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Woodbury University’s Graduate Bulletin
Woodbury University’s Graduate Bulletin serves as
a supplement to the Woodbury University Catalog.
Institution-wide policies and procedures may be
found in that publication and policies covering
student conduct may be found in the current
Woodbury University Student Handbook.

Accreditation

Woodbury University is accredited by the Western
Association of Schools and Colleges (WASC) Senior
College and University Commission (WSCUC:

985 Atlantic Avenue, Suite 100; Alameda, CA
94501; 510-748-9001) and is approved by the
Postsecondary Commission, California Department
of Education. WASC granted Woodbury its

original regional accreditation in 1961. In 1994,
the National Architectural Accrediting Board
(NAAB) accredited the Architecture program. The
NAAB 2014 Conditions for Accreditation may be
found at the NAAB website: http:/www.naab.org/
accreditation/home The School of Business received
its accreditation from the Association to Advance
Collegiate Schools of Business (AACSB) in the
spring of 2014, and the Association of Collegiate
Business Schools and Programs (ACBSP) in spring,
1998. In 1991, FIDER (now known as the Council
for Interior Design Accreditation) accredited

the Interior Architecture program. In 2008, the
university’s programs in Animation, Fashion Design,
Graphic Design, and Interior Architecture received
accreditation from the National Association of
Schools of Art and Design (NASAD). In 2011,
Filmmaking received plan approval from NASAD and
will be considered for full accreditation approval
once it has graduated its first class. In 2012, Game
Art & Design received plan approval from NASAD.

Veteran’s Affairs
Woodbury University degree programs are
approved for Veterans Affairs educational funding
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benefits under Title Number 38 of the U.S. Code.
Veterans and dependents are required to comply
with VA regulations under sections 21.4135,
21.4235, and 21.4277 with regard to required class
attendance and acceptable academic progress.

Nondiscrimination Policy

Woodbury University is committed to providing

an environment which is free of any form of
discrimination and harassment based upon an
individual’s race, color, religion, sex, gender identity,
pregnancy, national origin, ancestry, citizenship
status, age, marital status, physical disability, mental
disability, medical condition, sexual orientation,
military or veteran status, genetic information, or
any other characteristic protected by applicable
state or federal law, so that all members of the
community are treated at all times with dignity

and respect. It is the university’s policy, therefore,

to prohibit all forms of such discrimination or
harassment among university faculty, students, staff,
and administration.

Disclaimer Statement

Woodbury University reserves the right to modify
locations and policy, and adjust requirements and
standards as described in this publication at any
time and without prior written notice.

Effective Catalog Dates
This catalog is in effect from fall semester, 2015
through summer session, 2016.

Curricular Changes

Courses listed in this catalog are subject to changes
initiated by departments or programs approved by
the Curriculum Committee, the Faculty Association
and the Office of Academic Affairs. Changes in
curriculum for the ensuing year are published in
the catalog supplement or in the next academic
year's catalog.
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School of Architecture

Norman R. Millar, MArch, AIA
Dean, School of Architecture

Ingalill Wahlroos-Ritter, MArch, AIA
Associate Dean, School of Architecture

Catherine Herbst, MArch, AIA
Chair, San Diego Architecture Programs

OVERVIEW

Consistent with the university’s mission, the School
of Architecture is committed to the training and
education of articulate and innovative design
professionals. The curriculum prepares our students
to balance the need to work competitively in the
marketplace with the equally important concerns
of ethical conduct and social responsibility.
Woodbury’s faculty, students, and graduates are
committed to architecture that is:

Intelligent: it articulates a critical position. We are
architects and critical thinkers who produce other
architects and critical thinkers.

Effective: it addresses the challenges

of contemporary life. We believe in the
radical possibilities of architecture’s social,
environmental, and formal relevance.

Transformative: it effects change through
the power of beauty and the potentiality
of education.

All graduates of the School of Architecture are
expected to master the five program learning
outcomes (PLOs):

1. Critical Thinking — the ability to build abstract
relationships and understand the impact of
ideas based on research and analysis of multiple
cultural and theoretical contexts;

2.Design - the inventive and reflective conception,
development, and production of our environment;

3. Building - the technical aspects, systems, and
materials and their role in the implementation
of design;

Marc Neveu, MArch, PhD
Chair, Los Angeles Architecture Programs

Christoph Korner, MArch
Chair, Interior Architecture
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4.Representation — the wide range of media used
to communicate design ideas including writing,
speaking, drawing, and model-making;

5. Professionalism — the ability to manage, argue,
and act legally, ethically, and critically in society
and the environment.

DEGREES OFFERED
Woodbury School of Architecture offers the
following graduate degrees:

MArch: three-year and two-year courses of study
MIA: three-year and two-year tracks

MS Arch: one year (three terms) of post-
professional study

MS Arch RED: one year (three terms) of post-
professional study

ADMISSION REQUIREMENTS
The following factors are considered in determining
admission to the program:

A Completed Application Form

All applicants are required to submit a completed
application form together with their supporting
documents and the application fee. Application
forms may be downloaded from the School of
Architecture website or you may submit an online
application here.

Prior Degree Requirements

MArch: An accredited pre-professional architecture
degree is required for admission to the two-year
program. Individuals holding a pre-professional
degree in architectural studies from an NAAB-
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accredited 4+2 program are eligible to apply.
Individuals holding other pre-professional design
degrees in architectural studies are evaluated based
upon a careful review of transcript and portfolio
for equivalency. Individuals holding a baccalaureate
degree in fields other than architecture are eligible
to apply for the three-year program.

MIA: Individuals holding baccalaureate degrees in
any discipline can apply to the Master of Interior
Architecture three-year track, while individuals
holding baccalaureate degrees in Interior
Architecture, Interior Design, Environmental Arts,
or Architecture are eligible to apply to the two-
year track.

MS Arch: Individuals holding an accredited
professional architecture degree (BArch, MArch,
DArch or international equivalent) are eligible for
the program.

Academic Transcripts

Official transcripts from all schools attended are
required, regardless of credit received or courses
completed. These records should confirm that

an undergraduate degree (a pre-professional
degree in Interior Architecture, Interior Design,
Environmental Arts, or Architecture for the two-
year program) has been granted. International
students must submit certified and/or official copies
of their international academic records with English
translations. These items must be submitted sealed
[unopened] to the Office of Admissions or mailed
directly from the school.

A Statement of Purpose

This one- to two-page essay should describe

the applicant’s educational and/or professional
background and his/her reason for pursuing a
graduate architectural education at Woodbury
School of Architecture. Applicants to the MS Arch
program should articulate and outline a research
project that they wish to pursue in the program.

Three Letters of Recommendation

Three letters of recommendation written by
academic or professional personnel, counselors,
supervisors, or teachers, attesting to the applicant’s
academic achievements or professional experience,
are required from all graduate applicants. The
letters should be submitted on the sender’s
letterhead, signed in a sealed envelope.

Portfolio

All graduate applicants are required to submit a
portfolio of creative work conveying the scope of
their design sensibilities. The work can be both
educational and professional. Portfolios should be
no larger than 9x12 inches and no smaller than 5x7
inches. Although bound and printed submissions
are preferred, portfolios loaded onto a flash drive
or a website link will be accepted. If you would like
your portfolio returned, include a self-addressed
envelope with sufficient postage affixed. Unclaimed
portfolios will be discarded.
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Refer to http://architecture.woodbury.edu for
portfolio details.

Interview

An interview, in person or by phone, is required.
Once all application materials are submitted,
contact the School of Architecture or Graduate
Admissions to make arrangements.

Curriculum Vitae

All graduate applicants are required to submit a
résumé or curriculum vitae. This information should
list the applicant’s academic research, professional
experience, and/or published works.

Test Scores

Applicants to the professional Master of
Architecture programs with an undergraduate GPA
of less than 3.0 are required to submit test results
from the Graduate Record Exam General Test [GRE].
For more information on the GRE, go to www.ets.
org/gre. Students should take exams no later than
January of the application year.

International students are required to submit
the following:

Certified Bank Affidavit

International applicants must provide a certified
bank affidavit for each source of funds, including
personal funds. This requirement is set by the
United States Citizenship and Immigration Services
[USCIS] and must be met before any university is
permitted to issue an I-20. The bank affidavit may
be submitted in the form of an ORIGINAL bank
statement [checking and/or savings account] issued
within the last six months. Photocopies of original
documents cannot be accepted. All documents must
be original and translated into $ [USD].
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English Language Proficiency

Demonstration of proficiency in the English
language is required for admission to Woodbury
graduate programs. Applicants should request that
an official copy of their TOEFL [Test of English as a
Foreign Language] or IELTS [International English
Language Testing System] scores be sent by the
affiliated organization to Woodbury University’s
Office of Admissions. The minimum TOEFL score
for admission is 550 [paper-based] | 220 [computer-
based] | 83 [internet-based]. The minimum IELTS
score for admission is 6.5. For more information on
these two testing systems, please visit www.toefl.
org or www.ielts.org.

Credential Evaluation Report

Include an official Credential Evaluation Report
from a NACES-approved agency. For a list of NACES-
approved agencies, please visit www.naces.org.

Passport and/or Current Visa

Include a copy of the student’s passport and/or

visa in the application submittal. The application
and supporting materials should be received by
Woodbury University no later than the appropriate
published deadlines.

Calendar

Application deadline: March 1, 2015

Notice of admission decision: April 15, 2015
First day of Fall 2015 classes: August 24, 2015
See end of catalog for detailed annual
academic calendar.

ASSESSMENT
Formative assessment processes for student
learning include:

Studio or Seminar Small Group Critiques
Students present their work to a group including
other students and the instructor for feedback

on research and analysis, development of an idea
or belief, process rigor and intermediate step
completion, movement toward clarity of idea or
resolve of issue, and the skill and craft with which
all media—two-dimensional, three-dimensional,
writing, speaking, etc.—are used. Students are
expected to manifest a response to this feedback in
the next iteration of the project.

Studio or Seminar Peer Critiques
Students present their work to each other for

feedback on the five program learning outcomes
(PLOs). In addition to developing these learning
outcomes in their own projects, students develop
critical thinking and communication skills by
providing relevant and cogent responses to other
solutions and ways of working.
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Studio Individual Desk Critiques

Student and instructor meet one-on-one at the
student’s desk to review progress on the project
and to discuss direction for continued development.
Students learn to work quickly to test new ideas,

to manifest their ideas in multiple media, and to
evaluate the content of criticism.

Lecture/Seminar Multi-Step Projects

Many lectures and seminars require iterative
processes to develop a final product, whether

a written paper, a presentation, a multimedia
analysis, or a construction. The iterations provide
the instructor with a gauge of student progress and
provide students with intermediate feedback that
contributes to product development.

Public Project Reviews With Jury

Students present their work publicly to their peers,
instructors, and invited guests (often architects,
designers, allied professionals, and other design
educators) at the end of a project or semester. The
jury’s comments are both summative and formative;
they evaluate the work before them for research
and analysis, development of idea or belief, rigor
and completion, clarity and resolve, and skill and
craft, but they also suggest other approaches to the
solution or additional work that might be done in
any of the five areas noted. The jury’s remarks are
intended to influence the student in future work,
not merely as judgment of the current work.

Public Gallery Reviews

Students present their work in a group gallery.
Peers, instructors, and invited guests make a
passive first pass through the gallery, observing
the overall output of the group, then engage
individual students in active conversation about
their work and how it contributes to the body of
work on display. Students learn that their design
ideas exist in and affect a context that has physical,
intellectual, aesthetic, social, and historical value.

2015-2016 Course Catalog



ACADEMIC STANDARDS

Graduate students in the School of Architecture
are evaluated within a system of Credit (CR), Credit
with Distinction (CR+), Conditional Credit (CC), and
No Credit (NC). Students are required to pass all
courses with CR or CR+; two consecutive grades of
CC within in a course sequence (for example: Studio
2 and Studio 3) requires the student to retake one
of the courses in order to receive credit for both.
The grade of NC requires the student to retake the
course in order to receive credit and to return to

the status of making satisfactory academic progress.

Graduate Credit (CR) is understood to mean that
the graduate student has successfully demonstrated
mastery of the learning outcomes for the course
and fully understands the discourse or area of
knowledge investigated in the course.

Graduate Credit with Distinction (CR+) is
understood to mean that the graduate student has
mastered the learning outcomes for the course at a
level exceeding departmental expectations and has
made a significant contribution to the discourse or
area of knowledge investigated in the course.

Graduate Conditional Credit (CC) is understood to
mean that the graduate student has demonstrated
mastery of the learning outcomes for the course
at a minimal level to pass the course but without
demonstrating full understanding of the discourse
or area of knowledge investigated in the course.

No Graduate Credit (NC) is understood to mean
that the graduate student has not demonstrated
adequate mastery of the learning outcomes for the
course.

MArch, MS Arch and MIA students are expected
to demonstrate engagement with and progress in
the curriculum throughout their course of study.
A robust academic advising plan headed by the
coordinators of the graduate programs supports
the evaluation of each student’s engagement and
progress. Students who cannot maintain this level
of academic achievement are placed on probation
for a semester, and must demonstrate adequate
progress toward re-attainment of this academic
standard or be subject to loss of scholarships and
assistantships, a leave of absence, or dismissal.

Students who receive a No Graduate Credit (NC)
for any course are required to retake that course or

substitute an equivalent course as determined by
the department chair. Upon receipt of a second NC
grade a student is placed on academic probation
and subject to loss of scholarships and teaching
assistantships. A student on academic probation
who receives a grade of NC in any course is subject
to dismissal. A student who does not pass a course
after enrolling in it two times is subject to dismissal
from the program.
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Satisfactory Academic Progress

The School of Architecture expects all graduate
students to maintain good academic standing and
make satisfactory academic progress throughout
their graduate studies. A SoA graduate student
maintains good standing and makes satisfactory
progress by achieving grades of CR (credit) or CR+
(credit with distinction) in all courses each semester.

Probation

A graduate student is placed on academic
probation when (1) s/he earns NC (no credit)

in a course, or (2) s/he earns CC (conditional
credit) in two courses taken concurrently or in
consecutive semesters. To return to good academic
standing, the student must, at the earliest possible
opportunity, retake any course in which NC was
awarded, and earn grades of CR or CR+ in all
courses in semesters subsequent to having been
placed on probation. In the case of CC probation,
the student must achieve CR or CR + in all courses
the following semester.

Dismissal

A graduate student who remains on
academic probation for a full year is subject
to academic dismissal.

Completion Time Limits

Part-time graduate students may receive
an additional two years to complete their
degree objective.

The graduate academic progress and grading
policy is administered by the department
and the Registrar with Office of Student
Development support.

SCHOOL OF ARCHITECTURE

STUDIO CULTURE POLICY

The Studio Culture Policy describes norms and
expectations for student and faculty conduct in the

2015-2016 Course Catalog
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School of Architecture; it is distributed to students
at the beginning of each semester. Students and
faculty agree each semester to abide by the policy.
The policy is reviewed and revised at the close of
each spring semester.

For studio policy see the student handbook.

COMPUTER LITERACY REQUIREMENTS

The School of Architecture requires its graduate
students to be literate in the current media of
representation and communication. It specifically
requires of its students:

e proficiency in email, as demonstrated
through regular communication with school
administration and course instructors;

e proficiency in internet research, as practiced
and demonstrated in all design studios and
in all Criticism courses through bibliographic
documentation of database use and citation of
web-based sources;

e proficiency in word processing, as demonstrated
through research assignments and essays that are
submitted as .doc or .pdf files;

e proficiency in computer-aided design, as
demonstrated through successful admittance
portfolio review or completion of Visualization
1 and 2, and studio-specific presentation
requirements;

e proficiency in graphic composition and desktop
publishing, as demonstrated through the Thesis
Preparation book.

Media literacy is embedded in the curriculum at

all levels, and MArch , MIA, and MS Arch students
are expected to demonstrate these proficiencies
through successful completion of their coursework.

The study of architecture and interior architecture
requires investments in technologies—from basic

analog tools to cutting-edge computational devices.

Upon admission, students will be provided with

a recommended purchase list that outlines the
incoming resource expectations; students should
expect additions to those lists each semester. These
purchases constitute a substantial, but cumulative,
investment toward becoming an architect or
interior architect. Students should, in turn,
anticipate spending a minimum of $2,000 in initial

set-up and at least $500 each additional term.
Student computer and email accounts are set up
through the IT department.

ARCHIVE

The university reserves the right to retain

student work for archival purposes. The School

of Architecture is required by the National
Architectural Accrediting Board (NAAB) and
Council for Interior Design Accreditation (CIDA)
to maintain a current archive of student work
demonstrating that the curriculum engages the
student performance criteria established by the
NAAB and CIDA and its collateral organizations.
Archived student work may be used for assessment
and accreditation purposes and for the support of
teaching/learning.
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FACULTY

The Woodbury SoA faculty comprises critical,
inventive, accomplished, passionate, practice-
based, and exceptionally dedicated educators who
represent diverse interests and strengths. We train
our students to be articulate, critical thinkers and
highly capable practitioners, confident in local as
well as global discourse.

DEAN

Norman R. Millar, AIA, Professor
Dean, School of Architecture
MArch, University of Pennsylvania

FULL-TIME FACULTY
Stanley P. Bertheaud, Professor, San Diego
MArch, North Carolina State University

Ewan Branda, Associate Professor
Undergraduate Coordinator, Los Angeles
PhD, University of California, Los Angeles

Jeanine Centuori, AlA, Professor, Los Angeles
Director, ACE Center
MArch, Cranbrook Academy of Art

Annie Chu, Professor, Los Angeles
MS Arch & Building Design, Columbia University

Mark Ericson, Associate Professor, Los Angeles
MArch, Southern California Institute of Architecture

Anthony Fontenot, Professor, Los Angeles
PhD, Princeton University
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Matthew Gillis, Assistant Professor, Los Angeles
MArch, University of California, Los Angeles

Catherine Herbst, AlA, Associate Professor,
San Diego

Chair, San Diego Architecture

MArch, Montana State University

Kristin King, Assistant Professor, Los Angeles
BA Kent State University

Christoph Korner, Assistant Professor, Los Angeles
Chair, Interior Architecture
MArch, University of California, Los Angeles

Marc J Neveu, Professor, Los Angeles
Chair, Los Angeles Architecture PhD, McGill
University

Eric W. Olsen, Professor, Los Angeles
MArch, Harvard University

Jose Parral, Associate Professor, San Diego
MA, Architectural Association

Marcel Sanchez-Prieto, Associate Professor,
San Diego
MArch, University of California, Los Angeles

Heather Scott Peterson, Associate Professor,
Los Angeles
MArch, Southern California Institute of Architecture

Paulette Singley, Professor, Los Angeles
PhD, Princeton University

Gerard Smulevich, Professor, Los Angeles
MArch, University of California, Los Angeles

Maximiliano Spina, Associate Professor, Los Angeles
MArch, Princeton University

Linda Taalman, Associate Professor, Los Angeles
BArch, The Cooper Union

Ishida Yasushi, Visiting Professor, Los Angeles
MArch, Southern California Institute of Architecture

Ingalill Wahlroos-Ritter, AIA, Professor
Associate Dean, School of Architecture
MArch, University of California, Los Angeles

ADJUNCT FACULTY

Hadley H.S. Arnold, Los Angeles

Co-Director, Arid Lands Institute

MAurch, Southern California Institute of Architecture

Peter Arnold, Los Angeles
Co-Director, Arid Lands Institute
MAurch, Southern California Institute of Architecture

Natasha Bajc, Los Angeles
MAurch, Southern California Institute of Architecture

Bojana Banyasz, Los Angeles
MAurch, Southern California Institute of Architecture

Shawn Benson, San Diego
MArch, New School of Architecture and Design

Akore Berliner, San Diego
BA, San Diego State University

Barbara Bestor, AIA Los Angeles
Julius Shulman Distinguished Professor of Practice
MArch, Southern California Institute of Architecture

James Bliesner, San Diego, MA, Boston University
Benjamin Bratton, San Diego, PhD, University of
California at Santa Barbara

Nina Briggs, Los Angeles
BArch, University of Southern California, Los
Angeles

Berenika Boberska, Los Angeles
Diploma in Architecture, the Bartlett School of
Architecture

Biayna Bogosian, Los Angeles
PhD candidate, University of Southern California

Matthew C. Boomhower, San Diego
BArch, University of Tennessee; JD, California
Western School of Law

Philipp Bosshart, San Diego
MArch, Southern California Institute of
Architecture; MArchRED, Woodbury University

Michael Burnett, San Diego
MArch RED, Woodbury University
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Kristin Byers, San Diego
BArch, University of Arizona

Leigh Christy, Los Angeles
MArch, University of California, Berkeley

James E. Churchill, San Diego
MS, University of Massachusetts

Frank Clementi, Los Angeles
BArch, California State Polytechnic University,
Pomona

Courtney Coffman, Los Angeles
MA in Architecture, University of California,
Los Angeles

Oscar Corletto, Los Angeles
Shop Master
BArch, Woodbury University

Adriana Cuellar, San Diego
MDes, Harvard University

Donatella Cusma, Los Angeles
MArch, Universita Mediterranea di Reggio Calabria,
Italy

Wanda Dalla Costa, Los Angeles
MArch, University of Calgary

Daniela Deutsch, San Diego
MArch, Tech. University of Darmstadt, Germany

Brian Dick, San Diego
MFA, University of California, San Diego

Luis Elias, San Diego,
MA Urban Planning and Geography,
Universidad Iberoamericana

Brett Farrow, San Diego
MArch, New School of Architecture and Design

Eva Friedberg Isaak, San Diego
PhD, University of California, Irvine

Anne Garrison, San Diego
MA, New England School of Photography, Boston

Thurman Grant, Los Angeles
BArch, University of Southern California

April Greiman, Los Angeles
BFA, Kansas City Art Institute

Jeff Haile, San Diego
JD, University of San Diego

Jonathan Heckert, San Diego
MArch, The Cooper Union
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Tyler Hanson, San Diego
MArch RED, Woodbury University

Lara Hoad, Los Angeles
MArch, Royal College of Art, London

Guillermo Honles, Los Angeles
MArch, University of California, Los Angeles

Theresa Hwang, Los Angeles
MArch, Harvard University

Miki Iwasaki, San Diego
MArch, Harvard University

Ali Jeevanjee, Los Angeles
MArch, Harvard University

Eric A. Johnson, San Diego,
MArch, Cornell University

Helena L. Jubany, Los Angeles
MArch, California State Polytechnic University,
Pomona

Robert E. Kerr, Los Angeles
MArch, Georgia Institute of Technology

Jason F. King, Los Angeles
BArch, Woodbury University

Dina Krunic, Los Angeles
MA in Architecture, University of California,
Los Angeles

Jonathan Linton, San Diego
MSAUD, Columbia University

Lauren Lynn, Los Angeles
MArch, Cranbrook Academy of Art

Alan Loomis, Los Angeles
MArch, Southern California Institute of Architecture
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Elizabeth Mahlow, Los Angeles
BS, California Polytechnic State University,
San Luis Obispo

Casey Mahon, San Diego
MArch, Southern California Institute of Architecture

Sebastian Mariscal, San Diego
Escuela Tecnica Superior de Arquitectura de
Barcelona

Michael McDonald, Los Angeles
MArch, Southern California Institute of Architecture

Salvador Medina, San Diego
MArch, University of California, Berkeley

Nathan Moeder, San Diego
BA, University of San Diego

Daniel Nissimov, San Diego
MS Design Research, University of Michigan

Gregorio Ortiz-Munoz, San Diego
MA Urban Planning, University of California,
Los Angeles

Michelle Paul, Los Angeles
MArch, Southern California Institute of Architecture

Rene Peralta, San Diego
BArch, New School Architecture

Christopher Puzio, San Diego
MArch, Cranbrook Academy of Art

Deborah Richmond, Los Angeles
MArch, University of Minnesota

Todd Rinehart, San Diego
MArch, Montana State University

Catherine Roussel, Los Angeles
MA, International Policy Studies, Monterey Institute
of International Studies

William Roschen, Los Angeles
BArch, University of Arizona

Lloyd J. Russell, San Diego
BArch, California Polytechnic State University,
San Luis Obispo

Micah Rutenberg, Los Angeles
MS Design Research, University of Michigan
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David Saborio, San Diego
MArch RED, Woodbury University

Jonathan Segal, San Diego
BArch, University of Idaho

Sebastian Seimer, San Diego
BArch, Woodbury University

Patrick Shields, San Diego
MArch, Southern California Institute of Architecture

Koje Shoraka, Los Angeles
MS, Michigan State University

Armisted Smith, Director, MS Arch RED, San Diego
BArch, University of Virginia

Thomas Stanley, Los Angeles
MS Design Research, University of Michigan

Clark Stevens, Los Angeles
MArch, Harvard University

Alastair Stokes, Los Angeles
MArch, Princeton University

Tracy Stone, Los Angeles
MArch, University of Texas, Austin

John Sturla, San Diego
BArch, California Polytechnic State University, San
Luis Obispo

Elizabeth Timme, Los Angeles
MArch, Harvard University

Thomas Valle Stallman, Los Angeles
MArch, Southern California Institute of Architecture

Christi Van Cleve, Los Angeles
MArch, Harvard University
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Gregory Van Grunsven, Los Angeles
MArch, Southern California Institute of Architecture

Paola Vezzulli, Los Angeles
MDesR, Southern California Institute of Architecture

Yi-Hsiu Yeh, Los Angeles
MArch, Southern California Institute of Architecture

Alvaro Zepeda, Los Angeles
MArch, California State Polytechnic University,
Pomona
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Master of
Architecture (MArch)

Three-Year / Two-Year

MArch Program Overview

The professional graduate program in architecture
embodies a fresh approach to architecture, South-
ern California, and global urban conditions. Within
an intimate and immersive program, our innovative
coursework encourages students to engage in the
architectural discourse of the city, making connec-
tions between their work, new technologies in both
representation and realization, and built and natu-
ral environments. We believe that there is no craft
without knowledge, no technology without theory,
and no “how” without “why.”

Our dedicated and dynamic faculty works in close
partnership with our students. Together we forge

a program that augments critical architectural
discourse with research into the current modes of
production, blurring the distinctions between think-
ers and makers. We strive for an architecture that
combines ingenuity, intelligence, meaning, craft,
and beauty.

Woodbury School of Architecture’s Master of
Architecture degree takes advantage of the many
research opportunities in Southern California to
produce critically effective and inventive designers
who can address the architectural, environmental,
and urban challenges of the contemporary world.
Based in the urban landscapes of Los Angeles and
San Diego, our diverse student body is engaged in
transformative learning in a highly collaborative
and experimental environment. Graduate students
play a key role in setting the course of this explo-
ration. An emphasis on Fieldwork identifies the
ethos of the graduate program, which, in addition
to its Southern California immersion, also provides
summer travel opportunities at our distant learning
locations.

Los Angeles, the center of contemporary architec-
ture in the U.S., boasts two Pritzker Prize-winning
architects, a long list of important experimental
buildings and practitioners, and myriad oppor-
tunities to engage in its architectural and urban
cultures. LA's twentieth-century expansion within
Southern California, from Santa Barbara to Tijuana,

has served as a study guide for the rapid transfor-
mation facing similar global cities. Los Angeles has
exported significant urban morphologies, the ad-
dressing and redressing of which is a focus for many
members of our faculty. The School of Architecture
approaches subjects such as Southern California’s
explosive population growth, unchecked sprawl,
and aging infrastructure as opportunities to learn,
design, build, and effect positive change in cities
around the world through a progressive lens that
examines how beautiful and thoughtfully built envi-
ronments may also engender social engagement.
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Fieldwork defines Woodbury’s ethos of investigation
and experimentation. Students in the professional
MArch program spend one summer completing six
units of directed research about a specific geogra-
phy or topic that they later develop into a design
thesis. Students are encouraged to use their summer
Fieldwork semester for travel and research outside
of the city, and are offered studios and workshops in
China, Europe, Central and South America, and the
American Southwest. Students can also remain in
Southern California to pursue experimental research
with other institutions or organizations together
with a Woodbury faculty advisor. This exposure to
alternative ways of living and making architecture
adds depth and focus to the Fieldwork and gives
students new tools for understanding and contribut-
ing to the built environment.

The emphasis on Fieldwork in the professional
MArch program encourages students to mine the
physical terrain of Los Angeles, San Diego, South-
ern California, and more distant sites to collect
data, work in situ, and develop observational skills
about the physical environment that can be trans-
lated into thinking about critical spatial practices.
Woodbury believes that Fieldwork trains architects
to contribute toward shaping a more sustainable
environment. A student may choose to focus their
Fieldwork agenda and the final year of their studies
through our research and practice centers. These
faculty-based initiatives expand academic and
professional possibilities and include the Arid Lands
Institute, Architecture and Civic Engagement Center,
the Rome Center for Architecture and Culture, the
Woodbury University Hollywood Outpost, the Urban
Policy Center, and the Julius Shulman Institute.
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ACCREDITATION

In the United States, most state registration boards
require a degree from an accredited professional
degree program as a prerequisite for licensure. The
National Architectural Accrediting Board (NAAB),
which is the sole agency authorized to accredit U.S.
professional degree programs in architecture, recog-
nizes three types of degrees: the Bachelor of Archi-
tecture, the Master of Architecture, and the Doctor
of Architecture. A program may be granted an
eight-year, three-year, or two-year term of accredi-
tation, depending on the extent of its conformance
with established educational standards. Woodbury
University School of Architecture offers the follow-
ing NAAB-accredited degree programs in both the
Los Angeles and San Diego locations:

MArch, two-year (63 graduate credits)
MArch, three-year (93 graduate credits)

The two-year MArch is designed for individuals who

strate completion of at least forty professional units
satisfied through the undergraduate degree. Two-
year MArch students take a minimum of 63 units in
their graduate studies, and three-year students take
a minimum of 93 units in their graduate studies; for
both programs, at least twelve units are elective.
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In addition to our regular semester classes, we
highly encourage graduate students to enroll in the
two-week intensive Groundwork program prior to
their first semester at Woodbury. During this course,
students receive 10 days of instruction that intro-
duce tools and concepts including digital drawing,
analog modeling, software, fabrication, and local
design and research resources. Three units of gradu-
ate credit are awarded for the successful completion
of the workshop.

SUGGESTED SEQUENCE OF COURSEWORK:
MArch Three-Year

have successfully completed the first four years of Fall 1
an NAAB-accredited 4+2 program, although we also  ARCH 583  Graduate Design Studio 1: 6 units
consider candidates who possess pre-professional ar- Spaces Within Spaces
chitectural studies degrees or other types of design  ARCH 562 Visualization 1: Maklng """""" 3 units
education on a case-by-case basis. The three-year Technique
MArch is designed for individuals who have succes:s— ARCH 544 Building 1: Matter and 3 units
fully completed four-year undergraduate degrees in Making
other areas of Study ..................... ...-... .......... Srrreeeeseseseesiineii e :....
ARCH 554  Criticism 1: Fieldwork 3 units
The most recent accreditation evaluation for the @ «coeeeviiiiiiiat LOSAngEIes .......................................
professional MArch programs took place in 2015. o=, Optional elective (3 units)
Spring 1
COURSEWORK
Students in the two-year MArch program study for ~ ARCH 584  Graduate Design Studio 2: 6 units
five semesters; students in the three-year program Living Organizations
study for seven semesters. The summer semester ARCH563 ..... V|sual|zat|on2 ....................... 3un|ts
before the final year in each program is devoted to Analytical Constructions
Fieldwork. Students take professional and elective =~ crrrrrrrereeeeeeeeees T
. " L . ARCH 545  Building 2: 3 units
courses in addition to the studio in fall and spring Structural Concepts
semesters. The finalspring semester centers On @ @ creeceeeeeereseieaes e R R R RR L R CRREEERED
graduate thesis studio, culminating in a public thesis ARCH 555 Criticism 2: Architecture 3 units
review. to Modern (0-1945)
__ Elective (3 units)
A professional MArch degree requires a minimum
of 168 units, of which at least ninety-six for the
two-year program and ninety for the three-year are
satisfied through the undergraduate degree. Grad-
uates demonstrate completion of at least forty-five
general study units satisfied through the undergrad-
uate degree. Two-year MArch students also demon-
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Fall 2

SUGGESTED SEQUENCE OF COURSEWORK:

MArch Two-Year QZ,
ARCH 587 Grad Design Studio 3: 6 units =
Infrastructures & Territories Fall 1 =
ARCH 564 Visua!ization 3: Advanced 3units  ARCH587 Grad Design Studio 3: 6 units 5
.................. Drawing & Making . Infrastructures & Territories =
. T o))
ARCH 546 Building 3: Advanced 3units  ARCH 564 Visualization 3: Advanced 3 units =
Structures Drawing & Modeling 3
Building 3: Advanced 3 units
Structures
Criticism 1: Fieldwork 3 units
Los A |
Springz Osngees ......................................
___ Optional elective (3 units)
ARCH 589 Grad Design Studio 4: The 6 units T
Total Building ]
ARCH 547  Building 4: Environmental 3 units Spring 1
.................. Systems Integration  ARCH589 Grad Design Studio 4: The 6 units
ARCH 556  Criticism 3: Architecture 3 units Total Building
.................. fromModern(1945-present) ARCH 547 Building 4: Environmental 3 units
e IOV e 3 units, Systems Integration
___ Optional elective (3 units)  ARCH 556  Criticism 3: Architecture 3 units
......................................................................... from Modern (1945-present)
__ Elective 3 units
SUMMEE T T e e e e e
___ Optional elective (3 units)
ARCH 575  Fieldwork: Research and 6 Units T e T
Design Studio Summer
ARCH 575  Fieldwork: Research and 6 units
Fall 3 Design Studio
ARCH 691 Graduate Design Studio 5: 6 units
Focuses & Topics Fall 2
Professionalism Focuses & Topics
ARCH 648  Criticism 4: Research Salon & 3 units  ARCH 620 Practice 1: Architecture 3 units
.................. Thesis Prep e Professionalism
o eV e 3units  ARCH 648  Criticism 4: Research Salon & 3 units
Thesis Prep
Spring 3 T EIeCtlve ................................. 3un|ts
ARCH 692  Graduate Thesis Studio 6 units
.......................... .......................................... :.... Springz
__ Elective 3 units
___ Elective 3 units ARCH 692  Graduate Thesis Studio 6 units
—— ... Optional elective Bunits) - Elective 3 units
___ Elective 3 units
___ Optional elective (3 units)
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CURRICULUM MAP
Master of Architecture MArch (2-yr and 3-yr)

Il wrooucep ] oeverorep ]  Practicen ]  mastTereD
Highest Importance Highest Importance Highest Importance Highest Importance
Background Presence Background Presence Background Presence Background Presence

UNIVERSITY PILLARS Design Thinking | 2 | Transdisciplinarity | 3 | Civic Engagement | 4 | Entrepreneurship

Assuring
Academic
Quality in

Architecture
(MArch)
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University Pillars - I

Critical Thinking

Design

Building

Representation

Professionalism

ARCH 691 Studio 5

ARCH 620 Practice 1

ARCH 648 Criticism 4
ARCH 692 Thesis Studio

Critical Thinking The ability to build abstract relationships and understand the impact of ideas based on research and analysis of multiple cultural and theoretical contexts.

Design The inventive and reflective conception, development, and production of architecture; appropriate competence in design principles.

Building The technical aspects, systems, and materials and their role in the implementation of design.

Representation The wide range of media used to communicate design ideas including writing, speaking, drawing, and model making.

Professionalism The ability to manage, argue, and act legally, ethically, and critically in society and the environment.
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COURSE DESCRIPTIONS

STUDIO

Studio is the vital core of architecture study. It is a
cohort, a culture, a place, and a practice; it epit-
omizes application and engagement in design
learning and pedagogy. It both challenges and
mirrors the profession, inculcating the student into
disciplinary methodologies and operations. Within
the semester, it is a node, drawing in and integrat-
ing all other realms of architecture study, providing
a dynamic platform for the collision, realization,
and testing of ideas, knowledge, and technique.
The built is emphasized as the conduit for environ-
mental management, for conceptual and societal
expression, for experiential welfare from interior to
global scales, and for formal, material, and tecton-
ic exploration. The studio sequence promotes an
evolution in the student'’s architectural understand-
ing from the spatial, to the organizational, to the
networked, to the compositional, to the innovative.

BUILDING

Knowledge of building enables architecture; it is
the transformer of imagination into reality. Fa-
miliarity with the technicalities and techniques

of building assembly and composition promotes
the elevation of human comfort and sustenance,
encourages material and tectonic harmony, and
insures structural existence, resistance, and lon-
gevity. Flexibility within such expertise manifests
building that surpasses functionality. The realm
builds students’ appreciation of the workings of the
world toward confidence with increasingly com-
plex applications of the abstract, the physical, and
considerations of performance in the making of
architecture.

CRITICISM

The content of history and theory constructs and
situates the relevance and scope of architectur-

al decision-making and envisioning. Mining past
and current models reveals the implications of the
interdependencies between making and thinking,
between architecture and philosophy as translators
of context. Cultural ideologies, political positioning,
social movements, and varied commentaries on hu-
man existence are interpreted through comparative
inhabitation practices. Students develop an appre-
ciation for conceptual intelligence and a liberal
education of critical design ingredients. In response
to multi-source precedents, students acquire inde-
pendence of positioning through awareness of past

contrarians and sympathizers. Thoughtful produc-
tion of architecture incorporates an understanding
of interdisciplinary reflections and repercussions
across space and time.

VISUALIZATION

Visualization as a realm builds skills to facilitate
design thinking, but it exceeds mechanics and tech-
nique. Visualization is both architecture’s intermedi-
ary and architecture itself. Architectural representa-
tions are simultaneously finished objects of design
and communicative vessels embedded with the
prompts for the emergence of yet another object
of design. Through analog and digital practices and
variations in hardware and software, experiments
in visualization reveal the interdependencies of
humanity and technology. Spatial interpretation
and the tools of expression share a catalytic role

in the nature of advancements within the built
environment. As the scopes of perception and
representation evolve, students, individually and as
a cohort, realize the intrinsic relevance of visualiza-
tion decisions to process and outcome, from idea
conception, to iterative modeling, to exhibition and
presentation, and to full-scale manifestation.
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PRACTICE

Practice is both noun and verb, process-based and
perfected, experimental and tried. Immersion in
practice provides familiarity with the regulatory
base of building and the profession’s power of in-
fluence. Study of practice incorporates issues within
the concentrations of economics and development,
history and theory, industry and manufacturing,
governance and policy, and social action and com-
mentary.

ARCH 583 Graduate Design Studio 1:

Spaces within Spaces

6 UNITS

The foundation graduate design studio prompts a
phenomenological understanding of architectural
space through an introduction to design method-
ologies across multiple media and within nested
scales. Students explore the manipulation of two
and three dimensions through skills development
in drawing, material exploration, and modeling. No
prerequisite.

2015-2016 Course Catalog
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ARCH 584 Graduate Design Studio 2:

Living Organizations

6 UNITS

Students expose increasing complexity in architec-
tural space through mining the conceptual organiz-
ing logics of design through the cumulative explora-
tion of modules and units. Programming, contextual
and environmental prompts, regulating principles,
circulation and urban networks, and systems of as-
sembly become formative drivers through an inves-
tigation of housing (habits, habitats, and inhabita-
tions). Prerequisite: ARCH 583, Grad Studio 1.

ARCH 587 Graduate Design Studio 3:
Infrastructures & Territories

6 UNITS

The systemic understanding of architecture is
broadened through examination of the architectur-
al object as a microcosm of an ever-expanding con-
text, of a community or city as re-cycled. Building is
introduced as infrastructure and infrastructure as
intervention within ecology, land- and urban-scape,
site, and territory. Prerequisite: ARCH 584, Grad
Studio 2, or admittance to two-year program.

ARCH 589 Graduate Design Studio 4:

The Total Building

6 UNITS

Students are challenged to synthesize architectural
considerations, from the conceptual to the tangi-
ble, in the comprehensive design of a building. The
studio project grows from a strong theoretical base
into a response to the complexities of program and
site. Accessibility, environmental performance, and
life safety are addressed. Emphasis is placed on the
integration of building systems with envelope and
structure. Material selection is guided by climate
and context and is sensitive to resource conserva-
tion. Prerequisite: ARCH 587, Grad Studio 3.

ARCH 575 Fieldwork: Research & Design Studio

6 UNITS

Students elect a Fieldwork station from among
regional concentrations and study-away exposures as
a platform for thesis research. Their research bridges
the analytical work of the core sequence with the
synthetic work of the final year. Students initiate a
design project and an extended investigation pro-
posal. Prerequisite: ARCH 589, Grad Studio 4.

ARCH 691 Graduate Design Studio 5:

Focuses & Topics

6 UNITS

Students study a contemporary architectural design
topic through a vertical option studio or specialize
through the selection of a focus studio. Topics vary
and focuses correspond to the three emphases and
post-professional tracks. Prerequisite: ARCH 575,
Fieldwork Studio.
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ARCH 692 Graduate Thesis Studio

6 UNITS

The culmination of the graduate professional pro-
gram, students pursue a self-directed thesis in col-
laboration with a faculty advisor. Prerequisite: ARCH
691, Grad Studio 5, and ARCH 648, Criticism 4.

ARCH 544 Building 1: Matter and Making

3UNITS

Students engage in hands-on examination of the
major material types through application consider-
ations, historical evolution, and physical properties
of building composition. No prerequisite.

ARCH 545 Building 2: Structural Concepts

3UNITS

An understanding of the relationships between grav-
ity and structure is facilitated through the informed
and intuitive testing of building units and formal
typologies. Prerequisite: ARCH 544, Building 1.

ARCH 546 Building 3: Advanced Structures

3 UNITS

Architectural concepts and their structural implica-
tions are advanced through case study analysis and
performative modeling. A body of research grows
through consideration of the unique contributions
of concrete and masonry, metal and steel, skin and
tensile, and timber and wood composite systems.
Prerequisite: ARCH 545, Building 2.

ARCH 547 Building 4:

Environmental Systems Integration

3 UNITS

Students learn an integrated approach to managing
structural and environmental performance, human
comfort and life safety. The approach to ambient
control includes active and passive options, ver-
nacular models, and considerations of climate and
materiality. Discussion integrates the functionality,
phenomenological effect, and resource impact of
system selection. Prerequisite: ARCH 546, Building 3.
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ARCH 554 Criticism 1: Fieldwork Los Angeles

3UNITS

Using Los Angeles as a living laboratory, students
connect making to thinking in an investigation of
the relationship between architecture, landscape
architecture, and urban planning. Major ideas in ur-
ban design theory are introduced. No prerequisite.

ARCH 555 Criticism 2:

Architecture to Modern (0-1945)

3UNITS

Students embark on a historical exploration of
cultural, societal, and philosophical traditions as
filtered through architectural theory and manifest
in the built environment. The interdependencies
of ideology and inhabitation are revealed through
global architectural and written case studies from
pre-history through 1945. Prerequisite: ARCH 554,
Criticism 1.

ARCH 556 Criticism 3:

Architecture from Modern (1945-present)

3UNITS

Students delve into contemporary cultural, socie-
tal, and philosophical trends as filtered through
architectural theory and manifest in the built envi-
ronment. The interdependencies of ideology and
inhabitation are revealed through global architec-
tural and written case studies between 1945 and
the present day. Prerequisite: ARCH 554, Criticism 1,
and ARCH 555, Criticism 2 or equivalent.

ARCH 648 Criticism 4:

Architecture Research Salon

3UNITS

A research seminar treated as a design ideas salon
introduces contemporary architectural questions
and establishes the practical and theoretical context
of the thesis project. Students incorporate the issues
presented into a research platform and method-
ology, and prepare a thesis proposal. Prerequisite:
ARCH 575, Fieldwork Studio, and ARCH 556, Criti-
cism 3, or equivalent.

ARCH 562 Visualization 1: Making Technique

3 UNITS

Students are inducted into the cultural and tradi-
tional conventions of architectural representation.
The course operates as a workshop providing the
analog and digital communication standards and
making techniques for documenting, drawing, and
modeling design ideas. No prerequisite.

ARCH 563 Visualization 2: Analytical Constructions
3UNITS

Architectural representation is composed as a
spatial enabler and interpreter that establishes and
conveys perspective. Engagement occurs through
two- and three-dimensional analog and digital
hardware and software. Prerequisite: ARCH 562,
Visualization 1.
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ARCH 564 Visualization 3:

Advanced Drawing and Modeling

3 UNITS

Students are exposed to the aesthetic and philo-
sophical objectives of drawing and modeling. The
complexities of dependency between architectural
conceptualization and representation are analyzed
through a study of changing techniques within
mixed media. Prerequisite: ARCH 563, Visualization
2 or equivalent.

ARCH 565 Visualization 4: Evolving Media

3 UNITS

Students advance visualization skills through experi-
mentation with shifting representation technolo-
gies, including and surpassing digital fabrication
tools and innovative softwares (not limited to BIM,
Catia, GIS, Grasshopper/Rhino, rendering engines,
and/or website production). Prerequisite: ARCH 564,
Visualization 3.

ARCH 620 Practice 1:

Contemporary Architecture

3UNITS

The roles of administration, code, contracts,
documents, licensure, management, and policy in
alternative and standard practices are delineated
as an elaboration of the ethical, financial, and legal
responsibilities of the architect.

ARCH 590 Internship for Graduate Students

in Architecture

0-1UNITS

This guided internship prepares students to bridge
architectural education with the profession of
architecture. Prerequisite: Must have been enrolled
in a Woodbury University graduate program for a
minimum of 2 semesters prior to enrolling in this
course. Students must have a confirmed internship
for Curricular Practical Training (CPT) at an archi-
tecture/design firm approved by the architecture
department.
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Assessment

Faculty members in the graduate program assess
individual student learning outcomes in each
project and for each course, following grading
guidelines established within the university and
adapted to standards the Architecture faculty sets
for achievement. The faculty also engages in contin-
ual assessment of the effectiveness of the program,
the curriculum, and its sequence. As we strive

for ever-higher teaching and learning goals and
demonstrate our commitment to national architec-
tural education standards, we identify key points
at which we can measure the effectiveness of the
curriculum through student progress toward the
five tracks of mastery.

The MArch curriculum has two major points for
assessing summative student learning: a formal
portfolio review immediately after Graduate Studio
4, and review of the thesis project. While these
projects provide summative measures of student
learning, a review allows the faculty to gauge the
effectiveness of the curriculum and the extent to
which the studio work builds on and integrates the
supporting seminars in theory, visualization, and
building technology. In addition, a review of the
products of the thesis preparation seminar serves as
both summative and formative assessment: the the-
sis prep book demonstrates mastery of the critical
thinking track while proposing a direction for the
capstone project that will demonstrate mastery and
integration of all five tracks.

Portfolio Review

MArch students submit a portfolio of their course-
work following successful completion of ARCH 589,
Graduate Studio 4, and ARCH 547, Building 4. A
faculty committee reviews the portfolios to ensure
that each student meets all of the learning out-
comes required for these two courses. Students who
pass this review may take any ARCH 691, Studio 5
in the following fall semester. Students who do not
demonstrate mastery of the learning outcomes for
ARCH 589, Studio 4, and ARCH 547, Building 4, in
their portfolio review are required to enroll in an
ARCH 691 studio section that includes comprehen-
sive design among its course-specific outcomes.

Formative assessment occurs within each studio and
is the foundation of Woodbury Architecture’s studio
education. As students develop their projects, they
receive regular, rigorous, and critical feedback, in

small groups, larger groups, and via individual desk
critiques; they also learn to provide rigorous and
critical feedback to their peers as well as to their
own progress and process.

2015-2016 Course Catalog
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Master of Interior
Architecture (MIA)

Three-year Track / Two-year Track

MIA Program Overview

Interior architecture critically engages design as a
progressive craft of form-making that transforms
the individual and social ways we inhabit space.
Design creatively orchestrates conflicting constraints
creating meaningful solutions that fit into larger
social and cultural contexts. Through the stories of
our students, faculty, and envisioned characters,
the ephemeral and structured qualities of interior
environments illuminate the human condition and
its culturally rich spatial narratives.

In order to develop new ways of seeing, building,
and designing, students explore real and imag-

ined geographies to critically produce space that
demonstrates technique and effect. The program
explores how the physical and social join to create
interior spaces infused with aesthetic and cultur-

al relevance. Physical constructs of the visual arts,
product design, furniture design, and architecture
commingle with the social sciences and the human-
ities. Using three-dimensional models, computer
rendering, and drawing, students explore various
disciplines that collectively are Interior Architecture.
Students gain expertise in developing the essential
elements of interior design—form, color, lighting,
finishes, and furnishings—along with appropriate
building technology, material science, and behavior-
al factors to create spatial compositions. In a field of
rapidly changing technology and ideas, the program
provides students with both the professional and
intellectual tools necessary to negotiate this exciting
cultural landscape.

The Master of Interior Architecture program offers
an education in critical spatial inquiry that elevates
and reinvents the discipline of Interior Architecture
by mining and imagining human conditions in our
built environment. In doing so, the program adds
criticality to the profession, cultivating scholars,
academics, and critics, while generating emerging
alternative professions.

The MIA argues for Interior Architecture as a unique
body of knowledge, with a distinct discourse, canon,
and set of methodologies, filtered through the lens

of art and architectural criticism and theory. As con-
temporary architectural practice continues to focus
on issues of technology, technique, urbanism, and
other aspects of exteriority, the MIA program looks
to advance the role of the human condition in the
discourse, and to argue for the social, cultural, mate-
rial, sensorial, and communicative realms of design.

Woodbury University’s MIA program provides stu-
dents with a curriculum that is critical and relevant.
This agile program allows students to actively par-
ticipate in the crafting of their education, to inflect
each course with their own critical approach, and to
specialize in their own professional pursuits. Student
involvement fosters methodological diversity, and
ensures that the program will evolve and adapt with
each new cohort.
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The Emerging Ideas curriculum supports every area
of learning within the Interior Architecture educa-
tion: Criticism, Studio, Visualization, Figuring Space,
and Practice. The Emerging Ideas seminars provide
an active relationship between knowledge acquisi-
tion and knowledge content. Through faculty-facili-
tated seminars, students develop a consensus of the
scope of research their cohort will explore. Students
declare their interests and intentions, as well as re-
search relevant issues in the study of Interior Archi-
tecture and other contemporary design disciplines.

ACCREDITATION

Woodbury School of Architecture offers a Master of
Interior Architecture Degree in Los Angeles and San
Diego.

Individuals holding baccalaureate degrees in any
discipline can enter the Master of Interior Architecture
three-year track, while individuals holding baccalau-
reate degrees in Interior Architecture, Interior Design,
Environmental Arts, or Architecture are eligible to en-
ter the Master of Interior Architecture two-year track.

The department will apply for CIDA (Council for
Interior Design Accreditation) after the program has
graduated two cohorts. Both the two- and three-year
tracks are considered terminal degrees.

The department may require two-year and three-
year track students to take additional preparatory
Groundwork courses before beginning studio in the
fall semester.
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COURSEWORK

Students in the two-year MIA program study for
five semesters; students in the three-year MIA study
for seven semesters. Each semester has at its core a
5-unit studio. The summer semester before the final
year is devoted to Fieldwork; this studio requires
both research and design. Students take profession-
al and elective courses in addition to the studio in
fall and spring semesters. The final spring semester
centers on a graduate thesis studio, culminating in a
public thesis review.

Two-year MIA students take a minimum of 66 units
in their graduate studies, and three-year students
take a minimum of 96 units; for both programs, at
least 12 of the units are elective. Students have the
option in their terminal semester to take an addi-
tional 3-unit elective, making their potential elective
count 15 units overall.

SUGGESTED SEQUENCE OF COURSEWORK: MIA
THREE-YEAR TRACK

FALL 1

INAR 5700 Emerging Ideas 1 1 unit
INAR 5XX  Criticism 1 3 units
INAR 5XX  Studio 1 5 units
INAR 5XX  Visualization 1 3 units
INAR 5701  Figuring Space 1 3 units
SPRING 1

INAR 6705 Emerging Ideas 2 1 unit
INAR 6704  Criticism 2 3 units
INAR 6709  Studio 2 5 units
INAR 6710 Visualization 2 3 units
INAR 6707  Figuring Space 2 3 units
FALL 2

INAR 6700 Emerging Ideas 3 1 unit
INAR 6701  Criticism 3 3 unit
INAR 6703  Studio 3 5 units
INAR 6XX Visualization 3 3 units
INAR 6702  Figuring Space 3 3 units

SPRING 2
INAR 6706 Emerging Ideas 4 3 units
INAR 6XX  Criticism Elective 3 units
INAR 6XX Visualization Elective 3 units
INAR 6708 Practice 1 3 units
SUMMER
INAR 6711  Studio 4 6 units
FALL 3
INAR 6713  Emerging Ideas 5 1 unit
INAR 6712  Criticism 4 3 units
INAR 6715 Studio 5 5 units
INAR 6XX Practice 2 3 units
__ Elective 3 units
SPRING 3
INAR 6XX  Emerging Ideas 6 1 unit
INAR 6XX Studio 6 5 units
INAR 6XX  Practice 3 Collaboration 3 units
Elective 3 units

SUGGESTED SEQUENCE OF COURSEWORK: MIA
TWO-YEAR TRACK

FALL 1

INAR 6700 Emerging Ideas 3 1 unit
INAR 6701  Criticism 3 3 units
INAR 6703  Studio 3 5 units
INAR 6XX Visualization 3 3 units
INAR 6702  Figuring Space 3 3 units
SPRING 1

INAR 6706 Emerging Ideas 4 3 units
INAR 6XX  Criticism Elective 3 units
INAR 6XX  Visualization Elective 3 units
INAR 6708 Practice 1 3 units
SUMMER

INAR 6711  Studio 4 6 units
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FALL 2

<
INAR 6713 Emerging Ideas 5 1 unit %
INAR 6712 Criticism 4 3 units =
INAR 6715  Studio 5 5 units =
INAR 6XX  Practice 2 3 units g
__ Elective 3 units ;
......................................................................... E'.
=
SPRING 2 g
(¢}
INAR 6XX  Emerging Ideas 6 1 unit
INAR 6XX  Studio 6 5 units
INAR 6XX  Practice 3 Collaboration 3 units
__ Elective 3 units
___ Elective (Optional) (3 units)
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CURRICULUM MAP

Master of Interior Architecture MIA
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Highest Importance Highest Importance Highest Importance Highest Importance
Moderate Importance Moderate Importance Moderate Importance Moderate Importance
Low Importance Low Importance Low Importance Low Importance
UNIVERSITY PILLARS 1 | Design Thinking | 2 | Transdisciplinarity | 3 | Civic Engagement | 4 | Entrepreneurship
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University Pillars
Methodological Initiative
Critical Inquiry into the design, building and
inhabitation of the interior environment
Social and cultural considerations of space
Physical conditions of space that elicit human
response through sensual interaction

Technical considerations of space

Methodological Initiative Students develop work processes that engender self-initiative, directed curiosity, and methodologies seeking knowledge beyond the given problem. They establish
methodologies of research through a direct input into the curricular development established collaboratively as a cohort and transformed into individual learning and professional goals.

Critical Inquiry into the design, building and inhabitation of the interior environment Students gain the ability to engage in the analysis, understanding and development of the built interior environment
as a viable object of critical inquiry evidenced through design and research processes, written communication, profcient and multi-valent visual communication, quantitative analysis and historical research.

Social and cultural considerations of space Students gain the ability to analyze, understand, critique and develop space as a social and cultural construction as evidenced
in the development of programmatic, behavioral, ethical and collaborative strategies for the built environment within different scalar contexts, and different human conditions.

Physical conditions of space that elicit human response through sensual interaction Students gain the ability to analyze, understand, critique and develop interior spaces that elicit
human response through the manipulation and enhancement of the sensual as evidenced through the design of interior environments that illustrate and elicit experiential responses.

Technical considerations of space Students gain the ability to analyze, understand, critique and develop interior spaces through the
techniques of innovative building processes as evidenced through quantitative reasoning, systems integration, and production expertise.
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COURSE DESCRIPTIONS

STUDIO

Studio is the vital core of design study. It is a cohort,
a culture, a place, and a practice; it epitomizes
application and engagement in design learning
and pedagogy. It both challenges and mirrors the
profession, inculcating the student into disciplinary
methodologies and operations. Within the semester,
it is a node, drawing in and integrating all oth-

er realms of study, providing a dynamic platform
for the collision, realization, and testing of ideas,
knowledge, and technique.

FIGURING SPACE

This area of concentration focuses on the making
of space through material construction and inven-
tion, detailing, fabrication, and tectonics, as well as
building understanding through the social content
of codes, behavior, and planning practices. Students
will be versed in the practical, functional, phenome-
nological, and performative aspects of transforming
design work into physical form.

Criticism

As the linchpin of the program, the criticism track

is invested in the creation of disciplinary content,
which reflects the historical and theoretical frame-
works within, and outside of, the terrain of interior
architecture, striving to develop a strong body of lit-
erature that reflects the specific theoretical concerns
of the interior environment and human habitation.

VISUALIZATION

Design representation is not only a collection of
techniques and skills that yield objects and artifacts,
but a particular form of thinking through which
design is brought into being. It is both a process and
a thing. Design methodology is the means by which
we move through the complex and nuanced world
from thinking to making, from idea to artifact,
communicating through the conventions of design
representation, mapping, modeling, and analysis to
synthesize and promote design agendas.

EMERGING IDEAS

The Emerging Ideas seminars provide students with
an active engagement of their study of interior
architecture. Through faculty- facilitated seminars,
students will develop a consensus on the scope of
research their cohort will explore. These seminars
will provide an active relationship between knowl-

edge acquisition and knowledge content. They will
also provide opportunities for students to declare
their interests and intentions, as well as research
relevant issues in the study of interior architecture
and other contemporary design disciplines.

PRACTICE

The practice realm consists of two perspectives:
teaching normative standards of the interior design
profession, as well as encouraging students to ex-
plore emerging and alternative ways of practicing a
discipline that strongly reflects their area of research
and their practice agenda.
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INAR 5XX STUDIO 1: NEW FRONTIER OF SPACE

5 UNITS

The foundation graduate design studio prompts a
fundamental understanding of the multivalent as-
pects of interior architectural spaces through an in-
troduction to design methodologies across multiple
media. Students explore designs in two and three
dimensions through skill development in drawing,
material exploration, modeling, and critical think-
ing. Prerequisites: None

INAR 6709 STUDIO 2: SYNTHESIZING COMPLEXITY
5 UNITS

Students uncover increasing complexity in architec-
tural spaces through mining the design potentials
of planning logic, systems integration, and program
development. Modules of exploration will include
identification, evaluation and application of the de-
sign brief, synthesis of research to generate multi-
ple design concepts, iterative development includ-
ing accommodation of human scale and program of
use. Prerequisites: Studio 1: New Frontier of Space,
Visualization 1: Making Technique

INAR 6703 STUDIO 3: PATHWAYS AND MODALITIES
5 UNITS

Students explore relevant aspects of the design
problem to situate their operative strategies toward
design solutions. Methodologies will be introduced
and explored with the goal to stimulate authentic
and creative responses for spatial development. Pre-
requisite: INAR 6709, Studio 2: Synthesizing Com-
plexity, or Acceptance into the 2-year track.

INAR 6711 STUDIO 4: STUDY-AWAY FIELDWORK

6 UNITS

Students match up their methodological bias devel-
oped in Emerging Ideas Studio 4 with a destination
for exploration in an immediate environment apart
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from the classroom. Collaborative exchanges be-
tween faculty, student cohort, and Fieldwork contin-
gents will maximize the provocation of design ideas.
The studio will assist the student in negotiating the
terrain across academia, practice, and the evolving
inhabited environment in preparation for a focus
subject for Studios 5 and 6. Prerequisites: INAR 6706,
Emerging Ideas 4: Methodological Slant and INAR
6703, Studio 3: Pathways and Modalities

INAR 6715 STUDIO 5: CONVERGENCE

5 UNITS

Through collaboration with a small group cohort
with similar methodological or subject focus, di-
rected study and research, and support by selected
expert resources, students engage with the devel-
opment of their thesis focus. Continual clarification
of conceptual framework, contextual scenario, and
program development will define an advanced sit-
uated set of criteria for each student’s self-selected
subject. Prerequisite: INAR 6711, Studio 4: Study-
Away Fieldwork

INAR 6XX STUDIO 6: THESIS

5 UNITS

The culmination of the graduate interior architec-
ture program, students pursue their self-directed
thesis in collaboration with a faculty advisor and a
selected expert resource. Continual self-assessment
and synthesis of the knowledge and skills devel-
oped in the program is exercised as part of the
thesis development process in order to demonstrate
mastery of the critical focus and practice of the dis-
cipline. Prerequisite: INAR 6712, Criticism 4: Thesis
Preparation, INAR 6715, Studio 5: Convergence

INAR 5701 FIGURING SPACE 1:

MATERIALITY AND MAKING

3UNITS

This course provides an exploration of the impact
of materiality and fabrication in both the gener-
ation and reading of form and space. An intuitive
knowledge of material properties and processes
will be gained through detailing, construction, and
fabrication methods, with a concentration on the
application of materials in custom elements relating
to the body in scale or use. Formal, conceptual,
and programmatic solutions are studied through a
specific design strategy, with an emphasis on new
or hybrid programs. Prerequisites: None

INAR 6707 FIGURING SPACE 2: CODES ANALYSIS
AND CONSTRUCTION

3UNITS

This course studies materials and methods of detail-
ing, fabrication, documentation, and specification,
and analyzes construction materials and building
systems including structural, mechanical, electrical,
plumbing, lighting, and acoustics. In conjunction
with the building systems, this course examines
building codes related to interior architecture
through research, observation, and architectural
documentation of non-structural elements of con-
temporary or modern design. Materials and their
integration, application, and/or connections are
emphasized. Prerequisites: Visualization 1: Making
Technique
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INAR 6702 FIGURING SPACE 3:

IMPACT AND IMPLICATION

3 UNITS

This course explores material logics and their
implications through case study analysis and
performative modeling. A body of research grows
through consideration of the unique contributions
of materials and building systems. Students learn
an integrated approach to managing environmen-
tal performance, human comfort and life safety.
Discussion integrates the functionality, phenomeno-
logical effect, and resource impact of materials and
systems selection.

INAR 5XX CRITICISM 1: FIELDWORK LOS ANGELES
3UNITS

Using Southern California as a realm of empirical
study, students will engage in a range of histor-
ical, political, cultural, material, and sociological
issues from the scale of the interior to the city.
Observational research and analysis, mapping, and
experiential case studies will be used to explore
contemporary issues of interiority and human occu-
pation in relationship to the urban condition of Los
Angeles. Prerequisites: None

INAR 6704 CRITICISM 2: DECLARING THE CANON
3UNITS

Interior Architecture is still an emerging discipline,
working to triangulate a unique body of knowledge
among the areas of architecture, the humanities and
social sciences, and the applied arts, and as such, its
historical canon has not yet been declared. Students
will navigate through a global, historical narrative of
cultural, societal, and philosophical traditions filtered
through theory and manifestations of the interior from
pre-history through the present. Prerequisites: None
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INAR 6701 CRITICISM 3: REWRITING THE CANON
3UNITS

This course builds on and blends the content of Crit-
icism 2 with interests arising from Emerging Ideas
1-3, using history, theory, and criticism to reinter-
pret and expand the discipline. Students will work
to culminate their efforts via research salon, sym-
posium, and publication. Prerequisite: INAR 6704,
Criticism 2: Declaring the Canon, or Acceptance into
the 2-year track.

INAR 6712 CRITICISM 4: THESIS PREPARATION
3UNITS

Students will leverage their experiences from the
Fieldwork Studio and Emerging Ideas 4-5 through
self-directed study and research to develop and
articulate the practical, theoretical, and method-
ological context for a thesis project culminating in a
substantiated written position of intent.
Prerequisites: INAR 6701, Criticism 3, and INAR
6706, Emerging Ideas 4

INAR 5XX VISUALIZATION 1: MAKING TECHNIQUE
3UNITS

Students are inducted into the cultural and tradi-
tional conventions of architectural representation.
This course operates as a workshop providing
analog and digital communication standards and
making techniques for documenting, drawing, and
modeling design ideas. Prerequisites: None

INAR 6710 VISUALIZATION 2:

ANALYTICAL CONSTRUCTIONS

3UNITS

Building upon the empirical and analytical Field-
work of Criticism 1, this course will expand expos-
itory capacities through diagramming, mapping,
and other forms of representational analysis in
both two- and three-dimensional analog and digital
hardware and software. Prerequisite: Visualization
1: Making Technique

INAR 6XX VISUALIZATION 3:

ADVANCED DRAWING AND MODELING

3 UNITS

Students will develop advanced visualization skills
through experimentation, and are exposed to the
aesthetic and philosophical objectives of drawing
and modeling. The complexities which exist be-
tween conceptualization and representation are
analyzed through a study of changing techniques
within mixed and evolving media.

INAR 5700 EMERGING IDEAS 1:

NAVIGATION AND ORIENTING

1 UNIT

Through a series of short lectures, panel discussions,
and class forums, students learn about current
trends and issues affecting the design of the built
environment. The issues are presented topically and
generally, allowing a cohort to articulate and ag-
gregate the current body of knowledge in Interior
Architecture into a general scope of investigation
explored in Emerging Ideas 2. Prerequisites: None
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INAR 6705 EMERGING IDEAS 2:

INVESTIGATION AND STEERING

1 UNIT

With a stronger emphasis on collaborative research
and the integration of disparate interests, this
course offers the cohort of students the opportu-
nity to investigate individual interests, combine
those interests with the survey of issues presented
in Emerging Ideas 1, and transform the two into a
general issue the students will explore throughout
the remaining two years of their study. Prerequi-
sites: INAR 5700, Emerging Ideas 1: Navigating &
Orientating

INAR 6700 EMERGING IDEAS 3:

ACQUISITION AND DIRECTING

1UNIT

This third course provides the opportunity to unify
the research interests of the 2-year cohort with the
development of a research agenda developed in
Emerging Ideas 2. Transformation of knowledge
augmented by negotiation and argument informs
the full cohort’s areas of research. Prerequisites:
INAR 6705, Emerging Ideas 2: Investigation and
Steering, or Acceptance into the 2-year track.

INAR 6706 EMERGING IDEAS 4:

METHODOLOGICAL SLANT

3UNITS

The fourth Emerging Ideas course provides a three-
unit seminar focusing on methodological approach-
es to research including theoretical, historical, and
design knowledge. It is in this seminar that students
transform the overall research interests of the
cohort into individual methods of creating knowl-
edge. Methodologies explored include those used
with various disciplinary emphases in architecture
and design, ranging from professional to aca-
demic, normative to exploratory, all with a strong
critical lens. This seminar provides grounding for
the students research interests in their study away
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Fieldwork studio the following summer. Prerequi-
sites: INAR 6700, Emerging Ideas 3: Acquisition and
Directing, and INAR 6701, Criticism 3: Rewriting the
Canon.

INAR 6713 EMERGING IDEAS 5:

AGGREGATION AND REALIZING

1UNIT

Working in conjunction with Criticism 4, this course
provides a forum for continued cohort involvement
with individual students’ research/design projects.
Formatted as a workshop, the seminar provides
intentional and directed critique of the students’
projects so that they align with the general research
agenda of the cohort. Prerequisites: INAR 6706,
Emerging Ideas 4.

INAR 6XX EMERGING IDEAS 6: CONCLUSION AND
ASSESSING

1UNIT

The last seminar provides a structured environment
for the cohort to organize and determine the final
outcome of the body of research. Prerequisites:
INAR 6713, Emerging Ideas 5 and INAR 6712, Criti-
cism 4: Thesis Preparation.

INAR 6708 PRACTICE 1:

ETHICS AND THE PROFESSION

2 UNITS

Students gain an understanding of basic business
concepts, codes, contracts, procedures, documents,
licensure, management, and policy in alternative
and standard practices relative to interior architec-
ture with an emphasis on ethical and legal issues.
Co-requisites: INAR 6706, Emerging Ideas 4: Meth-
odological Slant.

INAR 6XX PRACTICE 2: COMMENTARY ON INTERIOR
ARCHITECTURE

2 UNITS

This second Practice course provides a forum for
continued discussion with individual students on
the alternatives of practice, research, focused study,
and the profession in Interior Architecture. INAR
6708, Practice 1: Ethics and the Profession.

INAR 6XX PRACTICE 3: COLLABORATION

3UNITS

The third course of the Practice courses asks
students to merge the research developed in the
Emerging Ideas seminars with real-world experi-
ence. Students research and select the work of a
professional and engage in a mentoring relation-

ship. This relationship provides the opportunity for
students to take their thesis research and “test”

it with a professional or scholar who has been
working on similar research. Co-requisite: Studio 6:
Thesis.

Assessment

Faculty members in all of our graduate and under-
graduate programs assess individual student learn-
ing in each project and for each course, following
grading guidelines established across the university
and adapted to standards the Interior Architecture
faculty has set for achievement. The faculty engag-
es in continual assessment of the effectiveness of
the program, the curriculum, and its sequence. As
the program strives for ever-higher teaching and
learning goals and demonstrates its commitment to
national education standards, the faculty identifies
key points at which to measure the effectiveness

of the curriculum through student achievement in
the five program learning outcomes, as well as the
CIDA Accreditation Standards and the university’s
Four Pillars. The two-year and three-year track
curricula have two points for assessing summative
student learning: review of the thesis proposal at
the end of the thesis preparation seminar (Criticism
4), and review of the capstone graduate thesis
(Studio 6). While these projects provide summative
measures of student learning, a review allows the
faculty to gauge the effectiveness of the curriculum
and the extent to which the core MIA curriculum
builds on and integrates the supporting electives in
a student’s chosen focus. Formative assessment oc-
curs within each studio and is the foundation of the
Woodbury School of Architecture studio education.
As they develop their projects, students receive reg-
ular, rigorous, and critical feedback, in small groups,
larger groups, and via individual desk critiques; they
also provide rigorous and critical feedback to their
peers as well as to their own progress and process.

Institutional Requirements for Self-Assessment
Institutional assessment at Woodbury means the Ac-
ademic Program Review. Each program is reviewed
on a 5-year cycle, unless it has an external program
review process, in which case the internal and exter-
nal cycles are synchronized. The CIDA and NASAD
self-study serves as the School of Architecture’s

basis for MIA reviews and requires supplementary
information. The Academic Program Review makes
its way through several levels of approval: the
Educational Planning Committee, the chief academ-
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ic officer, the president, and the board of trustees
must all endorse it. All plans for new programs or
major program adjustment go through a similar re-
view, prior to review by WASC's substantive change
committee. The School of Architecture uses its CIDA
and NASAD self-studies to inform and interrogate
its academic plan within the university.

Faculty Assessment

The faculty in Interior Architecture is not assigned
exclusively to either the Master’s or the Bachelor’s
program. The Interior Architecture faculty as a
whole will be able to provide assessment of the
graduate curriculum and learning context. Internal
review of the curriculum is a cornerstone of self-as-
sessment. Faculty members who teach graduate
courses in a professional program meet and discuss
expectations for graduate student learning out-
comes in both professional and post-professional
curricula. At the end of each semester, they meet
to discuss how the graduate students engaged the
learning context. The faculty retreat held every
semester devotes either the morning or afternoon
session to curriculum assessment, with distinct time
devoted to the MIA program. This venue provides
adequate time for in-depth discussion among the
full-time, visiting, and participating adjunct faculty
and the associate dean for assessment and accred-
itation, who can then provide an outline of action
items and work to take place between retreats. The
graduate studio finals each semester offer familiar
access to curriculum assessment, but do not pro-
vide a complete picture. Here, too, the associate
dean gathers examples of graduate student work
from across the semester’s courses, and convenes a
subcommittee of faculty to evaluate both student
progress and curriculum alignment with the school’s
mission and program learning outcomes. A semes-
ter review of student work from both studios and
seminars/lectures provides a more holistic view of
how the MIA curriculum promotes student learning
and achievement, and will allow for quick adjust-
ments to syllabi and assignments in response to
identified strengths and weaknesses in the curricu-
lum and/or the cohort.

Student Assessment

All incoming MIA cohorts, including two- and three-
year track students, complete an entrance survey

on their first day of studio. Using these baselines,
the faculty assesses whether expectations are being
met, and whether graduate student expectations
change as they move through the program. MIA

cohorts will complete pre-thesis and post-thesis
surveys. Repeating this three-survey pattern with
subsequent cohorts provides valuable input to pro-
gram improvement. Students assess the curriculum
and learning context through indirect assessment
with their participation in the Interior Architecture
Student Forum and their representation at faculty
meetings.

Alumni and External Assessment

The department constitutes a board of advisors to
include graduate architectural educators, practic-
ing professionals, and, eventually, at least one MIA
alumnus. The board undertakes a biennial review
of the MIA curriculum and learning context with
respect to the School of Architecture’s mission.

The chair convenes monthly meetings of faculty
teaching the graduate students, in order to align
expectations and evaluation standards.

At the end of each semester, the associate dean
gathers evidence of graduate student learning from
graduate studios, seminars, and lecture courses,

and convenes a faculty subcommittee to evaluate
student progress and curriculum alignment with the
school’s mission and program learning outcomes.
This information is used to direct changes in the fol-
lowing semester’s curriculum, and to set the agenda
for that semester’s curricular assessment session at
the faculty retreat.

Following the faculty retreat, the associate dean
circulates among faculty the action items and con-
tinuing work on curricular development established
at the faculty retreat. This outline provides the basis
for discussions and actions at the monthly faculty
meetings.

Graduate students are involved in curricular assess-
ment, including assignments and activities in core
courses that require student reflection on how the
curriculum aligns with and manifests the school'’s
mission and the program learning outcomes. In the
thesis preparation seminars, students identify areas
of interest and research and place them in the con-
text of the chosen MIA emphasis.

The department continues to develop the graduate
student survey, and administers it at entry, at the
end of thesis preparation seminar, and at the end
of thesis. The director of communication communi-
cates with MIA alumni and offers alumni opportuni-
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ties to be involved in School of Architecture reviews
and support their efforts to achieve licensure. The
Career and Outreach Coordinator surveys the alum-
ni every three years.

The department uses the information gathered

from all the sources to effect progressive change in
the Master of Interior Architecture curriculum and
the learning context of the School of Architecture.
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Master of
Science in Architecture
(MS Arch)

One-year

MS Arch Program Overview

Woodbury School of Architecture offers a one-year
post-professional Master of Science in Architecture
(MS Arch) for those students with a professional
degree in architecture.

Over three semesters, students develop expertise in
various disciplinary realms, including building tech-
nology, film and media, landscape and urbanism,
and real estate development, by completing course-
work from our multiple campuses and schools.
Students and faculty come together to discuss new
models of architectural practice, to expand the role
of the architect in society and to question disci-
plinary boundaries.

In the post-professional program, a student may
choose to focus their Fieldwork agenda and the
three semesters of their studies through our re-
search and practice centers. These faculty-based
initiatives expand academic and professional possi-
bilities and include the Arid Lands Institute (ALI), Ar-
chitecture and Civic Engagement Center (ACE), the
Rome Center for Architecture and Culture (RCAQ),
the Julius Shulman Institute (JSI) and Landscape +
Urbanism (L+U). Students who matriculate in the MS
Arch in Real Estate Development program follow a
distinct curriculum outlined below.

petent in the contemporary practice of the disci-
pline; who understand the place of building in the
environment; who have the intelligence to concep-
tualize in a way that has impact; and who have the
moral ethics to ensure that their impact is for the
greater common good.

Students admitted to the MS Arch program must
demonstrate a clear research agenda that can be
completed to a level of mastery in three academic
semesters.
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ACCREDITATION

The post-professional Master of Science in Architec-
ture is not an NAAB-accredited professional archi-
tecture degree.

COURSEWORK

The three-semester, thirty-six-unit intensive curriculum
requires students to enroll in a topic studio of their
focus in the fall semester and in a graduate architecture
seminar in both fall and spring. Students take between
six and nine electives units in both the fall and spring
semesters. The spring thesis studio is followed by a
summer or fall semester developing the thesis project
and demonstrating advanced inquiry in the student’s
selected focus.

Prior to the fall semester, students are expected to satis-
fy the requirement of having a clearly written state-
ment of intent based upon a well-researched position
in each studio project. Highly developed digital and an-
alog drawing and model-making skills are emphasized
in design studio as a means to express design intent.

SUGGESTED SEQUENCE OF COURSEWORK: MS

ARCH

Students admitted to the MS Arch program must
demonstrate that they have been granted an Fall 1
NAAB-accredited professional architecture degree
or its international equivalent. They will submit ARCH 6911  Graduate Design Studio 1: 6 units
portfolios that evidence proficiency in the five tracks ... .. Focuses & Topics 1 i
of mastery, with the goal of developing greater ARCH 6481  Graduate Thesis Preparation 3 units
mastery in all five through the lens of their chosen _Electlve ............................... 3 unlts
focus- They COHStituteacommunlty of diverse, ac- ............................ ........................................ :....

. e . . __ Elective 3 units
complished individuals from a profe55|ona| archi- e T T REEEETETTTTEE TR PP RSP REP e
tectural education background who demonstrate . Elective (optional) (3 units)
the potential to engage in concentrated study to
become leaders and citizen architects who are com-
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Spring 1

ARCH 6921 Graduate Thesis Studio 6 units

Summer or Fall

ARCH 681 Graduate Thesis Studio 6 units
(Thesis 2)
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CURRICULUM MAP
Master of Science in Architecture MSArch (1-yr)

pevetoreD ] Pracricen ]  masTERED
Highest Importance

Highest Importance Highest Importance Highest Importance

Background Presence Background Presence Background Presence Background Presence

-

UNIVERSITY PILLARS Design Thinking | 2 | Transdisciplinarity [ 3 | Civic Engagement [ 4 | Entrepreneurship

REQUIRED COURSES

. University Pillars

ARCH 680 Fall Focus / Topic Studio 1

ARCH 648 Criticism 4
ARCH 681 Thesis Studio 2

ARCH 633 Focus Seminar
ARCH 692 Thesis Studio 1

5 TRACKS

University Pillars

Critical Thinking

Design

Building

Representation

Professionalism

Critical Thinking The ability to build abstract relationships and understand the impact of ideas based on research and analysis of multiple cultural and theoretical contexts.

Design The inventive and reflective conception, development, and production of architecture; appropriate competence in design principles.

Building The technical aspects, systems, and materials and their role in the implementation of design.

Representation The wide range of media used to communicate design ideas including writing, speaking, drawing, and model making.

Professionalism The ability to manage, argue, and act legally, ethically, and critically in society and the environment.
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COURSE DESCRIPTIONS

ARCH 6911 GRADUATE STUDIO: FOCUSES & TOPICS
6 UNITS

Students engage in critical design inquiry through
the lens of the specific focus. Research and de-

sign projects articulate the focus and use it to test
design responses to contemporary issues in archi-
tecture and urbanism. Critical Thinking, Design,
Building, Representation, and Professionalism are
practiced and developed at a high level. The studio
content explores and debates one of the MS Arch
focuses: Alternative Practice and Entrepreneurship,
Landscape Design and Urbanism, or Architecture
and Technology.

ARCH 633 FOCUS SEMINAR

3 UNITS

Students explore and define the terrain of the spe-
cific focus. This seminar surveys historical and cur-
rent debates in the field, and identifies mainstream
and alternative forms of response to the issues.
Students develop high levels of achievement in
Critical Thinking, Design, Building, Representation,
and Professionalism through research, analysis, and
synthesis of the focus issues, expressed in multiple
media including writing, speaking, visual media,
and exhibition/presentation.

ARCH 6481 GRADUATE THESIS PREPARATION
3UNITS

Theory and techniques for analyzing and integrat-
ing design methodologies, client or user needs, and
site conditions into criteria for preparing a design
thesis. The theoretical and practical context for the
thesis project is researched and developed. Along
with the completion of a substantiated written
position of intent, a project site is selected, program
written, and design methodology articulated. The
thesis proposal demonstrates mastery in School

of Architecture tracks in Critical Thinking, Design,
Building, Representation, and Professionalism
through multiple media, including but not limited
to writing, oral presentation, and graphic presenta-
tion.

ARCH 6921 GRADUATE THESIS STUDIO

6 UNITS

The student demonstrates the application of the-
oretical research and critical positioning, plus the
ability to integrate site, program, and other design
issues of architecture including space, time, aesthet-
ics, context, inhabitation, and systems in a self-ini-
tiated design project that arises from and makes a
critical contribution to the student’s chosen focus.
The finished thesis project must demonstrate an
advanced degree of critical thinking, technical skill,
and knowledge of the craft of building through

a rigorous and highly resolved level of work. The
thesis project demonstrates the student’s mastery in
all School of Architecture tracks—Critical Thinking,
Design, Building, Representation, and Profession-
alism—through multiple media including but not
limited to oral presentation, writing, two-dimen-
sional and three-dimensional representation, and a
rigorous public defense of the thesis.
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ARCH 681 GRADUATE THESIS 2

6 UNITS

In the culmination of the post-professional grad-
uate Master of Science in Architecture program,
students develop their focused and self-directed
thesis from the preceding term into a public prod-
uct (exhibition, event, installation, publication, etc.)
in collaboration with a primary faculty advisor and
a committee of secondary advisors.

ASSESSMENT

Formative assessment processes for student learning
include:

STUDIO OR SEMINAR SMALL GROUP CRITIQUES
Students present their work to a group including
other students and the instructor for feedback

on research proposal or project issue and the skill
and craft with which all media—two-dimensional,
three-dimensional, writing, speaking, etc.—are
used. Students are expected to manifest a response
to this feedback in the next iteration of the project.

STUDIO OR SEMINAR PEER CRITIQUES

Students present their work to other MSArch stu-
dents for feedback. In addition to developing their
own projects, students develop critical thinking
and communication skills by providing relevant and
cogent responses to other solutions and ways of
working.
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STUDIO INDIVIDUAL DESK CRITIQUES

Student and instructor meet one-on-one at the
student’s desk to review progress of the project and
to discuss direction for continued development.
Students learn to work quickly to test new ideas,

to manifest their ideas in multiple media, and to
evaluate the content of criticism.

PUBLIC PROJECT REVIEWS WITH JURY

Students present their work publicly to their peers,
instructor(s), and invited guests (often architects,
allied professionals, and other design educators) at
the end of a project or semester. The jury’s com-
ments are both summative and formative; they
evaluate the work before them for research and
analysis, development of idea or belief, rigor and
completion, clarity and resolve, and skill and craft,
but they also suggest other approaches to the
solution or additional work that might be done in
any of the five areas noted. The jury’s remarks are
intended to influence the student in future work,
not merely as judgment of the current work.
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Master of Science in
Architecture, Real Estate
Development

(MS Arch RED)

One-year

MS Arch RED Program Overview

Woodbury University offers a graduate program
designed to teach the art and practice of real estate
development to architects and graduates of profes-
sional programs in architecture. The MS Arch RED
program seeks to build upon the unique perspective
and ethos of the architect. While architects design
the way a building looks and works, they are seldom
involved in the decision of exactly what to build. In
most developments, the architect is considered only
one among numerous players, and is often relegat-
ed to carrying out a pre-established vision for the
development, rather than playing a leadership role
in its determination from the start.

The MS Arch RED program is unlike a typical real
estate development program in which the curric-
ulum is offered in a traditional classroom or lec-
ture setting. Instead, the entire curriculum of the
twelve-month, three-semester program is delivered
through a hands-on studio-based format.

This course of study introduces more than the
typical elements of development; in addition to
learning from a broad array of building industry
professionals, MS Arch RED students work with
architects who have been successful as developers
through innovation and the invention of specific
strategies to overcome financial shortcomings and
policy roadblocks. These strategies are shared and
studied in the studios.

The social, political, and environmental issues of
the San Diego area affect architectural context at
a transnational level. The San Diego facility takes
full advantage of the opportunities present in this
rapidly growing, complex, and diverse region. The
school draws from and responds to the urgent and
conflicting demands of the region. The San Diego
facility houses an architecture-only curriculum in a
complex composed of design studios with 24-hour
access, a library focused on architecture, urbanism
and development, a lecture hall and gallery space,

classrooms, a wood/metal shop, a digital fabrication
lab, and computing facilities.

The MS Arch RED program is a three-semester stu-
dio-based program for individuals holding a profes-
sional degree in architecture (BArch, MArch, DArch,
or international equivalent). The 12-month, 36-unit
program provides hands-on professional experience
in real estate project development for architects.

ACCREDITATION

The post-professional Master of Science in Architec-
ture, Real Estate Development, is not a NAAB-
accredited professional architecture degree.

COURSEWORK

In the first semester case study design studio, ar-
chitect-developers present their successful devel-
opments. Students consider alternative designs for
these existing developments while they become
familiar with and manipulate the specific business
plans or pro forma of the projects. Industry pro-
fessionals, including bankers, contractors, building
officials, lawyers, market analysts and sales rep-
resentatives, teach a parallel professional studio.
Their presentations are tied to a series of sketch
problems that integrate specific learning outcomes
and real-world examples.

In the second semester, with the direction and
advice of industry professionals who continuously
participate in the learning process, the model of
parallel professional studio and design studio con-
tinues. In the design studio, students survey possible
alternatives for new developments and are directed
toward a specific project proposal for their thesis,
one with the potential to be successfully pursued
after graduation.

The MS Arch RED program culminates in the pro-
duction and public presentation of a real-world
real estate development proposal. A public review
of the projects brings together the students, the
faculty, and Southern California architects and real
estate and development professionals for a discus-
sion of project viability within the current context.

The 36-unit degree is an intensive program of study
meeting twice weekly and completed in twelve
months.
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SUGGESTED SEQUENCE OF COURSEWORK:

MS ARCH RED g
FALL ]
5 o
ARCH 580 Case Study Studio 6 units g »
Professional Studio (9 units ga
.............................................................. total). 5 8
ARCH 510  Finance and Market 1.5 units E =
.................. ANBYSIST e 28
ARCH 520  Thesis Preparation: 3 units T
Topics and Trends g
ARCH 530 Construction Cost 1.5 units ®
Estimating 1
ARCH 540 Real Estate Accounting 1.5 units

and Management

SPRING

ARCH 585  Thesis Project 6 Units
Research Studio

ARCH 511 Finance and Market 1.5 units
Analysis 2

ARCH 521  Policy, Legal Issues, 1.5 units
Insurance

ARCH 531 Construction Cost 1.5 units
Estimating 2

ARCH 541 Banking and 1.5 units
Management

ARCH 551  Opportunities and 1.5 units
Partnering

ARCH 561 Construction Ethics 2 1.5 units

SUMMER

ARCH 590 Thesis Project Development 6 units
Studio
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CURRICULUM MAP
Master of Science in Architecture, Real Estate Development MS Arch RED

IN THIS COURSE THIS TRACK HAS IN THIS COURSE STUDENTS DEVELOP

Background Presence Importance

. High Importance A Ability | U Understanding

-

UNIVERSITY PILLARS Design Thinking | 2 | Transdisciplinarity [ 3 | Civic Engagement | 4 | Entrepreneurship
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Assuring
Academic
Quality in
Master of Science
in Architecture,
Real Estate
Development
(MS Arch RED)

ARCH 541 Political Environment of Dev. 2
ARCH 551 Partnering & Legal Issues 2
ARCH 590 Thesis Proj. Development Studio

ARCH 561 Ethics 2

ARCH 585 Thesis Proj. Research Studio

ARCH 511 Finance 2

ARCH 550 Partnering & Legal Issues 1
ARCH 521 Topics & Trends in RED 2
ARCH 531 Cost Estimating 2

ARCH 540 Political Environment of Dev. 1
ARCH 560 Ethics 1

ARCH 520 Topics & Trends in RED 1

ARCH 530 Cost Estimating 1

ARCH 580 Case Study Studio

ARCH 510 Finance 1

University Pillars

. University Pillars

Critical Thinking
Speaking / Writing Skills
Criticality

Research Skills

Collaborative Skills

Design
Accessibility
Sustainable Design

Concept. Cost Estimating

Prelimin. Cost Estimating

Building
Legal Responsibility

Code Understanding

Planning Process

Representation

Presentation Skills

Construction Management

Option Comparison

Professionalism

Business Planning

Deal Making

Insurance Requirements

Ethical Impacts

Partnership Agreements

Prototypes

Taxation

Maintenance & Operation

Finance

Market Impacts
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COURSE DESCRIPTIONS

The MS Arch RED curriculum requires students to
engage in five areas of study pertinent to all real
estate development by architects:

FINANCE

Analyzing the financial and economic factors
affecting real estate business plans, developing the
components of a RED proposal, including financing,
scheduling, project management, property manage-
ment, sales, leasing, and marketing, and under-
standing the larger financial context in which real
estate development takes place.

TOPICS AND TRENDS IN

REAL ESTATE DEVELOPMENT

Understanding the history of the architect’s role in
urban real estate development, theories of develop-
ment, macro and micro political and economic envi-
ronments affecting real estate supply and demand,
market history, theory and trends, and relevant
policies and their development.

COST ESTIMATING

The knowledge and skill to develop a pro forma
that projects expenditures for complex proposals,
both in the acquisition and building phase and in
the post-occupancy phase.

PARTNERING AND LEGAL ISSUES

Understanding and debating the roles played by
different kinds of partners: financial, governmental,
non-profit, community, technological, construction,
design; understanding legal agreements; and find-
ing and activating appropriate opportunities and
resources in the public and private sectors including
the establishment of mutually beneficial partner-
ships.

ETHICS AND PROFESSIONALISM

Understanding and grappling with the ethical issues
of development including real estate law, code and
policy review, revision and compliance, contracts,
immediate and long-term environmental and plan-
ning issues, and the ethical and legal responsibilities
of the architect-developer.

ARCH 510 FINANCE AND MARKET ANALYSIS 1

1.5 UNITS

Financial analysis and economic factors affecting
real estate business plans are introduced. The com-
ponents of a development proposal are studied, in-
cluding financing, scheduling, project management,

property management, sales, leasing, and market-
ing. Students develop a business plan to accompany
the design studio project.

ARCH 511 FINANCE AND MARKET ANALYSIS 2

1.5 UNITS

The study of financial analysis and economic factors
affecting real estate business plans is continued,
along with the components of development
proposals including financing, scheduling, project
management, property management, sales, leasing,
and marketing. Students develop a business plan to
accompany their thesis proposal.

ARCH 520 THESIS PREPARATION: TOPICS AND
TRENDS

3UNITS

A research seminar introduces contemporary archi-
tectural questions and establishes the practical and
theoretical context of the thesis project. Students
incorporate the issues presented into a research
platform and methodology, and prepare a thesis
proposal. The history of the architect’s role in real
estate development and theories of development
and their place in urban planning are studied.
Macroeconomics, analysis of economic factors
affecting real estate supply and demand, market
cycles, theory of land markets, macro-policy and the
impact of demographics and technological advanc-
es on markets are introduced. A series of lectures
and one-day workshops with leaders in real estate
development, economics, architecture, and urban
planning is included.

ARCH 521 POLICY, LEGAL ISSUES, AND INSURANCE
1.5 UNITS

The study of architects’ roles in real estate develop-
ment and their place in urban planning is continued
and expanded with an introduction to legal agree-
ments and insurance requirements. Understanding
municipal code and response and adaptation to
rules and regulations is introduced. Course materi-
als and content are presented through a series of
lectures and one-day workshops with leaders in real
estate development, real estate law, construction
law, and insurance.

ARCH 530 CONSTRUCTION COST ESTIMATING 1
1.5 UNITS

Conceptual and preliminary methods for cost esti-
mating are introduced.
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ARCH 531 CONSTRUCTION COST ESTIMATING 2
1.5 UNITS

The study of the conceptual and preliminary meth-
ods for cost estimating is continued.

ARCH 540 REAL ESTATE ACCOUNTING

AND MANAGEMENT

1.5 UNITS

Introduction to the basics of accounting, prepar-
ing the student for management of construction
budgets, partnership accounts and operation of fin-
ished buildings. Students are exposed to pertinent
requirements for tax reporting.

ARCH 541 BANKING AND MANAGEMENT

1.5 UNITS

Income-producing properties require ongoing man-
agement, maintenance, tax considerations, account-
ing and an understanding of the legal obligations
that go with being a landlord. This course introduc-
es banking, finance, and lending criteria required
for various forms of real estate development and
examines economic and legal issues relating to
property management of rental properties.

ARCH 551 OPPORTUNITIES AND PARTNERING

1.5 UNITS

Appropriate opportunities and resources in the
public and private sectors are identified and
pursued, including the establishment of mutually
beneficial partnerships. The roles played by differ-
ent kinds of partners—financial, governmental,
non-profit, community, technological, construction,
design, etc.—are clarified and studied.

ARCH 560 CONSTRUCTION AND ETHICS 1

1.5 UNITS

Ethical issues of development are introduced and
studied, including real estate law, contracts, imme-
diate and long-term environmental and planning
issues, and ethical and legal responsibilities of the
architect-developer.

ARCH 561 CONSTRUCTION AND ETHICS 2

1.5 UNITS

The study of ethical issues of development is contin-
ued, including real estate law, contracts, immediate
and long-term environmental and planning issues,
and ethical and legal responsibilities of the archi-
tect-developer.

ARCH 580 CASE STUDY STUDIO

6 UNITS

Current and past developments are analyzed lead-
ing to proposals for appropriate in-kind replace-
ments. Students are introduced to cost estimating,
financing, and pro forma (line by line) and test their
understanding of the design studio proposal.

ARCH 585 THESIS PROJECT RESEARCH STUDIO

6 UNITS

Alternative proposals for the appropriate develop-
ment of an identified site are explored and devel-
oped. Pro forma are prepared for each proposal to
establish a means by which to evaluate and identify
the proposal to develop further.

ARCH 590 THESIS PROJECT DEVELOPMENT STUDIO
6 UNITS

The best of the spring semester alternatives is de-
signed and developed into a full-fledged, profes-
sional prospectus for real estate development on
the identified site. Participation in two mid-term
reviews with the thesis advisory panel is mandatory.
Completion of thesis is on the acceptance of the
prospectus.

Assessment

The MS Arch RED program is an innovative immer-
sion in the study of real estate development for
architects. The student cohort meets and works
within a professional developer’s studio as well as
on the San Diego campus, enriching the learning
experience by modeling the professional working
environment.

The MS Arch RED studio-based curriculum models a

working office. Students and faculty work together

on projects, through lectures, discussions, and work-
ing sessions. At the end of each semester, the facul-

ty, as a group, evaluates each student’s progress.

Formative assessment, as the foundation of a
Woodbury School of Architecture studio educa-
tion, occurs within the MS Arch RED program in

its atelier model. As they develop their projects,
students receive regular, rigorous, and critical
feedback in small groups, larger groups, and via
individual critiques; they also learn to provide
rigorous and critical feedback to their peers as well
as to their own progress and process. All faculty in
the post-professional Master of Science in Architec-
ture program assess individual student learning in
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each project and for each course, following grading
guidelines established across the university and
adapted to standards the Architecture faculty sets
for achievement.

Formative assessment processes for student learning
include:

SMALL GROUP CRITIQUES

Students present their work to a group including
other students and the professionally practicing in-
structors for feedback on (1) research and analysis,
(2) development of an idea or belief, (3) process rig-
or and intermediate step completion, (4) movement
toward clarity of idea or resolution of issue, and (5)
the skill and craft with which all media—two-di-
mensional, three-dimensional, writing, speaking,
etc.—are used. Students are expected to manifest
responses to this feedback in the next iteration of
the project.

PEER CRITIQUES

Students present their work to each other for feed-
back on the same five points. In addition to devel-
oping these points in their own projects, students
develop critical thinking and communication skills
by providing relevant and cogent responses to oth-
er solutions and ways of working.

INDIVIDUAL CRITIQUES

An instructor meets with a student one-on-one in
the atelier to review progress on the project and

to discuss direction for continued development.
Students learn to work quickly to test new ideas,
manifest their ideas in multiple media, and evaluate
the content of criticism.

PUBLIC PROJECT REVIEWS WITH JURY

Students present their work publicly to their peers,
instructor(s), and invited guests—architects, de-
velopers and allied professionals—at the end of a
project or semester. The jury’s comments are both
summative and formative; they evaluate the work
before them for research and analysis, development
of idea or belief, rigor and completion, clarity and
resolve, and skill and craft, but they also suggest
other approaches to the solution or additional work
that might be done in any of the five areas noted.
The jury’s remarks are intended to influence the
student in future work, not merely as judgment of
the current work.

The MS Arch RED atelier-based curriculum models a
working office. Students and faculty work together
on projects through lectures, discussions, and work-
ing sessions. At the end of each semester, the facul-
ty, as a group, evaluates each student’s progress.

CAPSTONE

The MS Arch RED program culminates in the pro-
duction and public presentation of a real-world

real estate development proposal. A public review
of the projects brings together the students, the
faculty, and Southern California architects and real
estate development professionals for a discussion of
project viability within the current context.

As the major point for assessing summative stu-
dent learning, the student must demonstrate
appropriate graduate-level achievement in all five
program learning outcomes through presentation
and defense of the project prospectus. As a public
discussion, the RED thesis event supports both goals
of the program: preparing architect-developers
who have impact and stimulating an annual debate
about urban development concepts, approaches,
and progress. Some graduates have gone on to
bring their thesis projects to fruition, emphasizing
the real-world nature of the RED capstone and the
value of RED program outcomes.
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Master of Business
Administration (MBA)

Andre B. van Niekerk, Dean

Satinder Dhiman, Associate Dean;
Chair and Director, MBA Program

Chair Statement

Why Get an MBA?

Our lives, our society, and our planet have been
experiencing an unprecedented change explosion.
Even change has changed in terms of its complexi-
ty, unpredictability, and uncertainty. What has not
changed, however, is our need to deal with this
complex phenomenon of change and our ability to
lead ourselves to greater excellence and fulfillment.
Therefore, as we transition to a world where change
is the only constant, our ability to lead change suc-
cessfully must become a core survival competency.
There seems to be no nobler goal than to lead one-
self and others to excellence, fulfillment, and collab-
orative achievement. The MBA degree provides an
excellent opportunity to nurture and master these
skills that are essential for organizational excellence
and success.

Leadership has been hailed as the key determinant
of success for any organization, large or small,
public or private. Research has shown that effective
leadership helps meet the expectations of all stake-
holders and ensures the long-term survival of an
organization. Woodbury University’s MBA degree is
designed to prepare the next generation of effec-
tive leaders. It welcomes those having a non-busi-
ness undergraduate background as well as those
possessing an undergraduate business degree.

What Students Learn

Woodbury's MBA program prepares business grad-
uates to compete in a dynamic, global environment
marked by rapid technological and social change.
Our MBA curriculum is comprised of a sound foun-
dation of functional skills in the areas of accounting,
finance, economics, marketing, and IT. This knowl-
edge base is further enhanced by a heavy dose of
organizational behavior skills, including emotional
intelligence, ethical leadership, and strategy. We be-
lieve that a well-rounded business education should
involve a happy amalgam of functional areas and
soft skills. Our goal is to prepare leaders who are

effective, ethical, and responsible.

It would be nice if the business challenges our stu-
dents face in real life came neatly bundled accord-
ing to their areas of expertise. The reality is that
they do not. Our goal, therefore, is to engender a
holistic view, so our graduates can interface with
people from a variety of disciplines. That way, they
have the skill set to deal with business challenges
that are not so clearly defined.
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How Students Learn

Woodbury's intensive MBA program is designed to
get you the advanced business skills you need to be
nimble and tough in the business world and work
with the realities of your full-time career goals. We
practice a team-learning approach. As a Woodbury
MBA student, you will study alongside hard-charging
CEOs, non-profit administrators, small business own-
ers, and international students. Woodbury’s mix of
talented MBA students provides a unique study-team
model that prepares you to engage with and listen
to a broad spectrum of ideas and perspectives.

Through case analysis approach and simulation
games, students master real-world scenarios in ac-
counting, finance, marketing, strategy, and leader-
ship. The experiential learning approach is enhanced
by student role-plays, presentations, and research
projects.

The Woodbury MBA program is as sensitive to the
pace of modern business as you are. So we've made
it possible for you to complete your degree in a
single year without compromising your professional
obligations. You can have your Masters in time for
(and to bolster) your next promotion.

What the Results of the Course of Study Are (By
What Tangible Results Students and Others Will Be
Able to Know That a Student Has Learned)
Students leave the MBA program having mastered
change management, strategy, and leadership skills.
Having successfully completed the capstone course,
they demonstrate the ability to integrate various
functional areas in the execution of a well-crafted
strateqy.

More tangible results come by way of promotions
received at work, acceptance into other graduate
programs, and success in entrepreneurial ventures
launched.
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FACULTY

The MBA faculty provides an ideal blend of teaching
scholars and working professionals. Each faculty
member brings a significant knowledge base, vali-
dated by professional acumen and practical experi-
ence, to the classroom. Each faculty member is ded-
icated to creating a rigorous but nurturing learning
environment, both inside and outside the classroom.
MBA faculty members respect and celebrate the
diverse gifts that each MBA student brings to the
class. In addition, all MBA faculty members actively
participate in the development and assessment of
the curriculum. MBA faculty members teach, consult,
research, publish, and regularly present their work
at various conferences and venues.

Every MBA student is advised by a participating
faculty member for classes and for career choices.
Helping students to make sound career choices is

a given. Faculty members routinely encourage stu-
dents to continue their education beyond the MBA,
professionally and academically.

Chair

Satinder Dhiman, Professor, Management,
Organizational Behavior, Leadership

PhD, Tilourg University; EdD, Pepperdine University

FULL-TIME FACULTY
Tahmoures A. Afshar, Professor, Finance
PhD, Indiana University

Robert L. Bjorklund, Professor, Management
PhD, University of Massachusetts Amherst

Angelo Camillo, Associate Professor,
Strategic Management, International Business
PhD, Oklahoma State University

David Cho, Assistant Professor, Management
PhD candidate, Indiana University

Nathan Garrett, Assistant Professor, Information
Technology
PhD, Claremont Graduate School

Svetlana Holt, Associate Professor, Management,
Organizational Behavior
EdD, Pepperdine University

Anthony Craig Keller, Assistant Professor,
Accounting
PhD, Texas A&M University

Joan Marques, Associate Professor, Management,
Organizational Behavior, Leadership
PhD, Tilburg University; EdD, Pepperdine University

Yasuo Nishiyama, Associate Professor, Economics,
Quantitative Methods
PhD, University of California, Berkeley

Mine Ucok Hughes, Associate Professor, Marketing
PhD, University of Southern Denmark

A. Danielle Way Ramirez, Assistant Professor,
Marketing
PhD, University of Texas at Austin

Tony Stovall, Assistant Professor, Marketing
PhD candidate, University of Arizona

ADJUNCT FACULTY

Arthur Baghdasarian, CPA Accounting
JD, Whittier College of Law;

MBA, Woodbury University

Chris Banescu, Business Law, CIS
JD, Southern School of Law

Michael Cook, Management, Quantitative Methods
DPA, University of La Verne

Majed Muhtaseb, Finance
PhD, University of Tennessee

Paul Sabolic, Marketing
EdD, Nova Southeastern University

Anwar Y. Salimi, Accounting
PhD, University of California, Los Angeles

Farhana Siddiqgi, Management
PhD, Claremont Graduate School
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MISSION

The Woodbury University's Master of Business Ad-
ministration degree is designed to prepare future
leaders of organizations who communicate effec-
tively, act ethically, and think globally in a strategic
manner.

STUDENT LEARNING OUTCOMES

e Ability to demonstrate leadership competencies

e Ability to communicate effectively

e Ability to act in an ethical manner

e Ability to act effectively in a global business
environment

e Ability to integrate strategies within overall
organizational context

¢ Mastery of domain-specific knowledge and skills

Stated below are learning objectives correspond-
ing to each learning goal, with Bloom’s Taxonomy
related to different levels of learning shown in
parentheses.

1. Learning Goal: Ability to demonstrate leader-
ship competencies
Learning Objectives - MBA Program

¢ To develop and enhance existing leadership
strengths in oneself and others and to acquire
relevant, new leadership skills (Application, Syn-
thesis, Evaluation)

¢ To determine and select the most effective lead-
ership approach after examining the context,
the people, and the organization (Synthesis,
Evaluation)

e To assess the ability to lead a team towards the
successful completion of goals (Evaluation)

2. Learning Goal: Ability to act in an ethical
manner
Learning Objectives - MBA Program

e To analyze specific examples of moral challeng-
es faced by business leaders and to show the
ethical implications of decisions (Application and
Analysis)

* To develop personal core values and to apply
them in carrying out the mission of various types
of business organizations (Application, Analysis,
Synthesis)

e To identify potential moral dilemmas, apply
moral reasoning, select the best course of action,
and assess the ethical implications of alterna-
tive(s) selected (Analysis, Synthesis, Evaluation)

3. Learning Goal: Ability to communicate

effectively
Learning Objectives - MBA Program

e To demonstrate the application of effective com-
munication skills in speaking, writing, and using
electronic media. (Application, Analysis)

e To express one’s position succinctly, logically, and
persuasively (Synthesis)

e To apply communication strategies toward
improving team effectiveness (Application,
Analysis)

e To apply communication skills across diverse con-
texts and environments (Application, Analysis,
Synthesis)
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4. Learning Goal: Ability to act effectively in a
global business environment
Learning Objectives - MBA Program

e To demonstrate the ability to apply manage-
ment strategies to global business decisions
(Application, Analysis, Synthesis)

e To assess the effectiveness of global leadership
strategies in terms of international best practic-
es. (Evaluation)

5. Learning Goal: Ability to integrate strategies
within overall organizational context
Learning Objectives - MBA Program

e To identify salient features of complex situations
and organizations and be able to recommend an
effective change strategies (Synthesis)

¢ To adapt strategic thinking creatively to address
unpredictable situations and contexts (Analysis,
Synthesis)

e To demonstrate the ability to integrate and
synthesize various functional areas and to assess
their effectiveness in terms of achieving overall
organizational goals/success (Synthesis, Evalua-
tion)
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MBA CURRICULUM SUMMARY
SUGGESTED SEQUENCE OF COURSES
Business Administration core (eight courses) 30 units
Electives (four courses) 6 units
Minimum semester units required 36 units

Required Business Administration core courses

WMBA 501 Managerial Accounting 3 units
WMBA 503 Quantitative Methods 3 units
WMBA 504 Managerial Economics 3 units

WMBA 505 Management and Organiza- 3 units
tional Behavior

WMBA 506 Marketing Concepts and 3 units
Strategies
WMBA 507 Managerial Finance 3 units

WMBA 509 Management of Informa- 3 units
tion Technology

WMBA 510 Management of Global 3 units
Enterprise

WMBA 560 Ethical Leadership 3 units

WMBA 562 Management Policy and 3 units
Strategy

Total required core courses 30 units

Elective Courses
Select two courses from the areas of accounting,
finance, information technology, international busi-

ness, management 6 units
and marketing.
Minimum semester units required 36 units

Professional Track Admits Only:

WMBA 502 Essentials of Case Analysis 3 units

MBA PREPARATION COURSES

In an effort to ensure that all MBA students have
similar academic preparedness, Common Professional
Component (CPC) topics need to be satisfied by those
without sufficient academic business backgrounds.
The Common Professional Component (CPC) subject(s)
may be satisfied in several ways: by taking one of the
preparation courses listed below; by undergraduate
course work with grade ‘B’ or better; or by passing a
College Level Examination Program (CLEP) or DANTES
test, if applicable. Experience will not be accepted to
satisfy CPC requirements.

The following PMBA Bridge Courses are specifically
designed to meet these requirements:

PMBA 501 Accounting Practices

PMBA 505 Production, Operation, and Systems
Management

PMBA 506 Organizational Behavior and
Strategy

Note: These courses will not count toward the
thirty-six unit core and elective requirement for the
MBA degree. There are no prerequisites to these
courses. For course descriptions, please see below
under the heading MBA Preparation Courses (PC).
PC courses are only open to those students who
need them, per their PC evaluation sheet.

MBA candidates with a BA or BS undergraduate
business degree in accounting, business administra-
tion, finance, international business, management,
management information systems, or marketing
from an AACSB- or ACBSP-accredited four-year col-
lege or university and with a minimum cumulative
grade point average of 2.50 may be waived from
taking the MBA Preparation Courses.
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CURRICULUM MAP
Master of Business Administration MBA
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Introduced/Assessed Developed/Assessed Practiced/Assessed Mastered/Assessed MBA Core
Introduced Developed Practiced Mastered MBA Elective

PMBA Courses (optional)
Entry Courses (optional)

UNIVERSITY PILLARS Design Thinking | 2 | Transdisciplinarity [ 3 | Civic Engagement | 4 | Entrepreneurship

Assuring
Academic
Quality in
Business
Administration
((1]:7.9]

WMBA 5xx Global Enterprise Elective
WMBA 558 Global Enterprise

WMBA 5xx Management Elective
WMBA 5xx Marketing Elective

PMBA 506 Organization Behavior & Strategy
WMBA 5xx Accounting Elective

PMBA 505 Production & Operations Mgmt.
WMBA 5707 Elements of Case Analysis

PMBA 503 Legal and Ethical Environment

PMBA 501 Accounting Practice
PMBA 502 Financial Economics
PMBA 504 Global Marketing

University Pillars

University Pillars

Demonstrate leadership competencies

Communicate effectively

Act in an ethical manner

Act effectively in global environment

Integrate strategies cross-functionally

Domain-specific knowledge and skills
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OUTCOME ASSESSMENT

The MBA program emphasizes the learning out-
comes of leadership, ethics, global dimension, strat-
egy, and effective communication. The faculty has
designed a comprehensive direct assessment pro-
gram to map and assess these outcomes throughout
the curriculum in a focused and integral manner.
Each faculty member ensures the achievement of
knowledge and sets of skills and behaviors in a
system of continuous improvement through initial,
milestone, and summative assessments that are
reviewed and analyzed by a team of faculty at

the end of each semester. Through a rigorous gap
analysis, areas for improvement are identified and
changes are implemented to close the loop. This on-
going process ensures the currency and relevance of
our mission-critical curriculum. Feedback from em-
ployers who critique student work in our outreach
program and our MBA students’ performances in
capstone simulations provides objective evidence of
the high quality of learning in our MBA program.

The purpose of the MBA Outreach Project is to pro-
vide students with real-world consulting experience
with entrepreneurs and business owners and the
opportunity to create a research project while be-
ing solution providers, problem solvers. and critical
thinkers. Student teams are assigned to a local Bur-
bank business identified for this project by Burbank
Chamber of Commerce members.

ASSESSMENT PROCESS

¢ Learning outcomes and goals: collaboratively
developed.

e Curriculum mapped to learning goals (at the
program level) and student learning outcomes
(at the course level): please refer to the MBA
curriculum map above.

¢ Syllabi: standardized format emphasizing learn-
ing objectives, grading rubrics, and course activ-
ities built around student learning outcomes.

e Mid-way data capture points: created to track
student learning progress and provide feedback
to improve the curriculum.

e Faculty training: university- and school-level fac-
ulty development workshops and professional
conferences in the science and art of outcomes
assessment.

e Capstone course evaluation: see below.

e Direct assessment: embedded into courses using
clear rubrics.

e Indirect assessment: alumni surveys and exit
exams, etc.

CAPSTONE

The capstone course at the MBA level demands

a high degree of interaction and critical thinking
through the CAPSIM and Comp XM projects, requir-
ing the inclusion of finance, accounting, marketing,
management, human resource, legal and ethical,
and international business skills in order to prepare
students for improved multi-level performance in
their current and future work environments. The
CAPSIM project, for instance, develops the use of
several skills learned throughout the program, and
helps students better understand the need and
applicability of the courses they have taken thus far.
Over the last five years, our MBA students have con-
sistently done well on a host of measures such as
return on investment, profitability, and stock prices.
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The CAPSIM Contribution to the Woodbury
University MBA Learning Experience

The CAPSIM is a sophisticated, widely adopted
internet-based simulation of the Electronic Sensor
Industry, with our students organized into company
teams. These teams make eight years of decisions
for product research and development, demand
forecasting, product pricing, expenditures for pro-
motion strategies, budgets for sales management,
inventory control, production planning, automation
investment, financial planning, human resourc-

es development, and total quality management
investment. Teams start out with five products, one
in each of five separate market segments, and end
with up to eight products in their choice of the five
market segments. Basically, they are running $100
million companies. It is a big challenge that forces
all students to encounter a wide range of strategic
management practices.

After completing each set of (about 150) decisions,
the simulation is run and the teams learn how they
did in Annual Profit, Cumulative Profit, Stock Price,
ROS, ROA, ROE, and Asset turnover, as well as their
market shares in each of five market segments.
Then, a plug-in process is used to evaluate the
team’s decisions on several ethical questions. Those
outcomes affect the results of the simulation.

The CAPSIM is very competitive within the class-
room, but the CAPSIM also maintains a database of
teams around the world who are competing con-
currently, and provides comparisons between these
teams. At any time, as many as 200 to more than
3200 MBA teams may be active in the same round
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as the Woodbury University teams and their results
are available for comparison with ours. Though very
challenging, our teams often end up in the top ten
worldwide, in various results categories.

We also use an individual program called Comp-
XM. It is part of the same MSI program, and is very
similar to the CAPSIM except that the decisions are
made by individuals (each is different) and there
are forty very challenging board queries that the
students are required to answer. The Comp-XM has
only four market segments, but is every bit as chal-
lenging as the CAPSIM.

Our goal is for students to see the decision-making
process involving finance, accounting, marketing,
human resources, and production holistically, and
experience that individual choices cannot be made
without considering the entire enterprise system.
We are very pleased with the outcome of the CAP-
SIM part of the overall MBA program.

RESULTS OF LEARNING

Some examples of tangible student products of
learning include graded student research papers
(APA), case analyses, students’ presentation videos,
and nationally normed performance on the CAPSIM
and Comp-XM simulations.

ACADEMIC STANDARDS

In order to remain in good standing and to grad-
uate, MBA students are required to achieve and
maintain a minimum GPA of 3.0.

COMPUTER LITERACY REQUIREMENTS
The School of Business requires graduates of its
MBA program to be literate in the current elec-
tronic media of communication and fundamental
software required to function as a manager in a
business environment.
Specifically, it requires of its students
(1) proficiency in email, as demonstrated through
regular communication with school
administration and course instructors;
(2) proficiency in internet research, as
demonstrated in all courses in the program; and
(3) proficiency in word processing and
spreadsheets, as demonstrated by their
successfully completing the required courses
WMBA 501, WMBA 505, WMBA 560, and

WMBA 562. These courses cover word processing
and spreadsheets.

CURRICULUM SUMMARY

The MBA program requires a minimum of twelve
three-unit graduate courses. There are ten required
core courses and two elective courses. Electives are
available in the areas of accounting, finance, infor-
mation technology, international business, manage-
ment, and marketing. Electives are scheduled based
upon student interest and demand.
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Applicants whose undergraduate studies do not
include the requisite foundational business subjects
will be required to do some preparatory work.
Foundational subject areas include the study of
accounting, business strategy, economics, business
ethics, finance, international business, law, man-
agement, marketing, and statistics. Preparatory
work may be satisfied in several ways: by certain
graduate course work (see under the heading MBA
Preparation Courses), by undergraduate course
work (with a grade of “B"” or higher) or by tests
such as the College Level Examination Program
(CLEP) or DANTES test, if applicable. A plan by
which the preparatory work may be satisfied will
be determined in consultation with your advisor
and approval by the appropriate chairperson of the
discipline(s) involved.

Graduate students in Woodbury University’s MBA
program who typically enroll in two courses per
semester may complete the MBA degree in two
calendar years exclusive of preparatory courses.
Classes may be taken on weekends, evenings, or a
combination of both. Students proactively engage
in the learning process and share education, work,
and life experiences in the classroom. The evening
and weekend format is offered over two sessions
per semester and consists of seven class meetings
per session. The program admits students every
eight weeks. Given the intensive nature of the
MBA courses, there is substantial work that needs
to be completed before the class begins by way of
pre-class assignments and students are regularly ex-
pected to complete team work assignments outside
of class. All MBA classes require “graded” pre-class
assignments. No absences are allowed. There is no
exception to this policy.
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ADMISSION REQUIREMENTS
ELIGIBILITY

Bachelor’s Degree from a regionally accredited
institution

DOMESTIC APPLICANTS

Direct Admit Track - Applicants must submit official
test scores and meet minimum 2.5 GPA require-
ments.

e Completed online application for admission

e Official transcripts from ALL Colleges and
Universities attended

¢ Official GMAT or GRE score reports

e Professional résumé

¢ (3) Letters of recommendation
(academic and/or professional)

e Statement of purpose: two-to-three page essay
describing your qualifications for acceptance
into the MBA program. Address your leadership
potential, motivational aptitude, and career
goals. Discuss how Woodbury’s MBA will assist
you in accomplishing your goals.

Professional Admit Track -Applicants must have
minimum three-to-five years of supervisory and/or
management-level professional work experience
and meet minimum 2.5 GPA requirements.

e Completed application for admission

e Official transcripts from ALL colleges and
universities attended

¢ Extended professional resume (three-to-five
years of supervisory and/or management level
work experience)

¢ (3) Letters of recommendation
(academic and/or professional)

e Statement of purpose: two-to-three page essay
describing your qualifications for acceptance
into the MBA program. Address your leadership
potential, motivational aptitude, and career
goals. Discuss how Woodbury’s MBA will assist
you in accomplishing your goals.

Students who have qualified for admission for the
professional admit track will take a “qualifying
course” called "Essentials of Case Analysis” during
their first semester. This course is required to be
taken as a “single” course. Passing this course suc-
cessfully with a grade of B or better is required for
professional admit students to begin the MBA pro-
gram. Once successfully completed, this course also
counts as one of their two electives. This course is
only open to professional track students.

INTERNATIONAL APPLICANTS
In addition to above admissions requirements,
international students must submit the following:

e English translations of all academic records

e Official TOEFL, IELTS, iTep or equivalent score
reports:

Minimum TOEFL iBT - 80
Minimum IELTS - 6.5
Minimum iTep - 5.0

e Copy of passport and/or current visa

e Official Credential Evaluation Report from a
NACES approved agency (www.naces.org)

e Financial Statement — Official bank statement
with minimum balance to cover cost of Tuition
and Room & Board. The bank affidavit may be
submitted in the form of an ORIGINAL bank
statement [checking and/or savings account]
issued within the last six months. Photocopies
of original documents cannot be accepted. All
documents must be original and translated into
$ [US Dollars].
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READMISSION AFTER ABSENCE FROM THE
UNIVERSITY

Graduate students who are absent from degree
studies remain in active status for three semesters
(excluding summer). If not enrolled by the fourth
semester, a student must re-apply for admission to
the university to re-establish degree status. Official
transcripts of all college or university work must
be submitted for evaluation upon reapplying.
Transcripts will be assessed based on the catalog
prerequisites and degree requirements in effect at
the time of readmission and matriculation.

See the end of this bulletin for MBA tuition, fees,
and policies.

TUITION CREDIT

Intensive Degree Program:

Within Week One 100%
(less $100 Administrative Withdrawal Fee)

Within Week Two 25%
(less $100 Administrative Withdrawal Fee)

After the second week of classes NO REFUND

Whether any refund will result from the tuition
credit received as stated above will depend on the
payments that have been made on the student’s
account, less any pro rata refunds to Federal Stu-
dent Aid programs used to pay tuition for students
receiving aid.
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See end of this bulletin for detailed annual
academic calendar.

See end of this bulletin for detailed transfer credit
policy.

MBA COURSE DESCRIPTIONS

MBA PREPARATION COURSES

PMBA 501 ACCOUNTING PRACTICES

3 UNITS

This is an accelerated course in principles and
applications of financial and managerial account-
ing. Topics include the study of generally accepted
accounting principles necessary for financial report-
ing, and current techniques used by management
for costing, pricing, and performance measurement.
(Satisfies the CPC requirements for the subject area
of Accounting.)

PMBA 502 FINANCIAL ECONOMICS

3UNITS

This course examines the managerial applications
of the principles of economics and finance. Topics
include financial institutions, credit instruments,
investment and financing decisions, business cycles,
and the theoretical analysis of economic behavior
of the firm in the marketplace. (Satisfies the CPC re-
quirements for the subject areas of Business Finance
and Economics.)

PMBA 503 LEGAL AND ETHICAL ISSUES

IN BUSINESS

3UNITS

This course explores the social and legal issues

of business. The course addresses common legal
issues faced by business managers. It also addresses
certain ethical dilemmas that arise when balancing
a manager’s individual values with those implicit in
discharging management'’s obligations to various
stakeholders. (Satisfies the CPC requirements for
the subject areas of Business Ethics and Legal Envi-
ronment of Business.)

PMBA 504 GLOBAL MARKETING

3UNITS

This course explores the global dimensions of busi-
ness and marketing strategy. In addition to intro-
ducing students to the fundamentals of marketing
(such as product pricing and development), this
course identifies and analyzes the global market
environment in terms of the impact of culture on

business practices. (Satisfies the CPC requirements
for the subject areas of Marketing and Global Di-
mensions of business.)

PMBA 505 PRODUCTION, OPERATION,

AND SYSTEMS MANAGEMENT

3 UNITS

This course studies the areas of industrial manage-
ment and the management of information systems.
Topics include quantitative techniques used in
production planning and control, the role of infor-
mation as a strategic resource, and implementation
and administration of management information
systems. (Satisfies the CPC requirements for the sub-
ject areas of Production & Operations Management,
Quantitative Techniques, and MIS.)

<
o
(%]
cr
o
=
o
=
@
=
z
=
(0]
wn
w
>
Q
2.
=
)
T
=
Q
=
o
3

PMBA 506 ORGANIZATIONAL BEHAVIOR AND
STRATEGY

3UNITS

This is a comprehensive course providing an over-
view of management strategy, Human Resources
Management (HRM), and organizational behavior.
Topics include: management process of planning,
staffing, organizing, directing and controlling;
group and individual behavior models; motivation
and leadership; and strategic management process-
es. (Satisfies the CPC requirements for the subject
areas of Management, HRM, Organizational Behav-
ior, and Business Strategy.)

GRADUATE ACCOUNTING

WMBA 501 MANAGERIAL ACCOUNTING

3UNITS

This course studies managers’ effective use of ac-
counting information in decision-making. Includes
cost-volume-profit relationships; the use of stan-
dard cost and flexible budget systems; cost reports;
managerial control and performance evaluation.
Lecture. Prerequisite: PMBA 501 or its equivalent
and graduate standing.

WMBA 531 GOVERNMENTAL AND NONPROFIT
ACCOUNTING

3 UNITS

This course is designed to provide an understanding
of the accounting concepts and procedures used in
the operation of nonprofit entities (governments,
hospitals, universities, and others). Lecture. Prereg-
uisite: PMBA 501 or its equivalent and graduate
standing.
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WMBA 548 TAX THEORY AND APPLICATION

3 UNITS

This course provides an analysis of the laws of
taxation at the federal level, relative to corpora-
tions and their shareholders, capital assets, natural
resources, real estate, and other topics of timely
interest. Lecture. Prerequisite: PMBA 501 or its
equivalent and graduate standing.

WMBA 550 CONTROLLERSHIP ACCOUNTING

3 UNITS

This course provides a comprehensive study of
the development and application of accounting
data for the purpose of planning and controlling
business activities. Topics include various product
costing systems, cost allocation methods, standard
cost variances, operating budgets, capital invest-
ment budgets, pricing, internal audit and control.
Lecture. Prerequisite: WMBA 501 or its equivalent
and graduate standing.

GRADUATE INFORMATION TECHNOLOGY

WMBA 509 MANAGEMENT OF INFORMATION
TECHNOLOGY

3UNITS

This course focuses on the role of information as a
corporate resource, and its use in providing strate-
gic advantage. Students will also study the prob-
lems of aligning corporate IT and corporate goals,
creating IT architectures, and using IT to enable
change in organizations. The case study method is
used. This course is appropriate for both users of
systems and providers of system support. Prerequi-
site: Computer literacy and graduate standing.

GRADUATE ECONOMICS

WMBA 503 QUANTITATIVE METHODS FOR
BUSINESS DECISIONS

3UNITS

An introduction to quantitative methods used in
solving problems in accounting, economics, fi-
nance, management and marketing. Includes the
fundamentals of business mathematics, operations
research modeling, and statistical analysis. Lecture.
Prerequisites: PMBA 502 and PMBA 505 or their
equivalents and graduate standing.

WMBA 504 MANAGERIAL ECONOMICS
3 UNITS

This course focuses on basic economic theory with
applications to business and policy issues. Special
attention to the major concepts and methods of
analysis applied to aggregate micro- and macroeco-
nomic activity is given. Lecture. Prerequisite: PMBA

502 or its equivalent and graduate standing.

GRADUATE FINANCE

WMBA 507 MANAGERIAL FINANCE,

THEORY AND PRACTICE

3 UNITS

This course is designed to give the MBA student an
exposure to the issues, problems, and application of
finance concepts to solve operating financial prob-
lems. The course will integrate theory and practice
and the theme of creating value for shareholders
will permeate the entire course. The topics covered
include: forecasting free cashflow, forecasting EVA
and MVA, pricing financial securities, identifying and
measuring financial risk and return, financial plan-
ning, financial statement analysis, and capital bud-
geting. Problem solving, case studies, team working,
and presentations are a central focus of this course.
Lecture. Prerequisite: PMBA 501 and PMBA 502 or
their equivalents and graduate standing.
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WMBA 519 FINANCIAL INSTITUTIONS

3UNITS

This course studies financial policies and practices
of commercial banks, savings and loan associa-
tions, pension funds, insurance companies, and
other major financial institutions. Students will also
examine the roles of these institutions in provid-
ing corporate funding through direct placement
and as market intermediaries. Special emphasis is
placed on the continuing impact of deregulation
and re-regulation on the financial services industry.
Lecture. Prerequisite: WMBA 507 or its equivalent
and graduate standing.

WMBA 511 INTERNATIONAL FINANCE

3UNITS

This course explores the international financing
and investment decisions of multinational business
organizations and the international financial envi-
ronment. Theories and techniques of international
investment and financing are viewed within the
context of different currencies, shifting exchange
rates, and different tax, legal, and political envi-
ronments. Lecture. Prerequisite: WMBA 507 or its
equivalent and graduate standing.

WMBA 512 CORPORATE FINANCE

3 UNITS

This is an intensive course in corporate finance. Em-
phasis is placed on the development of objectives
and standards that lead to the effective allocation
and use of a business entity’s resources. Topics
covered include financial statement analysis, cash
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budgeting, working capital management, capital
budgeting, capital structure, and asset valuation.
Students will also examine the interaction of invest-
ment and financing decisions and dividend policy.
Lecture. Prerequisite: WMBA 507 or its equivalent
and graduate standing.

WMBA 514 INVESTMENT ANALYSIS

AND PORTFOLIO MANAGEMENT

3 UNITS

This course focuses on the analytical methods and
theory underlying the appraisal of stocks, bonds
and other investment assets. Special attention is
given to techniques of securities analysis and valu-
ation based on financial statements, earnings pro-
jections, and the value of capital of the firm. Topics
also include general theories of portfolio composi-
tion and performance. Lecture. Prerequisite: WMBA
507 or its equivalent and graduate standing.

WMBA 515 MONEY AND CAPITAL MARKETS

3UNITS

This course provides an analysis of the markets for
financial assets, including the money market and
various bond and stock markets. Topics include the
level and structure of interest rates, the regulatory
structure of financial markets, and the role of the
Federal Reserve Board and financial institutions in
determining and implementing monetary policy.
Lecture. Prerequisite: WMBA 507 or its equivalent
and graduate standing.

GRADUATE INTERNATIONAL BUSINESS

WMBA 510 MANAGEMENT OF GLOBAL ENTERPRISE
3UNITS

This course provides an exploration of the inter-
national business management issues providing a
broad, multidisciplinary awareness of global busi-
ness management trends and practices, especially
the impact of culture on business. Topics include
global economic institutions, cross-cultural manage-
ment, international managerial negotiations, and
business management practices in the emerging
global markets. Prerequisite: PMBA 504 or its equiv-
alent and graduate standing.

WMBA 518 INTERNATIONAL MARKETING

3UNITS

This course examines the development of inter-
national marketing programs from determining
objectives and evaluating international market
opportunities to coordinating strategies in the
world market. Lecture. Prerequisite: WMBA 506 or
its equivalent and graduate standing.

WMBA 541 COMPARATIVE INTERNATIONAL
MANAGEMENT

3UNITS

This course provides a comparative study of man-
agement practices in selected foreign countries.
Students will analyze social and cultural variables
that affect the management process and solutions
to managerial issues of policy and action. Lecture.
Prerequisite: WMBA 505 or its equivalent and grad-
uate standing.
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WMBA 542 INTERNATIONAL BUSINESS STRATEGY
3 UNITS

This course takes a managerial approach to select-
ed international operations issues. Topics includes
global strategies; long-range planning, preparation
and evaluation of direct investment proposals; en-
try and ownership strategies; supply strategies; and
organization and human resource management.
Lecture. Prerequisites: WMBA 506 or its equivalent
and graduate standing.

GRADUATE MANAGEMENT

WMBA 502 ESSENTIALS OF CASE ANALYSIS

3 UNITS

The course utilizes a comprehensive set of quan-
titative, writing, and analytical skills to analyze

a series of business management case studies.
Students successfully completing this course will
demonstrate their potential to undertake the core
MBA curriculum since case analysis methodology is
used throughout the entire MBA program. When
successfully completed, this course will count as an
MBA elective. As a result, students entering via the
Professional Admit path will still only need to take
twelve courses (they will have only one free elective
instead of two free elective options). Prerequisites:
graduate standing. Only open to Professional Admit
track students.

WMBA 505 MANAGING AND LEADING
ORGANIZATIONS ETHICALLY*

3UNITS

This course deals with an in-depth examination of
behavioral issues in organizations. Course topics
include individual and group behavior, communi-
cation issues, ethical theories, employee empower-
ment and motivation, and managing and leading
organizations under conditions of uncertainty. The
course requires students to apply advanced knowl-
edge of management and leadership skills in the
pursuit of creating effective organizations through
teamwork. The central objective of this course is to
learn how to create socially sensitive, high-perform-
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ing organizations: organizations that are financially
viable and ethically responsible. Working as a team
member, every student will complete one social
action project in this course. Lecture. Prerequisite:
PMBA 506 or its equivalent and graduate standing.
*This is a “foundational” course and must be taken
during the first semester for Direct Admit students
and during the first or second semester for the Pro-
fessional Admit students.

WMBA 513 MANAGEMENT COMMUNICATIONS

3 UNITS

The principles of effective listening, writing, and
speaking in the business environment are stressed.
Psychological principles of persuasive communi-
cations in fast-paced and limited-attention-span,
multi-cultural environments, both within and
outside the firm are emphasized. Participants
practice applying a variety of communication tactics
in multiple domains, such as client relations, crisis
management, negotiation, sales, and winning
support for ideas, requests, and products. Lecture.
Prerequisite: graduate standing.

WMBA 530 CREATIVITY IN MANAGEMENT

3UNITS

This course focuses on creative thinking as the

key to organizational innovation. Students will be
challenged to define or reframe problems, and for-
mulate solutions or approaches that diverge from
the norm. Design thinking and decision making
among multiple options will be central themes of
the course, thus responding to contemporary orga-
nizational requirements of thinking beyond dated
horizons and exploring the most viable solutions
given the skills and resources available.

Through exercises involving task-force approaches,
project development and proposal completion, and
reflections to explore various innovative prob-
lem-solving methods, students will develop the
ability to think critically and creatively when faced
with challenges.

With philosophical roots of politics, ethics, global-
ization, and economic and financial trends re-
vealed, students will be encouraged to step outside
of narrow perceptional frameworks and into the
broad and creative realm of current and future
managerial performance. Lecture. Prerequisite:
WMBA 505, Managing and Leading Organizations
Ethically, and graduate standing.

WMBA 555 HUMAN RESOURCES MANAGEMENT
3UNITS

This course provides an introduction to the major
functions and issues which exist in effective identifi-
cation, hiring, and upgrading personnel in organi-
zations. Emphasis is placed on the major functions
of human manpower planning, recruitment, selec-
tion, appraisal, training and development, wage
and salary administration, career development, and
counseling. Lecture. Prerequisite: WMBA 505 or its
equivalent, and graduate standing.
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WMBA 554 SELF-LEADERSHIP FOR EXECUTIVES
3UNITS

Students will explore concepts of self, being,
becoming, authenticity, virtue, values, happiness,
resilience, self-discipline, self-authorship, and
self-transformation in the context of leadership.
Through self-exploration, self-reflection, and prac-
tical reflexivity, students will deepen their self-un-
derstanding and then create their ideal of who they
wish to become as leaders. Central to your learning
experience in this course will be attaining a clear
understanding of the self-mastery process, with its
building blocks of self-intention, awareness, au-
thenticity, and accountability. The final project will
focus on creating a personal developmental plan
and a self-leadership model to facilitate in the pro-
cess of becoming authentic and effective leaders.
Lecture. Prerequisite: WMBA 505, Managing and
Leading Organizations Ethically.

WMBA 556 STRATEGIC PLANNING IN
MANAGEMENT

3 UNITS

This course focuses on the study and application
of the means for achieving organizational renewal
and growth. Topics include goal formulation; strat-
egy formulation and evaluation; the design of ap-
propriate organizational structures and programs;
and the control process, including information
systems. Lecture. Prerequisites: WMBA 505, WMBA
509, or their equivalents, and graduate standing.

WMBA 557 SPIRITUALITY IN THE WORKPLACE

3 UNITS

This course focuses on the implications of spirituality
in the workplace. It draws upon the common themes
underlying various spiritual traditions to search for
meaning in the workplace. The holistic approach to
work will be extended to arrive at a new vision of
livelihood for our times, evidenced by managing for
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the common good and corporate stewardship. The
practical aspects of the course will include writing a
personal mission statement, and designing an orga-
nization based on spiritual values such as integrity,
authenticity, compassion, trust, and service. Lecture.
Prerequisite: graduate standing.

WMBA 558 ENTREPRENEURSHIP

3UNITS

This course deals with identifying potentially
valuable business opportunities and turning them
into viable enterprises that create lasting value. It
deals with strategies to obtain start-up resources
and evaluating the viability to launch a business
enterprise and grow it into a profitable, sustain-
able venture. The course requires students to apply
advanced knowledge of business management
and leadership skills in the pursuit of creating and
managing new business ventures. The content

of the course embraces three broad areas: 1) The
development and operation of entrepreneurial
business; 2) The development of business plans and
strategic marketing; and 3) The understanding of
the entrepreneurial mind-set in terms of innovation
and risk management. Lecture. Prerequisite: PMBA
506, Organizational Behavior and Strategy, or its
equivalent, and graduate standing.

WMBA 560 ETHICAL LEADERSHIP

3UNITS

This multi-disciplinary leadership survey course
explores the ethical dimension of leadership by tap-
ping into the collective wisdom found in such dispa-
rate fields as literature, philosophy, history, biogra-
phy, politics, arts, sports, and business, and applies
it to the leadership challenges and dilemmas faced
by modern organizations. The basic premise of this
course stems from our belief that fundamental chal-
lenges of leadership are of a universal nature, and
that the insights culled from disciplines such as lit-
erature, humanities, arts, and history can provide us
with a matchless treasure trove for understanding
the elusive art and practice of leadership. Prerequi-
site: WMBA 505 and graduate standing.

WMBA 565 EMOTIONAL INTELLIGENCE AT WORK
3UNITS

This is a survey course that introduces students to
the key emotional intelligence issues related to
organizational performance, such as the role of
emotions in decision-making and thinking strategi-
cally about information contained in emotions. We
will examine and evaluate existing scientific views
on El and its measuring options. Learning objectives

include assimilating Emotional Intelligence theory
components; self-assessing to recognize areas for
professional and organizational growth; reporting
on the use and validity of Emotional Intelligence as
a means for enhancing professional and organiza-
tional success; and gaining skills to apply Emotional
Intelligence strategies to daily workplace situations,
relationships, and challenges. These skills can be
applied in leadership positions pursued by graduate
students. While the Emotional Intelligence devel-
opment focus of this course is the use of skills in a
place of employment, students are encouraged to
apply these skills in addressing all aspects of their
lives—at home, in the community, and in the class-
room. As a result of this course, students will have
an enhanced skill set with which they can perform
professional duties at work and in life. Prerequi-
sites: WMBA 505, Managment and Organizational
Behavior
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WMBA 566 MANAGING CHANGE

3 UNITS

Contemporary organizations exist in social, political,
and economic environments that change rapidly
and unpredictably. This course deals with how to
manage changes by looking at strategy, organiza-
tion design and processes, and multi-organizational
systems. Theories and practice of change manage-
ment related to the individual, group, inter-group,
and at the organizational level are discussed.
Methods of diagnosing organizations and design-
ing interventions to increase an organization’s
effectiveness are explored. The course examines
the complexity of developing a culture of change
within the organization, as well as in determining
the organization’s readiness for change. Through

a series of experiential lessons, case studies, and
activities, students will uncover the reasons for
resistance to change, tactics for coping with this
resistance, and for strategically managing organi-
zational change. Prerequisite: WMBA 505, Manage-
ment and Organizational Behavior.

WMBA 570 TOPICS IN MANAGEMENT
3 UNITS

Topics focus on current issues in management. Lec-
ture. Prerequisite: PMBA 505 or its equivalent and
graduate standing.
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WMBA 582 BUSINESS STRATEGY AND
ORGANIZATIONAL CONSULTING

3UNITS

This course is a capstone seminar in strategic man-
agement incorporating organization/consulting
and design thinking elements. It examines the roles
and responsibilities of top managers in developing,
implementing, and managing an effective organi-
zation-wide strategy. Students learn current, new,
and future perspectives and concepts as well as
integrate learning from previous coursework to
solve complex and challenging business problems.
Specifically, this course provides the students with
an overview of the “world"” of strategic consulting,
and consulting as a career. Students will develop
the basic conceptual and skill-based understanding
required to practice consulting or hire and work
with an outside consultant. A case study method is
used to develop an integrative enterprise perspec-
tive. Being the capstone course, it must be taken
within 6 units of graduation and after the comple-
tion of all PMBA course requirements.

GRADUATE MARKETING

WMBA 506 MARKETING CONCEPTS

AND STRATEGIES

3UNITS

This course will equip students with the rele-

vant knowledge, perspectives, and practical skills
required to develop marketing strategies that
leverage the opportunities inherent in today’s
global, digital marketplace, including: international
marketing, social media, consumer-to-consumer
online interactions, internet marketing, mobile
marketing, and big data. The elements of the mar-
keting mix and the promotional mix are reviewed
with an emphasis on the development of sound
strategic planning, implementation, and control.
Case studies will be used to simulate management
decision-making processes in the marketing arena.
Lecture. Prerequisite: PMBA 504 or its equivalent
and graduate standing.

WMBA 520 PROMOTIONAL STRATEGIES

3UNITS

This course focuses on the study of the creative
process of designing and implementing a promo-
tional campaign for a new or continuing product
or service, with emphasis on utilization of the team
approach in strategy development. Topics covered
include media selection, product differentiation,
target marketing and creative development. Lec-
ture. Prerequisite: WMBA 506 or its

equivalent and graduate standing.

WMBA 521 THEORIES OF CONSUMER BEHAVIOR

3 UNITS

This course explores the role of the consumer in
the marketplace. Topics include an analysis of the
consumer’s decision-making process with emphasis
on the influences of social, economic, and market
environments. Lecture. Prerequisite: WMBA 506 or
its equivalent and graduate standing.
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WMBA 544 SEMINAR IN MARKETING OF SERVICES
3UNITS

This course focuses on the study of the framework
for understanding marketing problems unique

to service organizations and nonprofit and non-
traditional business organizations. These include
universities and hospitals, events in entertainment
and the arts, political campaigns, and governmental
agencies. Lecture. Prerequisite: WMBA 506 or its
equivalent and graduate standing.

WMBA 545 DIGITAL MARKETING
3UNITS

The Internet and related digital technologies have
made an impact on business, and marketing plays

a key role in shaping the modern consumption-led
economies fueled by these technologies. This course
provides understanding of digital marketing and
electronic commerce. Digital marketing is where
marketing meets the Internet and other forms of
new media, such as smart phones and even games
consoles. It includes online advertising and par-
ticipation in social media, but it can also include
online listening and monitoring, and search engine
optimization. Through a combination of lecture,
case studies, and course projects, you will devel-

op capabilities in developing, implementing, and
evaluating digital marketing strategies. Lecture.
Prerequisite: WMBA 506, Marketing Concepts and
Strategies and graduate standing.

2015-2016 Course Catalog

54



Master of Arts in Media
for Social Justice (MS))

Sue Vessella, Chair, and
Professor of Graphic Design
Interim Dean, School of Media, Culture & Design

Nicole M. Keating, Ph.D., Chair
Associate Dean for Graduate and Professional
Studies, School of Media, Culture & Design

OVERVIEW OF THE PROGRAM

The Communication department is a vital part of
the School of Media, Culture & Design at Woodbury
and benefits from its strategic location in Burbank,
California, widely known as the media capital of the
world. The curriculum offered spans the full range
of communication studies, including broadcasting,
media analysis, popular culture, and social justice
media. Students have abundant opportunities to
develop a personalized education plan that includes
additional cross-disciplinary coursework from other
areas of the school, including animation, graphic
design, fashion, and psychology.

Communication is a hybrid discipline that bridges
the humanities and social sciences. Many people are
drawn to the study of communication because they
find that it helps them understand the underlying
symbolic processes found in the modern world. As
such, it is a perfect gateway degree for entry into
careers and graduate programs related to media,
entertainment, and culture. Business leaders regu-
larly cite communication as one of the top critical
skills needed for employment in the 21st century.

The education provided in our department builds
the self-awareness needed to make reflective
choices from an ever-expanding array of commu-
nication possibilities. During their course of study,
students become active critical thinkers with unique
and well-developed perspectives on communication
practices. They develop the ability to communicate
effectively with diverse others and to examine the
nature of communication from multiple theoretical
perspectives. In short, they acquire all the attributes
of a communication scholar.

Creative inquiry is a hallmark of our program. In ad-
dition to a solid foundation in traditional communi-
cation research, students explore the boundaries of

their thought using all the modern media available
to them in the present day. They are given the nec-
essary tools to become proficient public speakers,
digital communicators, and academic researchers.
Assignments have been carefully tailored to meet
the learning outcomes for each class. Courses, too,
are clearly aligned to program outcomes, so that
students can direct their own progress as they move
through the curriculum.

The Department of Communication offers a two-
year Master of Arts in Media for Social Justice. Our
undergraduate major culminates in a Bachelor of
Arts degree in Communication. For further informa-
tion about the Communication major, contact Nicole
Keating, Chair of Communication, at
nicole.keating@woodbury.edu.
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PROGRAM MISSION

The M.A. program in Media for Social Justice pro-
duces social change agents who integrate entrepre-
neurial expertise with a command of transmedia
production. Our students and graduates engage

in a wide array of media-making that responds to
social issues. The M.A. in MSJ is a hands-on, appren-
ticeship-based graduate program grounded in the
humanities and social sciences. Students in the pro-
gram learn how to make creative connections across
society and leverage traditional and emerging trans-
media formats to create greater social justice.

PROGRAM DESCRIPTION

The M.A. in Media for Social Justice at Woodbury
University is a two-year advanced degree program
in which students learn how to create and leverage
media for social change. Throughout the program,
students explore their commitment to social justice,
develop skills in transmedia production and creative
entrepreneurship, and work closely with producers
of documentary films. The M.A. curriculum com-
bines stimulating coursework with an innovative,
hands-on apprenticeship program through the Me-
dia Policy Center (MPC) that runs the entire course
of the graduate degree. The program’s transmedia
approach provides an immersive experience shaped
by processes of co-creation and collaboration as stu-
dents work together to advance the cause of social
justice across multiple media formats and platforms.
Students emerge from Woodbury’s M.A. in Media
for Social Justice program as media entrepreneurs,
with the knowledge, tools, and networking skills
necessary to produce and distribute media promot-
ing greater social justice.
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Students learn about the MPC media model that
advocates a transmedia approach. Transmedia
production goes way beyond simple broadcasting to
encompass varied, yet related component parts that
work together to advance the cause of social justice.
These component parts include but are not limited
to documentaries, print-based projects, graphic
design, games, websites, social media, animation,
etc. It is important to note that all students will

be taught advanced skills in documentary produc-
tion, and some skills in web-based technologies.
Students will then choose a primary medium and

a secondary medium (similar to a major and a
minor) for their capstone projects, and must then
identify advisors from the faculty and/or associated
faculty to supervise their major and minor choices.
The default primary medium will be documentary
production since that is the skill that will be taught
in our courses, but this is not required. For example,
a student might choose game design as a primary
medium and social media as a secondary medium,
or print-based research as a primary medium and
web design as a secondary medium. The possibilities
are flexible and open-ended, but both the major
and the minor advisors must sign off on capstone
proposals and final projects, and may require sup-
plemental coursework as necessary.

APPRENTICESHIP PROGRAM

The apprenticeship program provides an opportuni-
ty for learners to make significant contributions to
social justice entrepreneurship before they gradu-
ate. The apprenticeship complements the classroom
environment by providing a less artificial experience
for these emerging producers. By working alongside
MPC's world-class media producers, Harry Wiland
and Dale Bell, students are immersed in the day-
to-day operations of a successful media production
company. A series of practicums are designed to
provide skill-based experience in a structured way,
combining the best of both worlds.

FACULTY

The Woodbury faculty is made up of critical, inven-
tive, accomplished, passionate, practice-based, and
exceptionally dedicated people who represent di-
verse interests and strengths. We train our students
to be articulate, critical thinkers and highly capable
practitioners, confident in local as well as global
discourse.

Intermin Dean

Sue Vessella

MFA, Environmental Graphics,
California State University, Los Angeles

Chair
Nicole M. Keating
PhD, University of Pennsylvania

Apprenticeship Co-Directors
Harry Wiland
MFA, Columbia University
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Dale Bell
BA, Princeton University

FULL-TIME FACULTY
Kristen Fuhs, Assistant Professor
PhD, University of Southern California

Barbara Bowley, Professor Emerita
MS, Columbia University

ASSOCIATED FACULTY

Wendy K. Bendoni, Assistant Professor, School of
Business

MA, California State University, Los Angeles

Ewan Branda, Associate Professor of Architecture
PhD, University of California, Los Angeles

David Collins, Chair of Filmmaking
MFA, University of Southern California

Will McConnell, Associate Professor of Interdisciplin-
ary Studies

Assistant Dean of the College of Transdisciplinarity
PhD, McMaster University

William Novak, Chair and Assistant Professor of
Game Art and Design
MFA, Mills College

OVERALL STUDENT LEARNING OUTCOMES

SOCIAL

Demonstrate the ability to work in a team toward a
common goal within the field of social justice media
entrepreneurship.
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JUSTICE

Develop an in-depth understanding of the links
between media and social change, illuminated by
a strong theoretical foundation and an informed
transdisciplinary sensibility.

MEDIA

Gain transmedia production skills and dexterity
concerning the many production outlets available,
including video production, game design, publish-
ing, graphic design, animation, web design, social
media, etc.

ENTREPRENEURSHIP

Design, develop and implement (as well as monitor
and evaluate) various social justice entrepreneurial
enterprises beyond individual projects.

OVERALL

Demonstrate mastery as a social justice media entre-
preneur able to implement creative problem-solving
skills while designing innovative approaches to
persistent social problems.

CLASSROOM LEARNING OUTCOMES

¢ Understand the relationship between form and
meaning, and apply this knowledge to transme-
dia production and design.

* Hone transmedia production skills.

¢ Develop research and critical reading skills,
learning to better synthesize and analyze infor-
mation.

¢ Investigate how the traditional concerns of so-
cial justice media have been defined historically,
and redefined in contemporary times.

e Become familiar with various economic models
through analysis of case studies.

APPRENTICESHIP LEARNING OUTCOMES

Internship

e Establish a basic sense of how MPC operates.

* Work cooperatively in a media production stu-
dio environment.

e Demonstrate initiative concerning what work
needs to be done at MPC.

¢ Increase comfort level with the pragmatic reali-
ties of workplace environments.

Apprenticeship (Overall)

e Acquire practical conceptualization, transmedia
production and social justice entrepreneurial
skills prior to graduation through workplace
experience.

e Increase awareness of funding organizations
and the proposal-writing process.

e Draw connections between theoretical work and
practical experience.

e Strategize about how the apprenticeship experi-
ence will lead to the capstone project.

e Advance professional development through
emulation of highly accomplished role models.

¢ Solidify identity as a social justice media entre-
preneur.

¢ Develop persistence and determination through
experiential education.

Apprenticeship I: Proposals

e Participate on MPC shoots as possible.

¢ Sharpen focus concerning the capstone project,
incorporating social justice goals and pathways
to achieve them.

e Master the skills necessary to complete all neces-
sary proposal research.

¢ Develop effective proposal-writing skills and
become increasingly knowledgeable about
funding organizations.

e Devise a realistic budget and production plan.

e Complete a short pilot project.
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Apprenticeship II: Pre-Production

e Hone work ethic through intensive workplace
experience.

¢ Take on an increasing amount of responsibility
at MPC studios and on MPC shoots.

e Formulate a manageable production schedule
for capstone project.

e Complete all necessary pre-production tasks
(depending on the nature of the project, may
need to conduct pre-interviews, secure required
locations, finalize all crew assignments, and bud-
get various scenarios for capstone projects, etc.).

e Integrate social justice goals into the production
plans of all media.

Apprenticeship llI: Production

e Assume position of leadership in MPC appren-
ticeship and mentor first-year students.

e Commence and monitor production on capstone
projects.

e Strategize about post-production, community
engagement, and distribution plans.

e Demonstrate advanced ability to collaborate
effectively.

e Initiate discussions regarding post-graduation
plans.

Apprenticeship IV: Post-Production
e Solidify leadership status within MPC apprentice-
ship and continue mentoring first-year students.
e Complete post-production on capstone projects

2015-2016 Course Catalog

|57



through effective use of computers and appro-
priate software.

e Finalize distribution plans and community en-
gagement activities for capstone projects.

* Formalize post-graduate plans.

e Emulate MPC principals by demonstrating per-
sistence and determination at all times.

Ongoing

¢ Recognize the value of networking by attending
NGO conferences in a field of interest (at least
two per term).

* Become proactive by visiting several NGOs to un-
derstand their media efforts and draft a memo
offering a proposal (at least one per term).

¢ Increase circle of contacts by setting up “infor-
mational interviews” with experts in a field of
interest (at least one per term).

CURRICULUM SUMMARY

Students in the two-year MSJ program study for
four semesters and a summer. The apprenticeship is
a key feature of the program, and it begins during
the very first semester (it is called an internship
during this stage). Along with the apprenticeship,
each semester students take courses in social justice
media theory, transmedia production, and social
entrepreneurship. During the final year of the
program, students work on individual transmedia
projects in the thesis sequence, and collaborative
capstone projects in Apprenticeship IV. By the time
students graduate, they will have a portfolio, an
independent capstone project and a collaborative
project.

The Master of Arts in Media for Social Justice is
awarded to students who have completed 60
credits. No more than 6 credits may be transferred.
Students must also attain a 3.0 cumulative grade
point average and fulfill all requirements.

SUGGESTED SEQUENCE OF COURSES
First Year FALL

MFSJ 5702 Media and Social Justice 3 units

MFSJ 5701  Internship: 6 units
Media Policy Center

Total 15 units

First Year SPRING

MFSJ 5706  History of Social Justice 3 units
Media

MFSJ 5707 Transmedia Production Il 3 units

MFSJ 5705 Creative Entrepreneurship Il 3 units

MFS) 5704  Apprenticeship I: Proposals 6 units

Total 15 units

First Year SUMMER

MFSJ 5708 Apprenticeship II: 6 units
Pre-production

Total 6 units

Second Year FALL

MFSJ6XX  Aesthetics and Social Justice 3 units
Media

MFSJ 6700 Thesis | 3 units

MFSJ 6701  Apprenticeship IlI: 6 units
Production

Total 12 units

Second Year SPRING

MFSJ 6XX  Politics and Social Justice 3 units

MFSJ 6XX  Apprenticeship IV: 6 units
Post-production

Total 12 units

TOTAL CREDITS 60
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CURRICULUM MAP
Master of Arts in Media for Social Justice MSJ
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Highest Importance Highest Importance Highest Importance
Moderate Importance Moderate Importance Moderate Importance
Low Importance Low Importance Low Importance

[NV S hn @ |MW.V 0 1 | Design Thinking | 2 | Transdisciplinarity [ 3 | Civic Engagement | 4 | Entrepreneurship

MAJOR COURSES
MFSJ 6XX Politics and Social Justice Media

MFSJ 6700 Thesis |

MFSJ 6XX Aesthetics and Social Justice Media
MFSJ Thesis Il

MFSJ 5702 Media and Social Change
MFSJ 5703 Transmedia Production |

MFSJ 5700 Creative Enrepreneurship |
MFSJ 5701 Internship: Media Policy Center
MFSJ 5706 History of Social Justice Media
MFSJ 5707 Transmedia Production Il

MFSJ 5705 Creative Entrepreneurship Il
MFSJ 5704 Apprenticeship: Proposals
MFSJ 5708 Apprenticeship: Pre-production
MFSJ 6701 Apprenticeship: Production
MFSJ 6XX Apprenticeship: Post-production

LEARNING OUTCOMES

ALL
ALL
ALL
ALL
ALL
ALL
ALL
ALL
ALL
ALL
L
ALL
ALL
ALL
ALL

Cultivate the ability to work as a team towards a common goal in the

field of social justice media entrepreneurship. ALL

Develop an in-depth understanding of the links between media and
social change, illuminated by a strong theoretical foundation and a ALL
transdisciplinary sensibility.

Gain transmedia production skills and dexterity concerning the many ALL
production tools at our disposal.
Design, develop and implement (as well as monitor and evaluate) various
e ¥ . N . ALL
social justice entrepreneurial projects beyond individual projects.
Demonstrate problem-solving skills in the design of innovative ALL
approaches to persistent social problems.
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ASSESSMENT PROCESS

The Media for Social Justice curriculum is designed
to systematically assess student performance and
learning throughout the two-year program. Stu-
dents are assessed both formally and informally
within individual courses, the apprenticeship, and at
the programmatic level. The thesis project provides
a final overall assessment of the student.

Formative Assessment: Mid-Program Portfolios
While students benefit from faculty critiques and
peer feedback throughout the program, at the
end of the first year, students submit one produc-
tion piece and one written piece as part of their
mid-program portfolios. Each student must also
include a written self-assessment of their work and
a statement of goals for the following year. This
submission will form the baseline for assessment of
the final capstone project. Students will meet indi-
vidually with the directors to discuss their progress.
Rubrics are also used to provide written feedback to
the students.

At the programmatic level, the first-year review
gives the faculty an opportunity to gauge the suc-
cess of the courses in the first year of the program
with respect to the relevant learning outcomes.
Using the curricular map, faculty can review each
course for success of teaching content, as well as
the overall achievements of the students. Possible
adjustments are discussed and may be implemented
in the following year.

Summative Assessment: Portfolio Presentation
Toward the end of the spring semester of the sec-
ond year, students present their complete portfolios
to the faculty and associated faculty, including the
chair of the department. Faculty members assess
each student’s demonstration of the program learn-
ing outcomes as presented in the curricular map. A
final cut (or equivalent, depending on the project)
is presented to determine readiness for the final
showcase.

Summative Assessment: Thesis Project

After the fourth semester, thesis projects are
reviewed and assessed in a final showcase. Faculty
members and industry professionals review the
work, score it based on a rubric, and provide written
comments. Candidates are asked to provide a writ-
ten evaluation of their thesis, including a statement
of the theme, their original goals, and a self-assess-
ment of their success, including how they might

have improved the final project. All students meet
individually with the faculty to discuss their work.
Through these assessments, faculty can determine
the strengths and weaknesses of the students as
well as of the program.

Summative Assessment: Apprenticeship
Collaborative apprenticeship projects are also
reviewed in the final showcase. At the end of the
program, the apprenticeship director writes an
assessment report for each graduating student. This
report evaluates each student’s preparedness for
professional environments. Results will be commu-
nicated to both students and faculty. Students will
also be asked to write a reflective essay regarding
their apprenticeship experiences.
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The above assessment process is similar to and aligns
with the assessment plans for other programs at
Woodbury. We are working with the MCD Assess-
ment Officer to integrate our assessment plan with
the overall assessment process at Woodbury.

ACADEMIC STANDARDS

Woodbury students in the Master of Arts program
must maintain a grade point average of 3.0 or high-
er to remain eligible for continuing their studies.

COMPUTER LITERACY REQUIREMENTS

Graduate students should be literate in the current
media of representation and communication. It
specifically requires of its students:

1. proficiency in email, as demonstrated through
regular communication with school administra-
tion and course instructors;

2. proficiency in Internet research, as practiced and
demonstrated in all courses through bibliograph-
ic documentation of database use and citation of
Web-based sources;

3. proficiency in word processing, as demonstrated
through research assignments and essays that are
submitted as .doc or .pdf files;

4. proficiency in digital editing, as demonstrated
through successful completion of the transmedia
production studio MFSJ 5703 Transmedia Produc-
tion [;

5. proficiency in the basics of web design, as
demonstrated through the successful completion
of the transmedia production studio MFSJ 5703
Transmedia Production .

Media literacy is embedded in the curriculum at all
levels, and MSJ students are expected to demon-
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strate these proficiencies through successful com-
pletion of their coursework.

STUDENT COMPUTER AND OTHER EQUIPMENT
REQUIREMENTS

The study of transmedia production requires invest-
ments in technologies including laptop computers.
Upon admission, students will be provided with a
recommended purchase list that outlines the incom-
ing resource expectations. These purchases constitute
a substantial, but cumulative, investment toward be-
coming a social justice media entrepreneur. Students
should, in turn, anticipate spending a minimum of
$1500 in initial set-up and some additional expenses
each term. Student computer and email accounts are
set up through the IT department.

MA ADMISSION REQUIREMENTS

¢ Application Form
All applicants are required to submit a completed
application form together with their supporting
documents. Payment of this fee may be made
with a check or money order payable to Wood-
bury University.

¢ Academic Transcripts
Official transcripts from all schools attended are
required, regardless of credit received or courses
completed. International students must submit
certified and/or official copies of their academic
records with English translations.

e Portfolio

All graduate applicants with an art/design back-

ground should submit a portfolio of creative work.

The type of creative work may include but is not

limited to the following:

e Film/video

¢ Photography

e Creative Writing

e Interior, industrial, web, game, and/or graphic
design

¢ Fine arts (such as drawing, painting, sculpture,
also printmaking and/or ceramics)

e Woodworking, fashion design, crafts

¢ Architectural and landscape design

¢ Drawing (freehand or mechanical)

Work submitted may include essays, class assign-
ments, independent projects, or examples from
professional employment. If professional or group

projects are submitted, the applicant must indicate
the extent of his/her role in the work. Portfolios
should be no larger than 9x12 inches and no smaller
than 5x7 inches. Although bound and printed sub-
missions are preferred, CD’s or DVD’s will be accept-
ed. We will not accept work submitted on slides.

If you would like your portfolio returned, include

a self-addressed envelope with sufficient postage
affixed. Unclaimed portfolios will be discarded. Stu-
dents without an art/design background have the
option of submitting a portfolio of creative work
or an academic writing sample (at least 5-6 pages).
Refer to the Graduate Admissions Office for more
details about the portfolio.
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* Interview
An interview, in person or by phone, is required.
Once all application material is submitted, contact
the School of Media, Culture & Design for the
M.A. in Media for Social Justice at (818) 252-5123.

Letters Of Recommendation

Three letters of recommendation, attesting to the
applicant’s academic achievements or professional
experience, written by academic or professional
personnel, counselors, supervisors, or teachers, are
required for all graduate applicants. The letters
should be submitted on the sender’s letterhead
and signed into a sealed [unopened] envelope.

Résumé

All graduate applicants are required to submit

a résumé or curriculum vitae. This information
should list the applicant’s academic research, pro-
fessional experience, and/or published works.

Statement Of Purpose

This one-to-two page essay should describe the
applicant’s educational and/or professional back-
ground and his/her reason for pursuing the M.A.
in Media for Social Justice at Woodbury Universi-
ty’s School of Media, Culture and Design.

Test Scores

Applicants to the program with a cumulative un-
dergraduate GPA of less than of 2.5 are required
to submit test results from the Graduate Record
Exam General Test [GRE]. For more information on
the GRE, go to www.ets.org/gre. Students should
take exams no later than January of the applica-
tion year.
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INTERNATIONAL STUDENTS

¢ Credential Evaluation Report
Include an official Credential Evaluation Report
from a NACES-approved agency. For a list of NAC-
ES approved agencies, please visit www.naces.org.

Certified Bank Affidavit

The international applicant must provide a
certified bank affidavit for each source of funds,
including personal funds. This requirement is
set by the United States Citizenship and Immi-
gration Services [USCIS] and must be met before
any university is permitted to issue an I1-20. The
bank affidavit may be submitted in the form of
an ORIGINAL bank statement [checking and/or
savings account] issued within the last six months.
Photocopies of original documents cannot be
accepted. All documents must be original and
translated into $ [USD].

English Language Proficiency

Demonstration of proficiency in the English
language is required for admission to Woodbury
graduate programs. Applicants should request
that an official copy of their TOEFL [Test of English
as a Foreign Language] or IELTS [Internation-

al English Language Testing System] scores be
sent by the affiliated organization to Woodbury
University’s Office of Admissions. The minimum
TOEFL scores for admission are 550 [paper-based],
220 [computer-based], 83 [internet-based]. The
minimum IELTS score for admission is a 6.5.

For more information on these two testing systems,
please visit www.toefl.org or www.ielts.org.

¢ Passport and/or Current Visa
Include a copy of the student’s passport and/or
visa in the application submittal.

Priority application deadline: March 1, 2015
Final application deadline: July 1, 2015
First day of fall 2015 classes: August 24, 2015

MS) REQUIRED COURSES

FIRST YEAR / FALL SEMESTER

MFS) 5702 MEDIA AND SOCIAL JUSTICE

3UNITS

This course examines the relationship between
media and social justice by exploring the theoreti-
cal/historical foundations of this connection. Since
media representation structures cultural meanings,
it inevitably creates social change. In this course, we

explore why and how these changes occur, and then
learn how to harness the power of media to create
positive transformation as we assess and evaluate
outcomes. Students complete a research paper with-
in a specific area of interest. Social justice themes
include such topics as race, class, gender, religion,
sexuality, aging, environmental issues, health, edu-
cation, poverty, intercultural awareness, and human
welfare.

MFS) 5703 TRANSMEDIA PRODUCTION I

3 UNITS

As the boundaries break down between discrete
forms of media, there has been a movement to-
wards “transmedia,” in which multiple media forms
become component parts of a synergistic whole,
combining to form a fulcrum for social change.
Throughout the semester, we introduce students to
the Media Policy Center’s “media model” based on
this notion of transmedia. Various forms, including
(but not limited to) film/video production, game art
and design, print media, web design, social media,
etc., come together to form social justice cam-
paigns. In this course, students operate as a class
company (developed in Creative Entrepreneurship I)
and assume corporate role-playing as they examine
the media model, discuss case studies, form teams,
and complete production exercises strengthening
their transmedia production skills. Students receive
additional training in web-based technologies and
video production equipment.

MFS) 5700 CREATIVE ENTREPRENEURSHIP |

3UNITS

This course teaches students (used interchange-
ably with the term “company leaders”) how to
become social justice entrepreneurs in the creative
economy, a vital force in the 21st century global
economy. First, we cover the fundamentals of the
creative economy. Students form a class “company”
and then divide themselves into teams (they will
have the chance to rotate through three different
groupings). After learning about various models

of creative entrepreneurship through case studies,
each one of these teams collaborates to identify

a "transmedia” social justice concept, develop an
“intent to plan,” and establish social justice goals.
Students gain team-building and leadership ability,
and learn about related business and communica-
tion skills (accounting, finance, management, public
speaking, business plan development, etc.).
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MFS) 5701 INTERNSHIP: MEDIA POLICY CENTER

6 UNITS TOTAL

Interns spend six hours per week at the Media
Policy Center learning about the business practices
and daily routines of a thriving media production
company. Under the supervision of Harry Wiland
and Dale Bell, interns become acclimated to the
company culture, contribute to ongoing projects,
and gradually take on more responsibility as media
producers. As the internship progresses, each class
operates more like a “company” and individual stu-
dents become company leaders. 1-2 unit practicums
(part of the 6-unit total) include Business Skills (2
units), Public Speaking (1 unit), Company Practices
(2 units), and Producing (1 unit).

FIRST YEAR / SPRING SEMESTER

MFS) 5706 HISTORY OF SOCIAL JUSTICE MEDIA
3UNITS

This course is an overview of social justice media
history. We focus primarily on social issue documen-
taries, but we will also discuss muckraking, radio,
television, games with impact, social media, web
resources, and graphic design. Although forms
have always played off of one another, we examine
these media with an eye toward understanding the
emergence of transmedia production and distribu-
tion practices. Through in-class screenings of social
media texts, students will examine and discuss how
the traditional concerns of social justice media have
been redefined over time.

MFS) 5707 TRANSMEDIA PRODUCTION Il

3UNITS

This course is a continuation of Transmedia Produc-
tion I. In this semester, students complete a “media
sample” in conjunction with the transmedia propos-
al they are working on in Creative Entrepreneurship
IIl. Students work on individual projects, but they
collaborate as they become crew members and/

or company leaders on their classmates’ projects.

By the end of the year, a limited number of the
proposals are selected for production, and students
enter the pre-production phase in the summer ses-
sion following this course.

MFS) 5705 CREATIVE ENTREPRENEURSHIP II

3UNITS

This course is a continuation of Creative Entre-
preneurship I. Out of the many “intent to plan”
projects from the prior semester (and possibly other
ideas) each student will be responsible for complet-

ing a project proposal. In this semester, students
also learn about financing strategies and strategic
marketing. Class discussions center on different
types of fundraising, the mental attitude necessary
to successfully raise money for transmedia pro-
ductions, and the intersection of fundraising and
strategic marketing with social justice entrepreneur-
ship. Fundraising is necessary to get projects up and
running, but to remain financially viable, strategic
marketing is also required. Interesting issues emerge
since our goal is social justice that also might yield
profit. By the end of this semester, each student
should have a workable project proposal in hand.
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MFS) 5704 APPRENTICESHIP I: PROPOSALS

6 UNITS TOTAL

The apprenticeship starts in earnest during the
proposal-writing stage. “Company leaders” contin-
ue to spend six hours per week at the Media Policy
Center, but part of that time will be spent develop-
ing their own proposals as they utilize the resources
offered by the MPC.

Student work on proposals is coordinated with

the other classes offered this semester. Practicums
include The Proposal (2 units, see Appendix), Com-
pany Practices (2 units), Budgeting (1 unit), and The
Production Plan (1 unit).

FIRST YEAR / SUMMER SESSION

MFS) 5708 APPRENTICESHIP lI: PRE-PRODUCTION
6 UNITS TOTAL

During the summer session, company leaders begin
their transmedia thesis production projects while
working at the Media Policy Center. This is the
research and development stage: the work will

be determined by the type of transmedia project
undertaken. For documentary projects, for example,
they conduct pre-interviews, plan shoots, continue
fundraising, work out production schedules, and
complete crew assignments. Apprentices continue
working in the MPC offices for six hours per week
under the supervision of Harry Wiland and Dale
Bell. Practicums include Interviewing (2 units), Com-
pany Practices (2 units), Collaborating with Crew (1
unit), and Location Scouting (1 unit).
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SECOND YEAR / FALL SEMESTER

MFS) 6XX AESTHETICS OF SOCIAL JUSTICE MEDIA
3UNITS

Social justice media inevitably incorporates aesthet-
ic principles. In this course, we analyze a number
of aesthetic approaches adopted by social media
entrepreneurs. We consider how aesthetics can be
used to either enhance or hinder underlying mes-
sages. We read the work of various aestheticians
in order to increase awareness concerning these
important theoretical issues. This course builds on
the theoretical awareness developed in Media and
Social Change.

MFS) 6700 THESIS |

3 UNITS

Students have been developing their thesis projects
over the course of their apprenticeships, but now
they are ready to begin the thesis in earnest. In
this course, students share their experiences with
classmates, collaborate, and receive guidance from
thesis advisors. In this intensive, project-based
course, students work on the development of their
transmedia projects. This work is supplemented by
discussion sessions, in which we examine theoretical
and practical issues stemming from the projects.

MFS) 6701 APPRENTICESHIP lll: PRODUCTION

6 UNITS TOTAL

During this semester, the apprenticeship continues
at six hours per week. As apprentices enter the
production phase, they are closely supervised by
MPC staff. They continue to participate in ongo-
ing MPC projects, and also spend time in the MPC
offices for production work and company meetings.
Practicums include Shooting (2 units), Lighting (1
unit), Leadership (1 units), and Company Practices
(2 units).

SECOND YEAR /7 SPRING SEMESTER

MFS) 6XX POLITICS OF SOCIAL JUSTICE MEDIA
3UNITS

This course focuses on the interrelationships be-
tween politics and media. Social justice entrepre-
neurs need to understand the political system and
how it operates. In this course, students explore
political theory, and advance their understanding
of politics and the global economy, particularly con-
cerning the influence of new media technologies.

This course builds on the theoretical foundations es-

tablished in Media and Social Change and Aesthet-
ics of Social Justice Media.

MFS) 6XX THESIS 11

3UNITS

In this second semester of the thesis course, stu-
dents complete their projects. They confer with
their advisors to finalize their work in a polished
manner and develop options for exhibition and/or
distribution. This work is supplemented by discus-
sion sessions, in which we examine theoretical and
practical issues stemming from the projects. By the
end of this sequence, students will have a portfolio/
reel of creative work.

MFS) 6XX APPRENTICESHIP IV: POST-PRODUCTION
6 UNITS TOTAL

Apprentices continue to work for six hours per
week on ongoing post-production work and at-
tending company meetings in the MPC offices. Ap-
prentices might be editing, revising, game testing,
etc. They also develop a plan for exhibiting their
work. At the end of this

session, all projects are presented to a panel of fac-
ulty and professional media producers. Practicums
include Digital Video Editing (2 units, see Appen-
dix), Distribution (2 units), and Company Practices
(2 units).
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Master of Arts in
Leadership (MA)

Douglas J. Cremer, Ph.D
Dean, College of Transdisciplinarity

H. Eric Schockman, Ph.D.,
Chair, Leadership

The Master of Arts in Leadership (MA) is a rec-
ognized graduate degree for those interested in
advanced administrative positions in the public,
non-profit, and private sectors. The intensive format
will challenge you to think critically and respond
reflectively in this fast-paced, interactive learning
environment.

Overview of The Program

Why Learn Leadership?

In this day and age, successful organizations seek
individuals equipped not only with effective admin-
istrative skills but also those who exhibit leadership
in the workplace. The MA in Leadership program is
committed to providing quality, adult education in
a practical learning environment. The heart of this
educational approach rests on belief in the capacity
of adult learners to engage in creative, analytic, and
critical reasoning and to experience academic, pro-
fessional, and personal growth. This belief affirms
the capacity of adult students to join practice with
theory and bring to the classroom valuable expe-
rience that enhances learning and forms effective
leaders.

What Do Students Learn?

This program is designed to provide you with both
the theoretical underpinnings and the practical
applications that can make an immediate difference
in one’s life. The degree focuses on an understand-
ing of human behavior both generally and within
organizations, principles of effective leadership,
organizational structure and communication, ethical
behavior and decision-making principles, communi-
cation processes, and principles of effective execu-
tive administration.

How Do Students Learn?

The program utilizes an intensive, interactive learn-
ing environment that seeks to mirror the working
environment with its myriad practical concerns and
considerations. More importantly, this intensive for-
mat strives to meet the needs and challenges of the

working adult professional through sound pedagog-
ical methods. It is student-focused, developing traits
that are attractive to a wide variety of working pro-
fessionals and industries. It provides flexible schedul-
ing and can be completed in 20 months by full-time
working adults. It uses a modularized curriculum
supported by the use of ten course modules that
outline outcomes and objectives. Proven practicing
professionals blend solid theoretical underpinnings
with real-world experience into the course curric-
ulum. And it provides a very interactive classroom
format, with collaborative learning, student pre-
sentations, and team projects supporting the small,
seminar-like classes.
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What Are The Results of the Study of Leadership?
Our hope is that you will leave every class with at
least one idea or practical detail that you can put
to work the very next day. Further we hope that, as
you learn more about leadership theory and prac-
tice, you will learn still more about yourself.

FACULTY

Faculty members of the Master of Arts in Leadership
are degreed practitioners who have mastered the
theoretical underpinnings of the subjects blended
with the practical applications necessary in an
ever-changing world.

CHAIR
H. Eric Schockman
PhD, University of California

FULL-TIME FACULTY
Yael Hellman, Associate Professor, Leadership
EdD, Pepperdine University

ADJUNCT FACULTY
Armond Aghakhanian
EdD, Pepperdine University

Matthew Cahn
PhD, University of Southern California

Phyllis Cremer
EdD, University of La Verne

Anne Ehrlich
EdD, University of California, Los Angeles

Murray Johannsen
MBA, University of lowa; MA, Harvard University
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Seta S. Khajarian
EdD, Pepperdine University

Michelle Lipton
JD, Pepperdine University

Henrik Minassians
PhD, State Unity of New York at Albany Rockefeller
College of Public Affairs & Policy

Don St. Clair
EdD, Pepperdine University

Elizabeth A. Trebow
PhD, Columbia University

MISSION

In the spirit of a learning organization and congru-
ent with the university’s values, the Master of Arts
in Leadership degree program facilitates the growth
of students’ educational and personal awareness

as well as creating professional renewal through a
comprehensive program that strives to meet individ-
ual, organizational, and community needs.

STUDENT LEARNING OUTCOMES

e Leadership skills that are innovative, principled,
and ethical.

e Understanding of leadership principles and
theories and ability to apply them to the
pragmatic universe.

e Critical thinking and emotional intelligence.

e Communication skills in leading organizations.

e Acumen in mediating potential conflicts.

e Ability to apply quantitative and qualitative
analysis to the study of leadership.

CURRICULUM SUMMARY

1. Catalog requirements for the 2015-16
academic year.

2. Degree: MASTER OF ARTS

3. Minimum units required for graduation: 30

SUGGESTED SEQUENCE OF COURSES

LEAD 511 Organizational Leadership 3 units

LEAD512 ...... CrltlcaIThln klng and .............. 3 un |ts
Emotional Intelligence

LEAD 513 Psychology of Organizations 3 units.

LEAD514  Ethics in Organizations 3 units.

LEAD51 5 ...... Qu ant|tat| veAna|y5|s ............. 3 un |ts

LEAD51 6 ...... Gr oup D yn a m|cs .................. 3 un |ts

LEAD 517  Conflict Resolution 3 units

LEAD518  Strategic Communication 3 units.

LEAD519  Leading Innovation and 3 units.
Organizational Change

LEAD520  Capstone in Leadership 3 units.

MASTER OF ARTS IN LEADERSHIP, MEDIA AND
ENTERTAINMENT CONCENTRATION

For those in the media and entertainment industry,
the Department of Leadership offers a special con-
centration that infuses specific learning opportuni-
ties and outcomes into the Master of Arts degree.
Media and Entertainment concentration students
will engage and participate with top current indus-
try professionals and scholars to better shape their
own visionary, critical thinking leadership skills.

Woodbury University lies in the heart of where the
industry is located. The program concentration is

a cutting-edge academic program that will work
with mid-career industry professionals who want to
position themselves for success in leadership roles
for the 21st century global market.

MA LEADERSHIP CONCENTRATION STUDENT
LEARNING OUTCOMES:

Media and entertainment concentration students
will demonstrate:

¢ Innovative, principled, ethical skills that will
create the next generation of leaders.

e Ability to apply leadership theories to the
changing global markets of media and
entertainment enterprises.

e Critical thinking and emotional intelligence.

e Understanding of multiple forms of
communication and expression tied to the
media and entertainment fields.

e A unique perspective in mitigating internal and
external conflicts.

e Logical decision making and reasoning using
the tools of qualitative and quantitative
analysis.

2015-2016 Course Catalog

66

<
o
(%]
cr
o
=
o
-
>
=
cr
%]
=
—
(]
Q
Q
]
=
(%]
=5
©




CURRICULUM MAP
Master of Arts in Leadership
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INTRODUCED DEVELOPED MASTERED ASSESSMENT

UNIVERSITY PILLARS Design Thinking | 2 | Transdisciplinarity [ 3 | Civic Engagement Entrepreneurship

Assuring
Academic
Quality in
Leadership
(MAL)

LEAD 506 Leading Innovation and Organizational Change
LEAD 507 Personal Leadership Development

LEAD 508 Quantitative Analysis
LEAD 509 Capstone in Organizational Leadership

LEAD 501 Psychology of Organizations

LEAD 502 Ethics in Organizations

Assessment
LEAD 505 Strategic Communication

LEAD 500 Organizational Leadership
LEAD 503 Group Dynamics
LEAD 504 Conflict Resolution

Assessment
Assessment

Demonstration of skilled, innovative,
principled, and ethical leaders

Demonstrate a deep understanding
of the idea of leadership

Thinking skills appropriate to leading 3

Communication appropriate to leading 3

Active engagement and participation 3
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ASSESSMENT PROCESS

The graduate Leadership program has developed a
four-year assessment plan for the curriculum. The
plan compares results of the benchmarking assign-
ment from the first course (LEAD 500) with student
work from the capstone thesis course (LEAD 509),
and compares results from the first three courses
(LEAD 500, 5700, & 501), the second three courses
(LEAD 502, 508, & 503), and the last three courses
(LEAD 504, 505, & 506) to assess the progression
within each sequence from Introduced through
Mastery for selected learning outcomes.

ACADEMIC STANDARDS

Woodbury students in the Master of Arts in Leader-
ship program must maintain a grade point average
of 3.0 or higher to remain eligible for continuing
their studies.

SPECIAL LEARNING REQUIREMENTS
Intensive degree program students are expected
to attend every class meeting. Because of the pace
of the intensive format, absence from a single class
meeting causes students to miss a substantial por-
tion of class content and participation.

COMPUTER LITERACY REQUIREMENTS

Graduates of the MA in Leadership program need
to be literate in the current electronic media of
communication and the fundamental software re-
quired to function as a leader in an organizational
environment. The program specifically requires of
its students skills in word processing, presentation
software, and Internet. These skills are well-devel-
oped across the curriculum; virtually every course
requires the use of these skills.

Students acquire proficiency in spreadsheets as
demonstrated by their successful completion of
the required course LEAD 508, or the equivalent in
transfer credit.

STUDENT COMPUTER REQUIREMENTS

Students are responsible for email and ISP accounts;
student-owned computers used on campus should
have a network and/or wireless card for use of the
university's wireless network.

Recommended Hardware: PC, laptop or desktop,
1600 MHz (1.36 GHz) or better.
Required Software: Recent versions of Microsoft
Windows and Office and SPSS.

DEGREE REQUIREMENTS

The Master of Arts in Leadership is an intensive
graduate degree program requiring a minimum of
ten three-unit graduate courses. Students proactive-
ly engage in the learning process and share educa-
tion, work, and life experiences in the classroom. In
the intensive format, by taking two 7-week courses
per term for a total of 5 terms, the degree is com-
pleted in 20 months.
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ADMISSION REQUIREMENTS

ELIGIBILITY

Bachelor’s degree from a regionally accredited four-
year institution in any discipline.

APPLICATION REQUIREMENTS

¢ Application Form
All applicants are required to submit an online
application together with their supporting docu-
ments.

Official Transcripts

All applicants must submit transcripts from all
schools attended, regardless of credit received or
courses completed. These items must be submit-
ted sealed (unopened) to the Office of Graduate
Admissions or mailed directly from the school.
International students must submit certified and/
or official copies of their academic records with
certified English translations.

Letters of Recommendation

Three letters of recommendation, attesting to
the applicant’s academic achievements and/or
professional experience, written by academic or
professional personnel, counselors, supervisors, or
teachers, are required for all graduate applicants.
The letters should be submitted on the sender’s
letterhead and delivered signed in a sealed (un-
opened) envelope.

Professional Résumé

All graduate applicants are required to submit

a résumé or curriculum vitae. This information
should list the applicant’s academic research, pro-
fessional experience, and/or published works.

Leadership Essay

Provide a two-to-three page essay on the appli-
cant’s leadership philosophy and self-assessment
of leadership capacity.
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¢ Interview
An interview, in person or by phone, is required.
Once all application material is submitted, appli-
cants will be contacted by the College of Transdis-
ciplinarity or the Office of Admission to schedule
their phone or in-person interview.

¢ Leadership Training Program LASDU, LAFD, &
LAPD Applicants
Students seeking credit for successful completion
of leadership program must submit a written cap-
stone report of courses completed. The report will
be evaluated by a team of Woodbury University
faculty members. They must enroll concurrently
at Woodbury University during the start of their
Leadership Academy experience. Retroactive units
will not be awarded.

GPA REQUIREMENTS
GPA ranging from 3.0 to 4.0
No additional documents required.

GPA ranging from 2.5 to 2.99

Two-to-three page Statement of Purpose. The essay
should explain why this degree will be applicable to
you and why you want a degree in Leadership.

GPA ranging from 2.00 to 2.49

Applicants for the MA Program with a cumulative
GPA of less than 2.5 are required to submit test re-
sults from the Graduate Record Exam General Test
(GRE). The required minimum score for admission
into this program is 273. For more information on
the GRE, go to www.ets.org/gre. Students should
take exams no later than six months before the
anticipated start date.

INTERNATIONAL APPLICANTS

In addition to the above documents, internation-
al students are required to submit the following
items:

Credential Evaluation
Official (unopened) Credential Evaluation Report
from a NACES-approved agency (www.naces.org)

Certified Bank Affidavit

The international applicant must provide a certified
bank affidavit for each source of funds, includ-

ing personal funds. This requirement is set by the
United States Immigration and Naturalization
Service [INS] and must be met before any universi-

ty is permitted to issue an I-20. The bank affidavit
may be submitted in the form of an ORIGINAL bank
statement [checking and/or savings account] issued
within the last six months. Photocopies of original
documents cannot be accepted. All documents must
be original and translated into $ [USD].

English Language Proficiency

Demonstration of proficiency in the English lan-
guage is required for admission to Graduate
programs. Applicants should request that an official
copy of their TOEFL [Test of English as a Foreign
Language] or IELTS [International English Language
testing System] scores be sent by the affiliated
organization to Woodbury University’s Office of
Graduate Admissions. The minimum TOEFL score for
admission to the MA program is 83 internet-based.
The minimum IELTS score for admission is 6.5. For
more information on these two testing systems,
please visit www.toefl.org or www.ielts.org.

Passport & Visa
Include a copy of the applicant’s passport and/or
Visa in the application submitted.

MASTER OF ARTS IN LEADERSHIP
APPLICATION PROCEDURE

Application forms may be obtained from the Wood-
bury website: apply.woodbury.edu or by contacting
the Graduate Admissions Office at (818) 252-5230.

e Applications and all materials are submitted to
the Graduate Admissions Office.

e Admissions Office screens for completion of the
application; transcript from the degree-granting
institution, and any graduate level institution(s)
attended transcript(s) being acceptable for the
admission’s decision with bachelor’s degree
posted; GPA, GRE (if needed); Statement of Pur-
pose (if needed); three letters of recommenda-
tion from appropriate referees, and leadership
essay.

e Completed files that meet the entrance re-
quirements are forwarded to the Master of
Leadership Admissions Committee. The Commit-
tee reviews the files and makes the admission
decision.

e For further review, if needed, the dean of the
Institute of Transdiciplinary Studies convenes
the graduate admissions committee.

e The Admissions Office notifies the applicant in
writing.
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READMISSION AFTER ABSENCE FROM THE
UNIVERSITY

TUITION CREDIT
Intensive Degree Program:

Graduate students who are absent from degree Within Week One 100%
studies remain in active status for three semesters (less $100 Administrative Withdrawal Fee)
(excluding summer). If not enrolled by the fourth Within Week Two 25%

semester, a student must re-apply for admission to
the university to re-establish degree status. Official
transcripts of all college or university work must
be submitted for evaluation upon reapplying.
Transcripts will be assessed based on the catalog
prerequisites and degree requirements in effect at
the time of readmission and matriculation.

See academic calendar at the end of the bulletin for
information on registration payment deadlines for
the OL courses.

Payment:

Tuition Payments are due at time of registration or
no later than the Friday of the first week of class for
each enrolled session.

(less $100 Administrative Withdrawal Fee)
After the second week of classes no refund

Whether any refund will result from the tuition
credit received as stated above will depend on the
payments that have been made on the student’s
account less any pro-rata refunds to Federal Stu-
dent Aid programs used to pay tuition for students
receiving aid.

MA CURRICULUM

Courses Duration Units
LEAD511 ....... OrgamzatlonaILeadershlp ........................................................ 7weeks 3
LEAD 512 ....... Crltlca|Th|nk|ngandEmotlona| Intelllgence ................................. 7weeks 3
LEAD513 ...... Psychologyof Orgamzatlons ...................................................... 7weeks 3
LEAD514 ...... Ethlcs |nOrgan|zat|ons ............................................................. 7weeks 3
LEAD515 ...... QuantltatlveAnaIy5|s ............................................................... 7weeks 3
LEAD516 ...... GrouprnamICS ...................................................................... 7weeks3
LEAD517 ...... Confllct Resolutlon ................................................................... 7weeks 3
LEAD518 ...... Strateglc Communlca‘tlon .......................................................... 7 weeks 3
LEAD519 ...... Leadlng InnovatlonandOrganlzatlonaIChange ............................ 7 weeks 3
LEAD520 ...... CapstonemLeadershlp ............................................................. 7weeks 3

This degree is an intensive program of study that is completed in a 20-month cohort.

LEAD 512 CRITICAL THINKING AND EMOTIONAL
INTELLIGENCE

MA COURSE DESCRIPTIONS
LEAD 511 ORGANIZATIONAL LEADERSHIP

This course is an exploration of traditional and con-
temporary theories of leadership in organizations.
Topics include models of leadership styles and tech-
niques, organizational change agents, motivating
personnel, decision making and problem solving,
ethics, interpersonal relationships, conflict resolu-
tion, and power.

Students will be able to engage in self-analysis of
the knowledge, skills, and abilities of Critical Think-
ing (CT) and Emotional Intelligence (El) as they but-
tress effective leadership. Activities include hands-
on opportunities to apply CT/El to the competencies
fundamental to organizational leadership and will
be utilized throughout the entire curriculum. Focus
is on student’s ability to articulate their values,
decision making, essential intellectual reasoning,
and the logic of rationality, as well as to develop a
vision of their own leadership traits and style.
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LEAD 513 PSYCHOLOGY OF ORGANIZATIONS

This course is an application of psychological princi-
ples and theories in understanding human behavior
in the workplace. Topics include models and pat-
terns of behavior in organizations, individual and
group dynamics, the culture of organizations, and
decision-making processes in employee selection,
motivation, evaluation, and training.

LEAD 514 ETHICS IN ORGANIZATIONS

This course is an exploration of the role of leaders
in shaping ethical policies and practices in organiza-
tions. Topics include shaping organizational values,
goals and mission, ethical decision making, obli-
gations of personnel to the organization, and the
ethical use of power and influence.

LEAD 515 QUANTITATIVE ANALYSIS

This course provides an application of research
methods and statistical analysis to evaluate pro-
grams, policies, procedures, and performance in
organizations. Topics include experimental and
quasi-experimental research designs, concepts of
internal and external validity, and statistical tech-
niques for data collection and analysis.

LEAD 516 GROUP DYNAMICS

This course is an exploration of the formation,
maintenance, and dissolution of human groups.
Topics include environmental influences on group
behavior, formation of group identity, group
cohesiveness, conformity, group roles and commu-
nication patterns, development of group norms and
values, group decision making, productivity, and
leadership.

LEAD 517 CONFLICT RESOLUTION

This course analyzes sources of interpersonal
conflict in organizations. Topics include models of
organizational conflict, strategies for identifying
and resolving conflict, theories of organizational
change, implementation of change, and patterns of
communication between individuals and groups in
the workplace.

LEAD 518 STRATEGIC COMMUNICATION

This course focuses on communication processes
and strategies of effective leaders. Topics include
patterns of organizational communication, biases in
perception and judgments, networking, feedback,
psychological processes in decision-making, and for-

mal and informal channels of information sharing.

LEAD 519 LEADING INNOVATION AND ORGANIZA-
TIONAL CHANGE

This course examines the creation and maintenance
of a culture of organizational innovation and
change as a function of effective leadership. Topics
include models of innovation and change, identify-
ing the need for change, strategies for implement-
ing and directing change, effective change agents,
and resistance to change.

LEAD 520 CAPSTONE THESIS IN LEADERSHIP

This course provides an opportunity to synthesize
and apply coursework to personal work settings.
Through the thesis project, students integrate
contemporary issues with theories of leadership,
including the knowledge, skills, and competencies
of effective leaders and models of organizational
structure and culture, innovation, and change that
are relevant to leadership in an analysis of their
work setting.

For additional information, contact the Graduate
Admissions Office at (818) 252-5230.
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Academic and Administrative Calendars

Academic Calendar 2015/2016

TRADITIONAL UNDERGRADUATE

The academic calendar at Woodbury University includes three academic terms: Fall semester, Spring
semester and Summer session.

Fall 2015 Spring 2016 Summer Session
2016
Semester classes begin Aug. 24 Jan. 11 May 9
Late Registration ($35 Late Registration Fee added) Aug. 2-Sept. 4 Dec. 14-Jan. 25 Apr. 25-May 13
Course Add/Drop period Aug. 23-Sept. 4 Jan. 11-Jan. 25 May 9-13
Last date to withdraw from courses Oct. 23 Mar. 11 10-wk Lecture &
Studio June 17
Last regular class session Dec. 1 Apr. 26 10-wk Lecture &
Studio July 15
Studio Finals Dec. 2-Dec.6 Apr. 27-May 1 July 18-22
Final examinations Dec. 7-11 May 2-May 6 10-wk Lecture
July 18-22
Spring Break Mar. 14-18

(Traditional classes only)

Faculty Development Days: Oct. 12-13 Feb. 16
(No Traditional Day/Evening Classes —
Intensive Classes will meet on these days)

7-WEEK INTENSIVE FORMAT
Undergraduate and Graduate (MBA and Leadership) programs offered in seven-week modules are
conducted during day, evenings and weekends.

Module Classes Begin Fall 2015 Spring 2016 Summer Session 2016
Session 1 Aug. 24 Jan. 11 May 9
Session 2 Oct. 19 Mar. 7 June 29

Note: Registration for in Intensive courses is permitted through the first week of each session
Payment: Payment is due at time of registration or no later than the Friday of the first week of class

Add/Drop period

Sessmn 1 ............................................. Aug 24 2 8 ................. Jan 1 1 : 15 ..................... May 913 ...........
Sessmn 2 ............................................. Oct 1 923 ................... M ar 711 ................. Jun e 29Ju|y 5 ........
Note: Business Classes have an Add period which ends the Friday prior to the 1st class meeting.
Sessmn 1 ............................................... Aug 21 ....................... Ja n 8 .......................... May 6 .............
Se55|on2 ................................................ Oct ) 16 ....................... Ma r4 ........................ J une 24 ............

2015-2016 Course Catalog 72

>
o
EX
=
7]
(=g
=
Q
=
<
(0]
[
Sl
(0]
3
o
Q
=
(%]

pue d1Wwapedy




Last date to withdraw from courses

Session 1 Sept. 11 Jan. 29 May 27

G PR P o Iy T
Lastregula S
LT s o [
L SRR Apr22Aug16 ............
DS Dec14Jan10May28Aug1721 ..........

5-WEEK INTENSIVE FORMAT

Module Classes Begin Fall 2015 Spring 2016 Summer Session 2016

Sesslon 1 ............................................... Aug 24 ..................... Jan . 1 1 ......................... May 9 .............
Se55|on 2 ............................................... Sept28 ..................... Feb15 ....................... J une13 ............
Sesslon 3 ................................................ Nov 2 ....................... Ma r 21 ........................ Ju Iy 18 .............

Session 1 Aug. 24-28 Jan. 11-15 May 9-13
Session 2 Sept. 28-Oct. 2 Feb. 15-19 June 13-17
Session 3 Nov. 2-6 Mar. 21-25 July 18-22

Session 1 Aug. 24-28 Jan. 11-15 May 9-13
Session 2 Sept. 28-Oct. 2 Feb. 15-19 June 13-17
Session 3 Nov. 2-6 Mar. 21-25 July 18-22

Session 1 Sept. 11 Jan. 29 May 27
Session 2 Oct. 16 Mar. 4 July 1
Session 3 Nov. 20 Apr. 8 Aug. 5

Session 1 Sept. 25 Feb. 15 June 10
Session 2 Oct. 30 Mar. 18 July 15
Session 3 Dec. 4 Apr. 22 Aug. 19
Commencement May 7
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UNIVERSITY BREAKS AND HOLIDAYS 2015/2016
(5-wk and 7-wk Intensive classes may be in session during these periods)

Sept. 7, Monday, Labor Day ® Nov. 26-27, Thurs.-Fri., Thanksgiving
*Dec. 14-Jan. 10, Winter Break ¢ Dec. 25-Jan. 3, Campus Holiday Closure

Spring Semester 2016 Jan. 18, Monday, Martin Luther King Day e Feb. 15, Monday, President’s Day
*March 14-18, Mon.-Fri., Spring Break ¢ March 18, Friday, Spring Break
March 30, Wednesday, Cesar Chavez Day

Fall Semester 2015

* University offices will be open during the Winter and Spring Breaks, except for the campus holiday
closure noted above.

REGISTRATION FOR SPRING/SUMMER 2016/FALL 2016

The registration periods for the 2014/2015 and 2015/2016 academic years are tentatively scheduled, as a
result the actual date registration begins is subject to change. Information will be provided through email
to all students regarding advising and registration periods and will also be posted on the university portal.

Spring 2016 Summer 2016/Fall 2016 Semesters
Academic Advising and Course Selection Nov. 2, 2015 March 21, 2016
Period for Returning students begins:
General (Open) Registration for Returning Students .........ccceecveviveieeniecieeseennns Nov. 30, 2015 -Jan. 24, 2016

Apr. 18,2016 - May 13, 2016 (Summer 2016)
Apr. 18, 2016 — Sept. 1, 2016 (Fall 2016)

FINANCIAL AID CALENDAR 2016/2017

Students reapplying for financial aid assistance for 2016-17 should complete their applications by the prior-
ity dates listed below. If applying for the full year only the 1st priority filing date needs to be met. Priority
dates for spring, 2017 or summer, 2017 are for students returning mid-year or for summer only.

Fall 2016 Spring 2017 Summer Session 2017
Priority filing date for returning students April 1, 2016 Oct. 31, 2016 March 17, 2017
2016/2017 Cal Grant filing deadling: .........cceveevieeiieeiee e March 2, 2016

General Financial Information

To complete a FAFSA, go to the website at FAFSA.
gov. New students must be accepted for admission
to Woodbury before an offer of financial assistance
can be made.

FINANCIAL AID
Celeastia Williams,
Director of Enroliment Services

HOW TO APPLY FOR FINANCIAL AID

Students who are interested in receiving low-inter-
est federal loans for attendance at Woodbury Uni-
versity are required to complete a Free Application

Financial aid is awarded on a yearly basis for the
traditional academic year of fall and spring semes-
ters. Students interested in summer funding should

for Federal Student Aid (FAFSA) and a Woodbury
University Financial Aid Information Request Form.

inquire during the preceding semester about the
availability of aid.
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Financial aid is not automatically renewed each
year. Students must remember to reapply each year
by filling out a new FAFSA.

WHO IS ELIGIBLE?
In order to receive financial assistance from Wood-
bury, a student must meet the following criteria:

¢ The student must be enrolled or accepted for
enrollment as a matriculated student in an eligi-
ble program as a graduate;

¢ The student must be a U.S. citizen or national
or:

A. be a permanent resident of the United
States;

B. provide evidence from the U.S. Immigration
and Naturalization Service (INS) that he/she is
in the United States for other than a tempo-
rary purpose with the intention of becoming
a citizen or permanent resident;

C. be a citizen of the Federated States of Micro-
nesia, the Marshall Islands or a permanent
resident of the Trust Territory of the Pacific
Islands (Palau);

D. be a graduate of an accredited high school,
hold a GED certificate, or an associate’s de-
gree from a community college.

e For financial aid provided by the federal gov-
ernment, the student must maintain satisfactory
academic progress standards.

e For Institutional aid (aid provided by Woodbury
Grants and Scholarships) the student must refer
to their awards letter for maintaining legibility
requirements.

¢ The student must not be in default on any Fed-
eral Student Loan, to include Federal Stafford
Loans, Federal Perkins Loans (including NDSL),
Federal SLS, Federal Direct Loans, FISLs, nor owe
a refund to any institution for funds received as
an undergraduate under the Pell Grant, SEOG
or SSIG programs.

¢ The student must be in compliance with Selec-
tive Service Registration laws and sign a state-
ment certifying compliance.

¢ The student must certify that he/she has not
engaged in the unlawful manufacture, distribu-
tion, dispensing or use of a controlled sub-
stance.

WHAT KIND OF FINANCIAL AID IS AVAILABLE?
Graduate financial aid available at Woodbury
derives from the federal government and private
donors. The following list provides an idea of the
resources available to our students.

LOANS

Loans provide students with the opportunity to
defer a portion of their educational costs and often
form part of a financial aid award package.

Woodbury offers the following loan programs:

William D. Ford Educational Loan Programs
e Federal Direct Stafford Loans (Unsubsidized)
e Federal Direct Grad PLUS Loans

The amount of a Federal Direct Grad PLUS loan may
not exceed the cost of education, minus any other
financial aid received by the student. The annual
fixed interest rate for new borrowers is currently
capped at 6.84%. New Grad PLUS borrowers begin
repayment of principal and interest within sixty
days of the full disbursement of the new loan.

The Federal Direct Stafford Loan Program (FDELP):
Stafford loans for graduate students are unsubsi-
dized only beginning July 1, 2012. Unsubsidized
loans are not awarded on the basis of need, but
rather on the cost of attendance of your program.
The annual fixed interest rate is currently capped at
5.84%. Maximum amounts that may be borrowed
during an academic year as well as aggregate maxi-
mum amounts are outlined in the following chart.

FEDERAL STAFFORD LOAN BORROWER LIMITS

A. B. (*see note)
Academic Independent Additional
Level Student Status Unsubsidized
Unsubsidized Stafford
Stafford Loan Limit
Loan Limit
Graduate/ $8,500 $12,000
Professional (two semesters) (two semesters)
$4,250 $6,000
(one semester) (one semester)
Combined $65,500 $73,000
undergrad (additional
and graduate unsubsidized
study loans)

Alternative Education Loan Programs: A non-fed-
eral credit-based student loan program admin-
istered by a network of affiliated lenders. These
are private loan programs, which offer families
alternative financing options to cover college
costs and although designed to meet educational
expenses, students and parents are encouraged to
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first apply for available loans under the Federal
Family Educational Loan Programs (FDELP). Should
you not qualify for assistance under FDELP, or need
additional assistance beyond what can be funded
through the federal programs, alternative loans are
available to meet those college costs. Application
procedures and loan terms vary by lender so it is
strongly advised that you research the various op-
tions and choose what fits your particular situation
the best. Woodbury University will be requested to
certify student enrollment and, in many cases, cost
of attendance for these loans.

SATISFACTORY ACADEMIC PROGRESS

Criteria for satisfactory academic progress include
both qualitative and quantitative standards. These
satisfactory academic policies apply equally to those
who receive financial aid. Students not currently re-
ceiving aid are subject to these same policies should
they apply for aid at a later date.

Qualitative Standards: Cumulative Grade Point
Average (GPA) — All students, including recipi-
ents of financial aid, are subject to the academic
regulations governing scholastic status as outlined
in this catalog. To maintain academic progress,
graduate students must earn a cumulative GPA of
3.0 or better. Recipients of financial aid who fail to
maintain the prerequisite GPA place themselves on
financial aid disqualification and become ineligible
for financial aid.

Graduate students in the School of Architecture
are evaluated within a system of Credit, Credit
with Distinction, Conditional Credit, and No
Credit. Students are required to pass all courses
with CR, CR+ or CC; the grade of NC requires the
student to retake the course in order to receive
credit and remain in good academic standing.
For financial aid purposes, students must re-
ceive credit in all classes attempted in a semes-
ter. Failure to receive credit in all classes in a
semester will constitute unsatisfactory academ-
ic progress and places a student on financial aid
disqualification.

Quantitative Standards (Units) — Each academic
year, recipients of financial aid are expected to
achieve a minimum number of units based on their
enrollment status. When the minimum units are not
achieved, students place themselves in jeopardy of
becoming ineligible for continued financial aid.

SATISFACTORY ACADEMIC PROGRESS
REQUIREMENTS

Full-Time Graduate Enrollment Status

For the purpose of evaluating satisfactory academic
progress, full-time graduate students enroll in six

or more units per semester. Summer session enroll-
ments, on a full-time or part-time enroliment basis,
may be used to accelerate a study program or reme-
diate progress.

Completion Time Limits For Graduate Students:

e Full-time graduate degree candidates who en-
tered without transferable credit must complete
their degree requirements within three years
after matriculation. For transfer students, the
time limits for completion of the degree and
continued eligibility for financial aid are re-
duced when transferable units are applied upon
matriculation or extended when the enrollment
status varies from full-time to part-time. Eligi-
bility for financial aid ceases three years after
matriculation or earlier when the time limit for
completion is reduced.

When enrolled full-time, graduate students
must complete a minimum of six units per se-
mester, twelve units per academic year (fall and
spring semesters) and maintain a GPA of 3.0 or
better. Graduate students in Architecture are
graded credit/no credit and must receive cred-
it (which includes Conditional Credit) in all
classes attempted in a semester to be consid-
ered making satisfactory academic progress.
Failure to meet these quantitative and qualita-
tive standards each academic term will result in
placement on financial aid disqualification.

Part-Time Graduate Enrollment Status

e During each semester with part-time enroll-
ment, students are expected to complete all
units attempted.

¢ Part-time graduate students enroll in less than
six units fall and spring semesters. Summer ses-
sion enrollments, full-time or part-time, may be
used to accelerate a study program or remedi-
ate academic progress.

Completion time limits:
¢ Part-time graduate degree candidates who
entered without transferable credit must com-
plete their degree requirements within six years
after matriculation. For transfer students, the
time limits for completion of the degree and
for continued eligibility for financial aid are re-
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duced when transferable units are applied upon
matriculation or when the enrollment status
varies from part-time to full-time. Eligibility for
financial aid ceases three years after matricula-
tion or earlier when the time limit for comple-
tion is reduced.

When enrolled part-time, graduate students
must complete all units attempted per semester
and maintain a GPA of 3.0 or better. Graduate
students in Architecture must complete all
units attempted per semester with credit or
better. Conditional Credit will count as credit
or better. Failure to meet these quantitative
and qualitative standards each academic term
will result in placement on financial aid disqual-
ification.

Definitions and Clarifications Applicable to Require-

ments for Satisfactory Academic Progress (SAP):
e Satisfactory academic progress: based on both
qualitative (GPA) and quantitative (units) criteria.
* When a student’s semester enrollment status var-
ies between full-time and part-time he/she is ex-
pected to complete at least twelve units during
each semester of full-time enrollment; during
each semester of part-time enrollment, he/she is
expected to complete all units attempted.
Failure and No Credit Grades: Courses for which
a grade of “F” or “NC" is recorded cannot be
counted as units completed toward SAP require-
ments.
Withdrawal: Courses for which grades of
“W", "WU" or "WW" are recorded cannot be
counted as units completed toward SAP require-
ments.
Audit Courses: Audit course units do not apply
as units of progress during an academic semes-
ter, and the units graded “AU" are not applied
as units completed toward SAP requirements.
Incomplete: Courses for which a grade of “1”
is recorded cannot count as units toward SAP
requirements. When the final grade is recorded,
then the units and letter grade will be applied
to the quantitative and qualitative SAP require-
ments.
In Progress: Courses for which an interim mark
of “IP" is assigned do not count as units com-
pleted toward the requirement until the course
is completed and a final grade is recorded.
Repeated Courses: A student may repeat a
course for the purpose of remediating a grade.
The final grade of the repeated course applies
to the cumulative GPA. However, the student

only has one chance to repeat a course in which
they received a passing grade. If no passing
grade is achieved, then a student may repeat
the course until they do achieve a passing
grade.

e Non-credit Prerequisite of Remedial Cours-
es: Units of enrollment for prerequisite and
non-credit prerequisite or remedial courses
do not earn credit toward the degree but are
counted as units completed toward meeting
SAP requirements.

FINANCIAL AID DISQUALIFICATION AND PROBATION
STATUS AND PROVISIONS FOR REGAINING ELIGIBILI-
TY FOR FINANCIAL AID

Financial Aid Disqualification Status

Financial aid recipients who are unable to meet

the qualitative and quantitative standards outlined
under the policy on Satisfactory Academic Progress
(SAP) place themselves on financial aid disqualifica-
tion.

Woodbury University institutional aid may have
different conditions outlining disqualification. All
students must read their award letters for a full list
of requirements necessary to maintain institutional
aid.

Loss of Eligibility for Financial Aid

When the terms of the policies on Satisfactory
Academic Progress are not met, students experience
a loss of eligibility for financial aid. Students who
are disqualified for financial aid may continue their
study at the university if they are not academically
disqualified, as well. Academic achievements during
this period may assist in regaining eligibility for
financial aid during future terms of enrollment.

Provisions for Regaining Eligibility for Financial Aid
Students who have lost their eligibility for financial
aid may regain their eligibility by remediating the
factors which caused the disqualification, including
the following:

e Unit deficiencies may be remediated through
completion of credit through approved transfer
credit procedures or, under special provisions,
the student may complete additional residency
course work which remediates unit and GPA
deficiencies.

e Re-admission to the university after a period of
absence from the university.

e An appeal for Financial Aid Probation Status,
through a successful appeal of policies on Satis-

2015-2016 Course Catalog

|77

>
o
3
=
7]
cr
=
o))
=
<
o
(@)
Sl
0]
3
o
Q
=
(%]

pue d1Wwapedy




factory Academic Progress.

* Remediation through summer enrollment at
Woodbury or an approved concurrent enroll-
ment at another institution. Summer sessions
may be used to remediate deficiencies from the
previous academic year.

To remediate GPA deficiencies, courses must be
completed at Woodbury as GPA quality points are
only applied to units completed in residency.

Financial Aid Probation Status

Official notices of financial aid probation status are
mailed to students following a successful appeal of
loss of eligibility for financial aid. During semesters
with an approved financial aid probation status,
students remain eligible for financial aid and must
meet the conditions of their probation to continue
their eligibility during future semesters. The condi-
tions of an approved financial aid probation status
are defined based upon the deficiencies of the
student and must be met within the specified time-
frames. Warning notices of pending disqualification
status are mailed to students after the conclusion of
their first semester (usually the fall semester).

When probation status is not removed within the
specified time limit, students lose their eligibility to
qualify for financial aid programs.

Procedures for Appeals to the Policies on

Satisfactory Academic Progress

Students who have not made satisfactory academ-

ic progress have the right to appeal their “loss of
eligibility for financial aid.” Students who believe
they have an extenuating circumstance may submit

a written letter of appeal and provide full documen-
tation of the circumstance for review by the director
of Financial Aid or the director’s designee. A written
appeal should precede requests for a personal appear-
ance. Each appeal will be considered on the merits of
the circumstance and on an individual basis. Decisions
on appeals are final and are documented in writing.

Petitions to the Financial Aid Appeals Committee
Written petitions for exceptions to financial aid policy
are filed at the Financial Aid Office and posted to the
attention of the Director of Financial Aid. Each peti-
tion is evaluated on its own merit based on the special
circumstances presented by the student. Students are
notified in writing regarding the decision.

Disabled Students

Woodbury University is sensitive to the needs of
disabled students and makes reasonable accommo-
dations to create an accessible campus. In addition,
when determining financial need, the Financial
Aid Office takes into consideration extra costs that
disabled students may incur while pursuing high-
er education. Resources available to the student
through federal and state programs are considered
when evaluating those special needs.

REFUND POLICY FOR STUDENTS RECEIVING STU-
DENT FINANCIAL ASSISTANCE (TITLE IV FUNDS)
Woodbury University complies with the Higher Ed-
ucation Amendments of 1998, Public Law 105-244,
for students who completely withdraw from the
university. Accordingly, a refund, if applicable, will
be calculated based upon the Federal refund meth-
odology. Calculated refunds to Federal Title IV pro-
grams are based on the amount of aid unearned at
the time of withdrawal and have no relationship to
the student’s incurred institutional charges for the
same period. Consequently, financial aid refunds
and tuition charged can represent two independent
sources of debt a student may incur.

Financial aid refunds are calculated on a per diem
basis (days attended at time of withdrawal) for
withdrawals up through the 60% point in time

for each semester. After 60% of the semester has
elapsed, there is no refund calculation for fed-
eral aid programs. Non-institutional charges and
non-refundable fees are excluded from the refund
calculation. Calculated refunds are returned to the
appropriate aid programs.

Note: You could owe a repayment to federal aid
programs if you have received more aid than you
have earned for the payment period and owe
money to the university for tuition not covered by
financial aid due to refunded amounts.

Students withdrawing from the university must
follow the procedures for official withdrawal from
courses as indicated in this catalog (see ‘Withdrawal
from Courses’). It is the student’s responsibility to
indicate the last date of attendance. In the event

a student does not comply with the procedures for
withdrawal, the last date of attendance will be the
later of the withdrawal date recorded by the regis-
trar or the date recorded by the Office of Residence
Life. A student completely withdrawing from the
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university will be assessed a $100 administrative fee.

TRANSFER CREDIT

A maximum of six (6) semester units of post-grad-
uate level credit may be transferred, where ap-
plicable to the Woodbury MBA and MA degrees.
Transfer courses must have been completed with a
grade of ‘B(3.0) or higher in the graduate division
of a regionally accredited university. The Veterans
Administration will be notified of all transfer credit
awarded to students receiving Veterans Benefits.

Transfer Credit from Foreign Colleges and Universities
International applicants must arrange to have tran-
scripts evaluated by a credentials evaluation service.
The foreign college and university must be recog-
nized by the Ministry of Education or equivalent
agency of the country in which it is located.

Graduate students admitted to the 2-year MArch
degree may transfer up to 15 credits. Transfer cours-
es must be applicable to a specific degree require-
ment and a grade of ‘B’ (3.0) or better must have
been received.

Graduate students admitted to the 3-year M.Arch
degree may transfer up to 30 credits. Transfer cours-
es must be applicable to a specific degree require-
ment and a grade of ‘B’ (3.0) or better must have
been received.

Tuition, Fees And Policies

TUITION

MIA, MBA, MA in MSJ ..o, $1091 per unit

MArch, MS Arch .....ccce...... $16,372 for 12-18 units
$1091 per unit for 11 units or less

MA in Leadership ......ccccoceeeneeinnenne. $609 per unit

FEES

APPLICATION FEES AND COMMITMENT DEPOSITS
Application for admission (non-refundable):

which he/she was originally admitted, the entire de-
posit will be forfeited. Specific information on the
payment due date is contained in the official letter
of acceptance. The deposits are as follows:

U.S. citizens and permanent residents .............. $150
International students ........ccccceveeeeieevieeceennnen, $500

MISCELLANEOUS FEES (NON REFUNDABLE)

e Health Insurance Fee .......cccocceeveennen. per semester
(mandatory for international students)
Fall SEMESTEN ..ocveeeeeeee e $510
Spring/Summer SEMeSters ........cceeeveereeeeeeneennnes $710
Summer semester only .......occooceeeererieniceienenne $310
e Health Center Fee.....cccceevceeveceeernnennn. $12/semester
* MBA Association fee per semester
(mandatory) ..ccccccceeeeecceeieeeeee e $100/semester
* MA Association fee per semester

(mandatory) ....ccecceveeeeeeee e
e Late Payment Fee ...
e Graduate SOAR Fee
e Graduation Fee .....ccecvvveiviiieeeeeee
¢ Identification Card Replacement Fee ...
e Late Registration Fee .......ccccoiiiiiiiiiiiiiiiiecneen.
e Parking Fee for Burbank /

LA CAMPUS...eoiiiieieeeeie e eeeens $100/semester
e Parking Fee for San Diego campus ...no fee
e Returned-Check Fee .......cccooiiiiiincenineene $100
e Transcript Fee — per official copy ........... no charge
® Technology Fee ......cccoceiieiiienieene $200/semester
¢ Technology Fee for MBA and

MA in Leadership ......cccccveieieeriennn $13/semester

For more information on payment options and due
dates please refer to the General Financial Infor-
mation section at the end of this bulletin.

Our Withdrawal and Refund Policy can be found
at the end of the bulletin.

HOUSING FEES
Residence Halls — room per semester
(based on a nine-month contract)

U.S. citizens and permanent residents (UG/Grad) South Residence Hall, quad.........ccccevrennnnn. $3,006

............................................................................... $50  South Residence Hall, double.......................... $3,897

International UG students .........ccceceeeeevecveeeeeeiennes $75  South Residence Hall, single........ccccceeveeunennen. $4,491

International Grad students .........cccoceiereeneeenne. $60  North Residence Hall, triple.......ccccooevvrennnenne $3,306

Re-admission fEE ........cciicivueeieiiieiieeee e $50  North Residence Hall, double.........ccccceeuunnn... $3,002

Tuition deposit .....cccceeevvrceeerceenn. (non-refundable) North Residence Hall, single......c..cccceeeveenneen. $4,491

Upon admission to the university, all new students

are required to pay a non-refundable tuition depos-

it. If the student fails to enroll for the semester for
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MEAL PLANS

Students may choose from four meal plan options
at two price levels, $2,202 and $2,032 per semes-
ter (mandatory for resident students; optional for
non-resident students):

Plan A 14 meals per week plus $2,202
$150 flex dollars

PlanB ...... 12 meals pe rweekplus .............. $2 ’202 e
$200 flex dollars

PIanC ...... 10mea|s perweekplus .............. $2032 e
$150 flex dollars

PlanD ...... 8mea|sper week plus ............... $2’032

$200 flex dollars

POLICY ON HOUSING AND FOOD SERVICE ADJUST-
MENTS

Complete Withdrawal From the University

As indicated under Tuition and Fees, the university
complies with the Higher Education Amendments
of 1992 for students who completely withdraw
from the university. Accordingly, a pro-rated refund,
if applicable, will be calculated based on the federal
refund schedule. Non-institutional and non-refund-
able fees may be excluded from the pro rata refund
calculation depending upon whether they are re-
quired to be considered under a repayment calcula-
tion from the student. Students withdrawing from
the university should follow the procedures for
official withdrawal as indicated in this catalog. As
part of this procedure, it is the student’s responsi-
bility to indicate the last date of attendance. In the
event the student does not comply with the official
withdrawal procedure, the last date of attendance
will be the later of the withdrawal date recorded by
the registrar, or the date recorded by the Housing
Office. Unused cash cards for food must be turned
in to be included in the pro rata refund calculation.

NON-WITHDRAWAL ADJUSTMENTS

Housing

The university Housing License Agreement is for the
entire academic year. Termination of the university
Housing License Agreement will be limited to ex-
treme situations and only with the written approval
of the vice president of Student Affairs or designee.
A $500 cancellation fee will be charged in addition
to the pro-rated cost as outlined in the Housing
License Agreement in the case of a termination.

Prior to entering into the university Housing License
Agreement, a $250 housing deposit will be due.
This housing deposit is refundable if it is not used
to offset community or individual damages in the
residential community. The housing deposit will be
forfeited for early cancellation of this agreement or
for improper check-out.

Food

Student’s termination of his/her meal plan agree-
ment after the first week of the semester but prior
to the end of the second week of his/her total
semester will result in a food service charge of 15%
of his/her total semester meal plan charge, plus a
prorated charge for meals served through date of
termination. Students who terminate the meal plan
agreement after the end of the second week of the
semester will be responsible for the total semester
meal plan charge.

Payment and Withdrawal Information

FOR ALL STUDENTS

Financial arrangements are the responsibility of the
student. Students at any time may view their current
outstanding balance through Self Service. Accordingly,
effective fall semester, 2013, the Business Office will
no longer print or mail out paper statements. Students
are responsible for keeping their addresses current
with the university. Woodbury accepts payments by
cash, check, wire-transfer or ACH, debit card (Master-
card® and Visa®) and credit card (Mastercard®, Visa®,
American Express®, and Discover®), and payments can
be made online through Self Service, in person, over
the telephone, or mailed in advance of their respective
due dates.

The university offers two payment options for MA and
MBA students to pay their tuition and fees:

Option 1: Semester Payment Plan:

The balance of the student’s account, less financial
aid administered by the university, is due in full by
Friday of the first week of class for each session.
Option 2: Employer Payment Plan:

Students are required to pay 25% of the charges for
tuition, plus all fees and room and board, less finan-
cial aid administered by the university, by the Friday
of the first week of class. The remaining student
balances are due in full by the fourth week after
the end of the respective semester. To qualify for
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this plan, the Business Office must receive a letter
from the student’s employer (on the company’s let-
terhead) specifying the conditions under which the
employer will pay for the student’s tuition charges.
Any unpaid balances are the responsibility of the
student.

PAYMENT DUE DATES

Payment and/or payment arrangements must be
made at the time of registration and no later than
Friday of the first week of class.

WITHDRAWAL AND REFUND POLICY

Students wishing to withdraw from a course,
from a semester, or from the program, must give
official notice to the university. Refunds are not
made if the student fails to give formal notice of
their withdrawal and/or drop from classes. Official
notice to the Registrar’s Office is as follows:

e Complete withdrawal from the university —
Application for Withdrawal and the Program
Change Form must be filed.

e Drop/Withdrawal from all classes but not the
university — Application for Leave of Absence
and the Program Change Form must be filed.

¢ Drop/Withdrawal from one or more classes but
not all classes — Program Change Form must
be filed.

Failure to attend class or merely giving notice to
an instructor/s is not regarded as official notice of
drops or withdrawals.

Students who properly withdraw from the univer-
sity prior to the first day of class for any semester
will not be assessed any tuition charges and will
receive a 100% refund.

Students may add or drop classes during the add/
drop periods for their programs without financial
penalty. Please refer to the academic calendar for
the add/drop dates for each semester.

Students who drop all of their classes during the
add/drop period receive a 100% refund less the
$100 Administrative Withdrawal Fee.

Note: Program adjustments involving a change in
the numbers of units you are taking must be done
during the add/drop period in order to receive any
adjustment of your tuition charges.

A student may still drop a class or classes after
the add/drop period has ended; however, you will
receive a grade of “W" and will receive no refund.

Withdrawals from all classes after the add/drop

periods will result in the following financial conse-

guences, less $100 administrative fee, based on the

following schedules:

Time of Withdrawal.........cccccccuverennns Tuition Credit

e Within the first week (Add/Drop period) ....100%
(less $100 administrative withdrawal fee)

2015-2016 Course Catalog
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