student 
projects, students will gain a better understanding of 
the career opportunities and internship possibilities 
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available to them. Lecture. Prerequisites: WRIT 112, 
Academic Writing II; COMM 100, Intro to Media 
Studies; and LSCI 105, Information Theory  
and Practice.

COMM 370 Special Topics in Communication
3 UNITS 

This is a seminar devoted to selected topics of special 
interest to students and faculty. Lecture. Prerequisites: 
LSCI 105, Information Theory and Practice, or LSCI 
106, Information Sources in Architecture and Interior 
Architecture; WRIT 112, Academic Writing II; and 
COMM 100, Intro to Media Studies. No lab costs.

COMM 3779 Media Authorship
3 UNITS

What does it mean to be an “author” in the 
creative industries? How are artistic reputations 
constructed and understood? This course examines 
the complications of film authorship by studying 
the style, themes, and development of one or 
more film directors. Lecture. Prerequisites: LSCI 
105, Information Theory and Practice or LSCI 106, 
Information Sources in Architecture or Interior 
Architecture; and WRIT 112, Academic Writing II.

COMM 400 Philosophy of Communication
3 UNITS 

This course introduces students to some of 
the philosophical issues involved in human 
communication. Topics will include: the analysis of 
different types of communication (interpersonal, 
electronic, mass, etc.); the relationship between 
communication and identity; the connection between 
communication and politics; the nature of language; 
and the role that symbols play in communication. 
These topics will guide discussions aimed at 
investigating the role of communication in larger 
philosophical issues, such as existential notions 
of being, and the production and dissemination 
of knowledge. Lecture. Prerequisites: LSCI 105, 
Information Theory and Practice or LSCI 106, 
Information Sources in Architecture or Interior 
Architecture; WRIT 112, Academic Writing II; and 
COMM 100, Intro to Media Studies, or COMM 120, 
Public Speaking.

COMM 450 Collaborative Seminar
3 UNITS 

These advanced special topics seminars seek to 
address the changing nature of communication 
processes in relation to a single grand theme. 

Previous offerings included themes related to the 
future, the global context, and the virtual world. 
Collaborative Seminar may be taken twice for credit in 
the major. Lecture. Prerequisites: WRIT 112, Academic 
Writing II; and COMM 307, Rhetorical Theory.  
No lab costs.

COMM 460 Critical Studies in Communication
3 UNITS

In this writing-intensive course, students gain a 
thorough understanding of the critical-studies 
approach in communication. Students examine media 
texts and other forms of communication through the 
lens of current critical and cultural theory. To do so, 
extensive use is made of the collection of important 
journal articles housed in the media research 
room of the library. Successful completion of the 
course satisfies the departmental requirement for a 
comprehensive exam. Lecture. Prerequisites: WRIT 
112, Academic Writing II; COMM 307, Rhetorical 
Theory; and COMM 312, Communication and Culture.

COMM 485 Senior Seminar
3 UNITS

This class is a capstone for students in the 
Communication major. Students will engage in 
extensive research and produce a major research 
paper or original project appropriate to the field of 
communication. Lecture. Prerequisite: Senior status.

COMM 490 Communication Internship
3 UNITS

Students participate in an on-the-job practicum in 
commercial settings in media, design, entertainment, 
and marketing. Work experience is complemented 
by academic requirements specified in a contract 
with the faculty advisor. Prerequisite: Communication 
majors only.
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STRATEGIC PRINCIPLES
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Design Foundation 
Doug Post, MFA, Department Coordinator

The primary objective of the Design Foundation 
program is to assist students in gaining a visual 
literacy and practical knowledge of basic methods 
and techniques common to all art and design 
disciplines. Students are encouraged to develop 
individual creative design concepts and gain critical-
thinking skills that can be applied to all intellectual 
endeavors. Through a multidisciplinary studio 
experience, students learn to develop a commitment 
to process, focus, and time management, which will 
aid them in the completion of successful projects.

MISSION
Design Foundation is an interdisciplinary program 
for entry-level students in the departments of 
Animation, Fashion Design, Filmmaking, Game Art 
& Design, Graphic Design, and Interior Architecture 
that introduces them to principles and processes 
shared across the arts, design, and media disciplines, 
providing them with a foundation of study and skills 
to apply to their education and eventual careers 
within specific design disciplines.

PROGRAM LEARNING OUTCOMES
• �Students will master basic art and design skills and 

methods that can be further developed within their 
majors.

• �Students will gain the ability to bring critical-
thinking skills and creative, innovative solutions 
to art and design problems and to effectively 
communicate ideas through visual and verbal 
presentations and writing.

• �Students will gain a broad visual and intellectual 
context for the application of art and design to a 
specific discipline as well as an appreciation for the 
arts as part of a lifelong process of learning.

LAB FEES
Some courses require a lab fee, which is applied to 
instructional supplies utilized in the studio. Specific 
fees are outlined in the Fee section of the catalog.

Curriculum Summary
The five core Design Foundation courses are 
embedded in the curricula of the design and 
media majors and support and parallel the major-
specific foundational courses. Typically, the Design 

Foundation courses are required in the first, second 
or third semesters. They are: FOUN 101, Beginning 
Drawing; FOUN 102, Design and Composition; FOUN 
104, Drawing Concepts and Composition; FOUN 
105, Introduction to Figure Drawing; and FOUN 106, 
Color Theory and Interaction. The objective is to 
provide an introduction to basic drawing skills, color 
theory, and the elements and principles of design 
and composition, through study and applied practice 
within a broad context of art, design, and media.

COURSE PROCESS
The Design Foundation coordinator and faculty 
members develop the curriculum, which specifies 
the content, sequence of learning, and expected 
outcomes for each of the foundation courses. 
All students receive the same course outline and 
syllabus to ensure a consistent approach to content 
and achievement outcomes. Instructors develop 
individual approaches to projects addressing basic 
course content and design process requirements. 
Each term, the Design Foundation coordinator 
and other members of the faculty review, revise, 
and develop the course requirements and overall 
objectives of the program.

Design Foundation course progress focuses on basic 
instructional requirements. Lectures that explain 
a project’s process, the historical context, and its 
relevance to art, design, and media are accompanied 
by demonstrations and presentations of previous 
student and/or professional examples. Small studio 
classes of up to sixteen students ensure that each 
student receives individual attention from the 
instructor in every class meeting.

COMMUNICATION
The primary objectives are to assist students as they 
explore design and drawing problems, develop 
innovative concepts, achieve an optimum level of 
technical skill, and communicate individual ideas. The 
studio instruction process helps students develop 
their visual, verbal, and written vocabulary through 
initial project research, design development, and 
presentation of completed projects.

A series of bi-weekly projects is generally scheduled 
for each course, providing a sequential learning 
experience for beginning students. Assignments are 
problem-based with specifically stated requirements 
and restraints. They begin with basic principles 
and progress to more complex problems requiring 
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increasingly competent concepts and skills. Media is 
varied to give students opportunities to expand  
their design methods and technical skills, and to  
see different potential approaches for completing  
a project.

ASSESSMENT PROCESS
Student Assessment
Emphasis is on in-studio design and drawing 
development with individual assistance given to each 
student by the instructor. Assignments are critiqued 
one-on-one with the instructor during studio sessions 
as well as during in-group discussions. Completed 
design projects are presented and informally 
evaluated by the instructor and students. Drawing 
assignments are discussed informally during class. 
Final projects in all courses are presented for a final 
review. Faculty jurors are invited to final presentation 
reviews.

A midterm quiz is given on general terminology 
and vocabulary. Students receive a detailed, written 
evaluation and are graded on a percentage basis 
for each assignment. Each instructor develops his/
her own assignment evaluation forms based on 
common course learning outcomes and criteria. 
Evaluations assess process and execution, including 
design concept and development, skill achievement 
in the use of methods and materials, verbal and visual 
presentation, and class engagement. The final course 
grade is determined based on a percentage of the 
cumulative evaluations. At any point during the term, 
a student can compute their grade average to assess 
their work in progress.

Assessment takes into consideration class attendance 
and participation, which is explained in each course 
syllabus. Students are apprised of any problems 
promptly by the instructor and referred, in writing,  
to the Office of Student Affairs for counseling.

Faculty Assessment
In addition to receiving student evaluations each 
term, faculty members meet as a group with the 
coordinator at least once per term for each course 
they teach to present student projects, discuss 
the progress of students and the effectiveness of 
their comparative teaching methods, and to make 
recommendations for improvements in the program. 
The Design Foundation coordinator also visits classes 
and meets with individual faculty members on an as-
needed basis each term.

Department Assessment
Faculty members from the various design and media 
disciplines are invited to participate in the Design 
Foundation Final Reviews each semester, and in a 
program review once each year. Additionally, the 
faculty assesses students in their courses with a 
rubric of course learning outcomes. Each course is 
assessed this way every two years with the design 
and color courses alternating years with the three 
drawing courses. The results of these assessments 
are compiled and analyzed by the Design Foundation 
coordinator and turned in to the School Assessment 
director.

Course Descriptions

FOUN 101 BEGINNING DRAWING
3 UNITS

This is a fundamental course in freehand observational 
drawing. Various media and methods are introduced 
to develop perceptual and technical drawing skills. 
Through in-class projects and outside sketchbook 
practice, students study line, shape, form, proportion, 
perspective, and tone with an emphasis on spatial 
relationships and the effects of light on form. Drawing 
and composition are also studied as an opportunity 
to express conceptual content in individual design 
processes. Studio. Prerequisite: none.

FOUN 102 DESIGN AND COMPOSITION
3 UNITS

This course introduces students to the elements 
and principles of design and to the processes of 
design thinking. Formal visual properties of line, 
shape, form, pattern, value, texture, and sequence 
are studied in their relationship to content and 
compositional organizing systems. Studio exercises 
using various media explore concepts of balance, 
harmony, repetition, rhythm, scale, and time in 
two-, three-, and four-dimensional organizations. 
Emphasis is placed on developing creative design 
concepts, gaining practical problem-solving skills, and 
communicating project solutions visually and verbally. 
Examples of historical and professional art and design 
are presented so that students may recognize their 
influence on contemporary design and to relate their 
own design efforts to a larger cultural context. Studio. 
Prerequisite: none.
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FOUN 103 COLOR AND COMPOSITION
3 UNITS 

This course continues the exploration of design and 
composition, introducing more complex problems 
with an emphasis on studying the properties and 
interactions of color. Studio. Prerequisite: FOUN 102, 
Design and Composition (recommended).

FOUN 104 DRAWING CONCEPTS AND 
COMPOSITION	 3 UNITS

This course builds on the direct observational drawing 
skills gained in FOUN 101, Beginning Drawing. Color 
media and a variety of subjects, including life models 
and exterior environments, are explored through 
in-class projects and outside sketchbook practice. 
Emphases are placed on developing individual 
expressive sketch techniques, bringing a point of view 
to the drawing experience, and realizing the visionary 
opportunities for drawing in the innovative practice 
of art and design processes. The work of professional 
artists and designers is studied to provide additional 
context for this investigation. Studio. Prerequisite: 
FOUN 101, Beginning Drawing. (FOUN 105, 
Introduction to Figure Drawing, may be exchanged 
with FOUN 104 as a FOUN requirement except in the 
case of Animation majors, who are required to take 
FOUN 104).

FOUN 105 INTRODUCTION TO FIGURE DRAWING 
3 UNITS

Building on the observational drawing skills and 
methods gained in FOUN 101, Beginning Drawing, 
students in this course gain a practical understanding 
of the rhythms, proportions, movement, character, 
and anatomical structure of the human form. Through 
in-class study and outside sketchbook practice, 
additional emphasis is placed on developing the 
ability to visualize and adapt the human form for use 
in design and related disciplines. Studio. Prerequisite: 
FOUN 101, Beginning Drawing (recommended) 
(FOUN 104, Drawing Concepts and Composition 
may be exchanged with FOUN 105 as a FOUN 
requirement except in the case of Animation majors, 
who are required to take FOUN 104).

FOUN 106 COLOR THEORY AND INTERACTION
3 UNITS

This course investigates the principles, properties, 
and interactions of color as well as the cultural and 
psychological implications of color across disciplines. 
A variety of media and sources are introduced 
through weekly exercises. Students will develop 
a working knowledge of additive and subtractive 
color systems, color mixing, and approaches to color 
harmony, as well as an understanding of practical 
issues such as color matching, correction, and 
forecasting. Design thinking as it applies to visual 
communication is also considered in this course as 
an agent for mindfulness and engagement. Studio. 
Prerequisite: FOUN 102, Design and Composition 
(recommended).














































































































































































































































































































































































