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Accreditation

Woodbury University is accredited by the Senior
Commission of the Western Association of Schools
and Colleges (WASC: 985 Atlantic Avenue, Suite 100;
Alameda, CA 94501; 510-748-9001) and is approved by
the Postsecondary Commission, California Department
of Education. WASC granted Woodbury its original
regional accreditation in 1961. In 1994, the National
Architectural Accrediting Board (NAAB) accredited
the Architecture program. The NAAB 2009 Conditions
for Accreditation may be found at the NAAB website:
http://www.naab.org/accreditation/2009_Conditions.
aspx. The School of Business received its accreditation
from the Association of Collegiate Business Schools
and Programs (ACBSP) in spring of 1991 and from

the Association to Advance Collegiate Schools of
Business (AACSB) in spring, 2014. In 1991, FIDER (now
known as the Council for Interior Design Accredita-
tion) accredited the Interior Architecture program. In
2008, the university’s programs in Animation, Fashion
Design, Graphic Design, and Interior Architecture re-
ceived accreditation from the National Association of
Schools of Art and Design (NASAD). In 2011, Filmmak-
ing received plan approval from NASAD and will be
considered for full accreditation approval once it has
graduated its first class. In 2012, Game Art & Design
received plan approval from NASAD.

Veterans Administration

Woodbury University degree programs are ap-
proved for Veterans Administration educational
funding benefits under Title Number 38 of the U.S.
Code. Veterans and dependents are required to
comply with Veterans Administration regulations
under sections 21.4135, 21.4235 and 21.4277 in
regard to required class attendance and acceptable
academic progress.
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Nondiscrimination Policy

Woodbury University is committed to providing an
environment that is free of any form of discrimi-
nation or harassment based upon an individual’s
race, color, religion, sex, gender identity, pregnancy,
national origin, ancestry, citizenship status, age,
marital status, physical disability, mental disability,
medical condition, sexual orientation, military or
veteran status, genetic information, or any other
characteristic protected by applicable state or fed-
eral law, so that all members of the community are
treated at all times with dignity and respect. It is the
university’s policy, therefore, to prohibit all forms of
such discrimination or harassment among university
faculty, students, staff, and administration.

Disclaimer Statement

Woodbury University reserves the right to modify
location and policy and adjust requirements and
standards as described in this publication at any
time and without prior written notice.

Effective Handbook Dates
This handbook is in effect from Fall semester, 2014
through Summer Session, 2015.

Curricular Changes

Courses listed in this handbook are subject to
changes initiated by departments or programs
approved by the Curriculum Committee, the Faculty
Association, and the Office of Academic Affairs.
Changes in curriculum for the ensuing year are pub-
lished in the handbook supplement or in the next
academic year’s catalog.
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Locale

The main campus of Woodbury University is locat-
ed at 7500 Glenoaks Boulevard in Burbank, Cali-
fornia, 91504, adjacent to the City of Los Angeles,
about an eighteen-minute drive from downtown
Los Angeles. The twenty-two acre campus is at the
foot of the Verdugo Hills, just east of the Burbank
Airport, with easy access from the Golden State
Freeway (I-5) from the Buena Vista Street exit.
Woodbury University’s San Diego campus is at 2212
Main Street, San Diego, California, where it cur-
rently offers a five-year BArch program, a profes-
sional MArch, and two post-professional master’s
degrees in architecture. See School of Architecture
and the Graduate Bulletin for more information.
Additional off-campus sites are located in Holly-
wood, Glendale, Beverly Hills, and at the Los Ange-
les County Sheriff's Headquarters.
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WOODBURY UNIVERSITY

7500 N. Glenoaks Blvd. Burbank, CA 91504
MAIN CAMPUS MAP 818.767.0888 = woodbury.edu

Academic Affairs

Kirkendall Conference Room 8

Admissions 2 | Kummer Business Faculty Center 19
Ahmanson Main Space 22 | Los Angeles Times Library 20
Alumni Quad 24 | Malburg Atrium 19
Alumni Gallery 22 | Marketing & Enrollment 3
ASG House/Pool 10 | Miller Hall 3
Bookstore 8 | Naidorf Hall 23
Bowman Conference Room 19 | Nan Rae Gallery 4
Business Office 3 | New Woody's, The (Cafe) 5
Cabrini Hall 6 | Nielsen Conference Room 18
Career Services 17 | North Hall 12
Central Services 16 | Office of the President 2
Chandler Dean's Suite 19 | Parking P1-P5
Counseling Services 17 | Physical Plant Operations 15
Design Center 1 | Powell Gallery n
Development & Alumni Relations 2 | Ralph M. Parsons Studio 22
Enkeboll Courtyard 20 | Registrar 3
Entertainment Media 13 | Saffell Board Room 2
Faculty Annex 7 | School of Architecture 21-23
Faculty Annex Conference Room 7 | School of Architecture Offices 18
Financial Aid 3 | School of Business 9
Fletcher Jones Foundation School of Media,

Auditorium 19 Culture & Design Offices 18
Health Services 17 | Shipping and Receiving 16 NORTH
Hensel Hall 2 | South Hall 9
Hensel Hall Conference Room 2 | Student Development 17 Exwit\(I-IF:SB\Tg':T\;:thgLSJ?D EC;':;':';Z
Information & Security 1 | Tamkin Business Plaza 19 Turn left at off-ramp
Information Technology 3 | Nielsen Athletic Complex 14 Left onto Glenoaks Blvd
Institute for Transdisciplinary Wedge Gallery 21

FWY |-5 SOUTHBOUND

Studies Offices 18 | West Annex 25 Exit I-5 Hollywood Way
Judith Tamkin Fashion Gallery 6 | Whitten Student Center 17 Turn left at off-ramp
Julius Shulman Institute 22 | Writing Center 17 Right onto Glenoaks Blvd
Isaacs Facultv Center 18
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President’s Message
Welcome to Woodbury University.

We believe this is a special place of learning. Be-
cause knowledge must be accompanied by under-
standing, we have designed Woodbury's programs
to enable you to develop that understanding and
apply it in the world. Our faculty and staff are
committed to helping you become an innovative
leader who will, in turn, help your communities to
flourish.

We believe education occurs through memorable
experiences inside and outside of the classroom.
These experiences will build your character, and
enable you to create connections and forge friend-
ships that will last a lifetime.

We believe in the power of the Woodbury commu-
nity. Woodbury students are hardworking, motivat-
ed, and successful. Since 1884, Woodbury students
like you have been taught by our accomplished
faculty members, supported by our educational
staff, and befriended by fellow students and alum-
ni. Your education is a joint venture between you
and your professors, and aided by the Woodbury
community.

We are delighted to have you here. | look forward
to the year ahead together.

Sincerely,
Dr. Luis Maria R. Calingo
President

2014-2015 Course Catalog
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The Academic
Journey

Preface: How to Use this Book

This book is unlike any other college catalog or
course bulletin; while colleges and universities gen-
erally believe that the fostering of student learning
is their central activity, we believe that fostering
learning should be at the core of every university
action and communication, including this book.

That is why it is a guide and handbook to learning
that lays open the experiences and the resources
that we will bring to bear in helping you learn. It is
also a practical guide to those supporting process-
es, such as registration and conduct, and it offers
a glimpse of the community in which learning at
Woodbury takes place.

This book should give you a sense of the journey
that you undertake as a student, a journey that
the community shapes and that you also create.

It will tell you what you will learn, how you will
learn, how you and others will know that you have
learned, and why that makes a difference.

The Purpose of Education:

To Transform

Learning at the university helps students create
new knowledge to shape the world of the future.
At Woodbury, education is built on the idea of per-
sonal transformation that can transform others. Our
job is to help our students make a difference in all
that they do — in their classes, on the campus, and
in their communities.

MISSION STATEMENT

Core Purpose

Woodbury University empowers people to do ex-
traordinary things. We transform students into lib-
erally educated professionals and socially responsi-
ble citizens by integrating transdisciplinarity, design

thinking, entrepreneurship, and civic engagement
into all programs. We achieve academic excellence
by creating external partnerships, implementing
effective internal processes, and ensuring quality in
all programs and services.

Our Contribution to Society

Successful Woodbury graduates are ambassadors
for the university. They are innovative leaders who
help individuals and communities flourish. They
are known for being strong communicators, ethical
thinkers, and creative problem-solvers with a deep
commitment to sustainability and social justice.
They are knowledgeable in their disciplines and ea-
ger for collaboration and continuous learning. They
integrate professional skills with global citizenship,
entrepreneurial energy, and intellectual curiosity.
Woodbury graduates make a difference.

Vision

By 2025, our distinctive ability to integrate transdis-
ciplinarity, design thinking, entrepreneurship, and
civic engagement in education and scholarship will
have secured us a place among the Top 100 region-
al universities in the United States.

Our Values

e Community

e Integrity

¢ Professionalism
e Aspiration

o Agility

FOUR PILLARS

The members of the Woodbury community have
identified Four Pillars that articulate more precisely
what is necessary for the university to achieve its
mission:
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Design Thinking
Creating impactful solutions by linking needs and
functions to limits and possibilities.

Transdisciplinarity
Thinking and acting holistically by bridging multiple
perspectives and practices.

Civic Engagement
Strengthening communities by actively applying
critical knowledge, skills, and values.

Entrepreneurship
Pursuing visionary opportunities to realize innova-
tive knowledge, practice, or product.

Our History

In the late nineteenth century, Los Angeles was

a dusty, rapidly growing town with a population
of approximately eleven thousand. New business
enterprises were being established and community
leaders looked forward to expansion and growth
driven by a real estate boom.

In 1884, in response to the needs of the city’s grow-
ing business community, F. C. Woodbury, an edu-
cational entrepreneur, arrived from San Francisco
and founded Woodbury Business College, as it was
initially named, in the center of the local business
community. From that storefront on North Main
Street, the historic link between Woodbury and the
economic infrastructure of Southern California had
been forged and has been maintained throughout
the history of the university.

For the first 103 years, the university was located in
central Los Angeles, moving a number of times to
accommodate the growth of the student body. In
1931, the Division of Professional Arts was estab-
lished to focus on those fields of design that are
closely allied with business. Woodbury then became
a college of Business Administration and Design. In
1937, in spite of a worldwide recession, legendary
President R. H. “Pop” Whitten led the effort to
build new facilities at 1027 Wilshire Boulevard. For
fifty years, that location served as the university's
campus, through the return of World War Il and
Korean War veterans, among thousands of other
students who were the first in their families to at-
tend college. In 1969, Woodbury introduced a grad-
uate program leading to the Master of Business
Administration (MBA). In 1974, Woodbury College

became Woodbury University and began its initial
efforts to raise money from alumni and friends. In
1982, Computer Information Systems was added as
a major, followed by Architecture in 1984. In 1985,
under the leadership of then-president Dr. Wayne
Miller, the university acquired an existing 22.4-acre
campus in Burbank, the eighty-year-old site of Villa
Cabrini Academy and later two other educational
institutions. Classes opened at these new facilities
in October, 1987 on the same day that the Whittier
earthquake shook much of Southern California.
Later that same year, the Weekend College pro-
gram for working adults was established with the
aid of grants from The Fletcher Jones Foundation
and The William Randolph Hearst Foundation.
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In 1998, the institution opened a campus in San
Diego where it offers a BArch and both professional
and post-professional master’s degrees in architec-
ture.

Our Students

Woodbury University is unique among private in-
stitutions in its diversity. Woodbury University has a
129-year history of helping students of diverse gen-
der, race, ethnicity, and economic class to achieve
their dreams. Today, our student body consists of
approximately 43% White, non-Hispanic students,
33% Hispanic students, 11% Asian students, 8% in-
ternational students, and 5% African-American stu-
dents. The White, non-Hispanic students comprise
diverse populations as well, including a large and
growing number of students of Armenian heritage.
The majority of Woodbury's students are the first in
their families to go to college and a far higher per-
centage than at other colleges come from families
with limited economic means.

In serving this group of students, and in striving to
be innovative, dedicated, and socially responsible,
Woodbury's ambition is to provide intellectual and
human capital to the region’s economic sectors, to
offer opportunities to those who have the most

to contribute, to provide students a world-class
education, and to sustain a socially responsible
community that examines and tries to preserve the
important ecologies of the region’s nature, society,
and culture. Throughout its educational evolution,
Woodbury has adhered to core principles that value
ethical behavior, student empowerment, diversity,
and a rigorous professional education grounded in
the liberal arts.
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Academic Freedom

In conformity with practices in higher education
throughout the United States, Woodbury Universi-
ty faculty members have the right to express their
understanding of the facts relating to the subject
matter in a manner that the instructor deems edu-
cationally effective and professionally appropriate.
Instructors are encouraged to keep abreast of de-
velopments in their fields, and to share this knowl-
edge and understanding with their students.

It is expected that controversial matters will be
treated with fairness and good taste. Instructors
should bear in mind that theirs may be the only
viewpoint on a particular subject to which the stu-
dents are exposed, and that they should avoid bias,
aiming for presentations that are factually sound
and subject to documentation.

Faculty members have the opportunity to offer
students a model of clear thinking and fair evalua-
tion, and should consider the responsibilities placed
upon them by the fact that their approach may

become the student’s approach to value judgments.

In demeanor and appearance, it is hoped that the
instructors at Woodbury University will recognize
that they are setting a standard for professionals in
the field.

Courses of Study:

The Heart of Your Transformative Experience —

What You Will Learn, How You Will Learn, and How You
and Others Will Know

ACADEMIC PROGRAMS

Woodbury University comprises four schools: Busi-
ness; Architecture; Media, Culture & Design; and
Transdisciplinary Studies, offering undergraduate
degrees in Accounting, Marketing, Fashion Market-
ing, Management, Architecture, Interior Architec-
ture, Animation, Communication, Fashion Design,
Game Art & Design, Graphic Design, Psychology,
Filmmaking, Media Technology, Leadership, Politics
and History, and Interdisciplinary Studies; and grad-
uate degrees in Business Administration, Architec-
ture, Interior Architecture, Media for Social Justice,
and Leadership. In addition to traditional formats
for learning, Woodbury offers a number of selec-
tively chosen programs in non-traditional formats,
using cohorts and intensive formats that allow
working students to pursue a degree.

Undergraduate Degree Programs

The university offers undergraduate curricula
leading to the degrees of Bachelor of Arts (BA),
Bachelor of Fine Arts (BFA), Bachelor of Science
(BS), Bachelor of Architecture (BArch), and Bachelor
of Business Administration (BBA). The BFA requires
a minimum of 128-130 semester units of credit

and can be attained in most majors in the School of
Media, Culture & Design. The BBA degree, current-
ly offered in Business, requires a minimum of 126
semester units of credit. The BA degree requires a
minimum of 120 semester units of credit and can be
attained in Communication, Interdisciplinary Stud-
ies, Leadership, Politics and History, and Psychology.
The minimum requirement for the BArch degree is
160 semester units of credit. Most majors include an
internship or work experience. These are described
in the sections pertaining to the individual degree
programs.

School of Architecture
Architecture
Interior Architecture

School of Business
Accounting
Management
Fashion Marketing
Marketing

School of Media, Culture & Design
Animation
Communication
Fashion Design
Filmmaking
Game Art & Design
Graphic Design
Media Technology
Psychology

College of Transdisciplinary Studies
Interdisciplinary Studies
Leadership
Politics & History

Graduate Studies
Information about the various graduate
programs can be found in Woodbury's
Graduate Bulletin.

2014-2015 Course Catalog
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The Curricula: Courses of Study

If you are a student at Woodbury, you were invited
to join our community because we felt we could
provide the experiences and environment in which
you could succeed. The best learning occurs in the
right environment with the right experiences.

Classroom experiences are designed so that the fo-
cus is on you as an individual learner and your spe-
cific needs for personal growth. Those experiences
will help you attain the skills and knowledge that
are expected of all college graduates, as well as the
skills and knowledge essential in your chosen field.
Those skills and those varieties of knowledge are
formed by a sequence of experiences that ultimate-
ly outfits the student to become more independent
and creative.

Your journey has a destination, which educators call
STUDENT LEARNING OUTCOMES. That destination
shapes the journey, affecting each phase, course,
and experience. As you move along your path,

you will be able to see clearly and in measurable
terms that you are on your way to your goal. In

this handbook, you will find, with each program, a
set of student learning outcomes that will clearly
define what you will be able to do at the end of
your journey.

To reach that destination, you will need a map. The
CURRICULUM MAP shows the route of your journey
and the skills and knowledge you will accumulate
and develop at every step. The curriculum map is
used by those who teach you to ensure that each
course is focused on the journey and that you get
what you need. In this handbook, you will find
curriculum maps that show where you will encoun-
ter and master the skills and knowledge needed to
reach your goal.

The ASSESSMENT PROCESS is used to confirm that
you are prepared for the next steps, and also allows
those who guide you to address any areas in which
you might be weak, so that you can finish successful-
ly. That might mean adjusting the journey to fit your
individual needs. This may even adjust the journey
for those who travel after you, so that the experi-
ence can be increasingly successful. In this handbook,
you will find the places where your overall progress
will be assessed so that we can help you, and us, im-
prove the process of getting you to your destination.

At the end of your journey, as well as along the
way, you will see the development of what you
know and of what you can do and demonstrate to
others. These developments are called the RESULTS
OF LEARNING. From these results, others will know
that you have what it takes to make an impact in
your profession, in your life, and in your community.
In this handbook, you will find lists of the tangible
results of learning in your program.
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In addition, you will find the courses, as well as the
other experiences, such as travel study or intern-
ships, that will help to shape your transformative
journey. You will also find the names and qualifica-
tions of your guides and mentors, our faculty. You
will work closely with faculty members who take
an active interest in your success and who will find
ways to support and improve your learning.

In the final analysis, no one learns for himself or
herself alone. We all learn for others, for those who
come after us, and for those who accompany us.
Your learning will not only change the world around
you, it will also be used to help improve the journey
for others. You will already have impact simply by
blazing a trail of learning. It makes a difference that
you are learning here.

Integrative Learning and

General Education

General education describes the common knowl-
edge and skills expected of every college graduate.
Integrative Learning describes a way of construct-
ing a network of connections between and among
proficiencies/philosophies, skills, disciplines, and
dispositions. The faculty members formulate these
expectations from the vantage points of their respec-
tive disciplines and professions, as well as from their
understanding of the shifting environment in which
graduates will live and work. A common education-
al experience emerges from this ongoing appraisal
process that is designed to help students survive and
succeed once they graduate; that experience is called
Integrative Learning.

The Integrative Learning curriculum serves as a foun-
dation and elaboration for all students learning at
the university. It addresses the need for all students
to be skilled, creative, well-informed, and socially
responsible members of the community and of the
world. The goal of Integrative Learning is to create
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new forms of collaboration — across disciplinary,
school, and program lines — that lead to greater stu-
dent success through an assessment-based approach
to the design of student learning outcomes. This task
requires the collaboration of all elements within the
university. As such, all three schools and the College
of Transdisciplinary Studies have a role in providing
and sustaining the Integrative Learning curriculum,
which comprises the general education courses and
areas of study, as well as the major courses and areas
of study.

Questions concerning Integrative Learning and
general education as a whole should be directed to
the dean of the College of Transdisciplinary Stud-
ies; questions about particular aspects or programs
should be directed to the appropriate chair or coor-
dinator.

Mission

To inspire students to synthesize knowledge and
action by making simple connections among ideas
to infuse learning into new, complex situations;

to develop the intellectual habits necessary to be
involved, effective, and responsible citizens; to
understand that knowledge in all professions relies
on the successful application of numerous disciplines
and approaches to knowing; and to advance their
understanding of themselves and the world in which
they live.

Goals

Our goals are based on the educational outcomes
developed by the Association of American Colleges
and Universities. They are understood and under-
taken in light of the university’s mission and six
educational principles so that all of our students will
develop:

e strong analytical, communication, quantitative, and
informational skills, achieved and demonstrated
through learning in a range of fields, settings, and
media, and through advanced studios in one or
more areas of concentration;

¢ a deep understanding of and hands-on experi-
ence with the inquiry practices of disciplines that
explore the natural, social, and cultural realms,
achieved and demonstrated through studies that
build conceptual knowledge by engaging learners
in concepts and modes of inquiry that are basic to
the natural sciences, social sciences, humanities, and
arts;

e intercultural knowledge and collaborative con-
texts (classroom, community-based, international,
and online) that prepare students for democratic
citizenship and for work both in their local commu-
nities and in a global society;

* a proactive sense of responsibility for individual,
civic, and social choices, achieved and demonstrated
through forms of learning that connect knowledge,
skills, values, and public action, and through reflec-
tion on students’ own roles and responsibilities in
social, environmental, and civic contexts;

¢ habits of mind that foster integrative thinking and
the ability to transfer skills and knowledge from
one setting to another, achieved and demonstrated
through advanced research and/or creative projects
in which students take the primary responsibility for
framing questions, carrying out analyses, and pro-
ducing work of substantial complexity and quality.

—
=
(¢
>
o
Q
{oy,
o
3.
(g}

—
o
(=
=1
=]
@

<

Our Integrative Learning curriculum is structured to
support the development of competencies of learn-
ing and Woodbury’s Four Pillars: Civic Engagement,
Transdisciplinarity, Design Thinking, and Entrepre-
neurship. The academic worksheet provided by your
major will identify how competencies of learning
and the Four Pillars integrate into and are support-
ed within the major.

INTEGRATIVE LEARNING REQUIREMENTS

FOR GENERAL EDUCATION

Foundational Competencies

(Five lower-division courses, 13 units)

1. Students take four common courses that provide
a foundation in Communication:

COMM 120 Public Speaking
WRIT 111 Academic Writing |
WRIT 112 Academic Writing Il or
WRIT 212 Rhetoric and Design
LSCI course A 1-unit course in information theory
and practice (LSCI 105, 106, 170, or
205)
MATH 049 Elementary Algebra (Woodbury

students without college-level or AP
math credits take a math placement
test upon entry. All students are re-
quired to take or place out of MATH
149, Intermediate Algebra.)
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2. Students also take one non-verbal communica-
tion course provided within their major.

Note: If a student has already completed the equiv-
alent of Information Theory and Practice with a
“C" or higher at another institution, the student is
exempt from taking it here. The burden of proof is
on the student, who must provide the official tran-
script by the end of the student’s second semester
in residence at Woodbury.

Core Competencies

(Four lower-division courses and one

upper-division course, 15 units)

1. Students are required to take one theoretical or
applied mathematics course at the two-hundred
level. many majors specify the two-hundred level
courses their students must take.

MATH 220 Business Mathematics

MATH 251  Trigonometry with Descriptive
Geometry

2. Students will take one lower-division art history
course in support of Academic Quality. Many ma-

jors specify the course their students must take.

Art History Courses

(Fine Arts, Applied Arts [Animation, Architecture,
Fashion Design, Filmmaking, Game Art & Design,
Graphic Design, or Interior Architecture], or Music).
Complete one of the following:

ANIM 240 History of Animation

ARTH 270 Topics in Fine Arts

3. Students take one lower-division social science
course in support of core competencies. Many
majors specify the course their students must
take.
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4. Students take one lower-division course from the
broad range of liberal arts and sciences disci-
plines in support of core competencies. Many
majors specify the course their students must
take.

5. Students also take one upper-division course
(three-hundred level) from the broad range of
liberal arts and sciences disciplines in support
of core competencies. Some majors specify the
course their students must take.

Civic Engagement

(Two lower-division courses, 6 units)

1. Students take one course in ethics toward an
understanding of Civic Engagement. PHIL 210,
Ethical Systems fulfills this requirement, though
majors may require other specific ethics courses.

2. Students take one science course in Environmen-
tal Studies toward an understanding of Civic
Engagement. ENVT 220, Environmental Studies
fulfills this requirement.

Transdisciplinarity

(Two lower-division courses and one

upper-division course, 9 units)

1. Woodbury students take one Interdisciplinary
Studies core course (INDS 101, Journeys; 102,
Natures; 103, Conflicts; or 104, Knowledges) to
develop an understanding of Transdisciplinarity.

2. Students take one natural science class with a
laboratory component to further develop Trans-
disciplinarity. Some majors specify the course
their students must take.

3. Students also take one upper-division (three-hun-
dred level) interdisciplinary course to understand
and engage in Transdisciplinarity in greater
depth. Some majors specify the upper-division
interdisciplinary course their students must take.

2014-2015 Course Catalog
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Design Thinking
(Two lower-division courses)

1.

Students take one art history course to support
Design Thinking in their education. Some majors
specify the course their students must take.

. Students will also take one Design Thinking

course provided within their major.

Entrepreneurship
(One PPDV course or leadership experience, one
social science course, internship/work experience)

1

. Woodbury provides one-unit courses in Personal

and Professional Development (PPDV) to support
the development of entrepreneurship. Freshmen
are expected to take PPDV 100, Transition to
College as an introduction to integrating the
university experience. Some majors encourage
incoming transfer students to take PPDV 200,
Transition to Woodbury to acculturate to the
department’s high expectations for transfers.
Other majors require students to take any PPDV
course or serve in a recognized student leader-
ship role to fulfill this first Integrated Student
requirement.

. Students take one lower-division social science

course to develop the Entrepreneurship aspect
of your education. Some majors specify the social
science course their students must take.

. Each major specifies an internship or work ex-

perience requirement through which students
contribute to the integration of their educational
experience with personal and professional devel-
opment. Speak with your department chair for
details on what your major requires.

Below is a partial list of the Woodbury courses that

fall into the larger liberal arts and sciences cate-
gories of Art History, Humanities, Social Sciences,

Natural Sciences, and Mathematics. Speak with your

faculty advisor or department chair to determine
whether and when you need a specific course or a
course from a specific category:

Art History Courses

(Fine Arts, Applied Arts [Animation, Architecture,
Fashion Design, Filmmaking, Game Arts, Graphic
Design, or Interior Architecture], or Music).

See above under Academic Quality.

Humanities Courses

(Academic Writing, Communication, Foreign
Language, History, Interdisciplinary Studies,
Literature, or Philosophy).

WRIT 212  Rhetoric and Design

Social and Behavioral Sciences

SOC 210 Introduction to Sociology

2014-2015 Course Catalog
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Natural Sciences

BIOL 230 Biology (studio-lab course)

PHYS 243  Trig-based Physics for Architecture
(studio-lab course)

Mathematics
Foundational Competencies and Core Competencies

Note: Individual majors may have designated re-
quired courses that support integrative learning in
general education. They may also have additional
courses mandated from those in the above cate-
gories. Please refer to individual majors for spe-
cific, designated, or additional general education
requirements.

Upper-Division (300- and 400-level) Requirements:
In order to develop the goals of the Integrative
Learning curriculum at a higher level of complexity
and skill, students are required to complete two
advanced courses; one must be interdisciplinary in
nature. These courses are usually based on active
learning practices and a combination of short lec-
tures (to clarify information) and seminar discussion
(for critical analysis of the information). They often
include group projects, oral presentations, and
written assignments (essay exams, book reviews,
research papers, etc.). In these courses, so-called ob-
jective exams (multiple choice, true/false, and fill-in-
the-blank) are used sparingly, if at all. A minimum
of three separate measures of student performance
are required, but at this level, at least two of them
must be written assignments involving critical think-
ing and at least one opportunity to revise a written
assignment must be provided. Class sizes are limited
to twenty students. WRIT 112, Academic Writing

Il or WRIT 212, Rhetoric and Design; and LSCI 105,
Information Theory and Practice, or LSCI 106, Infor-
mation Sources in Architecture and Interior Archi-
tecture, or LSCI 205, Information in the Disciplines
are prerequisites for all upper division 300- and
400-level courses to help students further integrate
learning from across their education.

WRIT 312 Rhetoric and Electronic Environments

ANTH 315  Visual Anthropology

2014-2015 Course Catalog

11

—
=
(¢
>
o
Q
{oy,
o
3.
(g}

—
o
(=
=1
=]
@

<




PSYC 300 Social Psychology

PSYC 331 Advanced Statistics for the Behavioral
Sciences

URBS 331 Food and the City

For those courses of the Integrative Learning curric-
ulum that are part of degree-granting departments
(Accounting, Management, Fashion Marketing,
Marketing, Media Technology, Communication,
Animation, Architecture, Fashion Design, Filmmak-
ing, Game Arts, Graphic Design, Interdisciplinary
Studies, Interior Architecture, Interdisciplinary Stud-
ies, Politics and History, and Psychology), see the
relevant department’s pages. For all other courses
of the Integrative Learning curriculum in general
education, see below. The descriptions below also
include minors offered in Art History, Literature,
Philosophy and Urban Studies.

The School of Media, Culture, & Design administers
the programs in Anthropology and Sociology and
the Office of Student Development administers the
Personal and Professional Development program.
The College of Transdisciplinary Studies administers
all others.

PERSONAL AND PROFESSIONAL DEVELOPMENT

PPDV 100 Transition to College

Academic Proficiencies and Placement

Students are required to demonstrate the following
proficiencies or undertake course-work to achieve
the proficiency:

Writing Proficiency and Placement

The English placement test is either a timed essay
exam or a portfolio review. The timedessay exam
may place a student into WRIT 100 or WRIT 111. A
student cannot take the timed essay exam twice. In
addition, if a student places into WRIT 100, to fulfill
graduation requirements, that student must com-
plete WRIT 100, 111, and 112 (or 212, depending on
one’s major). Also, if a student is placed into WRIT
100 and disagrees with that placement, then he or
she may request a “challenge exam” during the first
week of class. If a student places into WRIT 111, to
fulfill graduation requirements, that student must
complete WRIT 111 and 112 (or 212, as noted).

Students complete the English Placement Test in
order to begin fulfilling the Academic Writing
Requirement. This requires each student to enroll in
an Academic Writing (or WRIT) course in consecu-
tive semesters, beginning with the student’s first se-
mester, until completing the entire WRIT sequence
with a grade of “C" or better in each course. If a
student enrolls in the equivalent of a WRIT course
off-campus, then the student still must complete
these courses in consecutive semesters and with a
grade of “C” or better in each course. WRIT 112

or 212 is the last course in the sequence of writ-

ing courses required for graduation. For complete
information about the English Placement Program
and the Academic Writing Requirement, contact the
chair of the Writing Department.

More details about writing can be found in this
guide under the College of Transdisciplinary Studies.

Computer Literacy

Students must demonstrate basic mastery of widely
used practical computer applications that are ap-
propriate to their disciplines. Each major program
creates both the curriculum and assessment that
assures students’ proficiency. Details are available in
this guide under each major.
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Information Literacy

Students must demonstrate a foundational level

of information literacy by the end of the first year

in residence. The information literacy requirement

may be fulfilled in one of four ways:

1. by completing LSCI 105, Information Theory and
Practice with a grade of “C" or higher;

2. by completing LSCI 106, Information Sources in
Architecture/Interior Architecture with a grade of
“C" or higher;

3. by completing LSCI 205, Information in the Disci-
plines with a grade of “C” or higher;

4. by earning a grade of “C" or higher in an equiva-
lent course at another institution.

More details about Information Literacy can be
found in this guide under the College of Transdisci-
plinary Studies.

Mathematics Placement

All students must successfully complete one or
more college-level mathematics classes. These are
Statistics, College Algebra, Business Math, Business
Statistics, and Trigonometry with Descriptive Ge-
ometry. For freshmen students, placement in these
classes or in their prerequisites (Elementary Algebra
and Intermediate Algebra) is determined by the
Math Placement Test, which is given during Student
Orientation, Advising and Registration (SOAR) each
semester. Students must take the placement exam-
ination within one semester of matriculation.

Transfer students who have completed a course
equivalent to MATH 049, Elementary Algebra within
the last year and received a grade of “C” (2.0) or
higher may be placed in MATH 149, Intermediate
Algebra. These students may enroll in a 200-level
math class if they take and pass the Mathematics
Placement Exam. Transfer students who have com-
pleted a course equivalent to MATH 149, Interme-
diate Algebra with a “C" (2.0) or better will receive
transfer credit for the course. However, these stu-
dents will be allowed to enroll in a 200-level math
course only if the equivalent course was completed
within the last two years, or if they take and pass
the Mathematics Placement Exam.

Elementary Algebra corresponds to high school
Algebra | and Intermediate Algebra corresponds to
Algebra Il. The placement test examines a student'’s
ability in both of these areas. Students are advised
to study their high school mathematics texts prior to

taking the placement examination. There are no re-
tests. Passing the Intermediate Algebra portion of
the placement test or passing Intermediate Algebra
with a grade of “C” (2.0) or higher is required to
enroll in college-level mathematics courses.

More details about Mathematics can be found in
this guide under the College of Transdisciplinary
Studies.
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School of Architecture

Norman R. Millar, MArch, AIA
Dean, School of Architecture

Ingalill Wahlroos-Ritter, MArch, AIA
Associate Dean, School of Architecture

Woodbury School of Architecture is a network of
hubs strategically sited within the larger South-
ern California megalopolis: Los Angeles, Burbank,
and San Diego. Together, these sites form a critical
infrastructure for architectural investigations. The
school’s undergraduate and graduate programs

in Architecture and Interior Architecture educate
students as entrepreneurs, architect citizens, and
cultural builders.

The School of Architecture offers a five-year
NAAB-accredited, professional Bachelor of Architec-
ture degree, a four-year CIDA- and NASAD-accredit-
ed Bachelor of Fine Arts degree in Interior Architec-
ture, a two-year and a three-year NAAB-accredited,
professional Master of Architecture degree, and a
one-year post-professional Master of Science in Ar-
chitecture degree with an emphasis in Alternative
Practice, Entrepreneurship, and Dry Lands Design
on the Los Angeles-Burbank campus. The San Diego
campus offers a five-year NAAB-accredited, profes-
sional Bachelor of Architecture degree, a two-year
and a three-year NAAB-accredited, professional
Master of Architecture degree, a one-year Master
of Science in Architecture with an emphasis in Land-
scape and Urbanism, and a one-year post-profes-
sional Master of Science in Architecture, Real Estate
Development.

Our undergraduate and graduate programs pre-
pare students to effect positive change in the built
environment, to tackle theoretical debates, and

to take on architecture as a critical practice. Our
faculty is comprised of active and prolific architects,
designers, and academics practicing in Los Angeles,
San Diego, and Tijuana. Internationally recognized
and award-winning faculty members work closely
with students, teaching the skills required to ex-
pand the limits of practice and debate the possibili-
ties of our disciplines.
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A Woodbury School of Architecture education rec-
ognizes that the design of the built environment is
a collaborative endeavor. We prepare our students
to confidently engage in local and global discourse.
Through research and writing, our students craft a
critical perspective from which to develop design
strategies. They are introduced to sustainable mate-
rials and new technologies. In addition, they learn
that design has the potential to impact the world,
to bridge culture, science, and politics, and that
with innovative design proposals, they can effect
significant policy change.

We address urgent, contemporary issues ground-
ed in reality. School of Architecture graduates are
critical thinkers and cultural communicators ready
to articulate their arguments. They shape cities
and landscapes, love the act of building, and are
prepared to employ their skills beyond traditional
practices of architecture. Knowledge of contested
landscapes, real estate development, emergent
technologies, and policymaking helps to shape the
future of design. As they enter the profession, they
are equipped to tackle new specializations and
alternative practices.
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Architecture (BArch)

Ewan Branda, Coordinator
(Burbank-Los Angeles)

Catherine Herbst, AlA, Chair
(San Diego)

The professional Architecture programs educate
students to become imaginative, entrepreneurial,
and ethical leaders in the architecture profession.
The five-year nationally accredited professional
Bachelor of Architecture (BArch) degree engages
questions about the built environment across a
wide range of topics: building and digital technol-
ogies, communication and representation, history
and theory, and design inquiry. Our goal is to train
students not only as architects, but also as citizens.
They learn to become professional architects who
are designers and cultural builders responsive to
the challenges of contemporary practice. The BArch
takes a broad-minded approach to the economic,
formal, social, technological, and urban dimensions
of architecture.

In addition to the core program, the faculty-based
initiatives of the Architecture + Civic Engagement
Center (ACE), Arid Lands Institute (ALI), and Julius
Shulman Institute (JSI) expand academic and profes-
sional possibilities. Extensive optional study-away
programs, coupled with local community outreach,
provide opportunities for students to directly en-
gage people and places. Projects address relevant
urban, community, and societal concerns.

Students become passionate, inspired shapers of
the built environment. Design studios form the
core of the architecture curriculum, with applied
knowledge from theoretical, technical, and liberal
arts study. Students gain skills in drawing, mod-
el-making, material construction, computer design
software, digital fabrication, and critical writing.
Educated to be articulate critical thinkers and
highly capable practitioners, our students regular-
ly distinguish themselves in design competitions
and by securing scholarship awards, are valued as
leaders in the workplace, and go on to attend elite
graduate schools.

Hailing from ethnically, economically, and academi-
cally varied backgrounds, our student body reflects
Southern California itself, and creates a rich atmo-
sphere of cultural diversity. Our dynamic faculty

is made up of practicing professionals and accom-
plished academics. A low student-to-faculty ratio
fosters a spirit of collaboration and community,
and, together, students and faculty share a belief in
the power of architecture to effect positive change
in the world at large.
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MISSION
woodbury : architecture : transforms

We believe in architectural education as a trans-
formative discipline.

We believe in the radical possibilities of architec-
ture’s relevance — socially, environmentally, and
formally.

We are architects and critical thinkers who pro-
duce other architects and critical thinkers.
Woodbury’s students, faculty, and graduates are
committed to architecture that is:

e intelligent — articulates a critical position;

o effective — addresses the challenges of contem-
porary life;

e beautiful — fully vested in the transformative
power of beauty.

Consistent with the university’s mission, the School
of Architecture is committed to the training and
education of articulate and innovative design
professionals. The curriculum prepares our students
to balance the need to work competitively in the
marketplace with the equally important concerns of
ethical conduct and social responsibility.

PROGRAM LEARNING OUTCOMES

Graduates of the school are expected to master
the five areas of study pertinent to all architecture
listed below.

1. Critical Thinking — Graduates of the school will
have the ability to build abstract relationships
and understand the impact of ideas based on
research and analysis of multiple cultural and
theoretical contexts.

2.Design - Graduates of the school will gain the
ability to inventively and reflectively conceive,
develop, and produce architecture.
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3.Building — Graduates of the school will under-
stand the technical aspects, systems, materials
and their role in the implementation of design.

4. Representation — Graduates of the school will use
a wide range of media to communicate design
ideas, including writing, speaking, drawing, and
model-making.

5. Professionalism — Graduates of the school will
have the ability to manage, argue, and act
legally, ethically, and critically, in society and the
environment.

BURBANK/LOS ANGELES FACILITY

7500 Glenoaks Boulevard,

Burbank/Los Angeles, CA 91504

818.252.5121

Situated on the Burbank/Los Angeles line, the
school continually draws from and responds to

the urgent and conflicting demands of the region.
The Burbank/LA facility takes full advantage of the
university's academic offerings, student support ser-
vices, comprehensive library, and residential campus
life. At the same time, it offers specialized facilities
including a wood/metal shop, materials resource
library, digital fabrication lab, computing facilities,
render farm, and twenty-four hour access to stu-
dios, including a new fifteen-thousand square-foot
architecture building.

SAN DIEGO FACILITY

2212 Main Street, San Diego, CA 92113
619.235.2900

The social, political, and environmental issues of
the San Diego area affect architectural context at
a transnational level. The San Diego facility takes
full advantage of the opportunities present in this
rapidly growing, complex, and diverse region. The
school draws from and responds to the urgent and
conflicting demands of the region. The San Diego
facility houses an architecture-only curriculum in

a complex composed of design studios with twen-
ty-four hour access, a library focused on architec-
ture, urbanism and development, lecture hall and
gallery space, classrooms, wood/metal shop, digital
fabrication lab, and computing facilities. The San
Diego Architecture Program was founded in 1998 in
collaboration with San Diego Mesa College.

WOODBURY UNIVERSITY HOLLYWOOD OUTPOST
6518 Hollywood Blvd., Los Angeles, CA 90028
Woodbury University’s Hollywood Outpost (WUHO)
is located on Hollywood Boulevard in a storefront
at the core of the historic redevelopment district.
The Hollywood Outpost serves as a resource to
both the School of Architecture and the public,
providing exhibition and event space to community
organizations such as the Los Angeles Forum for
Architecture and Urban Design and Architecture for
Humanity.
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ARCHITECTURE + CIVIC ENGAGEMENT CENTER

The center promotes civic engagement with proj-
ects for non-profit groups dedicated to social and
environmental justice. Design/build and architec-
tural design projects explore relevant societal issues
such as the Americans with Disabilities Act, architec-
ture for disadvantaged communities, and tactical
urbanism. Projects typically begin with relationships
formed between community-based organizations
and groups of students, and are developed further
with grants funding.

GRADUATE PROGRAMS IN ARCHITECTURE AND
INTERIOR ARCHITECTURE

Woodbury University offers graduate programs in
Architecture and Interior Architecture for students
with diverse undergraduate preparation. Our one-
year post-professional programs provide focused
curricula allowing students who already hold a pro-
fessional degree (NAAB-accredited BArch, MArch,
or DArch) to continue their architectural studies for
three intensive semesters, beginning in the fall and
concluding in the summer. The San Diego-based
Master of Science, Real Estate Development is led
by renowned architect/developers Ted Smith and
Jonathan Segal. The post-professional Master of
Science in Architecture at Burbank/LA offers an
emphasis in Alternative Practice, Entrepreneurship,
and Dry Lands Design. The program in San Diego
offers an emphasis in Landscape and Urbanism.

The two-year professional Master of Architecture
program is open to graduates with a four-year
pre-professional architecture degree, or with an
equivalent degree in Architectural Studies. The
three-year professional Master of Architecture
degree is for graduates with a bachelor’s degree in
any non-architecture program. Both are designed
to provide the foundation for a critical, transforma-
tive practice of architecture, and incorporate a sum-
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mer of intensive fieldwork to challenge and expand
each student’s research and design perspective.

The two-year and three-year tracks of the Master
of Interior Architecture program offer an education
in critical spatial inquiry that elevates and reinvents
the discipline of Interior Architecture by mining and
imagining human conditions in our built environ-
ment. In doing so, the program adds criticality to
the profession, cultivating scholars, academics, and
critics, while generating emerging and alternative
professions.

See the Woodbury Graduate Bulletin for details.

ACCREDITATION

The National Architectural Accrediting Board
(NAAB) accredits the Bachelor of Architecture and
Master of Architecture program at Woodbury Uni-
versity. In the United States, most state registration
boards require a degree from an accredited profes-
sional degree program as a prerequisite for licen-
sure. The National Architectural Accrediting Board,
which is the sole agency authorized to accredit

U.S. professional degree programs in Architecture,
recognizes three types of degrees: the Bachelor of
Architecture, the Master of Architecture, and the
Doctor of Architecture. A program may be granted
a six-year, three-year, or two-year term of accredi-
tation, depending on the extent of its conformance
with established educational standards.

Doctor of Architecture and Master of Architecture
degree programs may consist of a pre-professional
undergraduate degree and a professional graduate
degree that, when earned sequentially, constitute
an accredited professional education. However, the
pre-professional degree is not, by itself, recognized
as an accredited degree.

Woodbury University School of Architecture offers
the following NAAB-accredited degree programs:

BArch (160 undergraduate credits)
MArch (pre-professional degree + 63 graduate
credits or non-pre-professional degree + 93 grad-

uate credits)

The next accreditation evaluation for the profes-
sional BArch and MArch programs is in 2015.

FACULTY

Dean, School of Architecture

Norman R. Millar, AIA

MArch, University of Pennsylvania, Philadelphia
Professor
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Associate Dean, School of Architecture
Ingalill Wahlroos-Ritter, AIA

MArch, University of California, Los Angeles
Professor

Chair, School of Architecture
(Burbank/Los Angeles)

Marc Neveu

PhD, McGill University, Montreal
Associate Professor

Chair, Interior Architecture

Christoph Korner

MArch, University of California, Los Angeles
Assistant Professor

Graduate Coordinator, MArch

(Burbank/Los Angeles)

Mark Ericson

MArch, Southern California Institute of Architecture
Associate Professor

Undergraduate Coordinator, BArch
(Burbank/Los Angeles)

Ewan Branda

MArch, Cranbrook Academy of Art
Associate Professor

Chair, BArch

(San Diego)

Catherine Herbst, AIA

MArch, Montana State University
Associate Professor

Graduate Programs Coordinator, MArch & MSArch
(San Diego)

Héctor M Pérez

SMArchS, Massachusetts Institute of Technology
Visiting Faculty

Chair, MRED
Armistead Smith
BArch, University of Virginia
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FULL-TIME FACULTY

Stanley P. Bertheaud

MArch, North Carolina State University
Professor

Jeanine Centuori, AIA
MArch, Cranbrook Academy of Art
Professor

Anthony Fontenot

MArch, Southern California Institute of Architecture;
PhD, Princeton University

Associate Professor

Ed Ogosta
MArch, Harvard University
Visiting Assistant Professor

Eric W. Olsen
MArch, Harvard University
Professor

Jose Parral
MA, Architectural Association, London
Associate Professor

Marcel Sanchez-Prieto
MArch, University of California, Los Angeles
Associate Professor

Paulette Singley
PhD, Princeton University
Professor

Gerard Smulevich
MArch, University of California, Los Angeles
Professor

Maximiliano Spina
MArch, Princeton University
Associate Professor

Thomas Mark Stanley
MArch, MS Design Research, University of Michigan
Visiting Assistant Professor

Linda Taalman
BArch, The Cooper Union
Associate Professor

PARTICIPATING ADJUNCT FACULTY
Barbara Bestor, Los Angeles
MArch, Southern California Institute of Architecture

Distinguished Professor of Practice

Berenika Boberska
Diploma in Architecture,
the Bartlett School of Architecture
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Matthew C. Boomhower, San Diego
BArch, University of Tennessee

Philipp Bosshart, San Diego
MArch, Southern California Institute of Architecture,
MArchRED, Woodbury University

Miki Iwasaki, San Diego
MArch, Harvard University

Alan Loomis, Los Angeles
MArch, Southern California Institute of Architecture

Elizabeth Mahlow, Los Angeles
BS, California Polytechnic State University

Salvador Medina, San Diego
MArch, University of California, Berkeley

Louis Molina, Los Angeles
MArch, Southern California Institute of Architecture

Jay W. Nickels, Los Angeles
BArch, University of Southern California

Mark Owen, Los Angeles
MArch, University of California, Los Angeles

Christopher Puzio, San Diego
MArch, Cranbrook Academy of Art

Philip Ra, Los Angeles
MArch, Harvard University

Koje Shoraka, Los Angeles
MS, Michigan State University

Clark Stevens, Los Angeles
MArch, Harvard University

Sonny Ward, Los Angeles
MArch, University of California, Los Angeles

ADJUNCT FACULTY
Nicole Acaron-Toro
MArch, University of Southern California
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Hadley H.S. Arnold, Los Angeles
MArch, Southern California Institute of Architecture

Peter Arnold, Los Angeles
MArch, Southern California Institute of Architecture

Shawn Benson, San Diego
MArch, New School of Architecture and Design

Akore Berliner, San Diego
BA, San Diego State University

Emily Bills, Los Angeles
PhD, New York University

James Bliesner, San Diego
MA, Boston University

Benjamin Bratton, San Diego
PhD, University of California at Santa Barbara

James Bucknam, Los Angeles
BArch, Woodbury University

Monica Bucknam, Los Angeles
BFA, Woodbury University

Michael Burnett, San Diego
MArch RED, Woodbury University

Kristin Byers, San Diego
BArch, University of Arizona

Jacob Chan, Los Angeles
DMS, Polytechnic of Central London, England

James E. Churchill PE, San Diego
MS, University of Massachusetts

Frank Clementi, Los Angeles
BArch, California State Polytechnic University, Pomona

Oscar Corletto, Los Angeles Shop Master
BArch, Woodbury University

Adriana Cuellar, San Diego
M Design Studies, Harvard University

Matthew Daines, Los Angeles
MArch, Southern California Institute of Architecture

Wanda Dalla Costa, Los Angeles
MArch, University of Calgary

Daniela Deutsch, San Diego
MArch, Tech. University of Darmstadt, Germany
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Brian Dick, San Diego
MFA, University of California, San Diego

Andrea Dietz, Los Angeles
MArch, Rice University

Luis Elias, San Diego
MA Urban Planning and Geography,
Universidad Iberoamericana

Brett Farrow, San Diego
MArch, New School of Architecture and Design

Russell Fortmeyer, Los Angeles
MA, University of California, Los Angeles

Eva Friedberg Isaak, San Diego
PhD, University of California, Irvine

Anne Garrison, San Diego
MA, New England School of Photography, Boston

April Greiman, Los Angeles
BFA, Kansas City Art Institute

Jeff Haile, San Diego
JD, University of San Diego

Katherine Harvey, Los Angeles
MLA, University of Pennsylvania

Jonathan Heckert, San Diego
MArch, Cooper Union

Tyler Hanson, San Diego
MArchRED, Woodbury University

Guillermo Honles, Los Angeles
MArch, University of California, Los Angeles

Casey Hughes, Los Angeles
MArch, Harvard University

Theresa Hwang, Los Angeles
MArch, Harvard University

Eric A. Johnson, San Diego
MArch, Cornell University
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Helena L. Jubany, Los Angeles
MArch, California State Polytechnic University

Robert E. Kerr, Los Angeles
MArch, Georgia Institute of Technology

Jason F. King, Los Angeles
BArch, Woodbury University

Jonathan Linton, San Diego
MSAUD, Columbia University

Casey Mahon, San Diego
MArch, Southern California Institute of Architecture

Sebastian Mariscal, San Diego
Escuela Tecnica Superior de Arquitectura de
Barcelona

Michael McDonald
MArch, Southern California Institute of Architecture

Nathan Moeder, San Diego
BA, University of San Diego

Daniel Nissimov, San Diego
MS, University of Michigan

Gregorio Ortiz, San Diego
MA Urban Planning, UCLA

Martin Paull, Los Angeles
MA, University of California, Los Angeles

Rene Peralta, San Diego
BArch, New School of Architecture

Daniel Rabin, Los Angeles
MArch, University of Toronto

Ramon Ramirez, Los Angeles
MArch, University of California, Berkeley

Marc Rapisardi, Los Angeles
BArch, Woodbury University

Deborah Richmond, Los Angeles
MArch, University of Minnesota

Todd Rinehart, San Diego
MArch, Montana State University

William Roschen, Los Angeles
BArch, University of Arizona

Lloyd J. Russell, San Diego
BArch, California Polytechnic State University
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David Saborio, San Diego
MArch RED, Woodbury University

Jonathan Segal, San Diego
BArch, University of Idaho

Sebastian Seimer, San Diego
BArch, Woodbury University

Peter Simmonds, Los Angeles
PhD, Technical University, Delft

Patrick Shields, San Diego
MArch, Southern California Institute of Architecture

Thomas Mark Stanley, Los Angeles
MArch, MS Design Research, University of Michigan

John Sturla, San Diego
BArch, California Polytechnic State University

Elizabeth Timme, Los Angeles
MArch, Harvard University

Christi Van Cleve, Los Angeles
MArch, Harvard University

Janet Yoon, Los Angeles
MArch, University of Michigan

Doug Young, Los Angeles
BArch, Southern California Institute of Architecture

Giulio Zavolta, Los Angeles
MArch, University of California, Los Angeles

Alvaro Zepeda, Los Angeles
MArch, California State Polytechnic University,
Pomona
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Curriculum Summary
ARCHITECTURE MAJOR CURRICULUM
Leading to the Bachelor of Architecture
(BArch) Degree

Units
Major (M) 97
General Education/Integrative Learning (GE/IL) 53
Unrestricted electives (UE) 10
Minimum semester hours required 160

Minimum 160 hours work experience required
SUGGESTED SEQUENCE OF COURSES

FIRST YEAR
Fall Semester

ARCH 182  Design Studio 1A: Principles &

Processes, Bodies and Objects 4
ARCH114De5|gnCommun|cat|on1 ............. 3 M
WRIT 11 1 ..... Academlc Wr|t m g .I ................. 3 GE/I L
CINDS 1XX Interdisciplinary Core 3GEIL
MATH 149 Intermediate Algebra 3GE/L
e Unrestrlctedelectlve1UE

Spring Semester

ARCH 183 Design Studio 1B:

Natural Tendencies 4 M
ARCH 211 ..... De5|gnCommun|cat|o n 2 ............. 3 M
MATH 249 . CoII egeAI gebr a ..................... 3 G E/IL
. WRIT 1 12 ..... Academ|cWr|t|ng ” ................ 3 G E/IL
LSC | 1 0 5 ..... Informatlon Theo r y ................ 1 G E/IL

SECOND YEAR
Fall Semester

ARCH 281 Design Studio 2A:

Spring Semester

ARCH 283 Design Studio 2B:

Site Orders 5M
. ARCH 250 ..... Profess |o naI P ractlce 1 .....................

Documentation & Codes 3M
. ARCH 268 ..... WorId Ar ch|tect urez ............. 3 GE/I L
" PHYS243  Physics for Architects 3GEIL
COMM 1 20 ..... Pub I|cSp eakmg .................... 3GE/IL

THIRD YEAR
Fall Semester

ARCH 383 Design Studio 3A:

House and Housing 6 M
ARCH330TheoryofArch|tecture3M
ARCH326$tructures13M
PH|L210Eth|caISystems3GE/IL
TSI orb b b Soc|a|Sc|encee|ect|ve3GE/IL

Spring Semester

ARCH 384 Design Studio 3B: Structure,

Systems, Space and Form 6 M
TR PR Arch| tectur e Po r thHO ReV|eW ..... 0 M
'ARCH 2XX _ Portfolio (recommended) 1M
. ARCH 327 ..... Structures 2 .............................. 4 M
. ARCH 4 25 ..... Env|ronm ental Systems .............. 3 M

Work Experience (Students must complete 160
hours of work experience with a licensed architect
or allied professional)

FOURTH YEAR
Fall Semester

ARCH 487 Design Studio 4A:

Program and Space 5M Comprehensive Design 6 M
ARCH 243 ..... Materlals : andMethOd S ............... 3M ARCH464 Systems . Integrat |o n .................... 3 M
ARCH 267 ..... World Arch|tectu re 1 .................. 3 M ARCH 366 ..... Conte mpor a ry Is Sues .........................
MATH 251 Trigonometry w/Descriptive .......c........... Practice and Theory .. M.

Geometry 3 GE/IL ~____ Social Science Course 3 GE/IL
E NVT 220 EnV|ronmentaI Stud|es 3GE/IL ..........................................................................
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Spring Semester

ARCH 489 Design Studio 4B:
Urban Design 6M
ARCH334 ..... Urban Des|gnTheory .................. 3M
S — . _ . General Educatlon/lnt egrat |ve ...............
Learning Elective 3 GE/IL
.. X Interdisciplinary Seminar 3 GE/L
FIFTH YEAR
Fall Semester
ARCH 491 Design Studio 5A: 6 M
Contemporary Topics Studio
AR CH 44 8 e Profess |o n aI Practlce 2 ................. 3 M
T G aneral Educationfinteara. 3 GEAL
tive Learning elective
o, Unrestricted elective. 3 UE
Spring Semester
ARCH 492 Degree Project 6 M
AR CH 450 e Profess |o naI Practlce 3 ................. 3 M
. —— e Unrestrlcted eIect|ve .................. 3 UE
T Uesricedsieave S uE
ARCHITECTURE ELECTIVE COURSES
ARCH 212 Digital Media 3
ARCH269 ..... Object Makmg ............................ 3
A RC H2740 ..... D|g|ta|Fabr|cat|o n ....................... 1
A RC H2741 ..... Prof esslonandPr actlce ................. 1
A RC H2742 ..... SoftwareWorks hop ..................... 1
ARCH2743 ..... PortfolloWorkshop ...................... 1
ARCH2744DraW|ngandMak|ng .......................
Workshop 1
ARCH351 ..... De5|gnAn|mat|on& .......................
Simulation in Digital Envir.
ARCH352 ..... FlctlonaICartographles ....................
ARCH375 ..... UrbanEnv|ronment ........................
Foreign Study
" ARCH475  Foreign Study Summer Studio 6

Assessment Process

The faculty in the Bachelor of Architecture pro-
gram assesses individual student learning in each
project and for each course, following grading

guidelines established across the university and
adapted to standards the Architecture faculty sets
for achievement. The faculty also engages in contin-
ual assessment of the effectiveness of the program,
the curriculum, and its sequence. As we strive

for ever-higher teaching and learning goals and
demonstrate our commitment to national architec-
tural education standards, we identify key points
at which we can measure the effectiveness of the
curriculum through student progress toward the
five tracks of mastery.
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The curriculum has two major parts, core and ad-
vanced, with a capstone at the end of each demon-
strating summative student learning. The portfolio
review at the end of third year measures whether
a student has sufficiently developed skills, knowl-
edge, and the capacity to engage in advanced
architectural design inquiry. It also gives faculty
the opportunity to review the efficacy of the core
curriculum.

The final two years of the program ask the student
to make individual choices about the kind of studio
and seminar work s/he engages in, moving through
a comprehensive design studio (ARCH 487, Design
Studio 4A: Comprehensive Design), an intensive
research project (ARCH 448, Professional Practice 2),
and culminating in a degree project, the focus of
which is largely determined by the student. ARCH
448 serves as capstone to the critical thinking track,
and ARCH 492, Degree Project is the capstone for
demonstrating mastery and integration of all five
tracks through one project. Like the third-year port-
folio review, both advanced capstone projects are
summative measures of student learning but also
allow the faculty to gauge the effectiveness of the
advanced curriculum and the extent to which the
advanced work builds on and integrates the core.

In addition to the summative assessment of student
learning outcomes at the major milestones (third-
year portfolio, ARCH 448 research, degree project),
formative assessment occurs within each studio and
is the foundation of Woodbury Architecture’s studio
education. As they develop their projects, students
receive regular, rigorous, and critical feedback, in
small groups, larger groups, and via individual desk
critiques; they also learn to provide rigorous and
critical feedback to their peers as well as to their
own progress and process.
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Formative assessment processes for student learning
include:

Studio or Seminar Small Group Critiques
Students present their work to a group including
other students and the instructor for feedback on
(1) research and analysis; (2) development of an
idea or belief; (3) process rigor and intermediate
step completion; (4) movement toward clarity of
idea or resolve of issue; and (5) the skill and craft
with which all media — two-dimensional, three-di-
mensional, writing, speaking, etc. — are used. Stu-
dents are expected to manifest a response to this
feedback in the next iteration of the project.

Studio or Seminar Peer Critiques

Students present their work to each other for feed-
back on the same five points. In addition to devel-
oping these points in their own projects, students
develop critical thinking and communication skills
by providing relevant and cogent responses to oth-
er solutions and ways of working.

Studio Individual Desk Critiques

Student and instructor meet one-on-one at the
student’s desk to review progress in the project and
to discuss direction for continued development.
Students learn to work quickly to test new ideas,

to manifest their ideas in multiple media, and to
evaluate the content of criticism.

Lecture/Seminar Multi-Step Projects

Many lectures and seminars require iterative pro-
cesses to develop a final product, whether a written
paper, a presentation, a multimedia analysis, or a
construction. The iterations provide the instructor
with a gauge of student progress and provide stu-
dents with intermediate feedback that contributes
to product development.

Public Project Reviews With Jury

Students present their work publicly to their peers,
instructor(s) and invited guests — often architects,
allied professionals, and other design educators

— at the end of a project or semester. The jury’s
comments are both summative and formative;
they evaluate the work before them for research
and analysis, development of idea or belief, rigor
and completion, clarity and resolve, and skill and
craft, but they also suggest other approaches to the
solution or additional work that might be done in
any of the five areas noted. The jury’s remarks are

intended to influence the student in future work,
not merely as judgment of the current work.

Public Gallery Reviews

Students present their work in a group gallery.
Peers, instructors, and invited guests make a passive
first pass through the gallery, observing the overall
output of the group, then engage individual stu-
dents in active conversation about their work and
how it contributes to the body of work on display.
Students learn that their design ideas exist in and
affect a context that has physical, intellectual, aes-
thetic, social, and historical value.
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RESULTS OF LEARNING

e Portfolio

¢ Public studio reviews

e Grand Critique

ARCH 448, Degree Project Preparation book
ARCH 492, Degree Project reviews

e Architecture archives

Portfolio

Transfer portfolio: Although portfolios are not
required for admission to the BArch program, they
are required for placement of transfer students
once admitted. The transfer portfolio review eval-
uates the extent to which students demonstrate
achievement in the five tracks of mastery: critical
thinking, design, building, representation, and
professionalism. Woodbury architecture students
are required to maintain an updated portfolio that
presents their work from each design studio com-
pleted at Woodbury. Students are encouraged to in-
clude work from supporting courses in architecture
and general education. The intent of the portfolio
is to demonstrate progress and achievement in the
five tracks of mastery.

A portfolio review may also be required for ad-
vising purposes, admission to special courses or
programs, or for special petitions.

Third-Year Portfolio: Architecture faculty reviews
the portfolio at the end of the third year to assess
whether the student has sufficiently developed the
five tracks of mastery to proceed to the advanced
curriculum. Passing the Third-Year Portfolio Re-
view is a prerequisite for ARCH 487, Design Studio
4A: Comprehensive Design. Students who fail the
portfolio review are required to fulfill the recom-
mendations of the portfolio review board, and may
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be required to repeat at least one previous studio
before they resubmit their portfolio. No student
may advance in the curriculum without having
passed the Third-Year Portfolio Review.

Students are strongly recommended to enroll in
the one-unit portfolio workshop concurrently with
3B. Portfolio format specifications are discussed in
this workshop; at a minimum, each project in the
portfolio must be identified with project name, a
statement on the intent of the project, course num-
ber, and instructor name.

Public Studio Reviews

The review of studio projects is always public. This
serves two purposes: it asks students to model
presentations (visual, verbal, written) for their own
professional development, and it asks the program
to set and maintain high standards for student
outcomes, as the displayed work reveals the pro-
gram’s, instructor’s, and student’s achievements to
professionals, educators, and the greater Woodbury
community.

Grand Critique
In the fall of students’ fifth year, three members
of the class publicly prepare and present the work

they have produced in their architectural education.

They reflect on the meaning of that education, on
larger implications for architectural education and
architecture itself, and on their future. The Grand
Critique is an all-school meeting, so students at

all levels and faculty from across the curriculum
engage in this dialog about architecture and the
program. The three students are chosen by high-
est overall GPA, faculty choice, and from among
the whole class by their peers. Guests representing
Woodbury’s administration, Woodbury’s non-archi-
tecture faculty, and the professional community are
invited to join in the celebration and discussion.

ARCH 448 Degree Project Preparation Book

The intense, sustained research and analysis of
ARCH 448, Professional Practice 2 is manifested by
each student in a self-published book. The books
are displayed at the end of the semester in a gallery
review, during which students also present their
proposals for a degree project. The best books
from each fall are duplicated and catalogued in the
library.

ARCH 492 Degree Project Reviews

The degree project serves as a capstone of student
learning and achievement of the five tracks of mas-
tery. Students demonstrate the application of theo-
retical research and positioning, and their ability to
integrate site, program, and other design issues in a
self-initiated architectural design project, through a
rigorous level of highly resolved work. The degree
project reviews are our most public display of learn-
ing outcomes; guest critics are highly recognized in
professional and academic realms. Families attend
the reviews to observe the culmination of their
students’ undergraduate education. The debates
generated in the review of student work stimulate
our faculty, graduating students, and continuing
students to imagine greater levels of achievement,
architecturally and academically. The Degree
Project reviews promote the quality of Wood-
bury’s School of Architecture regionally, nationally,
and internationally, launching our graduates into
highly competitive positions and the best graduate
schools, attracting new faculty for the quality of the
program and intellectual debate, and setting the
bar ever-higher for our continuing students. Degree
Project honors are awarded in each of the five
tracks of mastery: critical thinking, design, building,
representation, and professionalism.
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Architecture Archives

The university reserves the right to retain student
work for archival purposes. The School of Archi-
tecture is required by the National Architectural
Accrediting Board (NAAB) to maintain a current
archive of student work demonstrating that the
curriculum engages the student performance
criteria established by the NAAB and its collateral
organizations. Archived student work may be used
for assessment and accreditation purposes and for
the support of teaching/learning.

Academic Standards

Design Studio Academic Standards

Students must maintain a cumulative grade point
average of 2.0 or higher for every two consecutive
design studios in order to continue in the design
studio sequence. A student whose two-studio GPA
drops below 2.0 must repeat one of those two stu-
dios as necessary to achieve the minimum GPA prior
to enrollment in the succeeding studio.
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Upper-Division Studio Requirements

Every architecture student must satisfy the fol-
lowing three upper-division studios prior to tak-
ing ARCH 492, Degree Project, with at least one

of those studios taken in a regular fifteen-week
semester: ARCH 487, Design Studio 4A: Comprehen-
sive Design; ARCH 489, Design Studio 4B: Urbanism;
and ARCH 491, Design Studio 5A: Contemporary
Topics.

Students may substitute two upper-division mini
design studios for ARCH 491, Design Studio 5A:
Contemporary Topics. No more than one Advanced
Digital Studio (ADS) can be used in the substitu-
tion. The grade earned in each of the mini studios
used in the substitution must be “C” (2.0) or better.
Students must complete four studios at Woodbury
as well as the prerequisites for 5A before they can
take a mini-studio that will count towards half

of Studio 5A. Students cannot be concurrently
enrolled in a mini-studio that will count towards
half of Studio 5A and a full studio. Two minis do
not satisfy the requirement that students take a
fifteen-week, six-unit upper division studio.

Studio Culture Policy

The Studio Culture Policy describes norms and
expectations for student and faculty conduct in the
architecture program; it is distributed on the first
day of studio each semester. Students and faculty
sign an agreement each semester to abide by the
policy. The policy is reviewed and revised at the
close of each spring semester.

Satisfactory Progress Policy

Students are expected to maintain satisfactory
progress in the BArch program. A student who
earns a GPA below 2.0 in three semesters, which
need not be consecutive, is subject to dismissal from
the program.

A student who does not pass a studio with a 2.0 or
better after enrolling in it three times is subject to
dismissal from the program.

SPECIAL LEARNING
OPPORTUNITIES/REQUIREMENTS

Woodbury’s Career Development Office offers a
variety of programs, services, and resources to assist
students in exploring careers and securing intern-
ships. The staff works with students one-on-one

to develop successful internship search strategies
to help students connect with employers through

internship postings, resume collections, on- or
off-campus interview opportunities, alumni connec-
tions, and employer outreach in the US.
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Work Experience

Prior to graduation, candidates for the Bachelor of
Architecture degree must complete 160 hours of
work in the office of an approved architect or allied
professional. The work experience must be accom-
plished after the completion of the second year and
prior to the completion of the fifth year. With the
aim of maintaining the highest level of excellence
in course work, full-time students are encouraged
to work no more than twenty hours per week.

Study Abroad and Travel Programs

Woodbury School of Architecture offers a number
of opportunities to travel and study both within
the United States and overseas, ranging from short
trips to South and Central America and the Amer-
ican Southwest, to summer semesters abroad in
Nanjing, Barcelona, Rome, Berlin, Paris, and other
cities. The summer abroad programs offer full-cred-
it studio and lecture classes exploring theory,
design, and history in these highly charged urban
settings. These and other travel/study opportunities
as well as formal exchange programs with select
universities provide a broad menu of choices for our
students.

Fast Track

An architecture student may opt to begin a fast
track on the five-year BArch program by attending
ARCH 4932, an upper-division contemporary topics
studio, in the summer following the completion of
the second-year of the program only if the student
satisfies the following requirements:

¢ has a minimum studio GPA of 3.0 for the first
two years of study;

¢ has a minimum overall GPA of 3.0 for the first
two years of study;

¢ has passed all required classes through the sec-
ond year of the curriculum;

e the student must meet with the department
chair or associate dean to discuss the academic
plan and must sign a fast track contract outlining
those plans.

The fast-tracking student must maintain the
required GPA and continue to meet curriculum
requirements through the third year, and pass the
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portfolio review, after which the student takes an
upper-division urban studio (ARCH 4931 or ARCH
475) in the summer.

COMPUTER LITERACY REQUIREMENTS

The School of Architecture requires its graduates to
be literate in the current media of representation
and communication.

e Proficiency in email, as demonstrated through
regular communication with school administra-
tion and course instructors.

e Proficiency in internet research, as demonstrated
through successful completion of or transfer of
an appropriate equivalent to LSCI 105, Infor-
mation Theory and Practice, and as practiced at
all studio levels and in all history/theory courses
through bibliographic documentation of da-
tabase use and citation of web-based sources
(specific examples can be found in assignments in
ARCH 183, ARCH 243, ARCH 267, ARCH 268, ARCH
330, ARCH 448).

e Proficiency in word-processing, as demonstrated
at all studio levels through research assignments
and essays that are submitted as .doc or .pdf files
(specific examples can be found in assignments in
ARCH 182, ARCH 183, ARCH 243, ARCH 267, ARCH
268, ARCH 448).

e Proficiency in computer-aided design, as demon-
strated through successful completion of ARCH
211 or an approved equivalent transfer course
and pre-admittance portfolio review, the gate-
way portfolio review in ARCH 384, and stu-
dio-specific presentation requirements.

e Proficiency in graphic composition and desktop
publishing, as demonstrated through the third-
year gateway portfolio (ARCH 384) and the
Professional Practice 2 pre-design research books
(ARCH 448). Media literacy is embedded in the
curriculum at all levels, and architecture students
are expected to demonstrate these proficiencies
through successful completion of their course-
work, including the courses identified above.

STUDENT COMPUTER AND OTHER

EQUIPMENT REQUIREMENTS

The study of architecture requires investments in
technologies — from basic analog tools to cut-
ting-edge computational devices. Upon admission,
students will be provided with a recommended
purchase list that outlines the incoming resource
expectations; students should expect additions to

those lists each semester. These purchases constitute
a substantial, but cumulative, investment towards
becoming an architect. Students should, in turn,
anticipate spending a minimum of $1500 in initial
set-up and at least $500 each additional term.
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Student computer accounts are set up through the
IT department.

Architecture Courses

ARCH 114 Design Communication 1

3UNITS

Various drawing skills used in two-and three-di-
mensional methods and media of representation
are introduced. Methods of perception, technique,
composition, critical evaluation and presentation
are studied through representational assignments.
Emphasis is placed on orthographic projection and
documentation and constructed hard line drawing
techniques. Equivalent to ARIA 114. Studio. Prereqg-
uisite: none.

ARCH 182 Design Studio 1A:

Principles and Processes, Bodies and Objects
4UNITS

Fundamental principles and processes of two-and
three-dimensional design are introduced through
the real-scale study of objects and their relation-
ship to the human body. Methods of perception,
technique, composition, critical evaluation and
verbal, written, and graphic presentation are stud-
ied through both abstract and representational as-
signments using various means and media. Studio.
Prerequisite: none.

ARCH 183 Design Studio 1B: Natural Tendencies
4 UNITS

The relationship of architecture to the body is
developed further with an exploration of essen-
tial architectural principles as they relate to a
fundamental understanding of natural elements
and human tendencies. Projects introduce scale,
enclosure, architectural elements, spatial expres-
sion, and program as form givers. An emphasis is
placed on section, three-dimensional modeling, and
orthographic documentation and writing. Studio.
Prerequisite: none.

ARCH 211 Design Communication 2

3 UNITS

Various skills used in two- and three-dimensional
methods of representation employing digital media
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are introduced, with an emphasis on their use as
design tools that merge traditional and electronic
techniques. Studio. Prerequisite: ARCH 114, Design
Communication 1.

ARCH 212 Digital Media

3UNITS

An introduction to the principles and methods of
computer modeling and visualization applications
on the Windows platform (Autocad, 3D StudioMax,
Photoshop, Rhino and Maya). The class explores the
issues relating to and places emphasis on working
and communicating three-dimensionally in a digital
environment. Studio. Prerequisite: ARCH 211, De-
sign Communication 2.

ARCH 243 Materials and Methods

3UNITS

Each major material — wood, masonry, steel, con-
crete and glass — is placed within a fundamental
context of physical properties, historical evolution,
structural behavior, sustainable design, contem-
porary methods of construction and detailing,
building envelope systems, and new and future
products. Their influence on design with respect to
durability, building cost, lifecycle cost, and sched-
uling is evaluated. Lecture. Prerequisite: ARCH 182,
Design Studio 1A: Principles and Processes, Bodies
and Objects.

ARCH 250 Professional Practice 1:

Documentation and Codes

3UNITS

Legal codes and regulations that affect architecture
and influence design are reviewed, including a
study of energy, accessibility, egress, and life-safety.
The development of project documentation based
on local codes is studied, with an emphasis on tech-
nical documentation, drawing format organization,
and outline specifications. Lecture. Prerequisites:
ARCH 211, Design Communication 2 and ARCH 183,
Design Studio 1B: Natural Tendencies.

ARCH 267 World Architecture 1

3UNITS

Survey of history and theory of architecture and
design spanning a chronological period from pre-
history to the nineteenth century in Western and
non-Western societies. This course traces history
with a process of focused explorations into diverse
cultures, geographies, and places that examines
many layers of historical time. When considered to-

gether, these explorations contribute to an under-
standing of architecture as a deeply bound disci-
pline with components ranging from the artifacts
of everyday life and ritual, to building traditions
and practices, to the larger forces of geography and
the design of entire cities. Equivalent to INAR 164,
History I, Ancient-1800. Lecture. Prerequisite: INDS
10x.
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ARCH 268 World Architecture 2

3 UNITS

Histories and theories of architecture, urban-

ism, and interiors are surveyed in Western and
non-Western societies from 1900 to the present.
The focus of this course is on the formal, aesthetic,
cultural, and socio-political dimensions of modern-
ism. Different historiographies are developed into
various approaches toward understanding modern
architecture in its varied contexts, including but not
limited to Marxist, Feminist, and Psychoanalytic.
Lecture. Prerequisite: INDS 10x.

ARCH 269 Object Making

3UNITS

An exploration of craft techniques in the making
of furnishings and fixtures utilizing an array of
materials. Studio. Prerequisites: ARCH 114, Design
Communication 1 and ARCH 211, Design Communi-
cation 2.

ARCH 2740 Digital Fabrication

1UNIT

In a Digital Fabrication Workshop, students be-
come familiar with digital fabrication technology
and practice techniques of digital fabrication. Each
course is repeatable twice for credit. Studio. Pass /
Fail.

ARCH 2741 Profession and Practice

1 UNIT

The the Profession and Practice Workshop prepares
students to bridge architectural education with
both the profession and the regulatory environ-
ment. Each course is repeatable twice for credit.
Studio. Pass / Fail.

ARCH 2742 Software Workshop

1UNIT

In the Software Workshop, students become famil-
iar with a specific software platform and its appli-
cations. Each course is repeatable twice for credit.
Studio. Pass / Fail.
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ARCH 2743 Portfolio Workshop

1UNIT

In the Portfolio Workshop, students practice com-
municating the outcomes of their core architec-
ture education and produce a portfolio for faculty
review. Each course is repeatable twice for credit.
Studio. Pass / Fail.

ARCH 2744 Drawing and Making Workshop

1UNIT

In a Drawing and Making Workshop, students
develop techniques of drawing and/or making. Each
course is repeatable twice for credit. Studio. Pass /
Fail.

ARCH 281 Design Studio 2A: Program and Space

5 UNITS

An in-depth analytical study is made of everyday
domestic, work, and recreational rituals through
written research and case study, with an emphasis
on spatial accommodation of program through
materiality, finish, structure, and form. Projects
set in limited contexts emphasize the influence of
internally driven relationships, with a special focus
on hybrid programming. Studio. Prerequisite: ARCH
182, Design Studio 1A: Principles and Processes,
Bodies and Objects.

ARCH 283 Design Studio 2B: Site Orders

5 UNITS

Natural and urban site orders are explored and
analyzed using writing, photography, mapping
and sectional studies to develop site planning and
building design with special emphasis given to

the relationship between program and external
context. Projects focus on influences of adjacencies
and environment, through the development of
clear systems of movement, space, structure, energy
efficiency and daylight. Studio. Prerequisite: ARCH
183, Design Studio 1B: Natural Tendencies.

ARCH 293 Second Year Open Studio

5 UNITS

Students from differing years in the design se-
quence deal with common projects. The projects
explore various degrees of complexity in the design
response. Student evaluation takes into consid-
eration the individual’s level in the program. This
course can substitute for or remediate one design
studio from the previous studio sequence (ARCH
281, ARCH 283). Studio. Prerequisite: Permission of
the chair.

ARCH 326 Structures

3UNITS

Fundamental architectural structures, forces, force
systems and resultants are introduced. Concepts
of forces and stresses on trusses, beams, columns,
and statically determinate structures are presented.
Topics include equilibrium, behavior of structures
subject to vertical and lateral forces, and strength
properties. Structural analysis and design as it
relates to wood structures is introduced. Lecture.
Prerequisites: MATH 202, Trigonometry or MATH
251, Trigonometry with Descriptive Geometry and
PHYS 243, Physics for Architects

ARCH 327 Structures 2

4UNITS

Structural analysis and design is studied with
respect to wood and steel structures, including
tension, compression, flexural members, columns,
connections, and seismic design. Fundamental con-
cepts of reinforced concrete design are studied, em-
phasizing the ultimate strength method. Lecture.
Prerequisite: ARCH 326, Structures 1.

ARCH 330 Theory of Architecture

3 UNITS

The concepts, philosophies, ideologies, models, and
polemics that have influenced or been the genesis
of architectural expression and form are surveyed
and analyzed. Lecture/Seminar. Prerequisites: ARCH
268, World Architecture 2 and WRIT 112, Academic
Writing II.

ARCH 334 Urban Design Theory

3UNITS

Cultural, sociological, contextual, and formal issues
of urbanism and their influence on the contem-
porary design of cities are studied. The course
investigates the relationship between architecture,
landscape architecture, and urban planning. Em-
phasis is placed on processes of visual analysis, the
role of nature and society, public and private space,
human behavior and the physical environment,
human diversity, and regulation and public policy.
Lecture/Seminar. Prerequisite: ARCH 330, Theory of
Architecture.

ARCH 351 Design, Animation and Simulation

in the Digital Environment

3 UNITS

The course explores the possibilities and pitfalls of
designing in the digital environment. Using a series
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of small projects and exercises, students explore
new ways to conceive, represent, rationalize and
communicate design, space and objects. Studio.
Prerequisite: ARCH 211, Design Communication 2 or
ARCH 468, Digital Media.

ARCH 352 Fictional Cartographies

3UNITS

The course is a forum where different narratives,
identities, and histories are explored through the
juxtaposition of image and word. The course intent
is to question the methods by which we are trained
to articulate ideas and emotions and to reconnect
the act of thinking through making. The course
utilizes lectures, film, critical discussion, charrettes
and hands-on construction as students develop
visual topographies or representations that express
the content of this exploration. Studio. Prerequisite:
Instructor consent.

ARCH 366 Contemporary Issues:

Practice and Theory

3UNITS

The theories and debates that are currently animat-
ing architectural practice and discourse are exam-
ined, including the impacts of context, technology,
sustainability, alternative practice, sociology and
philosophy. Lecture/Seminar. Prerequisite: ARCH
330, Theory of Architecture.

ARCH 375 Urban Environment: Foreign Study
3UNITS

Using a foreign host city as the classroom, this
course examines the numerous factors that contrib-
uted to shaping the city. Through “primary source”
experiences and readings, the students examine
the urban environment of the host city historically
and typologically. Course may be taken only once
for degree credit. Lecture/Seminar. Prerequisite:
Instructor consent.

ARCH 383 Design Studio 3A: House and Housing

6 UNITS

Through critical analysis and comparison of the
historical, contemporary, and multi-cultural evolu-
tion of house and housing, the studio addresses the
form and meaning of the dwelling with a discussion
that juxtaposes interior vs. exterior space, public

vs. private space, community vs. the individual, and
traditional vs. non-traditional families. The studio
focus is divided between the single-family dwelling
and multiple-unit housing typologies. The course

includes a sustainable materials and systems com-
ponent that includes lectures and written research
assignments. Studio. Prerequisite: ARCH 281, Design
Studio 2A: Program and Space.
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ARCH 384 Design Studio 3B:

Structure, Systems, Space and Form

6 UNITS

Structure, technology, building systems and codes
are explored as design determinants, space makers,
and form givers in this synthesis studio. Building ty-
pologies, long-span structural systems, environmen-
tal systems, and electronic media are analyzed as
they relate to design development. The studio has
a portfolio development component that includes
lectures and assignments. Studio. Prerequisite:
ARCH 283, Design Studio 2B: Site Orders.

ARCH 393 Third Year Open Studio

6 UNITS

Students from differing years in the design se-
qguence deal with common projects. The projects
explore various degrees of complexity in the design
response; student evaluation takes into consider-
ation the individual’s level in the program. This
course can substitute for or remediate one design
studio from the previous studio sequence (ARCH
383, ARCH 384). Studio. Prerequisite: Permission of
the chair.

ARCH 425 Environmental Systems

3 UNITS

Human comfort, climate analysis, passive and active
systems, heating and cooling, daylighting and
acoustics are reviewed. This survey, with a special
emphasis on sustainable design, provides an un-
derstanding of the basic principles and appropriate
application and performance of building systems
including heating, cooling, and ventilation sys-
tems; electrical and plumbing distribution systems;
lighting, acoustical, energy, waste, fire protection,
security and hazardous material systems. Lecture.
Prerequisites: PHYS 241, Physics Il or PHYS 243, Phys-
ics for Architects and ARCH 281, Design Studio 2A:
Program and Space.

ARCH 448 Professional Practice 2:

Research and Pre-Design

3UNITS

Theory and techniques for analyzing and integrat-
ing design methodologies, client or user needs,
and site conditions into criteria for preparing for
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an architectural project are studied. The theoreti-
cal and practical context for the degree project is
researched and developed. Along with the comple-
tion of a substantiated written position of intent, a
project site is selected, program written, and design
methodology articulated. Lecture. Prerequisites:
ARCH 250, Professional Practice 1 and ARCH 330,
Theory of Architecture.

ARCH 450 Professional Practice 3:

Documents and Project Administration

3 UNITS

Design delivery and project and firm management
are studied, including understanding the client role
in architecture, program preparation, an analysis
of documents, services, professional contracts and
fees, project budget and cost estimating, global
markets, and professional ethics. Lecture. Prereq-
uisites: ARCH 366, Contemporary Issues: Practice
and Theory; and ARCH 448, Professional Practice 2:
Research and Pre-Design.

ARCH 464 Systems Integration

3UNITS

The interrelationships of the properties of mate-
rials, structures, environmental systems, building
envelope systems, construction technology, building
cost control, and life-cycle costs as they influence
design-development and decision-making are
examined. A comprehensive and integrative process
is presented. Lecture. Prerequisites: ARCH 243,
Materials and Methods; ARCH 425, Environmental
Systems; and ARCH 326, Structures 1. Corequisite:
ARCH 487, Design Studio 4A: Comprehensive De-
sign.

ARCH 475 Foreign Study Summer Studio

6 UNITS

This upper-division studio occurs in a foreign host
city, employing existing buildings and sites within
the city; the study of “new” and “old” is explored
tectonically through program, structure, materials
and details. Design development is stressed, along
with cultural/social concerns. Course may be taken
only once for degree credit. Studio. Prerequisite:
ARCH 384, Design Studio 3B: Structure, Systems,
Space and Form.

ARCH 487 Design Studio 4A: Comprehensive Design
6 UNITS

Students produce a comprehensive architectural
project based upon a building program and site

that includes the development of programmed
space, demonstrating an understanding of structur-
al and environmental systems, life-safety provi-
sions, wall sections, building assemblies, and the
principles of sustainability. The studio is open to
fourth- and fifth-year students. The last half of the
semester will be devoted to design development.
Studio. Prerequisites: ARCH 384, Design Studio 3B:
Structure, Systems, Space and Form; ARCH 326,
Structures 1; and ARCH 425, Environmental Systems.
Corequisite: ARCH 464 Systems Integration.

ARCH 489 Design Studio 4B: Urbanism

6 UNITS

This course focuses on the architect’s leadership
role in their community regarding issues of growth,
development, and aesthetics, through the study of
urban design techniques and practices related to
architecture and urbanism. A broad array of urban
theories, tactics and strategies, building and space
types, landscape and infrastructure design, and
politics and policy-making are explored through
the dialectic between the private and public realms
of the diverse urban culture. The studio is open to
fourth- and fifth-year students. Studio. Prerequisite:
ARCH 384, Design Studio 3B: Structure, Systems,
Space and Form.

ARCH 491 Design Studio 5A:

Contemporary Topics Studio

6 UNITS

The studio intent is to explore and test architectural
design as it relates to one or more special contem-
porary issues. The studio is open to both fourth-
and fifth-year students. An equivalent summer
studio may be substituted for ARCH 491, Design
Studio 5A: Contemporary Topics Studio. Studio.
Prerequisite: ARCH 384, Design Studio 3B: Structure,
Systems, Space and Form.

ARCH 492 Degree Project

6 UNITS

Students must demonstrate the application of the-
oretical research and positioning, plus the ability to
integrate site, program and other design issues, in
a self-initiated architectural design project, through
a rigorous level of work which is clearly resolved,
demonstrating a high degree of critical thinking,
skill and craft. Studio. Prerequisites: ARCH 448, Pro-
fessional Practice 2: Research and Pre-Design; ARCH
491, Design Studio 5A: Contemporary Topics Studio.
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ARCH 493 Fourth Year Open Studio

6 UNITS

Students from differing years in the design se-
quence deal with common projects. The projects
presented explore various degrees of complexity in
the design response. Student evaluation takes into
consideration the individual’s level in the program.
This course can substitute for or remediate one
design studio from the previous studio sequence
(ARCH 487, ARCH 489, ARCH 491). Studio. Prerequi-
site: Permission of the chair.

ARCH 170, 270, 370, 470 Topics in Architecture
3UNITS

An in-depth study of topics of timely significance in
the field of architecture. Topics change as appropri-
ate. Prerequisite: Instructor consent.

ARCH 299, 399, 499 Independent Study

1-4 UNITS

Individual investigation in an area of special inter-
est, selected by the student, with the approval of
an appropriate member of the faculty. Regular or
periodic meetings with the assigned faculty mem-
ber are required. Thirty hours required for each unit
of credit. Prerequisite: Independent study contract
approval by the chair.
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** MATERIALLY DEMONSTRATED

Assuring
Academic
Quality in
Architecture
(BArch)

ARCH 492 Design Studio 5B: Degree Project

ARCH 211 Design Communication 2
ARCH 183 Design Studio 1B

ARCH 425 Environmental Systems
ARCH 366 Contemporary Issues
ARCH 487 Design Studio 4A

ARCH 334 Urban Design Theory
ARCH 448 Professional Practice 2
ARCH 464 Systems Integration
ARCH 491 Design Studio 5A

ARCH 450 Professional Practice 3

ARCH 330 Theory of Architecture
ARCH 489 Design Studio 4B

ARCH 250 Professional Practice 1
ARCH 326 Structures 1

ARCH 114 Design Communication 1
ARCH 182 Design Studio 1A

ARCH 267 World Architecture 1
ARCH 281 Design Studio 2A

ARCH 268 World Architecture 2
ARCH 243 Materials and Methods
ARCH 283 Design Studio 2B

ARCH 383 Design Studio 3A

ARCH 327 Structures 2
ARCH 384 Design Studio 3B
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. Required Level of Accomplishment

NAAB Criteria

*

Communication Skills

Design Thinking Skills

Visual Communication Skills

Technical Documentation

Investigative Skills

Fundamental Design Skills

*
*

*
*

Use of Precedents

Ordering Systems Skills

olo|lvlo|a|sa]lw|~

Historical Traditions & Global Culture

Critical Thinking and Representation

=
=)

Cultural Diversity

-
=

Applied Research

*
*

Pre-Design
Accessibility

Sustainability

Site Design
Life Safety

Comprehensive Design

Financial Considerations

Environmental Systems
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Structural Systems

=
=)

Building Envelope Systems

-
=

Building Service Systems

Integrated Building Practices, Tech Skills and Knowledge

-
~

Building Materials & Assemblies

Collaboration

Human Behavior

Client Role in Architecture

Project Management

Practice Management

Leadership

Leadership and Practice

Legal Responsibilities

Ethics & Professional Judgment

olo|lv]lo|la|s|w|d

Community & Social Responsibility
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Interior Architecture
(BFA)

Christoph Korner, Chair

Welcome to the Interior Architecture program.
You have chosen a course of study in an exemplary
program where you will learn the professional and
academic discipline of interior architecture. Our
department has produced outstanding students
who have become leaders in their chosen field of
Interior Design. In addition, this program will help
you bring a critical discourse to a profession that is
continually growing. The curriculum can also lead
you into graduate studies, as many who come be-
fore you have found. | am sure you will excel in this
field as you apply your passion for design and your
curiosity for exploring the world around you.

Woodbury University offers a four-year Bachelor

of Fine Arts in Interior Architecture. The program
provides students with the design, analytical, and
technical skills necessary for the diverse fields that
deal with the design of interior spaces. The curric-
ulum provides students a strong understanding of
the design process, through critical and creative
thinking combined with strong technical and repre-
sentational skills.

The program explores how the physical and social
join to create interior spaces infused with aesthetic
and cultural relevance. Physical constructs of the
visual arts, product design, furniture design, and
architecture commingle with the social sciences and
the humanities. Using three-dimensional models,
computer rendering, and drawing, students explore
various disciplines that collectively comprise Interior
Architecture. Students gain expertise in developing
the essential elements of Interior Design — such as
form, color, light, finishes and furnishings — along
with appropriate building technology, material sci-
ence, and behavioral factors, to create spatial com-
positions. In a field of rapidly changing technology
and ideas, this program provides students with both
the professional and intellectual tools necessary to
negotiate this exciting cultural landscape.

Woodbury’s Interior Architecture program provides
the depth necessary to begin careers in corporate
and residential Interior Design. Graduates also en-

gage in careers that focus on programming, interior
planning, lighting, or color. Upon completion of
the program, students are prepared to enter either
graduate studies or the profession with a keen
sense of space, combining the realm of the real
with the realm of possibilities.
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MISSION

Interior Architecture critically engages design as a
progressive craft of form-making that transforms
the individual and social ways we inhabit space. De-
sign creatively orchestrates conflicting constraints
creating meaningful solutions that fit into larger
social and cultural contexts. Through the stories of
our students, faculty, and envisioned characters,
the ephemeral and structured qualities of interior
environments illuminate the human condition and
its culturally rich spatial narratives. Students explore
real and imagined geographies to critically pro-
duce space that researches technique and affect in
order to develop new ways of seeing, building and
designing.

PROGRAM LEARNING OUTCOMES

Students gain the ability to engage in the analysis,

understanding, and development of the built interi-

or environment as a viable object of critical inquiry
evidenced through design and research processes,
written communication, proficient and multivalent
visual communication, quantitative analysis, and
historical research.

¢ Students gain the ability to analyze, understand,
critique, and develop space as a social and cultural
construction, as evidenced in the development of
programmatic, behavioral, ethical, and collabo-
rative strategies for the built environment within
different scalar contexts and different profession-
al settings.

e Students gain the ability to analyze, understand,
critique, and develop interior spaces that elicit hu-
man response through the manipulation and en-
hancement of the sensual, as evidenced through
the design of interior environments that illustrate
and elicit experiential responses.

e Students gain the ability to analyze, understand,
critique, and develop interior spaces through the
techniques of innovative building processes, as ev-
idenced through quantitative reasoning, systems
integration, and production expertise.

e Students gain the ability to act in professional and
academic environments with the highest ethical
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and cooperative character, as evidenced in the in-
creasing ability to self-direct research and engage
in team activities.

BURBANK/LOS ANGELES FACILITY

7500 Glenoaks Boulevard, Burbank/Los Angeles,
CA 91504

818.252.5121

Situated on the Burbank/Los Angeles border, the
school continually draws from and responds to

the urgent and often conflicting demands of the
region. The Burbank/LA facility provides a haven for
the university’s academic offerings, student support
services, comprehensive library, and residential
campus life. At the same time, it offers specialized
facilities including a wood/metal shop, materials
resource library, digital fabrication lab, computing
facilities, render farm, and twenty-four-hour access
to studios, including those in a new fifteen-thou-
sand square-foot architecture building.

SAN DIEGO FACILITY

2212 Main Street, San Diego, CA 92113
619.235.2900

The social, political, and environmental issues of
the San Diego area affect architectural context on
a transnational level. The San Diego facility takes
full advantage of the opportunities present in this
rapidly growing, complex, and diverse region. The
school draws from and responds to the urgent and
often conflicting demands of the region. The San
Diego facility houses an architecture-only curricu-
lum in a complex composed of design studios with
twenty-four-hour access; a library focused on archi-
tecture, urbanism and development; a lecture hall
and gallery space; classrooms; wood/metal shop;
digital fabrication lab; and computing facilities.

WOODBURY UNIVERSITY HOLLYWOOD OUTPOST
6518 Hollywood Blvd., Los Angeles, CA 90028
[see note #11]

Woodbury University’s Hollywood Outpost is
located on Hollywood Boulevard in a storefront at
the core of the historic redevelopment district. The
Hollywood Outpost serves as a resource both to the
School of Architecture and the public, providing
exhibition and event space to students, faculty, vis-
itors and community organizations such as the Los
Angeles Forum for Architecture and Urban Design
and Architecture for Humanity.

GRADUATE PROGRAMS IN ARCHITECTURE

& INTERIOR ARCHITECTURE

Woodbury University offers graduate programs in
architecture for students with diverse undergrad-
uate preparation. Our one-year post-professional
programs provide focused curricula allowing
students who already hold a professional degree
(NAAB-accredited BArch, MArch, or DArch) to con-
tinue their architectural studies for three intensive
semesters, beginning in the fall and concluding in
the summer. The San Diego-based Master of Sci-
ence, Architecture with an emphasis in Real Estate
Development is led by renowned architect/develop-
ers Ted Smith and Jonathan Segal. The post-profes-
sional Master of Science in Architecture in Burbank/
LA offers an emphasis in Alternative Practice, Entre-
preneurship, and Dry Lands Design. The program

in San Diego offers an emphasis in Landscape and
Urbanism.
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The two-year professional Master of Architecture
program is open to graduates with a four-year
pre-professional architecture degree, or with an
equivalent degree in architectural studies. The
three-year professional Master of Architecture
degree is for graduates with a bachelor’s degree in
any non-architecture program. Both are designed
to provide the foundation for a critical, transforma-
tive practice of architecture, and incorporate a sum-
mer of intensive fieldwork to challenge and expand
each student’s research and design perspective.

The two-year and three-year tracks of the Master
of Interior Architecture program offer an education
in critical spatial inquiry that elevates and reinvents
the discipline of Interior Architecture by mining and
imagining human conditions in our built environ-
ment. In doing so, the program adds criticality to
the profession, cultivating scholars, academics, and
critics, while generating emerging and alternative
professions.

See the Woodbury Graduate Bulletin for details.

FACULTY

Faculty play a crucial role in integrating academic
studies with professional knowledge. Through their
involvement in professional practices and critical
understanding of contemporary design inquiry,
they provide invaluable learning experiences both
in and outside of the classroom.
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CHAIR
Christoph Korner
MArch, University of California, Los Angeles

FULL-TIME FACULTY

Annie Chu

MS, Columbia University, New York City
Professor

Matthew Gillis
MArch, University of California, Los Angeles
Visiting Assistant Professor

Kristin King
BA, Kent State University
Lecturer

Heather Peterson
MArch, Southern California Institute of Architecture
Assistant Professor

ADJUNCT FACULTY
Bojana Banyasz
MArch, Southern California Institute of Architecture

Olivia Booth
MFA, Art Center College of Design

Leigh Christy
MArch, University of California, Berkeley

Casey Cowan Gale
MFA, University of Southern California

Donatella Cusma
MArch, Universita Mediterranea Di Reggio Calabria,
Italy

Per-Johan Dahl
MArch, (SAR/MSA) Lund Institute of Technology,
Sweden

Thurman Grant, RA
BArch, University of Southern California

Robert Kerr
MArch, Georgia Institute of Technology

Heather Libonati
MPFA, California Institute of the Arts

Tracy Stone
MArch, University of Texas, Austin

Gregory Van Grunsven
MArch, Southern California Institute of Architecture

Paola Vezzulli
MArch, Southern California Institute of Architec-
ture; MArch, Universita’ degli Studi di Firenze, Italy

Curriculum Summary

INTERIOR ARCHITECTURE MAJOR
CURRICULUM

Leading to the Bachelor of Fine Arts Degree

Units
Major (M) 71
Restricted Design Electives (RE/DES) 3
General Education/Integrative Learning (GE/IL) 50
Unrestricted Electives (UE) 4
Minimum semester hours required 128
SUGGESTED SEQUENCE OF COURSES
FIRST YEAR
Fall Semester

ARIA 114  Design Communication 1 3M
" INAR105 Design Studio 1: 3D Design| 3 M
WR|T111 ..... AcademchrltlngI ............... 3GE/IL
" INDS 1XX  Interdisciplinary Course 3 GEAL_
"MATH 149 Intermediate Algebra 3GE/IL
PPDV 1 /2XX - Tr a nsntlon to Woodb u ry ...................
e, University ol 1 GEL
Spring Semester
FOUN 101 Beginning Drawing 3M
. INAR 1 06 ..... De5|gnStud| o 23D Des |g n 'I.I ........ 3 M
. ARIA 1 15 ..... De5|gnCommun|cat|on 2 ............. 3 M
L COMM ..... Pub I|cSp eakmg ...................... 3 G E/IL
120

WRIT1 12 ..... AcademchrltlngI I ................ 3 G E/IL
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SECOND YEAR
Fall Semester

INAR 207 Design Studio 3: 1A Elements 3M
|NAR2525pace Planmng ......................... 3M
|NAR256Mater|a|s & Furnlshmgs .............. 3M
"INAR 164 Interior Architecture History 3 GE/IL

|
. FOUN103 . Color and Composltlon ............... 3 M
MATH 2XX _ Mathematics Course 3 GE/L
Spring Semester

INAR 258 Building Systems & Codes 3M

|NAR282 ..... De5|gnStud|o4Brand|ng ...................
and ldentity a4M
eI De5|gnCommun|cat|o ] 3 ............. 3 o
INAR 265 Interior Architecture History
I 3 GE/IL
ENVT220 _Environmental Studies 3 GE/L
THIRD YEAR
Fall Semester
INAR 259  Tectonics 1: Material Logic 3M
|NAR363 ..... De5|gnStud|05DweII|ng ....................
and Culture 4 M
|NAR366 . Contempora ry Inter|or ........................
Architecture History and
Theories 3M
'PSYC200 Introduction to Psychology 3 GE/IL
LTS Natural . Sc |en ce o tha Iab ........ 3 GE/IL

Work Experience (students must complete 128
hours of work experience with an interior designer
or allied professional)

Spring Semester

INAR 328 Tectonics 2: Detail Design 3M
|NAR365 ..... nghtmg Des|gn .......................... 2|v|
. |NAR 382 ..... Des|gnStud|o 6 Comm un|t y ...............

and Typology a4M
. _2xx o So c|a| Sc|ence Co urse .............. 3 G E/|L
ART H2xx o Art H | sto r y Cou rse .................. 3 G E/|L
S S Unrestncte d EI ect|ve .................. 3 UE

FOURTH YEAR _
Fall Semester %
INAR 454 Construction Documents M. :§>
INAR 480 Design Studio 7: S
.................. Narration and Media  ~ ~ 5M :
INAR 482 Senior Project Research ™ g
PHIL 210 Ethical Systems 3 GE/IL
. IND534 0 . Huma n Agen cy & Inten or ....................
U A 3 GEML
Spring Semester
INAR 451  Professional Practice 2M
INAR 48 3 ..... Se mor PrOJeC‘t ............................ SM
" Restricted Design Elective 3 RE/DES
" 3XX  Integrative Learning Elec- 3 GE/IL
tive
s Unrestr|ctedE|ect|ve1UE

Assessment Process

Both formal and informal ongoing assessment
strategies help develop and systemically evaluate
student performance and attainment of key learn-
ing outcomes in Interior Architecture. The Curric-
ulum Map articulates four key learning outcomes
and respective levels of expertise, areas for mea-
sured assessment that include both formative and
summative benchmarks, and involve multiple forms
of evaluation. These processes provide a vehicle to
assure program quality and promote continuous
improvement in the effectiveness of teaching, the
improvement of student work, and the ongoing
design of the curriculum.

FORMATIVE ASSESSMENT

Jury Review

Industry professionals review student work at the
end of each semester in a public forum of critique
and feedback. These reviews are attended by de-
partment administration and selected faculty, and
their purpose is to provide direct feedback to the
students for project improvement, as well as to pro-
vide an informal assessment of class performance,
project success, and faculty effectiveness.

Faculty Critique
Students receive regular and ongoing feedback by
faculty to coach and monitor throughout the se-
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mester. This in-class assessment provides students an
opportunity for continuous improvement of their
projects during the development process.

Peer Feedback

Class critique and small group reviews in studios
provide students with direct peer feedback on their
work and assist students in developing standards of
critical judgment.

Portfolio Review

Students produce a progress portfolio at the end
of their second year of study to document their
progress. The review acts as a gatekeeper for entry
into the upper-division studios. The review pro-
cess is used to review, analyze, and communicate
the results of each evaluation to both faculty and
students. Students are assessed on key learning
outcomes derived from CIDA, NASAD, and WASC
standards. Passing the portfolio review is a prereg-
uisite for INAR 363, Design Studio 5: Dwelling and
Culture.

In the event that students do not pass the portfolio
review, they may be required to address design or
technical deficiencies by taking one or more courses
recommended by the portfolio review board. Upon
completion of the required course or courses,
students are required to resubmit their portfolios
to assure they have overcome previous deficiencies
and met the competency requirements. Students
may only submit their portfolio for review a total of
two additional times. Students are strongly recom-
mended to enroll in the one-unit portfolio elective
the semester before their portfolio is due.

SUMMATIVE ASSESSMENT

Program Accreditation

The program, including a review of student learn-
ing outcomes, is evaluated through a comprehen-
sive subject-specific self-study produced for the Na-
tional Association of Schools of Art and Design. The
process provides an opportunity to holistically assess
the program from multiple perspectives and make
any necessary improvements in policies, procedures,
curriculum, or staff.

CAPSTONE ASSESSMENT

¢ INAR 482 Senior Project Seminar - In prepara-
tion for entry into the senior capstone project,
students must successfully complete the Senior
Project Seminar. The main objective of this course
is for students to develop a proposal worthy of

a senior project. In the future, there are plans

to develop an assessment rubric that will allow
faculty not teaching the course the ability to
assess the senior projects. This would provide an
assessment tool for the program. Allowing faculty
the opportunity to see what projects students are
developing provides an insight into the program’s
strengths and weaknesses.
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¢ INAR 483 Senior Capstone Projects — Seniors
develop a comprehensive project during their
final semester in the program. Students pres-
ent their projects in a public forum attended
by outside professionals and faculty members
from the School of Architecture and the Interior
Architecture Department. The IA department
is developing further opportunities for project
assessments. Developing a review of the projects
during the week prior to commencement without
the students present can provide an opportunity
to evaluate the overall strengths and weaknesses
of the curriculum.

RESULTS OF LEARNING

e Students will develop comprehensive critical

thinking skills necessary for multidisciplinary ap-

proaches to problem-solving issues dealing with
interior environments.

® The program will provide students with learning
experiences that incorporate professional values,
professional practices, and business procedures.

e Students will develop design skills as a way of
researching and solving problems.

e Students will develop a comprehensive set of skills
that focus on design problems with regard to the
human inhabitation of interior spaces.

¢ Students will develop quantifiable visual, verbal,
and oral communication skills necessary to express
research, analysis and expression of design solu-
tions.

e Students will develop skills necessary for under-
standing and representing the technical art and
regulations of building and designing interior
spaces.

ACADEMIC STANDARDS

Below average work is not acceptable for a profes-
sional degree. Students are required to maintain a
grade point average of “C” (2.0) or higher for any
two consecutive design studios in order to continue
in the design studio sequence. A student whose
two-studio GPA drops below 2.0 must repeat one
of these two studios as necessary to achieve the
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minimum GPA prior to enrollment in the succeed-
ing studio.

Satisfactory Progress Policy

Students are expected to maintain satisfactory
progress in the BFA program. A student who earns
a GPA below 2.0 in three semesters, which need
not be consecutive, is subject to dismissal from the
program.

A student who does not pass a studio with a 2.0 or
better after enrolling in it three times is subject to
dismissal from the program.

SPECIAL LEARNING
OPPORTUNITIES/REQUIREMENTS

Woodbury’s Career Development Office offers a
variety of programs, services, and resources to assist
students in exploring careers and securing intern-
ships. The staff works with students one-on-one

to develop successful internship search strategies

to help students connect with employers through
internship postings, resume collections, on- or
off-campus interview opportunities, alumni connec-
tions, and employer outreach in the US.

Work Experience

All interior architecture students are required to
fulfill 128 hours of work experience. This is not an
internship requirement for credit. Students must
find a job in an interior design, architecture or
other allied design firm and work for a minimum of
128 hours. All of these hours do not need to be ful-
filled at one place. It is recommended that you use
this work experience to try several different types
of work experience, to give you a better idea of the
type of job you would be interested in upon grad-
uation. The Career Development Office provides
referral services for potential employers and the
chair will often send out emails with other poten-
tial employment opportunities. It is recommended
that you get verbal confirmation for the firm you
are planning to work for to make sure it meets
these requirements. Once you have completed your
hours, you must ask your immediate supervisor for
a letter on the firm’s letterhead. The letter should
indicate the responsibilities you had at the firm,
the number of hours you worked for the firm, and
an assessment of how well you executed your job
responsibilities. This letter is to be sent to the chair
of the department.

Study Abroad

Woodbury offers a number of opportunities to
travel and study both within the United States and
overseas, ranging from short trips to South and
Central America and the American Southwest, to

a summer term abroad in Barcelona, Rome, Ber-
lin, China, Tahiti, or Paris. The Semester Abroad
programs offer full-credit studio and lecture classes
exploring theory, design, and history in these highly
charged urban settings. These and other travel/
study opportunities, as well as student exchanges,
provide a broad menu of choices for students.
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Student Professional and

Co-Curricular Organizations

IIDA and ASID are professional organizations that
have student memberships available. Becoming a
student member of these organizations provides
you with scholarship and networking opportunities.
Interior Architecture students have an IIDA cam-
pus center. The campus center provides students a
vehicle for involvement in student leadership and
activities about Interior Architecture and involve-
ment in IIDA Southern California professional
chapter events.

Fast Track

Interior Architecture students may opt to begin a

fast track on the four-year BFA in Interior Architec-

ture program by enrolling in INAR 2881 the summer

after attending the first year of the program. In

order to fast track, students must satisfy the follow-

ing requirements:

¢ the student has a minimum studio GPA of 3.0 for
their first year of study;

e the student has a minimum overall GPA of 3.0 for
their first year of study;

¢ the student has passed all required classes through
the first year of the curriculum, and has complet-
ed a majority of the required general education
electives.

The fast tracking student must maintain the re-
quired GPA and continue to meet curriculum
requirements through the second year, after which
the student takes INAR 3880 the second summer of
enrollment in the program.

All students interested in participating in the fast
track program must meet with the chair of the de-
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partment for an interview and detailed advising ses-
sion prior to required chair-approved participation.

Students participating in the fast track must follow
the required history and theory sequence starting
with INAR 164 the fall of their first year, INAR 265
the spring of their first year and INAR 366 the fall of
their second year. If students fail to meet this history
and theory track requirement, they will not have
the prerequisites necessary to enter into INAR 482
prior to their senior project.

COMPUTER LITERACY REQUIREMENTS
The Department of Interior Architecture requires its
graduates to be literate in the current digital media
of representation and communication.

e Proficiency in email, as demonstrated through
regular communication with school administra-
tion and course instructors.

e Proficiency in internet research, as demonstrated
through successful completion of or transfer of
appropriate equivalent to LSCI 105, Information
Theory and Practice, and as practiced at all studio
levels and in all history/theory courses through
bibliographic documentation of database use and
citation of web-based sources (specific examples
can be found in but are not limited to assign-
ments in INAR 105, INAR 106, INAR 164, INAR 265,
INAR 366, INAR 482, and INAR 483).

e Proficiency in the use of spreadsheets to com-
pose, structure, and assess data as evidenced in
but not limited to INAR 252, INAR 482, and INAR
483.

e Proficiency in word processing, as demonstrated
at all studio levels through research assignments
and essays submitted as .doc or .pdf files (specific
examples can be found in but are not limited to
assignments in INAR 105, INAR 106, INAR 164,
INAR 265, INAR 366, INAR 482, and INAR 483).

e Proficiency in computer-aided design, as demon-
strated through successful completion of INAR
211 or an approved equivalent transfer course
and pre-admittance portfolio review, the gateway
portfolio review into INAR 363, and upper-division
studio-specific presentation requirements.

¢ Proficiency in graphic composition and desktop
publishing, as demonstrated through the success-
ful completion of INAR 106 and pre-admittance
portfolio review, the gateway portfolio review
into INAR 363, and upper division studio-specific
presentation requirements: projection, axono-
metrics, and perspectives, which are developed
from skills learned in INAR 105, Design Studio 1.
Model-building techniques and introduction of
computer graphics are developed. Design com-
munication and visualization skills are developed
using digital media, mixed-media hand drawings,
and model-building.
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STUDENT COMPUTER AND OTHER EQUIPMENT
REQUIREMENTS

Laptop Requirement

The study of interior architecture requires invest-
ments in technologies and investment towards
becoming an interior architect, from basic analog
tools to cutting-edge computational devices. Upon
admission, students will be provided with a recom-
mended purchase list that outlines the incoming
resource expectations; students should expect addi-
tions to those lists each semester. These purchases
constitute a substantial, but cumulative, investment
toward becoming an architect. Students should, in
turn, anticipate spending a minimum of $1500 in
initial set-up and at least $500 each additional term.

It is required that all second-year Interior Architec-
ture students have a laptop computer that is com-
patible with existing on-campus labs. Students are
responsible for their own email and ISP accounts.
Student computer accounts are set up through the
IT department.

Equipment Requirements

Incoming students entering into the first design
studio are required to provide a portable drafting
surface including Mayline (or comparable) par-
allel edge. In addition, all students need to have
equipment for hand drafting and model-building.
Though the upfront investment is substantial, this
equipment will be used throughout the entire four
years and into your professional career as well.
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MINOR REQUIREMENTS
(for Architecture majors ONLY)

FOUN 103 Color and Composition 3 units
INAR 252 ..... Sp ace PIann| ng ........................ 3 un |ts
INAR328 Tectonics 2: Detail Design 3 units
|NAR365L|ght|ngDe5|gn ....................... 2 un|ts

Select one of the following after successful ARCH
portfolio review

INAR 363 Design Studio 5:
Dwelling and Culture 4 units

INAR 382 Design Studio 6:
Community and Typology 4 units

INAR 480 Design Studio 7:
Narrative and Media 5 units
Minimum unit requirement:.........cccccevveeenee 15 units

INTERIOR ARCHITECTURE: STRUCTURES MINOR
(for Interior Architecture students interested in
following Structures sequence of Architecture Cur-

riculum)

MATH 249 College Algebra

MATH 251 Trigonometry with Descriptive
Geometry

PHYS 243  Physics for Architects

ARCH 326  Structures 1

ARCH 327  Structures 2

Courses

ARIA 114 DESIGN COMMUNICATION 1

3 UNITS

This course introduces various drawing skills used in
two- and three-dimensional methods and media of
representation. Methods of perception, technique,
composition, critical evaluation and presentation
are studied through representational assignments.
Emphasis is placed on orthographic projection and
documentation and constructed hard line drawing
techniques. Students learn these methods of rep-
resentation using both digital and analog drawing
skills and media. Studio. Prerequisite: None.

ARIA 115 DESIGN COMMUNICATION 2

3 UNITS

This course develops various drawing skills used in
two and three-dimensional methods and media of
representation. Methods of perception, technique,
composition, critical evaluation and presentation
are studied through representational assignments.
Emphasis is placed on orthographic projection and
documentation and constructed hard-line drawing
techniques. Students learn these methods of rep-
resentation using both digital and analog drawing
skills and media. Additional skills in diagramming
and more advanced representation techniques
develop ideas and skill learned in ARIA 114. Studio.
Prerequisites: ARIA 114, Design Communication 1
and INAR 105, Design Studio 1.
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ARIA 211 DESIGN COMMUNICATION 3

3 UNITS

This is an intermediate-level course that builds on
the fundamental skills of architectural represen-
tation learned in Design Communication 1 and 2.
The course will take an experimental approach that
combines hand-drawing and digital tools to explore
a variety of drawing and representation techniques.
Use of alternative production methods will be
combined with digital tools. The class will primarily
focus on two-dimensional and three-dimensional
drawings, but will also expand to include physical
three-dimensional “constructs” such as composite
drawings and assemblages. Prerequisites: ARIA

115, Design Communication 2 or ARCH 211, Design
Communication 2.

INAR 105 DESIGN STUDIO 1: 3D DESIGN 1

3 UNITS

As an introductory course in three-dimensional
design, emphasis is placed on developing skills nec-
essary for visualization, representation and creation
of three-dimensional form. Through descriptive
geometry, orthographic projection, axonometrics,
and model-building, students study plane, mass and
volume as space-defining elements. Studio. Prereqg-
uisite: none.

INAR 106 DESIGN STUDIO 2: 3D DESIGN 2

3 UNITS

Design Studio 2 provides continued study of
three-dimensional design, developing individually
defined spaces into more complex spatial orga-
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nizations. Students analyze and design projects
combining the three-dimensional use of color, light,
and texture with simple programs. Descriptive
geometry, orthographic projection, axonometrics,
and perspective drawings are developed from skills
learned in IA 105, Design Studio 1. Model-building
techniques and introduction of computer graphics
are developed. Design communication and visu-
alization skills are developed using digital media,
mixed-media hand drawings and model-building.
Studio. Prerequisite: INAR 105, Design Studio 1: 3-D
Design I.

INAR 164 INTERIOR ARCHITECTURE HISTORY 1

3 UNITS

This is the first of a three-course survey examining
the history and theories of interiors and architec-
ture. Emphasis is placed on gaining an understand-
ing of the plastic arts and their relevance to and
impact on the larger world, culturally, politically,
etc. Significant works of furniture, interior spaces
and architecture; important architects and design-
ers; formal and structural elements; periods, styles,
theories, and regional differences within a given
style or period are studied. Lecture. Prerequisite:
WRIT 111, Academic Writing |

INAR 207 DESIGN STUDIO 3: 1A ELEMENTS

3 UNITS

Through a series of design projects, students focus
on specific components of interior architecture,
such as color, light, furniture, materiality, and
systems of inhabitation in relation to articulat-

ing space. Experimental exploration of materials
and graphic representation inform programmatic
hybridization in order to develop an awareness of
social and cultural aspects of space. Studio. Prereq-
uisite: INAR 106, Design Studio 2: 3-D Design Il

INAR 212 PORTFOLIO WORKSHOP

2 UNITS

This course is designed to develop student design
portfolios to a professional level. Students will
engage in development, critique, and editing of
project content and presentation, formatted into a
professional portfolio. The course covers the funda-
mental principles of graphic and written communi-
cation and layout.

INAR 252 SPACE PLANNING

3 UNITS

An introduction to programming, behavioral
factors of space, and proxemics as they apply to
the layout and planning of interior environments.
Several projects of increasing complexity examine
different programmatic requirements. Studio. Pre-
requisite: INAR 105, Design Studio 1: 3-D Design |.
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INAR 256 MATERIALS AND FURNISHINGS

3 UNITS

Applied finishes and specifications for interior archi-
tectural elements, furniture, fixtures, and textiles
are examined through a comprehensive project.
Materials, manufacturing processes, application

of mass-produced furniture and surface materials,
methods of detailing, construction, fabrication, and
the application of materials in custom elements are
studied. Estimating and installation is introduced.
Emphasis on commercial and institutional applica-
tions. Studio. Prerequisite: INAR 105, Design Studio
1: 3-D Design .

INAR 259 TECTONICS 1: MATERIAL LOGIC

3 UNITS

This course provides a studio-based exploration of
the impact of materiality and fabrication in both
the generation and reading of form and space. This
will be addressed through readings, discussions,
exercises, and design/build projects. Issues of craft
and technique as they affect the design process will
be addressed in both two and three dimensions.

An intuitive knowledge of material properties and
processes will be gained through full-scale hands-on
exploration. Detailing, construction and fabrication
methods, and the application of materials in custom
elements are studied through individual or group
projects closely related to the body in scale or use.
Formal, conceptual, and programmatic solutions are
studied through a specific design strategy/process as
assigned by the instructor, with an emphasis on new
or hybrid programs/functions. Studio. Prerequisite:
INAR 106, Design Studio 2: 3-D Design 2.

INAR 258 BUILDING SYSTEMS & CODES

3 UNITS

This course analyzes construction materials and
building systems — including structural, mechan-
ical, electrical, plumbing, lighting, and acoustics
— relative to interior spaces. In conjunction with
the building systems, this course examines build-
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ing codes related to interior architecture. Studio.
Prerequisites: INAR 111, Digital Communication and
INAR 106, Design Studio 2: 3-D Design 2, WRIT 111,
Academic Writing .

INAR 265 INTERIOR ARCHITECTURE HISTORY 2

3 UNITS

This is the second of a three-course survey examin-
ing the history of interiors and architecture. Em-
phasis is placed on gaining an understanding of the
plastic arts and their relevance to and impact on the
larger world, culturally, politically, etc. The course
identifies significant works of furniture, interior
spaces and architecture; important architects and
designers; formal and structural elements; periods,
styles, theories, and regional differences from the
industrial revolution until the 1960s. Lecture. Pre-
requisites: INAR 164, Interior Architecture History 1
(recommended) and WRIT 112, Academic Writing II.

INAR 282 DESIGN STUDIO 4:

BRANDING AND IDENTITY

4 UNITS

Branding, long considered a marketing strategy, has
taken on aspects of constructing individual identi-
ties. This studio questions how space responds to
and informs how specific community and individual
identities utilize strategies of branding to create
meaning in their inhabitation of public environ-
ments. Studio. Prerequisites: INAR 207, Design Stu-
dio 3: IA Elements, and INAR 252, Space Planning.

INAR 288 SECOND YEAR OPEN STUDIO

4 UNITS

Students from differing years in the design se-
quence deal with common projects. The projects are
explored at various levels of complexity via design
solutions and presentations. Student evaluation
takes into consideration the individual’s level in the
program. This course can substitute or remediate
one design studio from the previous second-year
studio sequence (INAR 288.1 replaces INAR 282).
Studio. Prerequisites: Permission of the department
chair, 3.0 GPA for accelerated students.

INAR 327 TECTONIC 2: DETAIL DESIGN

3 UNITS

This course studies materials and methods of detail-
ing, fabrication, documentation, and specification
for custom work. Emphasis is placed on detailing as
a design process. Students learn detailing tech-
niques through research, observation, and architec-

tural documentation of non-structural elements of
contemporary or modern design. Elements ob-
served and documented may range from furniture
and interior casework, to nonstructural, exterior
building elements (custom screens, trellises, etc.).
Materials and their integration, application, and/or
connections are emphasized. Students are directed
through research, conceptual design/diagramming,
schematic design, and design development to

the final production of a comprehensive project
documenting design resolutions of a given project
through detailed technical drawings and models.
Studio. Prerequisites: INAR 258, Building Systems

& Codes; INAR 259, Tectonics I: Material Logic; and
INAR 207, Design Studio 3: IA Elements.

INAR 363 DESIGN STUDIO 5: DWELLING AND CUL-
TURE

4UNITS

This studio questions how culture is represented

in the media and how those representations can
affect a design project that deals with assumptions
on how we live as a society. This studio strives to
develop design strategies that engage our under-
standing of changing modes of dwelling as this act
is informed by cultural specificity. Studio. Prereg-
uisites: INAR 282, Studio 4: Branding and Identity;
permission of the department chair; and successful
portfolio review.

INAR 365 LIGHTING DESIGN

2 UNITS

This course is an introduction to the basic design
and technical requirements of lighting systems.
Studio. Prerequisite: INAR 258, Building Systems &
Codes.

INAR 366 CONTEMPORARY IA HISTORY AND
THEORIES

3 UNITS

This course situates historical diversity of criti-

cal and generative approaches to late twentieth
century design, while introducing current themes
and debates in contemporary design practice and
related disciplines. The course is structured around
a topic-based organization allowing for the ex-
ploration of contemporary theories as they have
developed over the past fifty years. Emphasis is
placed on gaining an understanding of the plastic
arts and their relevance to and impact on the larger
world, culturally, politically, etc. Significant works of
furniture, interior spaces and architecture; import-
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ant architects and designers; formal and structural
elements; periods, styles, theories, and regional
differences within a given style or period are iden-
tified. Lecture. Prerequisites: INAR 265, |A History 2
(recommended) and WRIT 112, Academic Writing II.

INAR 382 DESIGN STUDIO 6:

COMMUNITY AND TYPOLOGY

4 UNITS

Typologies have long been used as a tool for gen-
erating meaning in design relative to historical and
cultural references. As a strategy for understanding
common characteristics, typologies assist in creating
community identity. This studio explores the ambiva-
lence between community identification and indi-
vidual participation. Studio. Prerequisites: INAR 363,
Design Studio 5: Dwelling and Culture and INAR 259,
Tectonics |: Material Logic.

INAR 388 THIRD YEAR OPEN STUDIO

4UNITS

Students from differing years in the design sequence
deal with common projects. The projects are explored
at various levels of complexity in the design solutions
and presentations. Student evaluation takes into con-
sideration the individual’s level in the program. This
course can substitute or remediate one design studio
from the previous studio sequence (INAR 388.0 replac-
es INAR 363, INAR 388.1 replaces INAR 382). Studio.
Prerequisites: Permission of the department chair; 3.0
GPA for accelerated students.

INAR 451 PROFESSIONAL PRACTICE

2 UNITS

Students gain an understanding of basic business con-
cepts, practices, procedures, and documents as they
relate to interior architecture with an emphasis on
ethical and legal issues. Lecture. Prerequisites: INAR
256, Materials & Furnishings and INAR 258, Building
Systems & Codes.

INAR 454 CONSTRUCTION DOCUMENTS

2 UNITS

Graphic conventions and the organization of work-
ing drawings are studied through a comprehensive
project. A brief survey of the legal nature and scope
of the construction document package (contractual
agreements, conditions, drawings, modifications,
and specifications) is presented. Studio. Prerequisites:
INAR 258, Building Systems & Codes; INAR 282, Design
Studio 4: Branding and Identity; INAR 327, Tectonic 2:
Detail Design recommended.

INAR 480 DESIGN STUDIO 7: NARRATION AND MEDIA
5 UNITS

Working on the assumption that space houses the
stories of the people who inhabit it, this studio
explores how stories of communities and individuals
inform design. The media used to communicate these
narrations require the development of technological
and performative strategies of expression. Studio.
Prerequisite: INAR 382, Design Studio 6: Community
and Typology.
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INAR 482 SENIOR PROJECT RESEARCH

1UNIT

Through self-directed study and research, students de-
velop a project proposal for their senior project. The
course is broken into four modules that deal with the
main components of the Interior Architecture senior
project: program development, conceptual thesis, site
analysis, and generative strategies. Through weekly
meetings and seminars, students discuss their research
as it progresses to a final senior project proposal.
Prerequisite: INAR 366, Contemporary IA History and
Theories.

INAR 483 SENIOR PROJECT

5 UNITS

Students develop a comprehensive project in order to
demonstrate a thesis-level design proposition through
an integration of site, program, process, materiality,
and interior technology. Studio. Prerequisites: INAR
480, Design Studio 7: Narration and Media, and INAR
482, Senior Project Prep.

INAR 270, 370, 470 TOPICS IN INTERIOR
ARCHITECTURE

2-3 UNITS

These courses provide an in-depth investigation into
topics of timely significance in the field of Interior
Architecture. Topics are determined on the basis of
faculty and student interest. Studio. Prerequisite: As
noted per offering.

INAR 299, 399, 499 INDEPENDENT STUDY

1-4 UNITS

These courses provide the opportunity for an indi-
vidual investigation into an area of special interest
chosen by the student with the approval of the de-
partment chair. Periodic meetings with an assigned
faculty member are required. Hours by arrange-
ment. Prerequisite: Permission of the director.
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CURRICULUM MAP
Bachelor of Fine Arts in Interior Architecture BFA
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University Pillars
Critical inquiry into the design, building and
inhabitation of interior environments
Social and cultural considerations of
interior environments

Experiential considerations of interior environments

Technical considerations of interior environments

Integration and development of academic and
professional methodologies

Critical inquiry into the design, building and inhabitation of interior environments Students gain the ability to engage in the analysis, understanding, and development of the built environment as
a viable object of critical inquiry evidenced through design and research processes, written communication, proficient and multivalent visual communication, quantitative analysis and historical research.

Social and cultural considerations of interior environments Students gain the ability to analyze, understand, critique and develop space as a social and cultural construction as
evidenced in the development of programmatic, behavioral, ethical and eollaborative strategies for the built environment within different scalar contexts and different professional settings.

Experiential considerations of interior environments Students gain the ability to analyze, understand, critique and develop spaces that elicit human
response through the manipulation and enhancement of the sensual as evidenced through the design of interior envionments that elicit experiential responses.

Technical considerations of interior environments Students gain the ability to analyze, understand, critique and develop spaces through
the techniques and innovative building processes as evidenced through quanitative resoning, systems integraion, and production expertise.

Integration and development of academic and professional methodologies Students develop work processes that engender self-initiative, directed curiosity, and methodologies
that seek to find knowledge beyond the given problem as evidenced through self-directed research, collaborative processes and professional character and ehtics.
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School of Business

Andreé B. van Niekerk, PhD, Dean

I welcome you to the School of Business and want
you to know that we take your desire for quality
education seriously. Your educational experience
will be a product of your personal dedication and
performance, combined with the commitment

and experience of our faculty. Our school’s mission
statement expresses four major areas that form the
foundation of your learning: Woodbury University’s
School of Business cultivates the distinctive talents
of each student to prepare future leaders of busi-
ness who communicate effectively, act ethically, and
think globally.

The undergraduate business program (BBA) of the
School of Business is intended to provide the knowl-
edge and professional skills necessary for graduates
to compete in a dynamic, global business environ-
ment characterized by rapid technological and
social change. This program also ensures alignment
with the Four Pillars, which Woodbury University
adheres to: Civic Engagement, Design Thinking,
Entrepreneurship, and Transdisciplinarity. Elements
of these pillars are embedded in several of our BBA
core and major-specific courses.

Based on our School of Business mission and our
University’s Four Pillars, we have designed a core of
professional courses that provide a solid ground-
ing in business and management fundamentals to
enable students to acquire the expertise necessary
to launch, or enhance, rewarding careers as busi-
ness professionals. At the same time, a challenging
liberal arts education provides undergraduates the
opportunity to widen their intellectual horizons,
enhance their curiosity, and develop critical think-
ing skills vital to lifelong learning.

During your studies, you will develop the skills and
values needed to compete successfully in global and
domestic markets, including interpersonal and en-
trepreneurial skills, the ability to think critically and
to write and speak clearly, computer literacy, the ca-
pacity to identify and solve problems, an awareness
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of the global market in which business operates, an
understanding of how to make business decisions,
and the principles of ethics and standards of profes-
sional conduct.

Management is the embedded major. In addition,
students may choose to major in accounting, mar-
keting, or fashion marketing.

Woodbury provides convenient class schedules for
full-time students as well as working adult stu-
dents. We strive to keep classes small, with instruc-
tion from a combination of full-time faculty and
experienced business professionals who teach on an
adjunct basis.

The BBA program is delivered in a traditional for-
mat with options for selected management courses
to be taken in an accelerated weekend and evening
format.

TRADITIONAL UNDERGRADUATE PROGRAM (BBA)
This format allows the student to complete degree
requirements by attending morning, afternoon,
and selective evening classes on weekdays.

SELECTED COURSES IN ACCELERATED

FORMAT (BBA)

A selection of management courses is offered in

a seven-week format through four-hour sessions,
once a week. These courses are mostly scheduled on
weekday evenings and during the day on Saturday
and Sunday.

BBA PROGRAM COORDINATION

Each of the four BBA majors is coordinated by a
faculty member who serves as the immediate liaison
between students, faculty, and advisors within that
major. The BBA program as a whole is adminis-
tered by the BBA director, Joan Marques. She can
be reached at 818.394.3391 or by email at joan.
marqgues@woodbury.edu.
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ACCREDITATION

The Association to Advance Collegiate Schools of
Business (AACSB) accredits the School of Business.
The Association of Collegiate Business Schools and
Programs (ACBSP) accredits the School of Business.
The Senior College Accrediting Commission of

the Western Association of Schools and Colleges
(WASCQ) accredits Woodbury University.
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Accounting
(BBA)

Mauro Diaz, Coordinator

Why Learn Accounting?

Accounting is the universal language of organiza-
tions, be they large or small, local or international,
for-profit businesses or not-for-profit organiza-
tions. Being conversant in accounting allows you to
communicate important information globally, make
more informed social policy decisions, design better
information systems, market ideas to superiors,

and motivate subordinates to help you do your job
better.

Why Major in Accounting?

The accounting major prepares you to enter and
thrive in the accounting profession. As an account-
ing graduate, you have an excellent opportunity
to achieve a well-paid career. Accounting is a
time-honored and universal profession; accoun-
tants are key professional advisors to organizations
and individuals. Accountants are often asked to
honestly and objectively measure and reflect the
financial status of individuals and organizations.
Those who leverage their education to become
Certified Public Accountants (CPAs) join an elite
group recognized throughout the world for helping
people and organizations make better financial
decisions.

What Do You Need to Bring Into Your Classes to
Succeed in the Accounting Major?

Those students who succeed and go on to become
CPAs must be logical, methodical, attentive to de-
tails, and have excellent people and communication
skills.

What Do Students Learn in Accounting Classes?
In the two lower-division accounting courses, which
are required for all business majors, students learn
the fundamentals of accounting information sys-
tems, how to use accounting information, and to
work with accountants to make better financial de-
cisions. These courses emphasize the strengths and
weaknesses of accounting information, accounting
information systems, and the accounting way of
thinking. These courses provide an environment for
students to learn the critical and fundamental con-
cepts that drive accounting, accountants, and finan-
cial analysis, as well as opportunities for students to

apply these concepts while practicing the research,
analytic, critical thinking, and communications skills
that are important in management practice and
crucial to good citizenship.
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In upper-division accounting courses, students focus
on learning the key details of accounting that are
essential when entering the profession. The focus

is on six major areas that are included on the CPA
exam and other related professional exams: finan-
cial accounting, managerial accounting, taxation,
auditing, business law and government/not-for-
profit accounting.

How Do Students Learn in Accounting Classes?
Accounting is logical, but not obvious. It requires
hard work in order to master the knowledge of
professional financial/accounting terminology and
understand how the artificial information system
works.

Students learn by reading, working through short
quantitative problems, discussing answers in study
groups, and actively participating in class discus-
sions. Once the fundamentals are covered, students
practice applying what was learned to new situa-
tions (often called “business cases”), and making
recommendations and offering alternative ways

of dealing with the opportunities or challenges
presented in the cases. Students will support their
recommendations with calculations and communi-
cate the richness of their analysis in written reports
and/or class presentations.

Scope of the Program

The Department of Accounting is responsible for

undergraduate accounting courses. The coordina-
tor of the department also has been assigned the
scheduling of the undergraduate finance courses

required of all business majors.

Many states require more than a BBA degree in
accounting to become a CPA. California will add a
new requirement after 2013 — all candidates for a
California CPA license must pass 150 semester units
of college courses. These units need not be from
graduate courses or even upper-division courses;
courses taken at community colleges, as well as
university extension programs will qualify. Those
students who wish to become a CPA might also
consider furthering their education by earning a
master’s degree in accounting or taxation.
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MISSION

Our mission is for accounting majors to be able to
use accounting information to make better finan-
cial decisions and for our graduating accounting
majors to enter and thrive in the profession.

PROGRAM LEARNING OUTCOMES

Students will demonstrate the following program
learning outcomes in addition to university-wide
and School of Business-wide student learning out-
comes.

e Students passing the lower-division core courses
in accounting are able to manifest the ability to
use accounting information in making business
decisions.

e Graduating accounting majors are able to
demonstrate the knowledge of accounting
concepts required for entry-level positions in the
accounting profession.

Below are the key learning outcomes supported by
their related fundamental learning objectives:

e Lower Division (Service Courses)

Learning Goal: Students passing the lower-di-

vision core courses can manifest the ability to

use accounting information in making business

decisions.
Learning Objectives

¢ Students will be able to identify commonly
used ratios, cost-related techniques, and the
qualitative characteristics of Generally Accept-
ed Accounting Principles [knowledge].

e Students will be able to understand which are
of greater importance [understanding].

e Students will be able to evaluate the financial
condition of an organization or investments
[application].

e Upper Division (Accounting Major Courses)
Learning Goal: Graduating accounting majors
can demonstrate the knowledge of accounting
concepts required for entry-level position in the
profession.
Learning Objectives

¢ Students will be able to identify key accounting
issues under primary authorities, such as Gen-
erally Accepted Accounting Principles, Gener-
ally Accepted Auditing Standards, or federal
income tax law [knowledge].

e Students will be able to understand which are

of greater importance [understanding].

e Students will be able to prepare advice to a
client based on environmentally rich, prac-
tical, lifelike cases in which many issues are
raised, the facts given are not “complete,” and
insufficient space exists to allow for a thorough
discussion of either application.

FACULTY

First and foremost, the members of the faculty of
the Department of Accounting teach. Each faculty
member brings to the classroom significant pro-
fessional experience. The faculty gives students
career advice; keeps courses updated; sponsors
student organizations and scholarships; and serves
the School of Business, the university, and the
accounting profession. In addition, faculty members
research, speak, write, and publicly disseminate
their informed judgment on improving accounting
practices, accounting standards, and accounting
education.

COORDINATOR
Mauro Diaz
MBA, Woodbury University

FULL-TIME FACULTY

Robert Jinkens, CPA

PhD, University of Hawaii at Manoa
Assistant Professor

John E. Karayan, CPA

JD, University of Southern California;
PhD, Claremont Graduate School
Professor

ADJUNCT FACULTY
Henry M. Anding, CPA
JD, California Western School of Law

Reginald J. de Guzman, CPA
MS, Golden State University

Amath Fall, CPA, CFM, CMA, Cr.FA, CGMA
MS, University of Nebraska

Dennis McGuckian
MBA, Dartmouth College

Andrew Post
JD, University of Southern California

Ray Scalice
MS, Golden Gate University
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FACULTY EMERITUS MATH 226  Business Statistics 3 GE/IL
Jon Myers, CPA PH|L210Eth|caISystems ..................... BGE/IL
DBA (hon) Woodbury University; CPA (California) .................................. RRREERREE Srerneseseesneie e
Chair Emeritus & Professor Emeritus, Accounting ... ... Natural Science with Lab 3 GEAL
FINANCE Spring Semester
R. Duane Anderson THIRD YEAR
MBA, University of Southern California Fall Semester
. ACCT 2 Managerial Accounting for
Y et o Dedsonvaking | 3esa
Leading to the Bachelor of Business MRKT 301 Principles of Marketing 3BBA
Administration (BBA) Degree ECON 204 Microeconomics 3 GE/IL
Units  ARmis Art o sto g y Cou rse .................. 3 GE/IL
Maj.or ™) 24 __UnrestnctedEIectwe ............... 3 UE/IL
BUSIneSS Core (BBA) 36 .........................................................................
Internship (1) 3
General Education/Integrative Learning (GE/IL) 58  Spring Semester
Minimum semester hous required e LACTI0 Costaccounting M,
ACCT 304 Intermediate Accounting | 3M
SUGGESTED SEQUENCE OF COURSES " ACCT352 Concepts of Taxation 3M
FIRST YEAR 'MGMT 336 Management Info Systems 3 BBA_
Fall Semester MGMT 350 . Busmess Eth|cs ...................... 3BB A
MGMT 100 Fundamentals of Business INDS3_3OO IeveITransdlsalenary ............
Enterprise 3 BBA Seminar 3 GE/IL
BT v Academchrltlng P 3 G E/IL ...........................................................................
INDS — e Inter d| sc|p| mar y Core ............. 3 G E/IL FOURTH YEAR
EVT200  Emvironmental studies 3 genL  Fall Semester
""" " Unrestricted Elective ~~ 3UE ACCT305 Intermediate Accounting I 3M
B T e bR b ST P U ACCT 38 8 e Adva nced Busmes s Law ................ 3 o
Spring Semester FINA 360 _ Financial Management _  3M_
MGMT 110 Legal Environment of — 3 300 Ie.vel Integrative 3 GEL
Business 3BBA e Leamngledlve ................................
COMM120 ..... Pub I|cSpeak|ng ................... 3 GE/IL
hsvc 200 ntroduction to Pychology 3 GenL  SPring Semester
R RSP Academlc ertlngll .............. 3 GE/IL ACCT 410 Auditing .
LSCI 1 05 ----- Informat|onTheory and ....................................... Operat|ons e
SRR Practice 1GEIL  MGMT 400 ue Chain Management 3BBA
.MATH 220  Business Mathematics 3 GEAL Government &
ACCT 403  Not-For-Profit Accounting 3M
SECOND YEAR ACCT 3/4 . Accountl ng EIectlve ................... 3 M
Fall Semester il 5% LeveIIntegratlve ........................
ACCT 205 Financial Accounting for —3—Leamng|eCtlve ................... 3 GE/IL
Decision -Making 3 BBA 300 levellntegrative
'MGMT 326 Managementand .. ——3_ [leaming Elective . 3 GEL
Organizational Behavior 3 BBA
ECoN Mawosconoms 366
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ACCOUNTING ELECTIVES

ACCT 490 Accounting Internship 31
'MGMT 483 Business Policy and Strategy 3 BBA_
MGMT 46 1 ..... Le ade rshlp Th eoryand .....................
SRR Practice i 3 BBA

Art History or Humanities
e Coumse 3GEML
Integrative Learning
e Hlective L 3 GE/lL
Assessment Process
ACCT 351 Advanced Taxation 3
.................. Ente rtamment : | ndus tryProd uc TN
ACCT 353 tion Accounting & Management 3
ACCT401 ..... Adva nced Account mg ..................... 3
'ACCT 405  Accounting Information Systems 3
ACCT470 e Top|cs m Accountmg ....................... 3
ACCT 485 e Accountmg Problems ...................... 3
'ACCT 499  Independent Study in Accounting ~ 1-3

In the Accounting program, both formative and
summative assessment of students’ performance
are applied throughout the curriculum. Because the
program is part of the overarching BBA degree pro-
gram, all students are required to take the twelve
BBA core courses. These courses are noted above
with the designation “BBA.”

For the BBA core courses, formative assessment pro-
cesses include opportunities for students to provide
structured feedback to their peers; detailed feed-
back from professors on homework submissions
through Moodle; Moodle forums; evaluation on
students’ formal presentations; inclusion of Writing
Department consultants to enhance writing skills in
MGMT 326, MGMT 350, and MGMT 461; and simu-
lation games in MGMT 336 and MGMT 483.

The summative assessment processes for the BBA
core courses include research and reflection papers;
formal presentations; portfolio presentations, final
exams, and the capstone project.

For Accounting major courses, formative assessment
processes include detailed feedback from profes-
sors on homework submissions through Moodle,
computer literacy requirements, field projects, an

internship project, and faculty advising through
mandatory one-on-one meetings.

Summative assessment processes for Accounting
major courses include formal presentations, port-
folio presentations, and final or comprehensive
exams.
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RESULTS OF LEARNING

Students complete the program with a portfolio of
written case projects and PowerPoint-type presen-
tations where financial statements or accounting
reports have been analyzed and the resulting ad-
vice defended by numbers.

In upper-division accounting courses, items to be
included in a student'’s portfolio tend to be more
specialized. Examples include comment letters on
new accounting standards proposed by the Inter-
national Accounting Standards Board in financial
accounting courses, tax returns and comparative
calculations from operating in different business
forms (such as a corporation, partnership, or limited
liability company) in tax courses, advice on optimal
assurance strategies in auditing courses, presen-
tations on alternative costing approaches (such as
GAAP versus full absorption income statements) in
cost accounting courses, and memorandums advis-
ing on business aspects of real life cases.

ACADEMIC STANDARDS
The department applies university- and school-wide
academic standards.

SPECIAL LEARNING
OPPORTUNITIES/REQUIREMENTS

Capstone

Since the primary role of professional accountants is
to serve as professional advisors, accounting majors
practice this in the required capstone course taken
as a senior. Entitled MGMT 483, Business Policy

and Strategy, this three-unit course provides an
opportunity to integrate the functional areas of
marketing, finance, accounting, production, and
management in the form of a team-based, nation-
ally-normed case competition.

The capstone course uses a computer simulation

in which organizations are analyzed with respect
to the effectiveness and appropriateness of strate-
gies and goals in each of the functional areas. Also
measured are the synergies of the functional areas
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for achieving optimal results consistent with their
respective missions.

Internship

Woodbury’s Career Development Office offers a
variety of programs, services, and resources to assist
students in exploring careers and securing intern-
ships. The staff works with students one-on-one

to develop successful internship search strategies
that help students connect with employers through
internship postings, resume collections, on- or
off-campus interview opportunities, alumni connec-
tions, and employer outreach in the US.

Accounting majors who do not have significant
business experience are required to serve a 120-
hour internship. Accounting majors are encouraged
to look for paid internships at CPA firms in private
industry (such as Disney or Parsons) or in the public
sector (such as the IRS or JPL). In addition, account-
ing students who are already working during their
education are encouraged to switch to account-
ing-related jobs (such as accounts payable or tax
return preparation). Woodbury’s Career Develop-
ment Office is adept at helping students search for
such jobs.

The required work experience is a three-unit intern-
ship or accounting work experience of at least 120
hours (non-credit). If the requirement is satisfied by
non-credit work experience, an additional upper-di-
vision accounting course will be required.

Other

Accounting students are advised to focus on their
course work and pursue accounting-related jobs
rather than part-time jobs outside the field.

We encourage you to participate in student case
competitions (such as offered by the Institute of
Management Accountants) and submit papers

to accounting conferences (such as the Western
Decision Sciences Institute annual meeting). Partic-
ipation may be awarded academic credit through
ACCT 499, Independent Study.

You are also encouraged to join professional or-
ganizations such as the California Society of CPAs
(memberships are currently free for accounting
students) and student organizations such as Wood-
bury’s Accounting Society, Woodbury’s BPWOW
(Business and Professional Women of Woodbury)

and Woodbury’s CEO (Collegiate Entrepreneurs’
Organization). Students can also compete in CEQO’s
annual Business Plan Competition for substantial
cash prizes.
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Accounting majors are strongly encouraged to
consider investing their required upper-division GE/
IL courses in law-related courses (such as POHI 337,
United States Constitutional Law) as well as those
involving ethics, journalism, social media, and the
social sciences.

COMPUTER LITERACY REQUIREMENTS

Students will use word processing software (such as
Word), presentation software (such as PowerPoint),
and spreadsheet software (such as Excel). Students
also use professional research tools (such as Lexis/
Nexis), and — in upper-division courses — special-
ized software (such as Lacerte for tax returns, CCH
Tax Research Network, ACL, FARS, and the SEC's
EDGAR database) typical for practitioners who spe-
cialize in the accounting areas taught (e.g. general
ledger programs for an intermediate accounting
practice set).

STUDENT COMPUTER AND OTHER

EQUIPMENT REQUIREMENTS

In addition to the Computer Literacy Require-
ments listed directly above, students need to use
computers with meaningful web access. Although
computer labs are available on campus, students
are encouraged to have their own netbooks and
printers to work on homework and projects off
campus. Accounting students are encouraged to
have a financial calculator in ACCT 304, Intermedi-
ate Accounting I.

Courses

ACCT 205 Financial Accounting for
Decision-Making

3 UNITS

In this course, students will learn the principles

of accrual accounting, basic processes of finan-

cial record keeping, and use of the basic financial
statements. Emphasis is on learning the strengths
and weaknesses of financial accounting in order to
better use accounting information to make finan-
cial decisions. Prerequisites: MGMT 100, Funda-
mentals of Business Entrepreneurship; MGMT 110,
Legal Environment of Business; WRIT 111, Academic
Writing I; COMM 120, Public Speaking; and MATH
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220, Business Math or MATH 249, College Algebra.

ACCT 206 Managerial Accounting for
Decision-Making

3 UNITS

In this course, students will learn advanced topics

in accounting with an emphasis on managerial
accounting, including inventory costing, capital and
operational budgeting, and break-even analysis.
Prerequisite: ACCT 205, Financial Accounting for
Decision-Making.

ACCT 300 Cost Accounting

3UNITS

In this course, students will learn about product
costing, including activity-based costing, job-order
costing, standard costing, variance analysis, and
cost-volume-profit analysis. Students will also learn
cost accounting techniques related to budgeting of
operations and capital expenditures, inventory con-
trol, performance measurement, and management
decision-making. Prerequisite: ACCT 206, Manage-
rial Accounting for Decision-Making. Students must
bring the textbook to each class meeting.

ACCT 304 Intermediate Accounting |

3UNITS

This course provides a concentrated study of finan-
cial accounting within the conceptual framework
that underlies financial reporting, with emphasis
on accounting issues related to asset valuation

and reporting. Prerequisite: ACCT 206, Managerial
Accounting for Decision-Making. Each student must
bring the textbook to each class meeting.

ACCT 305 Intermediate Accounting Il

3UNITS

This course examines the development and appli-
cation of accounting standards, such as those for
evaluation, income taxes, compensation, or revenue
recognition with an emphasis on new standards
and current developments. Prerequisite: ACCT 304,
Intermediate Accounting I. Students must bring the
textbook to each class meeting.

ACCT 351 Advanced Taxation

3UNITS

This course focuses on advanced topics in taxa-
tion with an emphasis on strategic tax planning.
Prerequisite: ACCT 305, Intermediate Accounting
Il. Students must bring the textbook to each class
meeting.

ACCT 352 Concepts of Taxation

3 UNITS

This course introduces a broad range of tax con-
cepts and types of taxpayers, covering the role of
taxation in the business decision-making process;
basic tax research and planning; professional
standards and ethics; and the interrelationship and
differences between financial accounting and tax
accounting. Prerequisite: ACCT 206, Managerial Ac-
counting for Decision-Making. Students must bring
the textbook to each class meeting.
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ACCT 353 Entertainment Industry Production
Accounting and Management

3UNITS

This course focuses on accounting and management
applications specific to the entertainment indus-
try, with general use in areas of media produc-
tion, such as film, television, commercials, music
videos, and games development. Topics include
production budgeting, management reporting,
film terminology, and studio distribution contacts.
Financial reporting requirements promulgated by
the American Institute of CPAs and the Financial
Accounting Standards Board will be discussed.
Prerequisite: ACCT 206, Managerial Accounting for
Decision-Making. Students must bring the textbook
to each class meeting.

ACCT 388 Advanced Business Law

3UNITS

This course examines key legal doctrines and rules
governing organizations. Emphasis is on analyzing
open-ended, life-like fact patterns (i.e. case studies
) to identify and complete appropriate standard
legal forms. Prerequisites: ACCT 205, Financial
Accounting for Decision-Making and MGMT 110,
Legal Environment of Business. Students must bring
the textbook to each class meeting.

ACCT 401 Advanced Accounting

3UNITS

This course focuses on advanced topics in account-
ing, such as business combinations; consolidated
financial statements, foreign currency transactions
and financial statements; partnership formation
and liquidation; and an introduction to govern-
ment/not-for-profit accounting. Prerequisite: ACCT
305, Intermediate Accounting Il. Students must
bring the textbook to each class meeting.
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ACCT 403 Government and Not-For-Profit
Accounting

3UNITS

In this course, students will examine fund account-
ing, the study of the accounting literature appli-
cable to governmental units and not-for-profit
entities such as colleges, universities and hospitals.
Prerequisite: ACCT 305, Intermediate Accounting
IIl. Students must bring the textbook to each class
meeting.

ACCT 405 Accounting Information Systems
3UNITS

This course focuses on the study of the application
of computer processing to accounting procedures;
including control mechanisms and procedures to
maintain the integrity of data and the effective
reporting of information. Prerequisite: ACCT 206,
Managerial Accounting for Decision-Making. Stu-
dents must bring the textbook to each class meet-

ing.

ACCT 410 Auditing

3UNITS

This course will examine financial auditing practices
and procedures. Professional standards of practice
and reporting are also explored. Prerequisite: ACCT
305, Intermediate Accounting Il. Students must
bring the textbook to each class meeting.

ACCT 470 Topics in Accounting

3UNITS

Accounting subjects or developments of interest
not covered elsewhere are explored. Students must
bring the textbook to each class meeting.

ACCT 485 Accounting Problems

3 UNITS

A review of current accounting theory in which
problems are used to test understanding and
application in professional examinations. Prereg-
uisites: ACCT 300, Cost Accounting and ACCT 305,
Intermediate Accounting Il. Students must bring the
textbook to each class meeting.

ACCT 490 Accounting Internship
3 UNITS

Students will gain practical experience in an ac-
counting environment.

ACCT 499 Independent Study
3 UNITS

This is an individual investigation of an aspect of
accounting chosen by the student and approved by
the instructor.

FINA 360 Financial Management

3 UNITS

This course provides an introduction to finance.
Topics covered include financial statement and ratio
analysis, working capital management, financial
forecasting, leveraging, time-value of money, val-
uation of stocks and bonds, cost of capital, capital
budgeting, and raising capital. Prerequisites: ACCT
206, Managerial Accounting for Decision-Making;
ECON 203, Macroeconomics; and ECON 204, Micro-
economics.
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CURRICULUM MAP
Bachelor of Business Administration in Accounting BBA
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Introduced/Assessed Developed/Assessed Practiced/Assessed Mastered/Assessed BBA Core Courses
Introduced Developed Practiced Mastered Accounting Courses
R P AR 1 | Design Thinking | 2 | Transdisciplinarity I 3 I Civic Engagementl 4 I Entrepreneurship Internship

Assuring
Academic
Quality in
Accounting
(BBA)

MGMT 483 Business Policy & Strategy [Capstone]

MGMT 400 Operation Methods in Value Chain Mgmt
ACCT 300 Cost Accounting

MGMT 326 Management & Organizational Behavior
MGMT 461 Leadership Theory & Practice

MGMT 350 Business Ethics
ACCT 403 Government / Not-for-Profit ACCT 7

MGMT 100 Fundamentals of Business Enterprise
ACCT 305 Intermediate Accounting Il ACCT 4
ACCT 410 Auditing ACCT 8

ACCT 304 Intermediate Accounting | ACCT 2
ACCT Elective #1 ACCT 5

MGMT 336 Management Information Systems
ACCT 352 Concepts of Taxation ACCT 3

MGMT 110 Legal Environment of Business
ACCT 205 Financial Accounting BBA 3
ACCT 206 Managerial Accounting BBA 5
ACCT 338 Advanced Business ACCT 6

MRKT 301 Principles of Marketing
ACCT 490 Accounting Internship

FINA 360 Financial Management

University Pillars

University Pillars

Demonstrate Communication Skills

Incorporate Ethical Perspectives in Decisions

Demonstrate Global Awareness

Develop Basic Leadership Skills

Quantitative

Accounting & Financial

Use Accounting Concepts and Tools to Make
Organizational Decisions

Manifest Entry Level Technical Expertise
in Course Field
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Fashion Marketing
(BBA)

Wendy K. Bendoni, Coordinator

Woodbury University offers a fashion marketing
program that provides students with a thorough
understanding of the conditions, technique, and
requirements of marketing and promoting fashion.
Professionals in the field teach fundamentals of
fashion merchandising, promotion, and trend anal-
ysis. Advanced courses feature theories of market-
ing, consumer behavior and international business.
Drawing upon case study analysis, students learn
to apply fashion marketing principles to solve
problems and develop plans of action. Laboratory
experiences, field experiences, and a strong senior
internship program give students the exposure and
experience necessary to become successful in the
fashion industry. Graduates of this program are
well-prepared professionals who are qualified for
management positions in a variety of fashion career
areas including fashion director, style editor, fashion
forecaster, social media strategist, fashion buying,
advertising, styling for the media, promotion, pub-
lic relations, and special events.

Why Learn Fashion Marketing?

Since fashion marketing encompasses a broad
spectrum of endeavors, from product development
to advertising, students can develop their specific
interests and talents within the fashion marketing
arena and be assured that there is a place for them
within the fashion business community. No fashion
company is too small or too large to need market-
ers. This allows fashion marketing graduates to
choose the type and size of organization that suits
their personal tastes.

What Do Fashion Marketing Students Learn?
Students learn how to adapt proven fashion mar-
keting strategies to the ever-evolving world of the
fashion business by learning both the psychology of
why people purchase fashion products, and how to
effectively develop, price, distribute, and promote
products and services.

How Do Fashion Marketing Students Learn?
Students learn in a variety of settings and via a
variety of experiences. All classes are interactive,
with a minimum of formal lecture and a maximum

of student-centered activities. Students are given
the opportunity in each class to learn by working in
groups, writing, speaking, and completing projects
— all of which offer the students the opportunity
to engage a broad range of talents.

g
(%]
=
o
3
<
Q
=
~
()
=5
3
«

What Are the Results of the Course of Study in
Fashion Marketing?

The results of students having majored in fashion
marketing are evident during their senior year in
the project they produce in their marketing re-
search course. Successful completion of the project
requires a synthesis of knowledge gained during
the classes leading up to this course. Students are
also evaluated by their internship supervisors on a
rating scale that measures the students’ abilities to
perform in a fashion marketing environment.

MISSION

The mission of the Department of Marketing is to
provide the highest level of marketing education
that rests on a strong liberal arts foundation. The
interdisciplinary nature of our majors cultivates
successful students who have a strong and endur-
ing sense of personal and social responsibility. We
prepare students to be competent communicators
who understand the complexities of our global and
technological environment.

PROGRAM LEARNING OUTCOMES

e Graduates will manifest professional entry-level
fashion marketing communication skills.

e Graduates will incorporate an ethical fashion
marketing perspective in their professional deci-
sion-making.

¢ Global awareness will be evidenced in our gradu-
ates’ decision-making within the field of marketing.

¢ Graduates will apply the underlying principles of
fashion marketing when making business deci-
sions.

Below are the key learning outcomes as supported
by their related fundamental learning objectives:

1. Effective Communication: To manifest profes-
sional entry-level fashion marketing communication
skills

Learning Objectives:

e To identify and analyze fashion marketing
audiences, purposes, key ideas, sequencing of
content, format, voice, style, technology, and key
terms of art
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e To apply effective principles of communication
within the fashion marketing environment

e To cogently and concisely present managerial
advice from an environmentally rich, ambiguous
set of facts embodying actual situations faced by
fashion marketers

2. Ethical Behavior: To incorporate ethical perspec-
tive into their professional decision-making in the
field of fashion marketing

Learning Objectives:

¢ To identify ethical theories and challenges in
fashion marketing

e To apply ethical principles when facing challenges
in making fashion marketing decisions

e To be able to advise organizations on the suit-
ability of ethical fashion marketing approaches
to operational challenges that are raised in actual
situations faced by marketers

COORDINATOR

Wendy K. Bendoni

MA, California State University, Los Angeles
Assistant Professor

FULL-TIME FACULTY

Keith Nishida

PhD (candidate), Oregon State University, Corvallis
Assistant Professor

Kristen Schiele
PhD, University of California, Irvine
Assistant Professor

ADJUNCT FACULTY
Marie Legette
MBA, University of Phoenix

Kimberly A. Westmoreland, Esq.
J.D., Loyola Law School, Los Angeles
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3. Global Perspective: To exhibit a global awareness ~ Curriculum Summary

in our graduates’ professional decision-making in FASHION MARKETING MAJOR CURRICULUM
the field of fashion marketing Leading to the Bachelor of Business
Administration (BBA) Degree
Learning Objectives: Units
¢ To identify multicultural challenges in social and Major (M) 27
fashion marketing environments Business Core (BBA) 36
¢ To apply knowledge of the global nature of fash-  Internship (1) 3
ion marketing when making decisions General Education/Integrative Learning (GE/IL) 49
¢ To effectively analyze the pros and cons of alter- Unrestricted electives (UE) 11
native approaches to fashion marketing challeng- Minimum semester hours required 126
es that are raised in actual situations faced by
business people SUGGESTED SEQUENCE OF COURSES FIRST YEAR

Fall Semester
4. Marketing Principles: To apply the underlying

principles of fashion marketing when making busi- FMRK 100 Fashlon Fundamentals ................ 3M
ness decisions WRIT 111 Academic Writing | 3 GE/IL
COMM 120  Public Speaking 3 GE/IL
Learning Objectives: ENVT 220  Environmental Studies 3 GE/L

e To understand the under|y|ng prlnC|p|es Of fash- ............................. R R R R R RRCRRREE R
Unrestricted Elective 3 UE

ion marketing B T D DT PP
* To apply the underlying principles of fashion mar-  _____  Unrestricted Elective  1UE
keting in real-world business situations
¢ To effectively analyze various fashion marketing Spring Semester
principles and their appropriate applications in

business settings MGMT 100 Fundamentals of Business
Enterprise 3 BBA
FACULTY FMRK 235 Trend Analysis 3M
Our faculty is the key to the succe.s.s of the program. WRIT 112 Academic Writing Il 3 GE/L
Faculty members are chosen Specrﬁca”y for the”' ........................ e T
knowledge of and experience in the areas of mar- ~ MATH220 BusinessMath 3 GEL
keting for which they are hired to teach. PSYC 200 Introduction to Psychology 3 GE/IL
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SECOND YEAR
Fall Semester

FMRK 360 Fashion, Culture & Society 3M

MGMT 110 ..... Legal Enwronme nt of .............. 3 BBA
Business

EC ON 203 ..... Macroeconom|cs .................... 3 GE/IL

.. PH IL 21 O ..... Ethlcal Systems ....................... 3 GE/I L

MATH 22 6 ..... Busmess Stat|s t|cs ................... 3 GE/I L

INDS 1XX  Interdisciplinary Studies 3GEIL
Core

Spring Semester

MRKT 301  Principles of Marketing 3 BBA
ECON 20 4 e Mlcroecon om|c5 ..................... 3 GE/I L
e R ntmgfor .....................

Decision-Making 3 BBA
FDESZG o Hlstory ofFash |on2 ................ 3GE/IL
.. _ — e Natural Sc|ence Co u rse .......................

with lab 3 GE/IL
e Unrestricted Elective | 3UE
THIRD YEAR

Fall Semester

FMRK 3/4XX  FM Elective 3M
3XX Integrative Learning
Elective 3 GE/IL
ACCT 206 Managerial Accounting for
Decision-Making 3 BBA
MGMT 326 Management and
Organizational Behavior 3 BBA
MRKT 310 Consumer Behavior 3M
___Art History or Humanities
Course 3 GE/IL

Spring Semester

FMRK 375 Field Experience 3M
e __UnrestrlctedEIectlve ................ 1 UE
R agement ........... e
. MGMT 350 . Buslness Ethlcs ...................... 3 e
RS agement B

Information Systems 3 BBA

FOURTH YEAR
Fall Semester

FMRK/MRKT
3/4XX  FM elective 3M

MGMT 400 Operations Methods in
Value Chain Management 3 BBA

MGMT 461 Leadership Theory and
Practice 3 BBA

Spring Semester

MRKT 455 Market Research & Analysis 3M
MGMT 483  Business Policy & Strategy 3 BBA_
....... L
3/4XX  Fashion Marketing Elective 3M
v L e S

UPPER-DIVISION FASHION MARKETING
ELECTIVE COURSES
Select one or two from the following:

FMRK 246 Retail Fashion Buying

UPPER DIVISION MARKETING ELECTIVE COURSES
Select one from the following:

MRKT 312  Public Relations

MRKT 321  Advertising and Promotion
Management

MRKT 451 Strategic Marketing
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FASHION MARKETING MINOR

FMRK 100 Fashion Fundamentals
FMRK 235 Trend Analysis
MRKT 301  Principles of Marketing*

Select the sufficient number of courses to complete
the fifteen-unit minor:

FMRK 246 Retail Fashion Buying 3
FMRK375 ..... F|e|dExper|ence ............................. 3
FMRK 330 Store Planning & Merchandise 3
FMRK340 ..... FashlonPromotlon ......................... 3
FMRK 350  Fashion Styling for the Media 3
FMRK365 ..... FashlonJournallsm ......................... 3
FMRK 410 Fashion Production & Whole- 3
saling
FMRK420 ..... Fash|onReta|I|ng ............................ 3
FMRK 470 _ Topics in Fashion Marketing 3
Minimum unit requirements ........ccccevveveeieeeiieenn. 15

*MRKT 301 will not count as a minor course for
students who are required to take the course as part
of their major.

Assessment Process

In the Fashion Marketing program, both formative
and summative assessment of students’ performance
throughout the curriculum are applied. Because

the program is part of the overarching BBA degree
program, all students are required to take the twelve
BBA core courses. These courses are noted above
with the designation “BBA.”

For the BBA core courses, formative assessment pro-
cesses include opportunities for students to provide
structured feedback to their peers; detailed feedback
from professors on homework submissions through
Moodle; Moodle forums; evaluation of students’ for-
mal presentations; inclusion of Writing Department
consultants to enhance writing skills in MGMT 326,
MGMT 350, and MGMT 461; and simulation games in
MGMT 336 and MGMT 483.

The summative assessment processes for the BBA
core courses include research and reflection papers;
formal presentations; portfolio presentations, final
exams, and the capstone project.

For Fashion Marketing major courses, formative
assessment processes include detailed feedback from

professors on homework submissions through Moo-
dle, computer literacy requirements, field projects,
an internship project, and faculty advising through
mandatory one-on-one meetings.

Summative assessment processes for Fashion Mar-
keting major courses include formal presentations,
portfolio, poster and research paper submissions and
presentations, and final exams.
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In FMRK 490, Internship in Fashion Marketing, each
student successfully completes a 120-hour internship
that is evaluated by both the faculty advisor and the
on-site supervisor. Data from the supervisor survey

is compiled each semester for analysis. Decisions re-
garding the FMRK curriculum and individual courses
are made based on this data.

RESULTS OF LEARNING

FMRK graduates are accepted into MBA and other
graduate programs and find positions in fashion
marketing.

ACADEMIC STANDARDS
The department applies university- and school-wide
academic standards.

SPECIAL LEARNING OPPORTUNITIES/
REQUIREMENTS

Woodbury's Career Development Office offers a
variety of programs, services and resources to assist
students in exploring careers and securing intern-
ships. The staff works with students one-on-one to
develop successful internship search strategies to
help students connect with employers through in-
ternship postings, resume collections, on- or off-cam-
pus interview opportunities, alumni connections, and
employer outreach in the US.

Internship

Students are required to take FMRK 490, Internship
in Fashion Marketing during their senior year. The
ten- to fifteen-week experience offers students the
opportunity to work in a fashion marketing envi-
ronment of their choice during which they apply
and expand their knowledge of the business of
fashion marketing.

Study Abroad

Study abroad programs are offered by the depart-
ment to China and Europe. Students are encour-
aged to participate in study programs offered by
American InterContinental University (AIU) in Lon-
don, Paris, and Italy, and by Kent State University in
New York City.
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Other

Students are encouraged to take part in School of
Business co-curricular activities such as the Colle-
giate Entrepreneurs’ Organization (CEO). In MGMT
483, Business Policy and Strategy, students partici-
pate in the Capsim program and compete on their
scores with their counterparts at other universities
across the country.

COMPUTER LITERACY REQUIREMENTS

Students use word processing software (such as
Word) and presentation software (such as Power-
Point). The accounting and management courses uti-
lize spreadsheet software (such as Excel). All courses
in marketing require students to use online infor-
mation search vehicles (such as Pro-Quest). Students
utilize the statistical package SPSS in MRKT 310,
Consumer Behavior and MRKT 455, Market Research
and Analysis.

STUDENT COMPUTER AND OTHER EQUIPMENT
REQUIREMENTS

Students must be able to access and use a computer
for every marketing course. Although the university
maintains computer labs for this purpose, it is strong-
ly advised that each student own a notebook.

MINOR REQUIREMENTS

Although a minor is not required, students are
encouraged to minor in an area that will support
the fashion marketing degree in the area of greatest
interest to the student. Suggested minors that are
especially useful to fashion marketers include fash-
ion design, psychology, graphic design, and commu-
nications.

Courses

FMRK 100 Fashion Fundamentals

3UNITS

This course introduces the student to all sectors of
the fashion industry. This multi-faceted industry
markets not only clothing but a myriad of accesso-
ries as well. It operates at three different levels: the
development and production of raw materials; the
design, manufacture and wholesale distribution of
goods; and the retailing of the finished product. The
student will learn all phases of the marketing process
and how these are repeated at each level of the
industry. Emphasis is placed on the interrelationships
that exist throughout the industry. Lecture. Prerequi-
site: none.

FMRK 235 Trend Analysis

3UNITS

This course introduces the basic theories of fashion,
including perspectives on the nature of fashion and
the fashion process, fashion life cycles, fashion lead-
ership, and fashion adoption cycles. In addition, the
course includes an overview of the means by which
fashion trends are analyzed and predicted. Topics
include the influence of the media on fashion, trend
reporting and prediction services. Lecture. Prerequi-
site: FMRK 100, Fashion Fundamentals.
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FMRK 246 Retail Fashion Buying

3UNITS

Provides an overview of the fashion merchandising
function with special emphasis on planning, buying,
promotion, selling and control of fashion goods.
Basic merchandise mathematics are incorporated.
Lecture. Prerequisites: FM 115, Introduction to the
Fashion Business or FMRK 115, Introduction to the
Fashion Business; FM 245, Fashion Promotion Labo-
ratory or FMRK 245, Fashion Promotion Laboratory;
and MA 149, Intermediate Algebra or MATH 149,
Intermediate Algebra.

FMRK 275 Field Experience

3 UNITS

This course is an in-depth study of the fashion arena
that includes a minimum six-day field experience.
Topics include fashion designers, schools of fashion,
manufacturers, major retailers, visual merchandis-
ing, accessories, as well as major museums, cultural
activities, theater, and the financial business district.
Lecture. Prerequisite: Consent from the department
coordinator.

FMRK 320 Fashion Retailing

3UNITS

This course provides an in-depth overview of the
fashion merchandising function and store operations
management. Topics include planning, buying, and
control of fashion goods; organizational structures;
retail acquisition and expansion; developing a retail
business plan; and utilizing entrepreneurial skills

in retail settings. Lecture. Prerequisites: FMRK 235
Trend Analysis; MATH 220, Business Mathematics;
MRKT 301, Principles of Marketing.

FMRK 330 Store Planning & Merchandise
Presentation

3 UNITS

This course provides an overview of the fashion
merchandising function with special emphasis on
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planning, buying, promotion, selling and control
of fashion goods. Basic merchandise mathematics
are incorporated. Lecture. Prerequisites: FMRK 235,
Trend Analysis; MRKT 301, Principles of Marketing.

FMRK 340 Fashion Promotion

3UNITS

This course provides an analysis of fashion advertis-
ing, promotion, publicity, special events, and visual
merchandising. The student will gain a better un-
derstanding of how promotion is used to attract the
customer in the retail environment. Topics include
fashion show production, event development, and
visual techniques. Lecture. Prerequisites: FMRK 235,
Trend Analysis; WRIT 112, Academic Writing Il; MRKT
301, Principles of Marketing.

FMRK 350 Fashion Styling for the Media

3UNITS

This course explores the field of styling and will focus
on cultivating the skills needed to succeed in this
profession. The student will develop an understand-
ing of wardrobing, research techniques, and how to
build a portfolio. Lecture. Prerequisites: FMRK 235,
Trend Analysis; MRKT 301, Principles of Marketing.

FMRK 360 Fashion Culture and Society

3UNITS

The impact of fashion/appearance on human be-
havior and the role of fashion as a form of commu-
nication are studied. Theories of psychology, social
psychology, sociology and anthropology are incorpo-
rated to assist in the understanding of how individ-
uals express themselves through their appearance.
The course examines the interrelationship between
postmodern culture and fashion/beauty beginning
with an analysis of the primal, underlying motiva-
tions for adorning the body. Topics include non-ver-
bal communication aspects of appearance; cultural
appearance; the inherent sexism, lookism, ageism,
and ethnocentricity of fashion; and the impact of
sociological/religious/political/economic systems on
dress and adornment. Lecture. Prerequisites: FMRK
235, Trend Analysis; WRIT 112, Academic Writing Il or
WRIT 212, Rhetoric and Design; PSYC 200, Introduc-
tion to Psychology.

FMRK 365 Fashion Journalism

3UNITS

This course examines the history of the fashion me-
dia and its impact on the fashion industry. The course
will explore the interrelationship between fashion
journalists, public relations specialists, photogra-
phers, and designers. Topics include effective inter-

viewing, writing and editing articles, photo shoot
organization and management, and the newest
form of fashion journalism, the internet and blogs.
Lecture. Prerequisites: FMRK 235, Trend Analysis;
WRIT 112, Academic Writing Il or WRIT 212, Rhetoric
and Design.
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FMRK 375 Field Experience

3 UNITS

This course provides an in-depth study of the fashion
arena that includes a minimum six-day field expe-
rience. Topics include fashion designers, schools of
fashion, manufacturers, major retailers, visual mer-
chandising, accessories, as well as major museums,
cultural activities, theater, and the financial business
district. Lecture. Prerequisites: FMRK 235, Trend Anal-
ysis; MRKT 301, Principles of Marketing.

FMRK 410 Fashion Production & Wholesaling
3UNITS

This course will examine the dynamic changes in the
fashion apparel supply chain. The student will gain
an understanding of the apparel supply chain includ-
ing manufacturing, product development, and the
distribution channel of product. Lecture. Prerequi-
sites: FMRK 235, Trend Analysis; WRIT 112, Academic
Writing Il or WRIT 212, Rhetoric and Design; MRKT
301, Principles of Marketing.

FMRK 490 Internship in Fashion Marketing

3UNITS

Students obtain practical on-the-job training in a
fashion marketing environment. Work experience

is complemented by an academic requirement and
periodic meetings with the fashion marketing de-
partment coordinator. 120 hours. Prerequisite: Senior
standing and FMRK 245; twelve units upper-division
FMRK/MRKT courses.

FMRK 299,399,499 Independent Study

1-3 UNITS

This is an individual investigation into a field of spe-

cial interest chosen by the student with the approval
of the appropriate dean. Regular, periodic meetings

with the department coordinator or an assigned fac-
ulty member are required. Thirty hours are required

for each unit of credit. Prerequisite: contract approv-
al by the dean.
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CURRICULUM MAP
Bachelor of Business Administration in Fashion Marketing BBA
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ROL ) ) DPF ) PRA ) AS N )
Introduced/Assessed Developed/Assessed Practiced/Assessed Mastered/Assessed BBA Core Courses
Introduced Developed Practiced Mastered Fashion Marketing Courses
AR 1 | Design Thinking | 2 | Transdisciplinarity I 3 I Civic Engagementl 4 I Entrepreneurship Internship

Assuring
Academic
Quality in
Fashion
Marketing
((:1:7.V}

Accounting BBA 5

MGMT 336 Management Information Systems
MGMT 483 Business Policy & Strategy [Capstone]

FMRK 100 Fashion Fundamentals

FMRK 235 Trend Analysis
MRKT 455 Marketing Research [Major Capstone]

MGMT 400 Operation Methods in Value Chain Mgmt
FMRK 490 Fashion Marketing Internship

MGMT 326 Management & Organizational Behavior
MGMT 461 Leadership Theory & Practice

MGMT 100 Fundamentals of Business Enterprise
MGMT 110 Legal Environment of Business
ACCT 205 Financial Accounting BBA 3

MGMT 350 Business Ethics

FMRK 360 Fashion Culture and Society
FMRKI/MRKT 300/400 Electives (12 units)

MRKT 301 Principles of Marketing
FINA 360 Financial Management
FMRK 375 Field Experience

MRKT 310 Consumer Behavior

University Pillars

University Pillars

Demonstrate Communication Skills

Incorporate Ethical Perspectives in Decisions

Demonstrate Global Awareness

Develop Basic Leadership Skills

Quantitative

Accounting & Financial

Develop Understanding of Function
of Fashion Marketing

Develop and Practice Fashion Marketing
Tools and Skills
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Management
(BBA)

Joan F. Marques, Coordinator, BBA Chair

Welcome to the Department of Management. You
have many choices and we are very pleased that
you have chosen the Woodbury University School of
Business for your BBA. Knowing that, we are here
for you and we aim to give you the best possible
management education and the best possible cus-
tomer service. My office is always open to you for
guidance and assistance. Again, welcome!

OVERVIEW OF THE PROGRAM

e Managers plan, organize, coordinate, motivate,
lead, and communicate, providing necessary
services that make our world work. When they
perform those services ethically and globally,
great value is added at all levels of our worldwide
community. This is why we are here and why we
strive to educate you to be a high-quality leader
and manager.

e Management majors learn skills in the various
functions of business, such as accounting, finance,
and marketing, but learn to use them globally
and ethically, through effective planning, orga-
nizing, leading, communicating, and motivating.

e Management majors learn through the intellec-
tual contributions and teaching skills of excellent
faculty members, team experiences, management
simulations, and business internships. Our class
sizes are small and our faculty members engage
in close teacher/learner relationships with stu-
dents both in and out of class.

e Students who graduate with a BBA will qualify
for beginning professional management positions
in business and not-for-profit organizations, in
the private and public sectors.

MISSION

The mission of the Department of Management

is to be recognized as a premier student-centered
business management program. We want our stu-
dents to become leaders who have ethical values, a
global outlook, and effective communication skills.
We facilitate their education in an environment
that emphasizes technology, diversity, and collabo-
ration.

PROGRAM LEARNING OUTCOMES

¢ Graduates will manifest professional entry-level
communication skills.

e Graduates will incorporate ethical perspective in
their professional decision-making.

¢ Global awareness will be evidenced in our gradu-
ates’ professional decision-making.

¢ Graduates will understand the importance of de-
veloping good leadership skills and practice basic
leadership skills.
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FACULTY

The Faculty in the Management department are
involved in teaching, research, advising, curriculum
development, and leading internships.

COORDINATOR

Joan Marques

PhD, Tilburg University; EdD Pepperdine University
Associate Professor

FULL-TIME FACULTY

Robert L. Bjorklund

PhD, University of Massachusetts
Professor

Angelo Camillo
PhD, Oklahoma State University
Associate Professor

Svetlana Holt
EdD, Pepperdine University
Associate Professor

Jianli Hu
PhD, Washington State University
Visiting Assistant Professor

Alexandra Saba

MA, Northern Arizona University; MC, Arizona State
University

Assistant Professor

Adam Wood
PhD, University of Southern California
Assistant Professor

PARTICIPATING ADJUNCT FACULTY
Paul Sabolic
EdD, Nova Southeastern University

2014-2015 Course Catalog

62



ADJUNCT FACULTY

Arthur Baghdasarian LSCI 105 Information Theory and =
JD, Whittier Law School L Practice 1GEAL. 2
COMM 120 Public Speaking 3 GE/IL g
Chris Banescu MATH 220  Business Math 3 GE/IL 3
JD, Southwestern School of Law
SECOND YEAR
Michael Cook Fall Semester

DPA, University of La Verne ) i .
ACCT 205 Financial Accounting for

Bert Fairbanks Decision -Making 3 BBA
MBA, University of Phoenix MGMT 301  Organizational
Communication 3M

Virginia Green MATH 226  Business Statistics 3 GE/IL
PhD, Capella University ECON 203 Macroeconomics 3 GE/IL

) ) PHIL 210  Ethical Systems 3 GE/IL
Judith Heineman sl N|5 .......... h|_b ........ 3GE/||_
MSHR, University of San Francisco ... T T e (:a.t.g’r'z'a.mc'l'e”r!g:g W'ta ....................
Curriculum Summary Spring Semester

MANAGEMENT MAJOR CURRICULUM

Leading to the Bachelor of Business ACCT 206 Managerial Accounting for

Decision-Maki BBA

Administration (BBA) Degree eC|S|ona|ng ..................... 3 ........
Units MGMT  Management and

BBA Core 36 326 Organizational Behavior 3 BBA
Concentration Core 21 ECON 204 Microeconomics 3 GE/IL
Concentration Options Courses 9 ___ Art History 3 GE/IL
Reqmred. Internship 3 INDS 3XX  Transdisciplinary Seminar 3 GE/IL
Tota| Major 69 ............................. ST e
General Education/Integrative Learning (GE/IL) 52 __Unrestrlcted EIECt'Ve1UE
Unrestricted electives (UE) 5
Minimum semester hours required 126  THIRD YEAR

Fall Semester
SUGGESTED SEQUENCE OF COURSES

FIRST YEAR MRKT 301 _ Principles of Marketing 3BBA
Fall Semester MGMT336 Management of Informa-
tion Systems 3 BBA
MGMT 100  Fundamentals of Business FINA 360 Financial Management* 3 BBA
Enterprlse 3 BBA ........................ RRRREEEEEREE T e
............................... MGMT350 Bus'hess Ethlcs BBBA
WRIT‘I'I‘I Academlcwrltlngl 3GE/|L ............................ ...................... ] ... ......................
..................................... o Art HIStOI’yor Humanltles 3GE/|L
|NDS 1XX |nterdISCIp|Inary Core 3 GE/”_ .........................................................................
ENVT 220 Environmental Studies 3 GE/IL .
......................................................................... 5pr|ng Semester
__ Unrestricted Elective 3 UE
.................... Unrestr|ctedEIect|ve1UE MGMT400 Operations Methods in
..... e e ettt et taeeeseaeeaeaeeaeseaeeneateneatentateneatateetennennenenn Value Chain Management 3BBA
Spring Semester MGMT366 . .?.’T‘.?.'.'.?L.’.S.i.’.‘.‘???. !‘."."?‘F??Q.‘?FT‘.?F.‘T. e 3 M
MGMT 335 Managing Workplace Diver-
MGMT 110 Legal Environment of sity 3M
..................... BusmessBBBA MGMT 340 Social & Political Environ-
PSYC 200 Introduction to Psychology 3 GE/IL ment of Business 3M
WRIT 112 Academic Writing Il 3GE/IL  MGMT345 Global Enterprise 3M
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FOURTH YEAR
Fall Semester

MGMT 490 Management Internship 3 BBA
MGMT 461 Leadership Theory & 3 BBA
Practice
MGMT 474  Project Management 3M
MGMT 460 Managing Change & 3M
Conflict
MGMT 3/4XX Management Elective 3M
Spring Semester
MGMT 483 Business Policy & Strategy 3 BBA
MGMT 3/4XX Management Elective 3M
MGMT 3/4XX Management Elective 3M
___Integrative Learning 3 GE/IL
Elective
Management Minor
ACCT 205 Financial Accounting for
Decision-Making 3
MGMT 100 Fundamentals of Business
Enterprise**
MGMT 110  Legal Environment of Business ** 3
MGMT 326 Management and Organization
Behavior
MRKT 301  Principles of Marketing
FINA360 Financial Management*
Minimum unit requirements ........cccccevceeeeieeerineennn 18

*FINA 360 requires Macroeconomics and Microeco-
nomics as prerequisites.

**MGMT 100 and 110 are prerequisites to ACCT 205
and will therefore have to be taken before ACCT 205.

ASSESSMENT PROCESS

In the Management program, both formative and
summative assessments of students’ performance
are applied throughout the curriculum. Because the
program is part of the overarching BBA Degree Pro-
gram, all students are required to take the twelve
BBA core courses. These courses are noted above
with the designation “BBA.”

For the BBA core courses, formative assessment pro-
cesses include opportunities for students to provide
structured feedback to their peers; detailed feed-
back from professors on homework submissions
through Moodle; Moodle forums; evaluation on
students’ formal presentations; inclusion of Writing
Department consultants to enhance writing skills in
MGMT 326, MGMT 350, and MGMT 461; and simu-
lation games in MGMT 336 and MGMT 483.
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The summative assessment processes for the BBA
core courses include research and reflection papers,
formal presentations, portfolio presentations, final
exams, and the capstone project.

For Management major courses, formative assess-
ment processes include detailed feedback from
professors on homework submissions through
Moodle, computer literacy requirements, evaluation
of presentation skills, field projects, an internship
project, and faculty advising through mandatory
one-on-one meetings.

Summative assessment processes for Management
major courses include: formal presentations, port-
folio, poster and research paper submissions and
presentations, and final exams.

RESULTS OF LEARNING

Employment and acceptance into a graduate pro-
gram are both considered evidence of student suc-
cess. However, we believe that evidence of learning
is measured by a final national exam where you are
ranked with thousands of other business students
internationally. Currently, we employ online simu-
lation programs and case studies to find out how
we, as a program, and the student are doing. In
addition to the simulation experience, students are
tested by a wide range of questions varying from
accounting to production and marketing. So far,
our students have maintained very high percentile
rankings. This result is another positive differentia-
tor for a student’s graduation resume.

ACADEMIC STANDARDS

Like all BBA students, Management majors are re-
quired to maintain a 2.0 cumulative grade average to
graduate. However, Management majors must earn a
“C" or better in the final capstone course (MGMT 483)
to graduate. Students who earn less will have to re-
peat the course until they achieve the necessary grade.
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SPECIAL LEARNING
OPPORTUNITIES/REQUIREMENTS

Woodbury’s Career Development Office offers a
variety of programs, services, and resources to assist
students in exploring careers and securing intern-
ships. The staff works with students one-on-one

to develop successful internship search strategies
and help students connect with employers through
internship postings, resume collections, on- or
off-campus interview opportunities, alumni connec-
tions, and employer outreach in the US.

Internship

Each student in the BBA Management program is
required to perform a 120-hour internship as part
of gaining first-hand professional experience. We
believe that a supervised internship provides an
experience in the real world that cannot be dupli-
cated in the classroom. We encourage students to
engage in more than one internship. In addition to
the benefit of gaining practical work experience,
whether or not a student has multiple internships
can become a major differentiator on the student’s
resume that future employers may find helpful.

Study Abroad

Management students are encouraged to spend a
semester living and studying/working in another
country. This process supports our goal of providing
a globally embedded education.

Other

One of the learning opportunities that we provide
is a several-layer business strategy simulation. Stu-
dents are introduced to the first level of the Capsim
simulation as a sophomore in the Management of
Information Systems course and learn to make more
sophisticated decisions from the simulation in the
capstone class. In the sophomore course, the simula-
tion introduces them (in a very real way) to all of
the important functions of a business enterprise.
We have found that our students learn best in a
final integrated course by doing and demonstrating
what they have learned.

COMPUTER LITERACY REQUIREMENTS

Students use word processing software (such as
Word), presentation software (such as PowerPoint),
spreadsheet software (such as Excel), data man-
agement software (such as Access) and planning
software (such as Project). It is the responsibility of
all new students to have the ability to use the word

processing and spreadsheet software. This means
students should have the ability to create, edit, and
format new and existing documents and spread-
sheets, use formulas, move columns, and import/
export data. Any student who needs to improve
their skills with spreadsheets should consider taking
a course in spreadsheets.
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STUDENT COMPUTER AND OTHER

EQUIPMENT REQUIREMENTS

Students need to use computers with meaningful
web access, as well as word processing software
(such as Word), presentation software (such as Pow-
erPoint), and spreadsheet software (such as Excel).
Although computer labs are available on campus,
students are encouraged to have their own laptop
computers and printers to take advantage of time
off campus.

Courses

MGMT 100 Fundamentals of Business

Enterprise

3 UNITS

This course allows students to discover how a busi-
ness works and how it impacts society. Business is
studied as an integral part of a total social, political,
and economic environment in all its various func-
tional areas: accounting, finance, management,
marketing, human relations, and how these areas
interact. It explores how entrepreneurs find, screen,
and evaluate ideas for new business opportunities.
A key part of the course focuses on student teams’
development of a business plan for a new venture.
Prerequisites: None.

MGMT 110 Legal Environment of Business

3UNITS

This course prepares students to make viable deci-
sions within a legal and ethical framework. Sub-
jects include the nature of law and legal process,
business and the regulatory environment, admin-
istrative law of contracts and torts, statutory and
common law, antitrust, partnerships and corpora-
tions, environmental law, consumer protection, and
employment law. Prerequisite: WRIT 111, Academic
Writing I.

MGMT 301 Organizational Communication
3 UNITS

This course focuses on the practice of written
and oral skills as applied to human relations in a

2014-2015 Course Catalog

65



business or non-business organizational setting. Em-
phasis is on the principles of effective listening and
perceptual processes in communications, including
an awareness of current issues such as the role of
electronic media and communication processes
within an organization. Prerequisite: WRIT 111,
Academic Writing .

MGMT 326 Management and Organizational Behavior
3UNITS

This course is a comprehensive overview of the
management process and organizational behavior.
The focus of the course is on understanding and
managing human behavior in organizations. Topics
include: fundamentals of planning and organizing,
organizational culture and leadership, motivation,
communication, managing across cultures, ethics
and social responsibility, human resource man-
agement and development, interpersonal skills,
teamwork and group dynamics, diversity, power
and politics, authority and influence, and managing
change and conflict. A high level of participation

is garnered through the use of cases, simulations,
discussion, and the class itself is viewed as a virtual
organization. Prerequisite: MGMT 100, Fundamen-
tals of Business Entrepreneurship. Corequisite: WRIT
112, Academic Writing Il or WRIT 212, Rhetoric and
Design.

MGMT 327 Human Resources Management

3 UNITS

This course explores basic principles underlying
formulation and administration of human resource
management, such as recruitment, selection, orien-
tation, training, development, compensation, bene-
fits, safety and health. Lecture. Prerequisite: MGMT
326, Management and Organizational Behavior and
WRIT 112, Academic Writing Il or WRIT 212, Rheto-
ric and Design.

MGMT 330 Managerial Persuasion

3UNITS

This course provides an understanding of the theory
and processes of bargaining, persuading, and negotia-
tion in organizational settings. Students develop skills
through extensive case analyses, role playing, and
simulations. This is designed for the broad spectrum
of bargaining problems typically encountered in busi-
ness. Lecture. Prerequisites: MGMT 326, Management
and Organizational Behavior and WRIT 112, Academic
Writing Il or WRIT 212, Rhetoric and Design.

MGMT 335 Managing Workplace Diversity

3UNITS

This course familiarizes students with the implica-
tions of the increasing workplace diversity in the
United States. It explores the complex interplay of
ethnic, racial, gender, and other forms of diversi-
ty in organizations and its implications for deci-
sion-making and organizational change. Lecture.
Prerequisites: MGMT 110, Legal Environment of
Business and WRIT 112, Academic Writing Il or WRIT
212, Rhetoric and Design.
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MGMT 336 Management of Information Systems

3 UNITS

This course analyzes the role played by information
systems in a successful organization at the strategic
level where information technologies and systems
can provide major competitive opportunities, and
at the operational level where the continuous flow
of useful data and information is vital to manag-
ers. Students will develop the skills to use available
information channels effectively and initiate new
ones when the need arises. Lecture. Prerequisite:
WRIT 112, Academic Writing Il or WRIT 212, Rheto-
ric and Design.

MGMT 340 Social & Political Environment

of Business

3 UNITS

This course is designed to explore the relationship
between business and government in the Unit-

ed States. Through this course, the influence of
environmental forces on business institutions and
the impact of corporations on their environment
will be studied. A central theme will be how busi-
ness-society interaction changes the way companies
are managed. Topics include business ethics, social
responsibility, environmental policy, regulation,
consumerism, affirmative action, politics, and
current trends in organizational structures. Lecture.
Prerequisites: MGMT 100, Fundamentals of Business
Enterprise and WRIT 112, Academic Writing Il or
WRIT 212, Rhetoric and Design.

MGMT 345 Global Enterprise

3 UNITS

This course is an introduction to international busi-
ness, including a review of those aspects of interna-
tional economics, finance, and trade affecting inter-
national business decisions and operations. Topics
include multinational enterprises, legal, political
and socio-cultural considerations and a survey of
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managerial solutions for recent and future trends
in international business. Lecture. Prerequisites:
MGMT 100, Fundamentals of Business Enterprise
and WRIT 112 Academic Writing Il or WRIT 212,
Rhetoric and Design.

MGMT 350 Business Ethics

3UNITS

This course explores the process of ethical deci-
sion-making in organizations. It emphasizes the
development and application of moral concepts in
the resolution of ethical dilemmas faced by man-
agers and entrepreneurs and addresses the issue
of social responsibility in the worldwide capitalist
economic system. Lecture. Prerequisites: MGMT
110, Legal Environment of Business; MGMT 326,
Management and Organizational Behavior; PHIL
201, Introduction to Philosophy or PHIL 210, Ethical
Systems; PSYC 200, Introduction to Psychology; and
WRIT 112, Academic Writing Il or WRIT 212, Rheto-
ric and Design.

MGMT 360 Fundamentals of Entrepreneurship
3UNITS

This course provides an overview of the basic princi-
ples and processes of entrepreneurship. The entire
entrepreneurial process is investigated, including
conceptualizing, identifying and quantifying op-
portunities, and examining tax and legal consider-
ations. Topics include start-up opportunity analysis/
assessment, self-appraisal of entrepreneurial charac-
teristics and leadership potential, the business plan,
financing and raising capital, building and leading
an effective organization. Lecture. Prerequisites:
MGMT 100, Fundamentals of Business Enterprise
and FINA 360, Financial Management and WRIT
112, Academic Writing Il or WRIT 212, Rhetoric and
Design.

MGMT 364 Family Business Management

3UNITS

This course focuses on the challenges and opportu-
nities of managing the interests of two distinct yet
overlapping institutions: the firm and the family.
Key topics include understanding the uniqueness of
family business in terms of culture, stages of evo-
lution, career planning, business ownership, family
structure, sibling rivalry, insurance and legal issues,
and organizational issues such as succession and es-
tate planning. Real-world family cases are examined
in depth and local family business owners serve as
invited speakers. Lecture. Prerequisites: MGMT 326,

Management and Organizational Behavior; FINA
360, Financial Management; and WRIT 112, Aca-
demic Writing Il or WRIT 212, Rhetoric and Design.

MGMT 366 Small Business Management

3 UNITS

This course looks at practical solutions to common
problems and decisions facing the small business
manager. Topics include raising capital, organiza-
tion, record keeping and accounting, personnel
management, inventory control, marketing and
sales, and taxes. Lecture. Prerequisites: FINA 360,
Financial Management; and WRIT 112, Academic
Writing Il or WRIT 212, Rhetoric and Design.
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MGMT 367 New Venture Creation

3UNITS

This course focuses on the pre-start-up, start-up,
and early growth of business ventures. Subject mat-
ter of the course is organized around the following
themes: seeking and evaluating opportunities for
new ventures, leveraging resources to convert those
opportunities into viable businesses, and develop-
ing appropriate entry and exit strategies. Taking an
applied approach, each student interviews a local
entrepreneur and develops a detailed business plan
for a new venture that they believe in and that

has the potential to impress a prospective investor.
Lecture. Prerequisites: MGMT 360, Fundamentals of
Entrepreneurship and WRIT 112, Academic Writing
Il or WRIT 212, Rhetoric and Design.

MGMT 368 E-Commerce Fundamentals

3UNITS

This course is designed to provide an overview

of the key elements of e-commerce. It introduces
students to the fundamentals of doing business in
the digital economy. Topics include e-commerce;
Internet technology; e-commerce applications in
the field of marketing, business to business (B2B)
and business to consumer (B2C) network platforms;
and legal, security, tax, and policy issues pertaining
to e-Commerce. Lecture. Prerequisites: MGMT 100,
Fundamentals of Business Enterprise and WRIT
112, Academic Writing Il or WRIT 212, Rhetoric and
Design.

MGMT 374 Production and Operations
Management

3 UNITS

This course focuses on principles and techniques
in industrial management. Topics include risk and
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forecasting, financing, production research and
development, production planning, quality and
materials control, and budgetary control as factors
in management. Lecture. Prerequisites: MGMT 336,
Management of Information Systems and WRIT
112, Academic Writing Il or WRIT 212, Rhetoric and
Design.

MGMT 375 International Field Experience

3UNITS

This course is designed to give students interested
in international business the opportunity to travel
internationally in order to observe and analyze,
first-hand, aspects of the global business environ-
ment. Prerequisites: Approval by the instructor and
payment of deposit.

MGMT 400 Operations Methods in Value

Chain Management

3UNITS

Value Chain Management looks at the entire
stream of value-adding units and activities in an
organization. The categories include primary line
management activities from inbound logistics,
production, marketing and sales, outbound services,
and return actions. It also includes staff functions
such as HR, infrastructure concerns, development,
and purchasing. The course focuses on the quantita-
tive techniques utilized by managers in these areas
for problem-solving and decision-making in busi-
ness, including areas such as linear programming
models, inventory and production models, deci-
sion-making and project scheduling under certainty
and uncertainty, transportation and trans-shipment
techniques, decision tree construction and analysis,
and PERT-CPM. Prerequisites: MATH 220, Business
Mathematics; MATH 226, Business Statistics; MGMT
336, Management of Information Systems; and
FINA 360, Financial Management.

MGMT 420 Compensation and Benefits
Management

3UNITS

This course focuses on techniques of wage/salary
administration. Students will review job descrip-
tions and job design as foundations for job analysis.
The course examines methods and techniques of
job evaluation and methods of determining appro-
priate pay ranges with employee benefits as part of
pay. The area of performance appraisal is examined
as the basis for incentive plans. Lecture. Prerequi-

sites: MGMT 327, Human Resources Management;
MGMT 336, Management of Information Systems;
FINA 360, Financial Management; and WRIT 112,
Academic Writing Il or WRIT 212, Rhetoric and
Design.
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MGMT 460 Managing Change and Conflict

3 UNITS

This course provides a theoretical foundation for
the change process with practice in the application
of concepts to genuine situations through the case-
study method and simulations. Students will study
the dynamics of change in individuals, groups, and
organizations, focusing on theory, research, and
current practices in facilitating the change process.
Students will also study conflict versus confronta-
tion and the development of skills needed to plan
and augment change. There will be a testing of
theories learned through group and individual proj-
ects such as role-playing, interviewing, real-world
change incidents and the group decision process.
Lecture. Prerequisites: MGMT 326, Management
and Organizational Behavior; and WRIT 112, Aca-
demic Writing Il or WRIT 212, Rhetoric and Design.

MGMT 461 Leadership Theory and Practice

3UNITS

This course provides an examination of current
theory in the burgeoning field of leadership studies
emphasizing leadership skills and their place in
human resources management. Ideas of self-aware-
ness, understanding the role of the leader, and
sensitivity to individuals and groups will be taught.
Students will learn the significance and implemen-
tation of vision statements, and engage in a study
of inspiration versus domination and motivation
versus manipulation. Students will also explore the
creation of positive self-image and group identity.
Course activities include lecture, case study, experi-
ential exercises and group process. Lecture. Prereqg-
uisites: MGMT 326, Management and Organization-
al Behavior and WRIT 112, Academic Writing Il or
WRIT 212, Rhetoric and Design.

MGMT 465 International Management

3UNITS

This course focuses on identification, analysis, and
resolution of managerial issues of organizations
and policy for global managers both here and
abroad. Emphasis is placed on the special problems
of adaptation to different sociological, cultural,
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legal, political and economic forces. Lecture. Prereg-
uisites: MGMT 345, Global Enterprise and WRIT

112, Academic Writing Il or WRIT 212, Rhetoric and
Design.

MGMT 470 Topics in Management

3 UNITS

Topics in this course are focused on current issues
in management. Lecture. Prerequisites: MGMT 326,
Management and Organizational Behavior and
junior standing.

MGMT 474 Project Management

3UNITS

This course examines characteristics, problems,
techniques and methods of project management.
Projects are typically short-term and high-tempo in
nature and must be conducted within cost, scope,
and time constraints. The course provides concep-
tual and concrete operational tools for projects and
decision-making in organizations using Program
Evaluation and Review Techniques (“PERT"), Critical
Path Method (“CPM"), and MS Project Systems.
Students will study project management textbooks,
learn project management software, and analyze
project management problems and cases. Prereg-
uisites: MGMT 336, Management of Information
Systems and WRIT 112, Academic Writing Il or WRIT
212, Rhetoric and Design.

MGMT 483 Business Policy and Strategy

3UNITS

This course is the “capstone” course for business
majors. It provides an opportunity to integrate pre-
vious studies in the functional areas of marketing,
finance, accounting, production, and management.
Organizations are analyzed with respect to the
effectiveness and appropriateness of strategies and
goals in each of the functional areas and the syner-
gies of the functional areas for achieving optimal
results consistent with their respective missions. The
major topics covered include competitive analysis,
the strategic management process, the role of the
chief executive officer, strategy formulation and
decision making, and strategy implementation.
Lecture. Prerequisites: Senior standing, MGMT 400,
Operations Methods in Value Chain Management
and WRIT 112, Academic Writing Il or WRIT 212,
Rhetoric and Design. Note: A minimum grade of
"C" or better in this course is required to graduate.

MGMT 490 Management Internship

3UNITS

Students will gain practical experience in man-
agement. On-the-job experience is complemented
by an academic requirement and periodic meet-
ings with the internship coordinator. Students

are required to complete a contract in advance

of registration, perform at least 120 hours in the
internship, and submit an application, weekly
reports, mid-term and end-of-term evaluations by
the student and the supervisor, and a minimum ten-
page report of the experience. Prerequisites: Man-
agement major with senior standing and contract
approval by the internship coordinator and/or the
Management department coordinator.

MGMT 299, 399, & 499 Independent Study

3 UNITS

This is an individual investigation into a field of
special interest chosen by the student and approved
by the dean. Regular, periodic meetings with the
department coordinator or an assigned faculty
member are required. Thirty hours required for
each unit of credit. Prerequisite: Contract approval
by the dean.
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CURRICULUM MAP

Bachelor of Business Administration in Management BBA

jJuawabeueyy

Introduced/Assessed Developed/Assessed Practiced/Assessed Mastered/Assessed BBA Core Courses
Introduced Developed Practiced Mastered Management Courses
AR 1 | Design Thinking | 2 | Transdisciplinarity I 3 I Civic Engagementl 4 I Entrepreneurship Internship

Assuring
Academic
Quality in
Management
((:1:7:]

* Take 3 of these 4, or any
upper division courses
outside of your major with
the approval of Advisor
and Dept. Coordinator

MGMT 340 Social & Political Environment of Business

MGMT 326 Management & Organizational Behavior
MGMT 345 Global Enterprise

MGMT 350 Business Ethics
MGMT 483 Business Policy & Strategy [Capstone]

MGMT 327 Human Resource Management *

MGMT 100 Fundamentals of Business Enterprise
MGMT 330 Managerial Persuasion *

MGMT 336 Management Information Systems
MGMT 460 Managing Change and Conflict
MGMT 490 Management Internship

MGMT 366 Small Business Management
MGMT 465 International Management *

MGMT 364 Family Business Management
MGMT 367 New Venture Creation

MGMT 110 Legal Environment of Business
ACCT 205 Financial Accounting BBA 3
MRKT 301 Principles of Marketing

FINA 360 Financial Management

MGMT 400 Operation Methods in Value Ch
MGMT 461 Leadership Theory & Practice
MGMT 335 Managing Workplace Diversity
MGMT 474 Project Management *

University Pillars
ACCT 206 Managerial Accounting BBA 5

14
124
3

University Pillars

Demonstrate Communication Skills

Incorporate Ethical Perspectives in Decisions

Demonstrate Global Awareness

Develop Basic Leadership Skills

Quantitative

Accounting & Financial

Use Management Concepts and Tools to Make
Organizational Decisions

Manifest Technical Expertise
in Management Field
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Marketing
(BBA)

A. Danielle Way Ramirez, Coordinator

Marketing embraces all activities required to direct
the flow of products, services, and commercially
related ideas from producers to consumers. Tak-
ing a global perspective, professional marketing
faculty members combine theory and practice with
real-world experience to give students the back-
ground they need to compete in an ever-changing
marketing environment. The program is under-
girded by core courses in principles of marketing
management, consumer behavior, and marketing
research. Depending on interest, students round
out their degree by choosing courses in advertis-
ing/promotion, retail management, marketing

on the internet, sales management, international
marketing, product development and distribution,
and strategic marketing. A required internship of
120 hours enables students to gain experience in a
marketing-related business setting before gradu-
ation. Beyond the traditional careers available to
marketing majors in advertising/promotion/sales,
buying, retailing, marketing management, product
development, wholesaling, public relations and
marketing research, marketing majors increasingly
are sought to work in the fields of health, medicine,
insurance, public utilities, and science and technol-

ogy.

Why Learn Marketing?

Because marketing encompasses a broad spectrum
of endeavors, from product development to adver-
tising, students can develop their specific interests
and talents within the marketing arena and be
assured that there is a place for them within the
business community. No company is too small or
too large to need marketers. This allows marketing
graduates to choose the type and size of organiza-
tion that suits their personal tastes.

What Do Marketing Students Learn?

Students learn how to adapt proven marketing
strategies to the ever-evolving world of business
by learning both the psychology of why people
purchase products and how to effectively devel-
op, price, distribute, and promote products and
services.

How Do Marketing Students Learn?

Students learn in a variety of settings and via a va-
riety of experiences. All classes are interactive, con-
taining both formal lectures as well as student-cen-
tered activities. Students are given the opportunity
in each class to learn by working in groups, and by
writing, speaking, and completing projects — all of
which offer them the opportunity to use a broad
range of talents.

What Are the Results of the Course of Study in
Marketing?

The results of students having majored in market-
ing are evident during their senior year in the proj-

ect they produce in their marketing research course.

Successful completion of the project requires a
synthesis of knowledge gained during the classes
leading up to this course. Students also are evaluat-
ed by their internship supervisors on a rating scale
that measures the students’ abilities to perform in a
marketing environment.

MISSION

The mission of the Department of Marketing is to
provide the highest level of marketing education,
resting on a strong liberal arts foundation. The
interdisciplinary nature of our majors cultivates
successful students who have a strong and endur-
ing sense of personal and social responsibility. We
prepare students to be competent communicators
who understand the complexities of our global and
technological environment.

PROGRAM LEARNING OUTCOMES

¢ Graduates will manifest professional entry-level
marketing communication skills.

e Graduates will incorporate an ethical marketing
perspective in their professional decision-making.

¢ Global awareness will be evidenced in our gradu-
ates’ decision-making within the field of marketing.

e Graduates will apply the underlying principles of
marketing when making business decisions.

Below are the key learning outcomes as supported
by their related fundamental learning objectives:

1. Effective Communication: To manifest profes-
sional entry-level marketing communication skills

Learning Objectives:
¢ To identify and analyze marketing audiences,
purposes, key ideas, sequencing of content, for-
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mat, voice, style, technology, and key terms of art
¢ To apply good principles of communication with-
in the marketing environment
¢ To cogently and concisely present managerial
advice from an environmentally rich, ambiguous
set of facts embodying actual situations faced by
marketers

2. Ethical Behavior: To incorporate ethical perspec-
tive into their professional decision-making

Learning Objectives:

e To identify ethical theories and challenges in mar-
keting

e To apply ethical principles when facing challenges
in making marketing decisions

e To be able to advise organizations on the suitabil-
ity of ethical marketing approaches to opera-
tional challenges that are raised in real-world
situations faced by marketers

3. Global Perspective: To exhibit global awareness
in our graduates’ professional decision-making in
the field of marketing

Learning Objectives:
e To identify multicultural challenges in social and
marketing environments

FACULTY

The faculty is key to the success of the program.
Faculty members are chosen specifically for their
knowledge of and experience in the areas of mar-
keting for which they are hired to teach.

COORDINATOR

A. Danielle Way Ramirez

PhD, University of Texas at Austin
Assistant Professor

FULL-TIME FACULTY

Kristen Schiele

PhD, University of California, Irvine
Assistant Professor

Mine Ucok Hughes
PhD, University of Southern Denmark
Associate Professor

ADJUNCT FACULTY
Paul Sabolic
EdD, Nova Southeastern University

Curriculum Summary
MARKETING MAJOR CURRICULUM
Leading to the Bachelor of Business
Administration (BBA) Degree
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¢ To apply knowledge of the global nature of mar- Units
keting when making decisions BBA Core (BBA) 36
¢ To effectively analyze the pros and cons of alter- Marketing Major Core (M) 9
native approaches to marketing challenges that Marketing Major Electives (ME) 15
are raised in real-world situations and faced by Total Major 60
people in business General Education/Integrative Learning (GE/IL) 49
Unrestricted Electives (UE) 17
4. Marketing Principles: To apply the underlying Minimum semester hours required 126
principles of marketing when making business deci-
sions SUGGESTED SEQUENCE OF COURSES
Learning Objectives: FIRST YEAR
e To understand the underlying principles of mar- Fall Semester
keting
 To apply the underlying principles of marketing MGMT 100 Fundamentals of Business
in real-world business situations . Enterprise o, 3BBA,
* To effectively analyze various marketing princi- -~ WRIT111 _Academic Writing | 3 GEML
ples and their appropriate applications in busi- INDS 1XX Interdisciplinary Core 3 GE/IL
ness settings ENVT 220 Environmental Studies 3 GE/IL
_______ Unrestricted Elective 3 UE
Unrestricted Elective 1 UE
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Spring Semester Spring Semester

<
MGMT 110  Legal Environment of MGMT 336 Management of %
Business 3 BBA Information Systems 3 BBA =4
PSYC 200 Introduction to Psychology 3GE/IL  MRKT 3/4XX Marketing Elective 3 ME “
WRIT 112 Academic Writing Il 3 GE/IL  MRKT 3/4XX Marketing Elective 3 ME
COMM 120  Public Speaking 3 GE/IL MGMT 350 Business Ethics 3 BBA
MATH 220 Business Math 3 GE/IL INDS 3XX  Transdisciplinary Seminar 3 GE/IL
LSCI 105 Information Theory and ___ Unrestricted Elective 1 UE
Practice PGEAL o T
FOURTH YEAR
SECOND YEAR Fall Semester
Fall Semester
MGMT 400 Operations Methods in 3 BBA
ACCT 205  Finandial Accounting for Value Chain Management
................... Decision-Making _ .....3BBA FINA360 Financial Management 3 BBA
VATH 396 Busimass Statictioe e MRKT3/4XXMarket|ngEIect|ve .................. e
FCON 203 Macroacit SCEIL e 3/4XXMarket|ngEIect|ve .................. 3ME
o NataralSaanio iy S GEIL MGMT 46 1 ..... Leadersh| pTheory& ............... 3 BBA
PHIL210  Ethical Systems 3GEAL Practice e
Spring Semester Spring Semester
MRKT 301  Principles of Marketing 3 BBA MRKT 455 Market Research & Analysis 3M
ACCT 206 Managerial Accounting for Marketing Internship 3M
................... Decision-Making ~ 3BBA Business Policy & Strategy 3 BBA
ECON 308 Micraar s SGEAL s Unrestr|ctedEIect|ve3UE
ARTH . ArtHIStOry il 3 GEL Unrestricted Elective 3 UE
3K Integrative Learning Elective T T e
(300 level) 3 GE/IL . . .
......................................................................... Upper-dlvlslon marketlng electlve Courses_
THIRD YEAR MRKT 312 PublicRelations = = = ..
Fall Semester MRKT 321  Advertising and Promotion
) Management
.MRKT 310 99.’??.‘!?“._.‘?.‘( .B.e.h.a..\_/.'.c.’.r ................... 3M MRKT 325 Retail Marketing Management
MRKT 3/aXX . Marketing Elective 3 ME  "VRKT341 Marketing on the Internet
MGMT 326 Management & . 3BBA "MIRKT 342 Media Marketing
Organ|zat|ona| Behavior

Select four from the following:

*MGMT 100 Fundamentals of
Business Enterprise
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MARKETING MINOR
Select sufficient courses to complete the
fifteen-unit minor.

MRKT 312  Public Relations
'MRKT 321 Advertising and Promotion 3
Management

'MRKT 325 Retail Marketing Management 3
. MRKT 34 1 ..... Mar ketmgon the Inter net .............. 3
. MRKT 350 . D|rectMar ketlng ........................... 3
. MRKT 420 . Inter nat|ona | Ma rketmg ................. 3
MRKT441 ..... SaIesManagement ........................ 3
MRKT 451 ..... Strategcharketmg ....................... 3
'MRKT 455 Marketing Research & Analysis 3
MRKT470 Top|cs|n Marketmg ....................... 3
................... (subject to prerequisites)
Minimum unit requirement.......cccccceevieeiniieeiineenn. 15

*MGMT 100 and MRKT 301 will not count as minor
courses for students who are required to take the
course as part of their major.

ASSESSMENT PROCESS

In the Marketing program, both formative and
summative assessment of students’ performance

are applied throughout the curriculum. Because

the program is part of the overarching BBA Degree
Program, all students are required to take the twelve
BBA core courses. These courses are noted above
with the designation “BBA."”

For the BBA core courses, formative assessment pro-
cesses include opportunities for students to provide
structured feedback to their peers, detailed feedback
from professors on homework submissions through
Moodle, Moodle forums, evaluation on students’ for-
mal presentations, inclusion of Writing Department
consultants to enhance writing skills in MGMT 326,
MGMT 350, and MGMT 461, and simulation games in
MGMT 336 and MGMT 483.

The summative assessment processes for the BBA
core courses include research and reflection papers;
formal presentations; portfolio presentations, final
exams, and the capstone project.

For Marketing major courses, formative assessment
processes include detailed feedback from professors
on homework submissions through Moodle, comput-

er literacy requirements, field projects, an internship
project, and faculty advising through mandatory
one-on-one meetings.

Summative assessment processes for Marketing
major courses include formal presentations, presen-
tations, portfolio, poster and research paper submis-
sions and presentations, and final exams.
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Each student also successfully completes a 120-hour
internship that is evaluated by both the faculty advi-
sor and the on-site supervisor. Data from the super-
visor survey is compiled each semester for analysis.
Decisions regarding the marketing curriculum and
individual courses are made based on this data.

RESULTS OF LEARNING

Marketing graduates are accepted into MBA and
other graduate programs and find positions in mar-
keting.

ACADEMIC STANDARDS
The department applies university- and school-wide
academic standards.

SPECIAL LEARNING OPPORTUNITIES/
REQUIREMENTS

Woodbury’s Career Development Office offers a
variety of programs, services and resources to assist
students in exploring careers and securing intern-
ships. The staff works with students one-on-one

to develop successful internship search strategies,
helping students connect with employers through in-
ternship postings, resume collections, on- or off-cam-
pus interview opportunities, alumni connections, and
employer outreach in the US.

Internship

Students are required to take MRKT 490, Market-
ing Internship during their senior year. The ten- to
fifteen-week experience offers students the oppor-
tunity to work in a marketing environment of their
choice during which they apply and expand their
knowledge of the business of marketing.

Study Abroad
Study abroad programs are offered by the depart-
ment to China and Europe.

Other

Students are encouraged to take part in School of

Business extracurricular activities such as the Colle-
giate Entrepreneurs’ Organization (CEO). In MGMT
483, Business Policy and Strategy, students partici-
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pate in the Capsim program and compete on their
scores with their counterparts at other universities
across the country.

COMPUTER LITERACY REQUIREMENTS

Students use word processing software (such as
Word) and presentation software (such as Power-
Point). The accounting and management courses
utilize spreadsheet software (such as Excel). All
courses in marketing require students to use online
information search vehicles (such as Pro-Quest). Stu-
dents utilize the statistical package SPSS in MRKT
310, Consumer Behavior and MRKT 455, Market
Research and Analysis.

STUDENT COMPUTER AND OTHER EQUIPMENT
REQUIREMENTS

Students must be able to access and use a computer
for every marketing course. Although the univer-
sity maintains computer labs for this purpose, it is

strongly advised that each student own a notebook.

MINOR REQUIREMENTS

Although a minor is not required, students are en-
couraged to minor in an area that will support the
marketing degree in the area of greatest interest
to the student. Suggested minors that are especially
useful to marketers: psychology, graphic design,
and communications.

Courses

MRKT 301 Principles of Marketing

3UNITS

This course is designed to introduce students to the
fundamentals of marketing. Through this course,
the foundations of marketing will be explored, the
users of marketing will be identified, the role of
marketing in the organization will be examined,
marketing objectives, tools, and resources will be
assessed, and components of strong marketing
strategy will be evaluated. Lecture. Prerequisites:
MGMT 100, Fundamentals of Business Enterprise or
FMRK 100, Fashion Fundamentals, plus forty hours
credit.

MRKT 310 Consumer Behavior

3UNITS

This course will explore the nature and dynamics
of consumer markets and their significance to the
marketing executive. The concepts and constructs
employed are used to identify and measure market
segments and analysis of behavioral patterns of

these segments as a basis for marketing strategy.
Lecture. Prerequisites: MRKT 301, Principles of Mar-
keting and MATH 226, Business Statistics.
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MRKT 312 Public Relations

3 UNITS

This course examines the theories and techniques
involved in creating and implementing programs
intended to influence public opinion and behavior.
Students will also study the analysis of case histories
and examinations of success and failure factors.
Lecture. Prerequisite: MRKT 301, Principles of Mar-
keting.

MRKT 321 Advertising and Promotion
Management

3 UNITS

This course examines the functions, institutions,
terminology, theories, and techniques of advertis-
ing, sales promotion, personal selling, and publicity
as strategic tools of marketing. Case histories of
promotional strategy are reviewed and examined.
Lecture. Prerequisite: MRKT 301, Principles of Mar-
keting.

MRKT 325 Retailing Marketing Management

3UNITS

The functions and institutions of retailing within
the framework of managerial decision-making. Top-
ics include location, buying, merchandise manage-
ment, pricing, and promotion. Lecture. Prerequisite:
MRKT 301, Principles of Marketing.

MRKT 341 Marketing on the Internet

3 UNITS

This course examines marketing on the Internet
from both the consumers’ and the marketers’
perspectives. Issues covered include privacy and se-
curity of personal information, business to business
marketing, and how the principles of marketing
relate to users of the Internet. The emphasis is on
understanding the impact that the Internet and
technology has had on business and marketing in
general and electronic businesses in particular. Class
activities include lecture, discussion, and online
exploration of Internet sites. Lecture. Prerequisite:
MRKT 301, Principles of Marketing.

MRKT 342 Media Marketing

3UNITS

This is a survey of the marketing process and its
role in media. The concepts of marketing strategy,
advertising management, sales promotion, public
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relations, marketing research, consumer behavior
and brand management are applied to topics in-
cluding: theme parks and destinations, home video,
television, film, and media. Lecture. Prerequisite:
MRKT 301, Principles of Marketing.

MRKT 360 International Marketing

3UNITS

This course focuses on the strategic implications

of international marketing. Students will learn

to identify and analyze the underlying factors of
international market environments and the forces
which cause people in different cultural contexts to
accept or reject new products. Attention is given to
demand, product, policies, market channels, pricing,
and the development and control of marketing
programs. Prerequisite: MRKT 301, Principles of
Marketing.

MRKT 420 Industrial Marketing

3UNITS

This course explores the nature of the industrial
market, organizational buying behavior, analysis of
customer procurement strategy, sales force man-
agement and key-account selling strategy. It deals
with a variety of problem areas including marketing
in mature markets and high technology products.
Lecture. Prerequisites: MRKT 301, Principles of Mar-
keting and MRKT 310, Consumer Behavior.

MRKT 430 Service and Non-Business Marketing
3UNITS

This course provides an overview of the unique
problems and strategies involved in marketing ser-
vices and non-businesses in order to develop useful
marketing frameworks to help students address
these issues. This course is designed for students
who plan to be managers in non-business and ser-
vice industries and providers of professional services
(including consulting.) Lecture. Prerequisites: MRKT
301, Principles of Marketing and MRKT 310, Con-
sumer Behavior.

MRKT 441 Sales Management

3UNITS

This course explores the operational decisions asso-
ciated with organizing, training and managing the
sales force; sales forecasting; sales analysis and allo-
cation of sales effort; and pricing policies. Lecture.
Prerequisite: MRKT 301, Principles of Marketing.

MRKT 451 Strategic Marketing

3UNITS

Students integrate marketing policy and strategy by
working in teams to research, develop and pres-
ent a marketing plan for a project or service. This
course will be conducted in cooperation with an
organization under the supervision of the course
instructor. Lecture. Prerequisites: Senior standing;
MRKT 310, Consumer Behavior.
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MRKT 455 Market Research and Analysis

3 UNITS

This course focuses on research as an aid to de-
cision-making. Students focus on planning the
research approach, developing and testing ques-
tionnaires, sampling, and processing and inter-
preting data. Students will also learn to make

the appropriate recommendations for marketing
action. Computer assignments and a laboratory fee
are required. Lecture. Prerequisites: MRKT 301, Prin-
ciples of Marketing; MRKT 310, Consumer Behavior;
MATH 226, Business Statistics.

MRKT 370, 470 Topics in Marketing

3 UNITS

Topics focus on current issues in marketing. Lecture.
Prerequisites: MRKT 301, Principles of Marketing
and junior standing.

MRKT 490 Marketing Internship

3 UNITS

Practical on-the-job experience in a mid- or up-
per-level marketing environment. Work experience
(120 hours) is complemented by academic require-
ments, including weekly reports and a research
paper/project. Prerequisites: Senior standing and
MRKT 310, Consumer Behavior.

MRKT 299, 399, 499 Independent Study

1-3 UNITS

This is an individual investigation into a field of
special interest chosen by the student and approved
by the dean. Regular, periodic meetings with the
department coordinator or an assigned faculty
member are required. Thirty hours are required for
each unit of credit. Prerequisite: Contract approval
by the dean.
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CURRICULUM MAP
Bachelor of Business Administration in Marketing BBA

ROD D D DP D PRA 0 AS R )
Introduced/Assessed Developed/Assessed Practiced/Assessed Mastered/Assessed BBA Core Courses
Introduced Developed Practiced Mastered Marketing Courses

AR 1 | Design Thinking | 2 | Transdisciplinarity I 3 I Civic Engagementl 4 I Entrepreneurship Internship

Assuring
Academic
Quality in
Marketing
(BBA)

al Accounting BBA 5

MGMT 336 Management Information Systems

MGMT 483 Business Policy & Strategy [Capstone]

MGMT 400 Operation Methods in Value Chain Mgmt
MRKT 310 Consumer Behavior

MGMT 461 Leadership Theory & Practice
MRKT 455 Marketing Research [Capstone]

FINA 360 Financial Management
MRKT 300/400 Electives (15 units)
MRKT 490 Marketing Internship

University Pillars
MGMT 326 Management & Organizational Behavior

MGMT 110 Legal Environment of Business
ACCT 205 Financial Accounting BBA 3
MGMT 350 Business Ethics

MRKT 301 Principles of Marketing

University Pillars

“ MGMT 100 Fundamentals of Business Enterprise
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Demonstrate Communication Skills

Incorporate Ethical Perspectives in Decisions

Demonstrate Global Awareness

Develop Basic Leadership Skills

Quantitative

Accounting & Financial

Develop Understanding of Function of Marketing

Develop and Practice Marketing Tools and Skills
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School of Media,
Culture & Design

Edward M. Clift, PhD, Dean

The School of Media, Culture & Design offers many
challenging degree paths designed to cultivate

the particular talents of each student along their
educational journey. Our goal is to educate the
next-generation creative professional seeking to
make an impact on the global society. The school
encompasses eight undergraduate programs in

the fields of animation, communication, fashion
design, filmmaking, game art & design, graphic
design, media technology, and psychology. Students
are encouraged to explore the areas between and
around all these disciplines as they work to foster
their personal vision.

On the graduate level, the MA in Media for Social
Justice enables the creation and leveraging of me-
dia for social change. By bringing together diverse
fields of media, culture & design, our undergrad-
uate and graduate programs are able to provide
innovative learning opportunities in an interdisci-
plinary environment. Students are able to realize
their educational objectives within a creative nexus
that fully embraces, informs, and enriches other ele-
ments of the university.

MISSION

The School of Media, Culture & Design brings to-
gether multiple avenues of inquiry that produce the
critical skills and knowledge needed for students to
excel in their chosen discipline. We prepare stu-
dents to live in the global community as innovative
problem-solvers and to work in its wide variety of
cultural industries as fully creative, critically aware,
and socially responsible individuals.
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GOALS

The departments within the School of Media,
Culture & Design work together to support the
following programmatic goals:

* Present comprehensive evidence of disciplinary
knowledge related to the specific history, theory,
standards of practice, and technologies found
within a field of study.

¢ Develop expertise in the processes associated with
the creation, form, content, production, and dis-
semination of meaning.

e Gain proficiency in creative inquiry, as manifest
in research methodologies, interpretive applica-
tions, or aesthetic content.

e Demonstrate the ability to work collaboratively
across diverse disciplines, to understand the value
of cooperative activities, and to conduct transdis-
ciplinary inquiry.

* Show competence in critical thinking, especially
as it pertains to the fields of media, culture &
design.

The School of Media, Culture & Design discourages
the use of waivers and substitution in all degree
programs. They are not granted unless equivalent
or more advanced replacement units in the major
are available. Students are required to prove requi-
site skills and abilities for the waived or substituted
course through testing, project presentation, or
completion of equivalent types of course matter as
approved by the department chair. Substitutions
are generally offered when there are curriculum
changes and apply only to courses of a comparable
or more advanced academic level in the major.
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Design Foundation

Doug Post, Department Chair

The primary objective of the Design Foundation
program is to assist students in gaining a visual
literacy and mastery of basic methods and tech-
niques common to all the art and design disciplines.
Students are encouraged to develop individual cre-
ative design concepts and gain critical thinking skills
that can be applied to all intellectual endeavors.
Through a multi-disciplinary studio experience, stu-
dents learn to develop and maintain a commitment
to process, focus, and time management, leading to
the completion of successful projects.

MISSION

Design Foundation is an interdisciplinary program
for entry-level students in the Animation, Fashion
Design, Filmmaking, Game Art & Design, Graphic
Design, and Interior Architecture departments that
introduces students to an appreciation of the princi-
ples and processes shared across the arts, design,
and media disciplines, and provides them with a ba-
sis of study and skills to successfully continue their
education and apply to a career within a specific
design discipline.

PROGRAM LEARNING OUTCOMES

e Students will master basic art and design skills
and methods that can be further developed with-
in the major.

e Students will gain the ability to bring creative,
innovative, critical thinking skills to solve art and
design problems and to effectively communicate
ideas through visual and verbal presentations and
writing.

e Students will be able to apply a broad visual and
intellectual understanding of the potential of
art and design to a specific discipline and carry
forward a passion and commitment to the arts as
a lifelong process of learning.

FACULTY

Design Foundation faculty members are passionate,
dedicated art and design educators with varied
educational and professional experience, who
share a common interest in educating beginning
students. This requires a dedication to bridging a
range of educational abilities, disciplinary interests,

and cultural experiences in our first-year students.
While challenging, this diversity provides a rich
learning environment for students and faculty alike.
Design Foundation faculty expose students to broad
viewpoints and expertise that will prepare them to
continue study within their major, while developing
their appreciation for the similarities that the visual
arts disciplines share and the unique differences
that set them apart.

CHAIR

Doug Post

MFA, Academy of Art University
Assistant Professor

FULL-TIME

Patrick Nickell

MFA, Claremont Graduate School
Assistant Professor

EMERITUS FACULTY

Carolee Toon

MFA, Art Center College of Design
Professor

ADJUNCT FACULTY
Carol Bishop
PhD, Union University

Olivia Booth
MFA, Art Center College of Design

Ronald J. Llanos
BFA, Art Center College of Design

Nate Page
MFA, California Institute of the Arts

Jaime Scholnick
MFA, Claremont Graduate University

Keith Walsh
MFA, Tufts University

Michelle Wiener
MFA, Otis College of Art and Design
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Curriculum

The five designated Design Foundation courses

are embedded in the design and media majors
typically with FOUN 101, Beginning Drawing and
FOUN 102, Design and Color Elements | scheduled
for fall term of the first year; and FOUN 103, Color
and Composition, and either FOUN 104, Drawing
Concepts & Composition or FOUN 105, Introduction
to Figure Drawing in the spring term. The intention
is to provide an introduction to basic drawing skills,
elements and principles of design, color theory, and
composition through applied practice and study
within a broad context of art, design and media.
The courses parallel and support the introductory
studios of the design majors.

Design Foundation Courses

FOUN 101 Beginning Drawing

3UNITS

This is a fundamental course in freehand observa-
tional drawing. Various media and methods are
introduced to develop perceptual and technical
drawing skills. Through in-class projects and outside
sketchbook practice, students study line, shape,
form, proportion, perspective, and tone with an
emphasis on spatial relationships and the effects of
light on form. Drawing and composition are also
studied as an opportunity to express conceptual
content in individual design processes. Studio. Pre-
requisite: none.

FOUN 102 Design and Composition

3UNITS

This course introduces students to the elements
and principles of design and to the processes of
design thinking. Formal visual properties of line,
shape, form, pattern, value, texture, and sequence
are studied in their relationship to content and
compositional organizing systems. Studio exercises
using various media explore concepts of balance,
harmony, repetition, rhythm, scale, and time in
two-, three-, and four-dimensional organizations.
Emphasis is placed on developing creative design
concepts, gaining practical problem-solving skills,
and communicating project solutions visually and
verbally. Examples of historical and professional
art and design are presented so that students may
recognize their influence on contemporary design
and to relate their own design efforts to a larger
cultural context. Prerequisite: none.

FOUN 103 Color and Composition

3UNITS

This course continues the exploration of design and
composition, introducing more complex problems
with an emphasis on introducing and studying the
properties and the interaction of color relationships
in basic design projects. Students develop concep-
tual, perceptual and applied skills in problem-solv-
ing projects that investigate color systems, color
contrasts, color symbolism, and the spatial effects of
color in art and design.

Studio. Prerequisite: FOUN 102, Design and Compo-
sition recommended.
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FOUN 104 Drawing Concepts & Composition

3 UNITS

This course builds on the direct observational draw-
ing skills gained in FOUN 101, Beginning Drawing.
Color media and a variety of subjects including life
models and exterior environments are explored
through in-class projects and outside sketchbook
practice. Emphases are placed on developing
individual expressive sketch techniques, bringing a
point of view to the drawing experience, and realiz-
ing the visionary opportunities for drawing in the
innovative practice of art and design processes. The
work of professional artists and designers is studied
to provide additional context for this investigation.
Studio. Prerequisite: FOUN 101, Beginning Drawing.
(FOUN 105, Introduction to Figure Drawing may be
exchanged with FOUN 104 as a FOUN requirement
except in the case of Animation majors, who are
required to take FOUN 104).

FOUN 105 Introduction to Figure Drawing

3UNITS

Building on the observational drawing skills and
methods gained in FOUN 101, Beginning Drawing,
students in this course gain a practical understand-
ing of the rhythms, proportions, movement, char-
acter, and anatomical structure of the human form.
Through in-class study and outside sketchbook prac-
tice, additional emphasis is placed on developing
the ability to visualize and adapt the human form
for use in design and related disciplines. Studio.
Prerequisite: FOUN 101, Beginning Drawing (FOUN
104, Drawing Concepts & Composition may be
exchanged with FOUN 105 as a FOUN requirement
except in the case of Animation majors, who are
required to take FOUN 104).
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COURSE PROCESS

Integrated Program

The Design Foundation chair and faculty develop
the curriculum, which specifies the content, se-
quence of learning, and expected outcomes for
each of the foundation courses. All students receive
the same course outline and syllabus to ensure a
consistent approach to content and achievement
outcomes. Instructors develop individual approach-
es to projects that address the basic course content
and design process requirements. Each term, the
Design Foundation chair and faculty review, revise,
and develop the course requirements and overall
objectives of the program.

Design Foundation course progress and student
achievement focuses on basic instructional require-
ments. Lectures that explain the project’s process,
historical context, and relevance to art, design, and
media are accompanied by slide presentations or
examples of previous student work, along with ex-
amples of professional work, when possible. Small
studio classes of up to sixteen students ensure that
the students will receive individual attention from
the instructor in every class mee